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INTRODUCTION

WHAT IS YOUR NAME AND BUSINESS ADDRESS?
My name is Sylvia Acosta Fernandez and my business address is 530 McCullough, San

Antonio, Texas 78215.

HAVE YOU PREPARED AN EXHIBIT THAT PROVIDES INFORMATION
REGARDING YOUR EMPLOYMENT, EDUCATIONAL BACKGROUND AND
APPEARANCES BEFORE THE COMMISSION?

Yes. That information is attached as Schedule 1.

WHAT IS THE PURPOSE OF YOUR TESTIMONY?

The purpose of my testimony is to:

a) describe SBC Missouri’s core business voice services;

b) demonstrate that effective competition continues to exist statewide for core
business voice services by providing evidence that SBC Missouri customers can
purchase similar services from alternative providers that are functionally equivalent -
to or substitutable for SBC Missouri’s services at comparable rates, terms and
conditions;

c) describe how the current classification does not allow full competition to provide
even greater choices to Missouri customers;

d) describe SBC Missouri’s current business “go to market” strategy and how
competitive classification in the remaining 158 exchanges will further benefit

Missouri business and
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e) recommend to the Commission that it find SBC Missouri’s business access line
services, related EasyOptions® Services, High Capacity Access Exchange services
and Plexar® competitive and move these services closer to regulatory parity with

those of SBC’s Missouri’s competitors in Missouri.

WHAT PRODUCTS AND SERVICES WILL YOU BE DISCUSSING?
1 will be discussing the various services our business customers use to make and receive
calls over the Public Switched Telephone Network (PSTN). These services include:

a. “non complex” or basic business access services including exchange access
line services, Basic Rate ISDN (DigiLine™ Service), and other line-related
services and features such as Hunting, Caller ID and the tariffed packages
that include these features;

b. “complex” services such as Analog Trunks (PBX trunks), “High Capacity

1

Exchange Access Line Services,” including Divita! Loop Service,
SuperTrunk and Primary Rate ISDN (SmartTrank™) Service (digital PBX
trunks), SelectData® and Plexar® (Centrex Service) which is a central office
based substitute for key system/PBX service.

Please refer to Schedule 2, Business Product Descriptions, for a detailed description of

the core business services SBC Missouri currently offers and seeks to have classified as

competitive statewide.

WHAT ARE THE MAIN POINTS YOU WOULD LIKE TO CONVEY TO THE

COMMISSION?
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The Commission should consider the following points when evaluating whether SBC

Missouri’s business core services face effective competition:

e Between July 2004 and July 2001, SBC Missouri has seen a loss of 17% of its
business access lines in service.

o There are alternative providers providing substitutable or functionally equivalent
services to SBC Missouri’s business non-complex and complex core services and
therefore, the Commission should find that effective competition exists for SBC
Missouri’s business core services.

o While the cbvious competition to SBC Missouri’s business services include
traditional services offered by competitive local exchange carriers (CLECs), there

are also non-traditional forms of competition from providers of wireless, Internet-

based (iP) telephony, electronic mail (e-mail), and customer preimises equipment
(CPE)

» S3C Missourt fages pricine coustraings thul v ol gy Wl compalilors.

» Missouri customers are not receiving the full benefit of a competitive market

because SBC Missouri’s existing pricing constraints limit its ability to respond to

changing customer demands and a competitive marketplace.

YOU PREVIOUSLY TESTIFIED IN SBC MISSOURY’S FIRST COMPETITIVE
CLASSIFICATION CASE (CASE NO. TO-2001-467). WHAT WAS THE
PURPOSE OF YOUR TESTIMONY IN THAT CASE?

The purpose of my testimony was to show the myriad of services available from

alternative providers and the extent to which those services are functionally equivalent
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at comparable rates, terms and conditions to the core business access line services and

related line item services offered by SBC Missouri

WHAT WAS THE OUTCOME OF CASE NO. TO -2001-467 WITH RESPECT
TO BUSINESS SERVICES YOU PRESENT HERE?

Pursuant to Section 392.245, in December 2001, the Commission found that business
access line services, High Capacity Access Exchange service, associated line-related
business services and optional business MCA service in the St. Louis and Kansas City

exchanges faced effective competition and should be competitively classified!

HAS COMPETITION IN THE BUSINESS SEGMENT OF THE MARKET
CONTINUED TO GROW SINCE CASE NO. TO ~ 20661147 "WAS DECIDED?
Yes. The access line losses realized statewide in Missouri partially reflect the
competitive environment. In July 2001, business access lines in Missouri were 809,703
compared to July 2004 of 674, 910. This represents a 17% decline in our access line
“in service.” The access line in service losses only portray a piece of the impact of
many alternative providers. This decline does not reflect losses of new customers that
SBC Missouri doesn’t ever have an opportunity to compete to win. Competition
continues to expand and thrive throughout all of SBC Missouri’s exchanges. The level
of competition can be seen by the continuous stream of sales and marketing information
business customers are receiving from SBC Missouri and its competitors. Through

these sales and marketing efforts for both traditional and alternative services, the

' The Commission also found that several other services, for which I did not testify to, faced effective competiion.
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benefits (savings, convenience) achieved from purchasing “ bundied” offers are

evident.

BASIC ACCESS LINE SERVICES

WHAT IS BUSINESS ACCESS SERVICE?

Business access service gives a customer the ability to send and receive telephone calls
or to connect to data networks through the public switched telephone network (PSTN).
Analog Trunks allow the customer to connect its PBX or key telephone system to the
PSTN. Business access services can be very simple — basic access lines and a stand

alonc telephone — or complex — digital trunks behind a PBX such as ISDN PRI service.

HOW ARE BUSINESS ACCESS LINES AND TRUNKS TYPFiCALLY
PURCHASED?

Missouri custemers have many alicrnatives available to purchase business access lings
and PBX trunks. They may purchase these services on a stand-alone basis at month to
month rates or they may receive discounted prices under a term agreement or in a
“bundle” that combines the basic access line with line-related services such as Caller ID

and perhaps other popular services like Hunting.

WHAT ARE LINE-RELATED SERVICES?
Line-related or “vertical” services are services a business customer with non-complex
telecommunications needs may add to the access line for additional functionality.

Exampies of line-related services include services such as Cail Waiting, Three-Way
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Calling, Call Forwarding, Caller ID, or Speed Calling. In Missouri these services are
referred to as Easy Option services. For customers that have more complex needs, a key

system or PBX will perform these line-related services.

WHAT IS METROPOLITAN CALLING AREA SERVICE AND HOW DOES IT
FIT IN THIS CASE?

Metropolitan Calling Area (MCA) service is an expanded calling area plan that exists in
St. Louis, Kansas City and Springfield. It is an optional service that customers can
purchase when their businesses reside in MCA exchanges outside the St. Louis, Kansas
City and Springfield exchanges where MCA service is considered “mandatory”™ which
means the MCA calling scope is part of their local charge. CLECs compete vigorously
within the MCA areas so optionai MCA service should be declared competitive along
with the underlying access hine services in the optional MCA exchanges in the St. Louis,

Kansas City and Springlicld MCAs.

WHAT TYPES OF COMPETITION EXIST FOR BUSINESS ACCESS LINE
AND LINE-RELATED SERVICES?

There are two main types of competitive providers — traditional and non traditional
providers. CLECs are the most evident type of traditioral competitor for business
access line customers, providing services that are substitutable for or functionally
equivalent to SBC Missouri’s services. CLECs today focus on bundied solutions —
bundling local with vertical features or messaging as well as long distance. CLECs are

also creating “super bundles” that is, local services (line and features), broadband (with
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Internet access) and long distance and wireless services at a discount. Bundling
provides greater savings to the business customer. CLECs and SBC Missouri have
developed attractive bundled pricing arrangements. These are designed to sell the most
popular telecommunications solutions presented in a bundle that is easy for a business

customer to evaluate and purchase.

In addition, SBC Missouri faces competition from non-traditional forms of competition
such as wireless carriers and Internet-enabled technologies such as Internet-telephony

and electronic mail (e-mail).

HIGH CAPACITY EXCHANGE ACCESS LINE SERVICES

WHAT ARE HIGH CAPACITY EXCHANGE ACCESS LINE SERVICES?
High Capacity Exchange Access Line services provide customers with up to 24
56/64Kbps channels of switched access to the local PSTN on a single DE-1 {1.544

Megabits per second) transport facility.

WHAT TYPES OF HIGH CAPACITY EXCHANGE ACCESS LINE SERVICES
ARE AVAILABLE TO BUSINESS CUSTOMERS IN MISSOURY?
There are generally three types of High Capacity Exchange Access Line services
commonly available to business customers in Missouri:
= The first type utilizes ISDN Primary Rate Interface (PRI) as the underlying

technology.
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» The second type utilizes simple time division multiplexing (TDM) for digital
trunking over a DS-1.
» The third type is commonly known as Integrated Access. Integrated Access

service also utilizes simple TDM and DS-1 technologies.

Integrated Access allows customers to use the 24 channels for access to multiple voice
and data services. In addition to using the service or local PSTN access, a customer
may also use some of the channels for exchange private line access. Some competitive
offerings allow customers to use a single DS-1 for switched access to local, dedicated

access to long distance, Frame Relay and Infernet scrvices.

WHICH HIGH CAPACITY EXCHANRGE ACCESS LINE SERVICES BOLES
SBC MISSOURI OFFER?
SBC Missouri offers the following High Capacity Exchange Access Line Services in
Missouri:
ISDN PRI

o  SmartTrunk

e Select Video Plus®

e SclectData®
TDM/DS-1 - digital trunking

¢ SuperTrunk

e Digital Loop Service

Integrated Access
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e Access Advantage Plus (limited to access to local regulated services)

PLEASE DESCRIBE THE COMPETITIVE LANDSCAPE IN MISSOURI FOR
RETAIL HIGH CAPACITY EXCHANGE ACCESS LINE SERVICE.

Missouri business customers have many alternatives to SBC Missouri ‘s High Capacity
Exchange Access services -- including purchasing functionally equivalent services from
CLECs such as AT&T, Birch Telecom, MCI Worldcom, Sprint and Allegiance. PRI
and Digital Trunking services are purchased predominantly by large business and
Internet Service Provider (ISP) customers. PRI and Digital Trunking services are
standard products for CLECs selling to the large business PBX market or the ISP
inbound dial access networking market. CLECs are SBC Missouri’s main competitors
in these markets. CLECs have been reselling SBC Missourt 's retail products like
SuperTrunk and SmartTrunk at discounted rates to customers since the passage of the

Act.

In addition, CLECs commonly provide High Capacity Exchange Access servicesusing
SBC Missouri network facilities (e.g., unbundled network elements (UNEs)). CLECs
take advantage of the economics of critical customer mass and buy their own PRI-
equipped switches and then utilize SBC Missouri’s unbundled loops to reach the
customers from the CLEC’s own switch. CLECs can also build their own loop facilities

and use their own switch, thereby totally bypassing SBC Missouri’s network.
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High Capacity Exchange Access Line services are designed for large business
customers, with high volumes of telecommunication traffic. Large PBX business
customers are lucrative targets for CLECs. CLEC:s also compete directly and effectively

with SBC Missouri to provide service to Internet Service Providers (ISPs).

WHAT TYPES OF COMPETITION EXISTS FOR HIGH CAPACITY
EXCHANGE ACCESS LINE SERVICES?

Most, if not all, CLECs who compete for large business and ISP sales offer equivalent
services to Smal.'tTrunk, SBC Missouri 's ISDN PRI service. CLECSs also offer
equivalent services to SuperTrunk and Digital Loop Service, which are digital PRI isa
mature technolo.gy and numerous CLECs offer PRI services at extremely competitive

rates.

WHAT ARE SOME OF THE RECENT COMPETITTUT OTFENS VO 1wy
SEEN IN THIS SEGMENT OF THE MARKET?

In this higher end of the market, CLECs are very aggressive at undercutting SBC
Miss;uri on PRI service. As the following table shows, typical competitive monthly
rates for PRI services are around $540 to $850. This is very aggressive pricing given

that SBC Missouri’s equivalent pricing is typically over $1,000 per month.

10
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SBC Competitor Offers

Tariff Rate Promotional Rate Birch MCI Nuvoex

—Of—
$1045 (3y1) $968 (3y7) $540(1y1)-1C:$600, $458(2yr- ﬁﬁ;ﬂgﬁg"u‘;ﬁg{;’;ﬁ? $630(1yr)
1C$300 :
INCL: Call Block only
LD:$.049(domestic)

$800(1yr)-ICS600, $700(2yr)-
IC$300 INCL: 7 Features

HOW HAS SBC MISSOURI RESPONDED TO THESE COMPETITIVE
OFFERS?

SBC Missouri responded by developing a promotional bundle for PRI services in 2003
referred to as the Missouri “May Day.” This promotion is still available today and it
offers aggressive rates for the PRI with an option to bolt on either Outbound Caller ID
or first 1000 block of DID numbers for $10 per month. Refer to Schedule 3 for a copy

of the promotional tariff filing.

IS THERE ANY FUNCTIONAL DIFFERENCE BETWEEN SBC MISSOURI’S

HIGH CAPACITY EXCHANGE ACCESS LINE SERVICE AND THAT OF A

. COMPETITOR OF SBC MISSOURTI’S BUSINESS HIGH CAPACITY

EXCHANGE ACCESS LINE SERVICE?

No. Digital Trunking Services from CLECs’ and SBC Missouri's DS-1 based Digital
Trunking Services are functionally the same. There is no functional difference between
SmartTrunk (ISDN PRI) and a CLEC’s PRI. The number and types of switch features
(i.e., PRI 2 B-channel transfer) may vary from CLEC to CLEC and between (LECs and

SBC Missouri, but the basic products provide the same functionality to customers.

i1
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PLEXAR SERVICE

Q. WHAT IS BUSINESS PLEXAR SERVICE?

A. As Schedule 2 describes, Plexar is a central office based communications system that
allows business customers to use SBC Missouri’s central office technology instead of
purchasing their own switching equipment. The Plexar family of services includes
Plexar-1, Plexar Express, Plexar II and Plexar-Custom. A business customer has no
capital outlay since Plexar switching equipment is provided, housed and maintained in

SBC Missouri central offices. The industry refers to this service as “Centrex”.

Plexar service provides basic call processing capabilities, such as call hold, call transfer,
and three-way calling, Additioauity, soine Tleaur services also offer advanced voice and
data call handling, such as Basic Rate Interface (BRI) and Integrated Service Digital

Network (ISDN) capabilitics. Essentially, Plexar is a central office based PBX.

Q. HOW DO CLECS PROVIDE BUSINESS PLEXAR SERVICE?
Resellers purchase SBC Missouri’s Plexar service at wholesale prices and then “resell”
the service to end user customers. Facility-based providers provide Plexar-like service

and features through their own switching equipment.

Q. IS THERE ANY FUNCTIONAL DIFFERENCE BETWEEN SBC MISSOURI’S

PLEXAR SERVICE AND THAT OF A COMPETITOR RESELLING SBC

MISSOURYI’S BUSINESS PLEXAR SERVICE?

12
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A, No. A reseller uses SBC Missouri’s network to provide service. SBC Missouri resells
its telecommunications services to the CLEC at a discount off of its retail rate. The
CLEC bills the customer directly for services purchased by the ehd user customer.

Q. IS THERE ANY FUNCTIONAL DIFFERENCE BETWEEN SBC MISSOURPI’S
PLEXAR SERVICE AND PLEXAR-LIKE SERVICES OFFERED BY CLECS
USING THEIR OWN SWITCHING FACILITIES?

A No. A CLEC that uses its own switch, etther with its own loops or combined with loops
from SBC Missouri, can offer Plexar-like service with equivalent functionality to
Plexar. Below are the Internet hyperlinks of known facilities based CLECs that offer
Centrex service in Missouri.

Company "~ Web link

Everest http /iwww . everestgt com/business vs.php

IDT http./iwww. idtsolutions. com/products/voice/centrex.asp

;,IC(); i http: /Awww. xo0.com/products/smallgrowing/voice/localicentrex/index

Big River i‘\_t::;?}lwww.ﬁmgﬂvertelephone.comlservices.html

INuvio Ihttp://www.nuvio.com/centrex php

Q. DO SBC MISSOURI AND OTHER TELECOMMUNICATIONS PROVIDERS
HAVE THE ABILITY TO UTILIZE CUSTOMER SPECIFIC PRICING (CSP)
FOR PLEXAR-TYPE SERVICES?

A. Yes. Pursuant to Section 392.200.8 RSMo 2000 SBC Missouri and other carriers have

the ability to utilize CSP pricing for Plexar type services. In fact, this provision existed
before the legislature anthorized local competition (i.e., the creation of CLECs) because

the legislature recognized that CPE provided a competitive alternative to Plexar-‘type

13
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services. The intent was to allow open competition and reclassifying Plexar as

competitive would give Missouri business customers more choices.

DO CPE ALTERNATIVES FUNCTION THE SAME OR ARE
SUBSTITUTABLE FOR SBC MISSOURI’S PLEXAR SERVICE?

Yes, busingss customers may purchase PBX or key telephone systems from many
vendors. These vendors provide service that is substitutable for SBC Missouri’s Plexar
service. Inaddition, the vendors install and maintain the equipment for the customers.
The final point is that many of the web pages specifically call out the comparison
between Centrex service and key systems and P23Xs. This further supports SBC

Missouri’s position that CPE is a direct, functionally equivalent substitute for Plexar.
WHAT TYPES OF COMPETITION EXIST FOR BUSINESS PLEXAR

For decades P]exér has faced competition from key telephone systems and PBXs.

Key telephone systems and PBXs were developed and offered to replace some of the
central office based offerings for larger business customers. Over time, the prices for
PBX systems have been driven down by competition and by advances in switch
technology. PBXs and key telephone systems continue to be an attractive alternative for

business customers that choose to "own" their voice system.

The convergence of voice and data is one of the industry's leading drivers for migration

as business customers search for economic solutions for their voice and data needs.
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PBX, key system and Centrex growth is declining over time, VoIP demand is projected
to grow as more customers migrate from traditional circuit switched services to IP
services. Since January 2002, Plexar “in service” has declined about ** __ **. Refer
to Highly Confidential Schedule 4, SBC Missouri Plexar In Service, for monthly station

in service counts.

Proprictary Schedule S provides analysis of the 4Q03 InfoTech nationwide Business
System trends. This schedule shows Centrex line growth to be declining while VoIP is
predicted to rise. From 2003 to 2008 Centrex lines are forecasted to decline by

**%  **Dbut VoIP is predicted to grow by **  ** over the same period. In my
opinion, SBC Missouri’s Plexar station losses shown in Schedule 4 are primarily due to
substitution (PBX, key systems) or migration to IP enabled CPE.

[l fa all
IJ Li

JOUT CTINICH THAT A PBX OR AN IT IUY IS THT FUNCTIONY

i LAl vansly A A L wi 4 aaau Wi as doa wr o vdavd

EQUIVALENT TO PLEXAR?

Yes. Like Plexar, a PBX is a telephone system that switches calls between users on
station lines while allowing all users to share a certain number of local exchange access
lines. Most state-of-the art PBXs today use digital switching technology rather than
analog. A PBX generally includes the following:

. PBX trunk lines provided by the local exchange service provider.

. A premises-based PBX switch (computer) that manages the switching of the

station calls (intercom) within the PBX system and calls to and from the PSTN.

. The inside wiring between the PBX switch and individual PBX stations.

15
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. A console (switchboard for attendant service).

. Direct Inward Dialing (DID) provided by the local exchange service provider.

An IP PBX provides the same feature functionality as a traditional PBX or Plexar but it

uses the data network to transport both voice and data.

COMPETITIVE LANDSCAPE

Q.

PLEASE DESCRIBE THE GENERAL COMPETITIVE LANDSCAPE IN

MISSOURI FOR SBC MISSOURI BUSINESS SERVICES.

As mentioned earlier, between July of 2001 and 2004, SBC Missouri has lost
approximately 17% of its business access lines. The existence of a number of both
traditional and non traditional competitive alternatives as well as bypass provides clear
evidence that SBC Missouri faces a very competitive market for all of its popular non-
co%‘np]ex and complex core business access services. For veers, SBC Missouri has faced
competition from:

= CLECs that are facilities based as well as non facilities based;

» CPE alternatives such as PBXs and key telephone systems;

= Non-traditional alternatives such as wireless, Internet or IP telephony, email and

» Bypass - businesses that choose to build their own private voice networks

The number of traditional alternatives is evidence of a fully competitive market.
Alternatives emerged within the Missouri marketplace because it is financially
rewarding to these alternative providers to offer the business customer choices —

statewide. Further evidence that the Missouri market is fully competitive is the

16
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emergence of non traditional alternatives such as IP telephony, email and other forms
of communication that businesses make use of instead of using the public switched

telephone network (PSTN).

IS THE COMPETITIVE NATURE OF THE BUSINESS MARKET A RECENT
DEVELQPMENT?

Absolutely not. The business market, especially the large business market, has been
competitive for years — even before the existence of CLECs. For example, business
customers have a long history of seeking alternatives to SBC Missouri business services
such as vertical features and Plexar. Early on, various CPE providers offered many of
the alternatives. PBXs were developed and offered to replace central office based
offerings tor larger customers. Prices for PBX systems have come down over the years,
making them attractive alternatives for medium and small business customers. Some
large business customers, such as Washington University, BDi-Stale Dovelopment
Agency, and Edward Jones have opted to construct private networks to handle much of
their communication needs. Additionally, CPE has been developed to offer functionally
équivalent capabilities to many of SBC Missouri’s optional central office based

features.

WHAT FACTORS HELP EXPLAIN WHY THERE IS GROWING
COMPETITION FOR BUSINESS CORE SERVICES?
There are two clear reasons. First, businesses are always searching for ways to lower

their operational costs in order to increase their profitability. Secondly, it’s clearly

17
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profitable for competitors to enter into the telecommunications market— if it were not
lucrative, then why would both the number of alternative providers rise as well as the
myriad of substitutable products. Many business customers are geographically -
concentrated in metropolitan areas. Facility-based alternative carriers are able initially
to reach a high concentration of high volume customers without building networks that

serve the entire state.

These local service providers use a network infrastructure that does not mirror SBC
Missouri’s statewide infrastructure, allowing market entrants to serve large areas with
lower average levels of investment than that employed by SBC Missouri. If a potential
customer is located in an area where the competitor has not yet constructed fuciiitics, the
competilton can rely upon resale of SBC Missouri’s telecommuunications services or
purchase unbundled network elements (UNEs) to serve the customer without having to
make ary additional capital investnients. The basic economics of the alternatives fead
other service providers to offer business customers comparable service alternatives at

generally lower prices. Unlike SBC Missouri, they do not have to balance revenue and

contribution sources between an embedded base of lower margin residence and rural

customers against higher margin business customers.

WHAT LEVEL OF COMPETITION DO YOUR BUSINESS ACCESS LINE

SERVICES FACE IN MISSOURI?

SBC faces a very competitive market statewide for all of its business access line

services. Based on information found on the Commission’s web site, there are on

18
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average about 30 certified CLECs certified to offer business services in SBC Missouri
exchanges. These competitors utilize gggressive marke{ing strategies (bundling and
aggressive monthly rates) and direct, focused selling tactics (direct mail, outbound
telemarketing, door to door sales) to gain market share. Some advertise through mass
media (print ads, radio or TV), outdoor (Birch billboards) and make use of the Internet

(permission marketing) to communicate the choices they offer Missouri businesses.

REGARDING ADVERTISING, CAN YOU QUANTIFY THE LEVEL OF
ADVERTISING BY YOUR COMPETITORS?

Yes, through external advertising agency analysis commissioned by me, I can estimate
annual telecommunications advertising expenditures for the state of Missouri. SBC
Missouri competitors spent nearly ** *# in mass media and online
advertising from 1Q02 to 2Q04, (Refer to Propri;etary Schedule 6, Missouri CLEC
Advertising Spend.) These expenditures show the level of our competitors’ focus on
Missouri businesses, with many of these competitors having doubled or tripled their
spend. During this study period:

»  AT&T spentjust under ** *¥

*  Sprint spent just under ** *
»  Verizon spent ** k¥
» Birch spent almost ** **

» CenturyTel spent ** ¥
= MCI spent ** **

= McLeod spent * * **

19
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WHAT IS THE SOURCE OF THIS INFORMATION?

This information was obtained through a study I commissioned our advertising agency
to undertake. Based on public records for advertising in print, radio, TV and banner
advertising, the agency is able to use rate sheets to calculate an estimated spend. This
information was collected from Competitrack, Nielsen Adviews, and surveys of supplier
reports. The survey data was used in combination with publicly available rate sheets to

calculate the estimate.

WHAT IS THE “KEY MESSAGE” SBC MISSOURI’S COMPETITORS’ HAVE
DELIVERED VIA ADVERTISING?

There is a common theme running in the adveriising — it°s bundiing. While the schedute
doesn’t show all the competitors that advertised in Missouri (nor does it r_eﬂect direct
mail expenditures), it does show that Missouri businossss are exposed to a trend of
utilizing advertising to more effectively reach business decision makers. Missouri
businesses have been targeted repeatedly with advertising describing the numerous

bundled choices available.

ARE THERE OTHER FORMS OF ADVERTISING THAT YOUR
COMPETITORS USE?

Yes. Not all advertising is overt or easy to find publicly. Our research has found CLEC
advertising also makes use of banner ads on Internet sites as well as promotional content

on various web sites. Analysis of Internet sites shows the vast choices they offer Missouri

20
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businesses. Please refer to Schedule 7 which shows examples of the actual web content

for Birch, NuVox, AT&T, McLeodUSA, MCI and Sprint.

HAS SBC MISSOURI RESPONDED TO THE INCREASED COMPETITIVE
ADVERTISING AND IF SO, IN WHAT WAYS?

Yes. Given the fact that CLECs increased their level of advertising and direct sales
efforts, SBC Missouri has responded with advertising of its own. From 1Q02 to 2Q04,
SBC Missouri spent ** ** to reach Missouri business customers. The competitive
market SBC Missouri operates in is what drove the decision to increase advertising
from ** ** in 2002 to ** ** in 2004. Refer to Proprietary Schedule 8 fora

summary of SBC advertising in Missouri.

PLEASE EXPAND ON THE TYPES OF NON-TRADITIONAL COMPETITION

THAT EXISTS FOR BUSINESS ACCESS LINE STRVICLIT

Missourt customers have the option of utilizing “non-traditional” services such as
wireless service, cable modems, and Internet based telepheny or IP Telephony and e

mail.

Wireless service is widely available throughout SBC Missouri’s exchanges in Missouri.
Increasingly, the business customer is éhoosing to reduce the number of wireline
business access lines and instead utilizing wireless services. Besides the obvious
applications for “mobile” users such as salespeople and real estate agents, many diverse

small businesses have adopted wireless service as their only means to stay in contact
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with their customers. For example, a Jandscaper can work on jobs and still be able to
receive calls allowing him/her to schedule additional jobs. Wireless service is
particularly attractive to business customers because the service often includes long

distance calling at no extra charge.

Cable modems offered by cable TV companies and DSL offered by telecommunications

companies eliminate the need for additional access lines.

The Internet is now pervasive and accessible to all business customers in SBC
Missouri’s exchanges, and the various Internet-related capabilities such as e-commerce,
e-mail, web pages, and Internct-based or IP telephony provides even nicre alternatives
to SBC Missouri’s business access line services. The growth of the Internet and o
commerce applications has also provided attractive business voice choices. There are
an Increasing nuber of e-tailers that allow visitors to click onan Toon on their web site
to use the [P network to complete a voice call, thereby reducing the demand for

traditional business access services.

VolIP (Voice over Internet Protocol) service is an immediate and growing competitive
alternative to SBC Missouri’s “traditional circuit switched™ core telecom services
(POTS) such as basic access, ISDN and others. Examples of some of the VoIP
providers that offer business service in Missouri and their service offerings are provided
below. The competitive freedom that VoIP providers currently enjoy has createdan
environment that drives innovation and investment in VoIP and other alternatives. And
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Missouri customers benefit. The table below identifies several providers that are

offering business VolP services.

Company VolP Web link
DettaThree Yes hitp:/iwww.iconnecthere.com/
{Global Crossing Yes hitp:/mwww.globalcrossing. com/xml/services/serv
voice_voip _over.xml|
|DT Net2Phone Subsidiary Yes hitp:/iweb. net2phone.com/solutions/corporate/
i2 Telecom Yes http:/www.i2telecom.com/products.htm !
MCl Yes
McLeodUSA Trialing hitp: /iwww.mcleodusa.com/ResourceRetrieval 7fil
Time Warner Yes hitp: il timewarnercable . com/cormorate/produ
cts/digitalphone/default. htrml
Vonage Yes bttp:/iwww.vonage.com/
Nuvio Yes hitp:/iwww. nuvio.com/voice.php
Covad Yes httg:.’.fwww.cog_ag.comlvoi_glindex.shtml

BENEFITS FROM COMPETITIVE CLASSTFICATION STATEWIDE

Q.

HOV HAS THIS COMIETITIVE EHVIRONMENT BENEFITED BUINESS
CUSTOMERS IN MISSOURI?

Further evidence of o fully competitive market is the evolution of the nrodent offor
strategy toward bundling to deliver savings. In response to customer demands,
telecommunications providers such as SBC Missouri and its competitors are focused on
bundling traditional core business access with complimentary services such as long
distance, Internet access and broadband at rates that are lower than if the services had
been purchased separately. Bundling is evidence that service providers acknowledge
the competitive nature of the market and that all business customers have choices for
business access and related services. Telecommunications providers recognize that
decision makers are well informed and do not need to be sold stand alone products.

Rather, decision makers have the knowledge gathered from personal experience as a
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business owner or gathei'ed from other business owners and the Internet so they want to
focus on a complete solution, not individual components that make up a total solution.
Bottom line: bundling provides greater savings to customers because SBC Missouri and
its competitors recognize businesses want choice. Business customers have benefited
because competition drives greater choices and savings. Such benefis can be seen in
the recent bundled offers from CLECs that target small businesses as depicted in
Schedule 9, Local Access Bundle Comparison and Schedule 10, Unlimited Bundle
Comparison, and as described below:
» In 2003, MCI and AT&T launched “unlimited offers” that bundied local, popular
vertical features and unlimited domestic long distance for under $60 per month.
= Effective July 2, 2004 Birch filed a promoticnal tariff referred to as Freedom
Pal/Pak Pius that olfered an agyressive bundle ol a local aceess line pius 300
MOUs of domestic long distance, seven free vertical features for $31 per month.
The promotion was filed to expired Septzmber 30", but was extended as it s
presumably a successful offer for Birch. This is further evidence that Missour
customers benefit from competition - more choices than just SBC Missourt.

'»  Vonage and AT&T are putting substantial marketing and advertising effort
behind their Voice Over Internet Protocol (VolP) offerings. Both advertise a
bundled solution of unlimited local, long distance, popular vertical features and
high speed broadband connectivity for under $100 per month.

= QOther CLECs such as McLeodUSA http://www.mcldwireless.com/Home.do and

Sprint at http://www.sprint.com/business/products/categories/small.jsp that offer
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Missouri customers the convenience of bundling local access, long distance,

broadband and wireless on one bill.

WHAT ARE SOME OF THE RECENT OFFERS THAT HAVE RESULTED
FROM EFFECTIVE COMPETITION IN MISSOURIL

CLECsS have been very effective atenlarging their market share through bundling of
services at very competitive bundled rates both in the small business market as well as
the larger business market. MCI was one of the first CLECs to introduce an unlimited
local and long distance bundle targeted for customers with non complex
telecommunications needs. In 2003, MCI introduced Business Complete Unlimited,
which offers unlimited local calling, domestic long distance calling, bundled with Easy
Option features like Caller 1D, all for $34.99 fur the lirstiine. Schedule 11 is a copy of
a direct mail piece MCI used to describe this offer to a St. Louis customer. Scheduls 12
is a promotional fier that states the MCl ofloe, 27TAT wlso offered a bundled unlimiog
offer, All In One, which is almost identical to MCI’s business unlimited offer. In

response, SBC Missouri launched business unlimited in July 2003 at a price point of

$38.99 for the first line.

Another promotion that Missouri businesses have recently been offered is Birch’s
Freedom Pak/Pak Plus offering. This bundled offer provides a $28 per month access
line plus $3 per month for 500 long distances minutes of use or $2 for a block of 200

long distances minutes. Along with these blocks of MOUs, Birch offers up to seven
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vertical features for no charge. Please refer to Schedule 13, which is a copy of Birch’s

promotional tariff filing, for the specific details.

ARE THE CLECS GAINING CUSTOMERS IN THE MISSOURI
MARKETPLACE?

Yes. Significant numbers of customers have responded to the CLECs’ aggressive
selling tactics. The telecommunications bundled services offered by SBC Missouri’s
competitors are similar, and very aggressively priced because if's easy to compete
through a differentiated offer that touts “savings” What differentiates a provider is very
simple and straightforward — deliver the most value in terms of service, reliability,
product, and packaging and do so at a competitive rate. Ly thc nature of competition,

not all compames wiil succeed at the same level; some wiid do a better job than others.

SVITAT DOES EBCRMISESYRI SEEK IN THIS CAST AT v

SBC Missouri seeks to meet all Missouri business’ telecommunications needs at a price
point that meet customers’ expectations. SBC Missouri must have competitive
classification for its business services in all exchanges, not just the two of the 160
exchanges served by SBC Missouri that have been competitively classified Giving
SBC Missouri this flexibility will benefit all Missouri businesses because it will lead to
more choices for these customers where ever they do business — and greater choices
drives toward more competition that leads to increased savings (through bundles, new
products) and greater improvements to customer service. Competitive classification

will give SBC Missouri the ability to:
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* Respond more quickly to competitors’ offerings with a reduced filing
interval and approval process;
» Freely move prices up and down to respond to changes in the competitive

marketplace and

Businesses don’t want to have to take the time to analyze their telecommunications bills
on the basis of the exchange in which the location exists. Missouri businesses want
affordable business rates statewide. They want the certainty that they are achieving the
maximum savings for all their locations, not just those the Commission believes are

competitive.

ARE MISSOURI BUSINESS CUSTOMERS RECEIVING THE FULL BENENTS
OF COMPETITION?

Mo, Missouri customers are not rccetving the full benefit of @ conmipetitive murkoet
because SBC Missouri’s existing pricing constraints limit its ability to compete on an

equal basis with its competitors.

HOW DOES THE CURRENT CLASSIFICATION OF BUSINESS SERVICES
IMPACT SBC MISSOURI’S MARKETING EFFORTS?

The current classification disadvantages customers that have many locations statewide.
SBC Missouri’s marketing efforts are similar to those of CLECs. We use door to door
premises selling, outbound telemarketing, mass market and online advertising. Many of

SBC Missouri’s marketing efforts, such as advertising and direct mail, are statewide —
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A.

they are designed to meet customer needs regardkss of where their site is located.
Many businesses have locations both in St. Louis and Kansas City as well as in other
exchanges throughout the state. In my experience, business customers prefer uniform
pricing throughout the state, rather than having to keep track of different mtes for St.
Louis, Springfield, Cape Girardeau, etc. Customers want choices that extend to all
locations where they do business. If the Commission permits SBC Missouri to have
competitive classification statewide, it will examine how to apply these classification’s

benefits. SBC Missouri wants the same flexibility its competitors have.

HOW ARE SBC MISSOURY’S COMPETITORS REGULATED AND WHAT
ARE THE IMPLICATIONS?

CLECs are ciassified as compelitive and all the services they sell are competitively
classified. With a competitive carrier classtfication, CLECs are able to change their

ot da Al T e n 14ts PP B LTS T
ot notice 1o e Commission without the need ¢l proviling

prices (up or dewn) on sl
cost support for the change. In short they have the ability to respond to market
dynamics more rapidly than does SBC Missouri. Because evidence of effective

competition exists statewide, the Commission should permit SBC Missouri to have the

same flexibility to meet the needs of its customers or its potential customers.

CONCLUSION

Q.

ARE THERE ALTERNATIVE PROVIDERS OFFERING FUNCTIONALLY
EQUIVALENT OR SUBSTITUTABLE SERVICES FOR SBC MISSOURI’S

BASIC ACCESS LINE SERVICES, THE ASSOCIATED LINE-RELATED
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A,

SERVICES, HIGH CAPACITY EXCHANGE ACCESS SERVICES AND

PLEXAR?

Yes. My testimony has demonstrated that there are numerous providers offering

functionally equivalent and substitutable services for SBC Missouri’s business services.

DO THESE COMPETITORS PROVIDE THESE SERVICES AT

COMPARABLE RATES, TERMS AND CONDITIONS?

Yes.

WHAT CLOSING REMARKS SUM UP THE FURPOSE OF YOUR

TESTIMONY?

To sum:

Expanding competitive classification for business services to all exchanges
statewide is consistent with the compoitive londseape
SBC Missouri's competitors adjust prices to meet customer needs without

regulatory constraint. Their price adjustments are neither tied to an index nor

limited to a certain percentage increase per yearand nor should SBC Missouri’s
be tied.

The pricing constraints placed on SBC Missouri limit our ability to price
services in response to the market. Structuring new pricing plans that can differ
from SBC Missouri’s existing rate structure gives CLECs considerable

marketing advantages over SBC Missouri. Giving SBC Missouri the same
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ability to structure new pricing plans on business access services will provide
Missouri business customers with more choices.

Customers are looking for a telecommunications provider that prdvides value to
them in a bundled solution that is easy to evaluate and understand. This value is
derived from price and customer service. Customers choose the provider they
prefer based on total value proposition.

Customers are sophisticated, know they have choices, and want a provider that
can package the needed services at a value everywhere they do business. CLECs
bundle the most popular services and aggressively price them statewide.
Missouri customers want packages that eliminate some of the decision making.
They also want a great value. This is what competition provides.

Given expanded competitive classification, SEC Missourt wiil examine how to
modify its prices and product offers to provide more cheices and more customer
focused offers.

The Commission should find that SBC Missouri’s business access services, line-
related services, High Capacity Access Exchange services and Plexar face

effective competition and declare them competitive.

DOES THIS CONCLUDE YOUR TESTIMONY?
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Direct Testimony of Sylvia Acosta Fernandez Schedule 1
SBC Missouri
Case No. TO-2005-0035

BACKGROUND FOR SYLVIA FERNANDEZ
Q. By whom are you employed and in what position?
A. I am employed by SBC Management Services Inc. My title is Director-Packaging

Simplification.

Q. ‘What are your primary responsibilities as Director — Packaging Simplification?
My primary responsibilities include the strategy and development of new access line

<

bundles, access line package promotions and access line voice purchasing “agreements”
for SBC’s four main regions: Midwest (Ameritech), West (Pacific), East (Connecticut)
and Southwest (including Missouri) as well as in SBC Telecom areas (those markets
outside of the i‘ncumbent footprint. These hundies ar packages typically include:
» business exchange access line products, such as basic access lines and Primary
Rate ISDN, central office basea services;
« SBC long distance services, and
» enhanced services, such as voice messaging, Cingular wireless and unified
communications (a converged messaging service that allows the user to retrieve
messages and faxes from disparate sources. The service combines email
messages, landline voicemail messages, Cingular Wireless voicematil messages,
and faxes into one format so the usce can receive them alt by phone or online.)
»  Customer premises equipment (CPE} that complements these business voice

services?

Q. Please describe your work experience with SBC.



Direct Testimony of Sylvia Acosta Fernandez Schedule |
SBC Missouri
Case No. TO-2005-0035

A.

1 have been employed in various capacities by SBC since 1988, with the majority of my
career in business marketing. I started with SBC in St. Louis, Missouri where I lived and

worked for nine of the 16 years | have been employed by SBC.

I have held my current position as Director-Packaging Simplification since October 2003.
From April 2001 to October 2003, 1 was a Director responsible for developing the overall
access line services marketing programs, covering all size business access services and
related services such as intralLATA toll, messaging, and ISDN. Prior to April 2001 1
served as the Channel Marketing Director and was responsible for creating and executing
marketing programs specifically targeted at small businesses. In addition, I have held a
variety of marketing positions in the company, such as, Market Research analyst, Small

Business Market Manager, and Product Manager for access line voice CPE and DSL.

Please describe your educational background.

[ hold both a Bachelor of Business Adaunistration and Master of Business
Administration degree from St. Mary’s University, San Antonio, Texas. I have also
completed several telecommunications and marketing courses over the past 16 years

including at Northwestern’s Kellegg School of Management.

Have vou previously testified hefore the Missouri Public Service Commission
(Commission)?

Yes, in August 2001, The case was TO-2001-467 pertaining to SBC Missouri’s
application for competitive classification. 1 was a witness representing basic voice

services for business.



FERNANDEZ DIRECT SCHEDULE 2

SouTHWESTERN BELL TELEPHONE, L.P., b/B/a SBC MiSSOURI
Business Product Descriptions

SWB offers the following basic business services.

Business Access Line (BAL}is a line that provides business customers the ability to make and receive telephone calls. These
lines can be used to make voice telephone calls or 1o transmit data to or from the public switched network. Access lines are sold
individually or can be set up with multiple access lines that "hunt.” The hunting feature enables 2 call to “roil over” to the next
available line when the calied line is busy.

Customers may opt to purchase flat rate BALs where all the focal usage is included in the monthly charge, or they may purchase
measured BALs where local usage may be charged for outgoing calls based on call duration, time of day and distance.
Additionally, message rate service is available in some areas. Customers who purchase message rate service are charged on a
per call basis. Both measured and message rate customers pay a small monthly recurring fee in addition to applicable usage
fecs.

Reserve Line is a measured BAL that provides flat rate business customers with a lower cost additional access line. Reserve
Line is a way for a small business with one to four telephone lines to add a business line without having to pay the full cost of a
regular line. Because Reserve Line is a measured service, customers pay a low monthly recurring rate and pay for the minutes
used each month. BALs, Measured BALs, Reserve Line can be used to make voice telephone calls or to transmit data to or from
the public switched telephone network (PSTN). Optional features can be added to access lines to increase their lunctionality.
These features are often referred to as Call Management Features or Vertical Features. Examples inciude Caller ID, Call
Forwarding and Call Return. The Vertical Features will be described in more detail later.

Analee Trunks/ MultiLine Service allow for connection from the central office to a Pitvate Dranch Exchange (PBX) or “hov
system™ iocated on the customer’s premise. A PBX s cestomer owined and manuged equipnent (customer prenuises squiprii
or CPE) that acts as a switch - providing the connectivity for inbound and outbound calls to the public switched network
(PSTN). A kev syslem is similar to a PRX. hut is designed for smaller customers. Kev svstems tvpicaly come in fixed
configurations {such as eight lincs in and sixteen user stations, to give one exampic). The customer selects the number of
serving trunks that are required to provide the desired grade and volume of service. Trunks can be set up in hunting and have
some network "vertical services” or "Custom Calfing Features" available.

Direct Inward Dialing (DID) - DID trunks are trunks from the Central Office (CO) that pass the digits of the diaied DiD number
to the PRY or kay svstem (with the standardized sionaly which number wos dined bacthe ontlor, The PR Azt oo
directs the call to the corresponding station.

Digital Looop Service pravides customers with digital access to and from the PSTN for circuit switch "voice” and circuit
switched "data." This service is delivered on a D3] facility and provides up to 24 line terminations. Each digital loop
arrangement can contact both direct inward dialing (DID} and Non -DID line terminations.

SuperTrynks offer a direct T1 cennection from SWB's digital switch to the customers” premises as an option of Digital Loop
Service. Each SuperTrunk provides 24 exchange channels and will allow all channels to receive and make calls. However,

SuperTrunks do not allow for line side features such as Caller ID. PBXs with direct connect capability arc what is generally
used with Super Trunks.

Access Advantage Plus (AA+) is a high-capacity line, which provides 24 channels to connect the customer business varicty of
telecommunications services, all through a single ciccuit (DS1). With AA+, customers are able to make calls, fax, access emaii
and Internet, and transport data - alf over one ¢onduit connecting to our Central Office. Equipment the customer needs to
provide includes: CSU/DSY, 1/0 multiplexer, D4 channe! bank, and router. The D4 channel bank is required to refain any line-
side Custom Calling Features or "Vertical Services" such as Call Waiting, Call Return, or Three-way Calling.

Plexar®/Centrex is a central office based communications system, which aliows business customers to use SBC Missouri’s
central office technology instead of purchasing their own switching equipment. The industry often refers to this service as
“Centrex”.

. Plexar service provides basic call processing capabilitics, such as call hold, call transfer, and three-way calling.
Additionally, some Plexar services also offer advanced voice and data call handling, such as Basic Rate Interface (BRI) and
Integrated Service Digital Network capabilities (ISDN). Today, ther¢ are multiple vendors in Missouri offering PBX
equipment and key systems that are comparable to Plexar service. SBC Missouri offers four Plexar offerings:
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SOUTHWESTERN BELL TELEPHONE, L.P., D/B/A SBC MISSQURI

Business Product Descriptions

Plexar®-I is a communications system arrangement for business customers that combines two or more individual locat
exchange access lines into a Plexar-1 group. This service offers the small business market an alternative to key telephone
service using standard teiephone sets with touch-tone,

Plexar® Express is a communications system for small and medium sized business customers that offers a standard and
optional feature array comparable to a Key Telephone System (KTS) or a small Private Branch Exchange (PBX) system.
Plexar Express stations are designed for each user at the business location based on the needs of the custorner’s business.

Plexar®-II is a business communications system that offers standard and optional features comparable to most medium-
sized KTS and PBX systems. Plexar-II stations are designed for each user at the business location based on needs of the
customers business, Plexar-II has a wide variety of optional features available, including Automatic Call Distributor
{ACD) and Basic Rate Interface Integrated Service Digital Network (ISDN) to meet any size customer’s needs.

Plexar-Custom is a communications system that is comparable to a state-of-the-art PBX system. The minimum station size
is 75 or more stations within any serving central office. Plexar-Custom stations are designed for each user at the business
location based on the needs of the business. Further, Plexar-Custom like PBX has a wide variety of optional features
avaitable, including ACD, Station Message Detail Recording (SMDR) and BRI, to meet any size customer’s needs. Plexar
Custom prices are developed using the Customer Specific Pricing (CSP) process.

SBC Missouri also offers a variety of line-related services or "verfical services.” In Missouri they are also referred to as
EasyOptions® Services. These services can be added to an existing business line te give the custaner more "utility" out of the
line. These services may be purchased individually or as part of 2 ""package” of other services. These products include:

Cail Waiting - Alerts a customer using tieir wicphone that another calier is trying to reach them.

Call Waitine 1D - Displays name and/er nunber of additional caller when a customer is already on a telephone call, Mug have
compatible CPE (Customer Provided Equipment).

Call Waiting 1D Options - Using compatible CPE, a customer can choose how to handle an additional telephone call:
*  Provide caller with a busy announcement

*  Forward the call to 2 “wait a minute™ or “call me back™ message

" Routs the new enfl oo volre maithe Gt nheeri™e o vplze meih

= Allow the new caller to join the conversation in progress.

Call Forwarding - Customer can transfer al! incoming calls to another telephone number.
Three-way calling - Customer can add a third party to an existing call without operator assistance.

Speed Calling - (Classified as competitive effective May 14, 1993.) Customer can place calls to other telephone numbers by
dialing a code rather than a complete telephone number. Speed Call 30 (residence) and Speed Call 8 {business) have been
grandfathered to existing customers in Missouri.

Call Return - Customer can automatically redial the telephone number of the tast incoming call. If returned number is busy, the
telephone company’s cquipment keeps trving te call the number being redialed for o maximum of 20 minutes in order to
establish the call.

Auto Redial - Customer can redial the tast outgoing telephone number. If recalled number is busy, SBC Missouri equipment
will keep trying to call the number for a maximum of 30 minutes.

Priority Call - Provides the customer with a distinctive ring or call waiting tone when the customer is being called from pre-
selected telephone numbers. The customer can construct and modify a list of pre-selected numbers by dialing a unique code.

Call Blocker - Customer can block calls from pre-selected telephone numbers and/or the last incoming call. The customer
builds a screening list and can add numbers by entering a code.

Call Trace - Enables customer to initiate a trace of the origin of the last incoming call by dialing an activation call. SBC
Missour? equipment will record incoming call information.
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SOUTHWESTERN BELY, TELEPHONE, L.P., D/B/A SBC MISSDURI
Business Product Descriptions

Selective Call Forwarding - Enables the customer to forward incoming calls from pre-selected telephone numbers 1o another
telephone number. The customer can construct and modify a list of pre-selected telephone numbers by dialing an activation
code.

Simultaneous Call Forwarding - Gives the customer the ability to forward multipte incoming calls simultaneously to another
telephone number designated by the customer.

Call Forwarding — Busy Line -When the customer’s phone is busy, incoming calls are forwarded to another telephone number
designated by the customer.

Call Forwarding — Don’t Apswer - Allows incoming calls that are not answered after a pre-determined number of rings to be
automatically forwarded to a pre-designated telephone number.

Call Forwarding — Busy Line/Don’t Answer - Allows incoming calls that encounter a busy condition or are not answered after a
pre-determined number of rings to be automaticaily forwarded to a pre-designated telephone number.

Remote Access to Call Forwarding - Provides a customer that subscribes to Call Forwarding service the ability to
activate/deactivate, or change the Call Forwarding feature from a remote location by dialing a remote access number provided
by SBC Missouri.

Personalized Ring - Allows a customer to establish up to three telephone numbers on the same local exchange access line and
distinguish calls to each number by a distinctive ring.

Caller ID Service {two tvpes)

e Cailing Number Delivery — Provides customer with Caliing Party Number (CPN) that can be read and shown by
compatible CPE,

+  Calling Mame Delivery — Provides the name associated with CPN to custeiner, anrd can be read by compatible CPE.

Anonymous Call Rejection - Allows the customer to automatically reject calls that have been blocked or marked anenymous by
the calling party.

Call Transfer Disconnect - Enables the customer to add another line to an established call, creating a three-way call. The
subscribor may then discormect from the tiree-wan cadl, Socing their dine and aliowing
1o continue,

e remaining twoe partics” coiversativn

Privacy Manager - Allows the customer to intercept incoming calls that are identified as anonymous, out-of-arca, unavailable, or
private before the telephone rings. The caller is played a recording that indicates the number they have dialed does not accept
calls from unidentified telephone numbers. At the tone, the caller is asked to record his name or the company he represents. If
the caller complies, the call is completed. If not, the call is disconnected.

Internet Caller 1D Service - Allows the customer to be notified of an incoming call via a pop-up dialog box on their personal
computer while logged on to the Tnternet.

SIBC Missouri alzo offers a variety of local service bundlzz including

Custom BizSaver™ Package - is a product grouping designed for small businesses that allows customers to customize a
telecommunications solution with unlimited local access and calling features. Custom BizSaver™ Package lets customers
subscribe to up to 10 business access lines at discounted flat rates. Choose from a combination of the following useful features:
Call Waiting, Call Forwarding, Three-Way Calling, Call Return, and Caller 1D Name and Number. (Actual features included
depend on the package you select.) Minimum requirements are cither one Flat-line or one Multi-line bundle on the primary
line and a term agreement. Term plans of 12-, 24-, or 36-month.

Business Solutions — customizable, money-savings package complete with essential business features and a wide variety of
options designed to handle customers’ specific t¢iecommunications requirements.

Features
= Muitiple Business Access Lines deliver comprehensive call coverage and accessibility for your customers.
=  Each package includes features such as Call Forwarding and Remote Access to Call Forwarding to help
customers manage calls.
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SOUTHWESTERN BELL TELEPHONE, L.P., D/B/A SBC MISSOURI

Business Product Descriptions

= Caller ID available with Business Preferred, lets customers know who is calling before customers answer the
line.
Never miss an opportunity to speak with a customer with CallNotes® voicemail,
inLine® wire maintenance plans help protect you against unexpected repair expense.

= Discounts off tariff for 1 year verbal agreement

Business Preferred — the mtm 8 feature discount package includes:
= Caller ID Name/Number
= (Call Forwarding
=  Remote Access to Call Forwarding
= Three-Way Calling
= Auto Redial
s« Priority Call
*  (Call Return
=  Call Waiting

Business Essentials — the mim 4 feature discount package includes:
*  Call Forwarding
=  Remote Access to Call Forwarding
= Three-Way Calling

= PLUS one feature of your choice from the following list:
o Ancnymous Call Rejection

Atito Redinl
Cali Blocker
Call Retun

Call Waiting

Personalized Ring - Ist Ring
Prigrity Calt

Selective Call Forwarding

Speed Calling 8 {not available in Missouri or Kansas)
Speed Callting 30

CQ0OCQ0 83O W0

SBC Missouri also offers Integrated Services Digital Network (ISDN) based services.

ISDN (Integrated Services Digital Network) is an architecture that maximizes the transmission capability d existing copper
wires, letting customers send both voice and data over a single twisted pair connection. Used for telecommuting, screen sharing,
desktop video conferencing, large file transfer and Internet access. [SDN has two interfaces. They includz Basic Rate ISDN
(BRI} and Primary Rate ISDN (PRI).

Digiline Serviee® is 2 BRI ISDN service which offers twe 64 Kilo bits per second (Kbps) B channels and one 16 Kbps D
channel. One or bath B channels may be configured for circuit switching or packet switching. Calls over a B channel
configured for circuit switching may be either voice or data. The I channel carry out of band signaling for the B channel(s) and
may also be configured for packet switching, DigiLine, when confignred for circuit switching, provides aceess to and from the
PSTN. DigiLine. when configured for packet switching, provides access to SWI's Public Packet Switched Network (PPSN) --
often referred to as the Internet cloud.

SmartTrynk™ Service provides access to and from the PSTN for circuit switched voice {CVS) and circuit switched data (CSD)
communications via a PRI interface. SmartTrunk can also be configured to provide packet switched data {PSD) capability,
This capability provides access to SBC Missouri’s PPSN er the Internet cloud. SmartTrunk employs a 1,544 Mbps facility
divided into 23 B channels and one D channel. B channels are used for voice and data communications while the D channel
provides out-of-band signaling.

SelectData® is an inbound-calling-only service, which provides ISDN PRI functionality for digital data transport and/or analog
modem calls (voice grade), on a single channel basis. Individual calls may be received at transmission speeds up to 64 Kbps.
Qutbound calls may not be placed with SelectData service.
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Business Product Descriptions

FERNANDEZ DIRECT SCHEDULE 2

SelectVideo® Plus is an intralLATA dial-up multi-rate switched digital data service provisioned via a fully configured PRI
interface. SelectVideo Plus will provide digital connections ranging from 64 Kbps to 1536 Kbps (synchronous) in 64 Kbps

increments of bandwidth via the PSTN. The specific rate is user-selectable on a per call basis.
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No Supplement to this Integrated Services Tariff

tariff will be issued Section 2

except for the purpose 2nd Revised Sheet 6.04

of canceling this tariff. Replacing 1st Revised Sheet 6.04
SMARTTRUNKM

2.13 PROMOTIONAL RATES (cont'd)

D.

SmartTrunk®™ Promotion — May Day 1l

A promotional period will begin July 1, 2004 and end Pecember 30, 2004 for eligible business
customers who order SmartTrunk Service and who commit to a 12-, 24- or 36-month Service
Term. Business customers who order new SmartTrunk Service, or who renew SmartTrunk
contracts which expire during the promoticnal period, or who add additional Interfaces and/or
Ports to their existing SmartTrunk Service will receive a discounted monthly rate on the
SmartTrunk Interface(s), as well as for the B Chiapnel Clreuit Switched Voice/Circuit Switched
Data Transport Business Trunk Equivalent Flat Rate Usage. Customers may opticnaliy add
Calling Information Delivery and/or 100 number Direct Inward Dial (DID) Calling Blocks to the
above mentioned orders, and receive a discount on monthly rates for those services as well. Port-
only orders are eligible for discounts on the B-Channels, CLID and DID, however for these types
of orders the SmartTrunk Port rate itself will not be discounted. Customers who are converting
existing contracts to longer service tonin periuds are net eligible. Promoticnal rates are as follow:

Product Name UsocC 12-Month Term  24-Month Term 36-Month Term
Initial ~ Renewal  Initial Renewal Initia] Renewal

PRI Interface 1ZZUB  $510.00 $390.00 3$488.75 $368.75 $475.00 $365.00
PRI Port 1ZZU5  480.00 360,00  390.00 300.00 355.00 275.00
CSV/CSD Transport

irial Rate Usage,

per B-Channel 1Z27U6 14.50 14.50 13.25 13.25 13.00 13.00
Optional Caller ID ZVN 10.00 10.00 10.00 10.00 10.00 10.00
Optional DID 100

Block 12Z2Q8 10.00 10.00 10.00 10.00 10.00 10.00

These discounted rates will apply for the duration of the Service Term commitment.
Additionally, all associated nonrecurring Installation Charges as set forth in this and other
applicable tariffs will be waived for qualifying orders placed during this promotional period.
Service must be installed by February 28, 2005.

In the event of early termination of thiz service as provided under the 12-, 24- or 36-month
Service Term, the customer will be liable for any and all waived Instaflation Charges, in addition
1o termination charges as set forth in this and other applicable tariffs.

Issued: June 1, 2004 Effective: July 1, 2004

By CINDY BRINKLEY, President-SBC Missouri
Southwestern Bell Telephone, L.P., d/b/a SBC Missouri
St. Louis, Missoutri ‘
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Wa'te g0 swe you'l be happy with our service that o ceeo o
we guarantas it. g have a sales
R specislist cortact
YO,

Cell our toll-fres

» Integrated services numger:
{866) 347-3843
et * thy trdagai™ Or, give the
%’gsé:;’g,_wm ¢ An integrated local, long-distance and high-speed Internet service nearest
AT o delivered over a dedicated T-1 connection, coo el

Tt mdeirsdion

» Voice: One-line businesses

& gl

Small business essentials with big value for one-line businesses,

» Voice: Mutiple-line businesses

& CTsug baabos Yalud b ooiean
Customize your 3 Feature Vaiue Package package with the
features you want most,

Sty Wallle T Rt

* Tl
Maximize productivity and value with the package.
o ok | oeng diglange

Make long-distance calls any time, any day for a fow, flat rate.




Blmh The other phone company.

telecom

We're so sure ynu Il be has:py with our semwvice that

* integrated service

ilSM

Exinting . 5t ekt
% CUSTOMERS : An lniegrated local, lang-distance and high-speed Internet sarvice

delivered over a dedicated 7-1 connection.

* Volce: One-fine businesses

» Manane vour sie o s
Merger info : Small business essentials with big value for one-line businesses.

» Yoice: Multiple-iine businesses

o {hree foanny _«’r'“#i Heohaie
Customize your 3 Feature Value Package package with the
features you want most.
e hpwnn ioechiie YWalne Fagkan
' Maximize pruductlwty and vaiue with the package.
[ ?..‘42_3':.:5‘.5 [T ﬁ\ﬂiﬁﬁﬁu.}:}
Make lona-distance calls anv time anv dav for a low. flat rate.

we guarantes it. RS

Cmnplete our
1
have a sales )
specialist contect
you.

Call our toll-free
number:
(B66) 347-3843

Or, give the.
nearest
et géall

Fe_rnande; Direct Schedule 7



[_Bii'"éh The other phone company.
telecom

e customets, please oot (B0] 860-5401: gk olhers; (B8 772978

Fernandez Direct Schedule 7

Existing
Ak CUSTOMERS

Products & Services ,

ot

» The smart, flexible solution for larger businesses

Get the reliability you expect from a digital connection and
the savings you expect from Birch.

Birch PRI Connect mests ISDN standards for voice, video
and circuit-switched data applications, and is designed fo
firk directly to PBX systerns equipped with a PRI interface.

The big news isn't what PRI Connect does, or how refiably
it does it. Sure, we're proud of the reputation we've built for
great customer service and network reliability. But the
headline is the price — you can save up to 50 percent.

» Here's what you get

o Dedicated PRI Connection — PRI Connect delivers
23 bi-directional B channels, each running at a full
64Kbps. and one D channel for signaling and call
control.

¢ Caller ID — Caller identification {name and number)
is included at no additional charge. Use this
information to access customer records or project
files before the call is answered.

o Non-Facilities Associated Signaling (NFAS) - Use
the D channel of one circuit for signaling and call
control of additional circuits, freeing up the other D
channels for voice or data applications while
maintaining D channel redundancy.

e Direct Inward Dialing (DID} - Uise this optional

bn nebmbilmin Aienad dial lalowlbram s wrwele - ea

Pt by

Complate-our
Vi s 10
have a sales
‘$pecialist cantact
you.

Call dur tolt-hee
number:
{66) 347 3843

Or, give tha nearest
S @ call
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Jacksnewiife

Dayiorsa Boach

Kdiami

Birch Telecom: Major Warkets
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CompleteVoice Plus Features and Benefits

? Featuyres and Benefits

| | . . ) R \
TSE;N PRI'. mens s - CompleleVoice Plus offers the foltowing features via Business Linss o
JollSendots o TrUNK Betvices:
Cump!e{e‘hsce Plus+ B
3} ; .
verview 4 Local Service

M aket Availability . . . . .
Contact Us # Bosiness Line Sevice offers robust oalling fealuras
- : s Trunk Senses provide QI0, DOD or wo-way ranemissions
Voica Mail R Y T
e e A S o o Features avallable at an addifions cost

& Moy volese Mal - offers a broad range of messaging
features to enhaned vour busingss communications
capabilifies.

o Remote Listing Setvice - provides callers with a local
numbet that may be forvarded 1o vour busingss Jocalion.

Long Distance

o« Outhound and inpbound services — ehable you to oall anywhore in
the wirld

s 200 minutes of long distance per ling per moth Gneiudes
interstate, intrastale, locat ol ang 28X calls - calling card and
imtemstional calis are not included)

» Calilng cards - make it possible to call fong distanae fom any
lecation in tha U 8., at any time of day

s Account codes — allow yvou 1o frack lang distance hilling information

Buvox Communications, Inc. 2081
Lot Beiieres
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Dverview

v Festures and Benefits

Market Availability

Contact s

Toli Services

CompleteVoice Plus

_\-I'o-i'ce Maii

ISDN-PRI Features and Benefits

i Standard Service Fealires

2378 and "1 semice

Simple fiat rate pricing in most areas

inctudes ped, interface and channels

Calling Namae and Mumber Delivery Interface delivers calling parly

tetephone number andior listed name fwhere techrically availabie)

to the called party

« Dynarnic Channe!l Allacation enables a customer 10 desigrate the
aueantity of call types

s [iated Mumber idantification Senvies (DINIS) provides the PERACD

with the {oli-free lelephone number thal was digled by the callet

S " &N

Ontional Sendce Features

= Backup “D" channel enhances sutvivabiiity when three or more
IBDN PRIs share a "I channet

» Direct weard Dialing (OID) provides dired access o exdension
numbers

» (0 Mumbers avaliahle

huvox Communications, Inc. 2601

Largad Mulives
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Market Ayaﬂabmw CBigneup for Sendie

ol . - MNUYER offers service or this produet in the inltowing markets
Toll Senvices ,

Compleﬂtf\!oice Plus«

ron, Ok,

Aianta, GA

Charleston, SC.
Chatlotte, NC.

Cincinnati, OH,
Columbia, 50

Coturnbug, QR

Davior, OH,

Gresnsborg, HNC
Greenvilie, 8¢
inthanapaiis, i
Jacksonwille, FL.

Kansas City, MO,
Mnoifle, THE

Lexington, 17,

Litle Fock, AR,

Louisville, 1KY

wiamd § FE Lauderdale FL
Nashville, T,

Okiahema City, 0K
Halgigh, NC.
sSpfingfield, MO
ch Loy 0,
Tulsa, Ok,
Wichita, KS.
Wiilmington, NC.

Overview

Features and Beneﬁfs
¥ Hgarket Availability

Contact Us

Voice Mail

& &8 & 2 » % & &8 F & & 2 " F DA S S DS
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Market Availability

Owerview _
Features and Benefits
Market Avaitability + ¥
Contact Us :

. MuVor affets setvice for this product in the following markets:

s

Akron, OH,
Aflanta, GA
Charieston, 3.
Chatlotte, MC.
Cinclnnati, OH.
Columbia, 30
Columbys, OH,
Davtan, OH
Graenshorn, NC.
Graenyilte, SC.
indianapolis, M.
Jacksonwvifle, FL.
Kansas City, MO,
Knoville, TH.
Leangon, kY.
Littte Rock, AR
Louiswiite, Y
Wiami I P Lauderdate FL
Mashviiie, TN

Tuisa, Di::'.. .
Wickila, KS.
Wilrrington, MO,
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stoom | AHome & Onthedoe | e stenomess | Erterpise Business
The =i’y pefworing company -

_Small & Mediwm Hom

Do ¥elee Services - AT&T Local Service is available for number {314) 331-1236.
o Chede another nurnhar
- Lony Distance
- Tofl-free
- Local
- Calling Cecd ATRT All In One® — Local Service for : i .
8 i ' — grvice for moderate callin b3
- Tatotenorens & Galling || ORDER NOW |

A This plan is recormmended for businesses that generally make over Sy plan devsils
mmmmmmmm ‘| 500 minutes of local calls per month, per line,
¥ Inteyrated Offers

+ all Products & Sereices

« $AR.06 par rmonth, enlimited calling

L senmadion FREE local fine instalistion.

“b Custormer Ganter

* Belution Assistant
bt e i o y 3
Lt auw with an ATRT AllIn One Advantagest |21 ORDER NOW |

ME:" Reprisestative 2 Ualimited Long Distance and Local calling

Sei plan detalls

This pl_an is recommended for businesses with heavier volumas of
long distance and local calling.

« $55.9% par month pey line
« Unlimited State-to-State and Regional Long Distance

« Unlimited Local Service
¢ Line Charge Included

* dramoiiny FREE joeal line instaffation,

©ATRT AILIn One® Plus | 51 ORDER NOW |

Long Distance with moderate tocal cailling
sae olan details

This plan is recommended for businesses that want a competitive
long distance rate and make over 500 minutes of local calls per
rmanth.

* State-to-State Long Distance: & .04 per mmute for Onlne Bdiing
.54 per rednute for Stondard Billing
« Regional {IntralLATA) Long Distance: 1d.3¢ per minute
+ Local Service: $33.00 per month, enfirited osibng
« Calling Card: Zaills as low as 5,54 per minute Sge all rates
Pey cali surcharge varies by lacaben. Details
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Teerns & Condiians | Privasy Policy
@ 2009 ATET. All rights resenved.

ATR&T ISDN Primary Rate Interface supports your the high-volume
transmission needs of your business by utilizing high-capacity,
dedicated T1.5 lines. The key feature of the ISDN PRI is the use
of out-of-band message-oriented signaling, carried in a separate
digital channe! (D-channel). The O channel is also responsible for
much of the intelligence and flexibility of ISDN. The type of
infarmation transmitted by the D channe! includes information
about the caller, suth as the caller's telephone number, or
information about the call itself, such as what service is to be
used for the call, and a call completion indicator.

FEATURES & BENEFITS.

s Provide access tao a wide range of services
s Allows for customized call han‘dling
s Establishes temporary signaling connections to create an

[SDN Distributed Communications System, networking a
company's PBXs

OPTIDNS

o ATET Information Forwarding Service 11 {INED-2)

PRICING -

AT&T ISDN Primary Rate Interface requires customization and
tailoring to your environment. For further information, you can
contact an ATET representative by calfing 1-800-222-0400.

P Comant U

Requestaddi

1hformatio

Send ug vour
guestionsdeommeants
ahout this sarvine,

Related P
ATRT Switched Digital
Servicas

ATET Video Gateway
Service

ATRT Executive Yideo
Corferencing Servine
ATaT Toll-Free Multimadia
Service

ARGE

Douglas Caunty Zchool
Bystem

Viden Conferancing
Solutian Fider -

Business Applications
Hsing ISDN -



| Home 5 Abaut s inventor Risfstions  Yeliow & Whne Pages Contacr Hs |

Small Busingss

L

{
" Related Links

If your business needg relisble and sffor deble
communication services, your business needs Mcl eodUSA.
All of vur loeal, fong distance and Internet serolces are
supported by sur edvanced fiber-optic network, and friendly
end professional Customer Service, svaflable 247, We
belisue in tresting peopie hetter than o company bes ever
trested them before,

cal Sarvice

Oneling Praferes™ Paviage
The simples! option for qu_alirfiucal service.

Fiaium Srofored® Fackage
Unlimited loeal ¢alling, plus lots of features.

Gimpie Proferpd® Suioct Packade - MW
Choosa the local features your businass needs
most.

Valys Prefaned® Selact Packans - NEW!
The most economical local semvice plan, with the
reliabltity and variety of features you need.

Long Distance Services .

Preferred fdvanians® Busineze Lung Distance 0
Pagkaye

Praforted Advantans® Busmess Long Distance 100
Fackage

Prpfesad Adsantans® Bilsiness Lube Distanee 200

i thie sight

[ - ﬁiads )

protycts ot £

i Your Accoum jov I

g Customer Swrvice i

For tseee rformation dtou:
HrLeadUSA products and
sarvigas, call (BOD) 5330177

i View pricing

i and avaitability.
) Ssarch Results Far

1 (344) 33 in Misaourl,
¢ Seprch Agan

¢ Your seerchresutts show
i thel you ave a new

H

: customer, Welcomel

Current customers

¥
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L4 Bu’aim{sg Home

:

G
hd !M‘"l E&msw;s t?esmphii )

Thak Prichng S fuestabiity

Features & Banefits
¥ iy

pessage Center

i

For more information call

1-800-MCI- 7766
{1-300-824-77 66}

Lam:i and Leng Dstance

Add high specd
internet service to
any MCY Business
Complete calling plan
fur only $50 » month)

Yoy Phone pumber 7314y 331

’

Ayailabie for MO Business Co ﬁ;:z;%;%t»:}

MC Business Complete offers plans o fit every buginess need. Whether you make a lot of lang
distance calis, need high speed internet access, o just want the convenience of one B for
everything, we have something for every business.

If the phane number ahove is hot the correct nutnber, dlick here to go back and re.enter &
ditterent phone rumker .

Choose the Plan that s Right For Your Business

MCI Business Complete Unlimited $58.99

per month

Perfact for businesaes that want unlimited lecal and lang distance catling, and
popular calling features — for one low monthly price on one bill.

This plan gives you the freedom of.
Unfimited long distance cuils
Unlimited iocal toll calls
nli ca Gl
Popular teatures at no extra cherge
Hurdinoirotiover for sl your businggss fines
Loy rate caling cards
B one compsny for your communication peeds

Plus, for an additional monthly fes, you can sdd sny of the following services:

B unlmfieg high speed Internet service fwhere avallable)
B Business eohanced ynicemsl
WMCE! internations! Calling Plan

@ Adeditional phone fines

Adcitional taxes and surcharges apply . Click fgrs tor detals
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Lecal

Busingzs Lines
Tiunis
Eull Sepvice T1

. LidaligoU PRI

Dutbound Long Drtance
LCatling Cargs

Tell Free

Conlerenning

SkyT ol Witetess Services
Cortaek Center Senices
MCE Aé\ranﬁge

frternot

Data

Satelite

Governmert Services
M‘!ulast;la Ser‘vices
Al Products

Fartner Cerrtu:r
Resource Certar
Kanage My Account
Customer Serice

Coslact Us

Local ISDN-PRI

A Fernandez Direct Schedule 7

: Conleet Us }

Looed integruted Services Digita! Netwarkrimary Rate Interface (SON-PRN pravides a high-speed, inteligent
connextion fo the MCl netwark. Local ISEN-PRI supports voice, data, video, and applications such 85 irternet Access,
femote LAN Access, Call Certers, Disaster Recovery, and File Transtfer. This service supporls simuanecus vaics
and digital data calls over an induslry standard primary rete interfsce T1 01 544 Mbps).

Which Businesses Can Use Local ISDN-PRI?
Local ISDN-PR) is ideat for:

® Madium to Large Size Businese customers

® Cusiomers needing clear &4 Kbps for faster call setup ot voicefdata of videa,

Why Lecal ISON-PRI?

&  Flexibility, Local, long distance, voice, and diyitel data cals are provided over the sames T1 connection.
Cusztomers can alzo establist high-speed tighal connectivity instartsy, Lacat ISON-PR] provides bandwicth
when you need it and connectivity whare you nged £

®  Faster call getup. A separate high-speed signaling channel means caflers recelve faster call setup.

¢ Trunking efficiency. The faster csll sedup and abity to support multiple calf types canresult ina
signifirant reductinn in the numbetr of trunks reauired.

* The power of information. The abity to receive Caller IE information on inbawnd calls makes Locel ISDN-
PRI ideal for Call Center appications. Local ISDN-PRI allows you to access account information and serve
your customers more efficiently.

®  Low rates. Competthee looal service rates and discount plans are evabiable. MCHong distance calls made
on Local ISD.PR receive the berstits of on-nét pricing.

* Enhonced features. These help businesses operate more effectively and efficiertly. Thess Tegtures
inciude:

O Hon-Facilities Associated Signaiing (HFAS). NFAS I the abilty to have a B-channel on one
PRITo pravide the signaling and cortrol of other PRIS. This aiows the other FRIs to utiize all 24 of
the B-charnnls for treffic,

O 8ackup D.Channel, VWhen tiiizing NFAS, t's énportant o realize tha? the taiure of the D-charnel
will result in felure of &l PRIz controfiad by that D-channel. The backun D-channel providges
customers with the mechanisen to auformatically switch over from the primary D-channigltothe
backup D-chanrel it the active D-channel fails

C Coafter 1D, Provides customers with the calfirey information of inbound calis. The customer CPE
must he properly eguipped to view this information.




$ Spriy Businens

VWreless Phone

L) o _“: St
troduction

Smal Oftioesoms Offce.

Erterprize

Special Offers

. 3
T Spl’!m‘. Anz Sprint Meny Splutisnz

.ty horount : Products & Services  Suppont ~ Parisers

Sprint Dedicated Veice (PRI) Package

Streamline and save
woth hully integrated

digita! enmmunicationg
SRrYICES

L ts |
Fiexible package solutions

Sprivd calng paciages Toude:

» Local cafing

« Lony distance

= Free instafiation

Unlimited lorat calls

Make an unlimited number of locad cals for one fow, flat rete. Local Ines
can be equipped with hunfing (atso known as rotery) services and ather
business festures.

Long distanes,

AR Calig Ak Day™ {ezstures a competitive, flel per-minute rafe. You get
unfimited outhound ntersteie long-distence caling 24x7. lnirastate fong-
distance refes vary by stete.

free inctallation

Yaur instaliation is free when you chiose athree-year agreement,

Add-os services
Vaitematl

Transform your phone into 8 professional answering service thet
answers calls snd records messages around the clock with digitel
clarity.

PLE” Service from Sprint

Canehirt hisinece with fha rlardv ot PCS the onfy nafinndds af.dicdal

eeiiimy

i

a Cel us ot 1-886-663-7774
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Unlimited Bundles
Advertised Offers

10/25/2004

Fernandez Direct Schedule 10

Product
Local Service:
Access Included Included Included Included Included Included
Local Callin Unlimited Unlimited Unlimited Unlimited Unlimited Unlimited
Long Distance:
Sundled Long-Distance Unlimited Unlimited Unlimited Unlimited Untlimited Unlimited
Custom Features: "Premium”
Caller ID Included Inctuded
Caller ID w/Name Included included
Caller ID Block Included
Call Waiting Included Included Included Included Included Included
Call Forward Included Included Included included Included Included
Call Forward - NA/Bsy Included Included K
Auto Caliback Included included
Call Screen . '
Call Transfer Included _
3-Way Calling included Included Included Included Included Included
Speed Calling Included Included Included included :
Repeat Dial ) i Included
Toll Restriction R .
Voice Mail Included tncluded
[M0 [ $55.95 | $52.95 | $59.99 | $54.00 | $49.99 | $48.95 |

**M(I offers 5, 10, and 15% discount on 1, 2, and 3 year term contracts respectively _
¥*\onage includes one free fax line with each business account; prices highlighted due to free second line. Prices however, do NOT include broadband connection fee

Gray areas represent service not available or not included in package
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Ta:
Fhone:
“Fax:

From:
Phone:
Fagz

Date snd Tima of Uansmixsion: Monday, November 24, 2003 12:38:4¢ PM

Number of pages including this cover: 05

. it was & pleasurs 3prakang to you dboul Lhe many advanlages of MC). Ax we distuaned.
sitachad is the information outlining the fsdtures and banelits MCI allers.

i apprecisle vour timas, and look forward to spasking with you.

Sil;\em-hp.

. | 200141
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MC

Thank you for yout incetest in MCT Business Complete—~ Unlimited! ] eninyed speaking with ynu
about service aptinot Irom MCY®, and discussiog all the ways that we can meet pour busingss
comoanicatinns needs.

The derls of the service thay we discussed are shoun in writng below. Please ke A few womens
te reviewe the infornuatina. § beliove yoowill fad it oo be valuable. 1% call poas in 2 fow days 1o
anywer aoy quesaons that you onzy have aboat this and ane of vur other sorvices,

Sincesdy,
Your Salys Repracatdve

We Have Solutions 10 Help Grow Your Business

Simplify your Sumll Business scircomnmnicaion needs with MCI Buginess Corpless Unlimired,
Get unlimited local and nodonwade kngt distance calling from the offiec for it lnw charge of $50.00
per month for yaur pumary line, Plis, you’ll get prear features like Calt Waiting, Caller 1D, Call
Forwarding, Vhree-Way Calliop wrad Speed Dial § ni your prisary Lne a0 no addivomal chasgpet

With MCI Business Colnplote Unlinited, you'll sujuy:
®»  Uclimited Jocal and long di calling every cnpath. Ko ume of dsy restriciions, No
dishncton berween logal, incal il instate Iong distance or M@ -to-soitw oulls,
- & Ouramuat popuise features: Caller 1IN, Call Waidng, Speed Dial B, 3-Way Calling, and Call
Frwwseding are surumasodly inchuled ot no sdditional charge to st

Now that you have the facis, please look them over.
Pl call you soon to discuss this further,

Lnch sbbiwinnd phvian: e, Buyinnl dic prinery ke wo woorery, i+ vhogp o 56899 P totuth, Plnre sk s ML wpocumsre
e aervice avadeiibly in YaUs drce. eresoe toamtn: Yo ol wirh uimediskey, P41 cnr ol Stk sumansd s cieag squpsnast,
Adkbrtional Nerwnek Acceas Chay ul up to 57,18 Droxkly ot ssch kar, Camice Cose Heomvry Charpe ot 1.4%, Lamer Accest
Charge, laderal Lavcras] Servion Fer, inmere faes sead uses apply. installaton changr anply for aew phase numhers
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¢

Thank viva fior your isterust jn MCL Busines: Complewen Advaniaye!

eyt spraking wah you sy senvice aptons finen MR, and diacusioy o the ways tha? We £2n Tret your
lasianss comaunicanons seeds. The deals f (i service that we disevesed are showa in wolng below. Plesse mice
few mamenty tn review the imfotmution. T helicwr yru will fined it tn be vidablz, 1Y el you in 3 fow dayy o angwer aor
- qureatiany zhat you may have sbrie tus aod a0y of sar other seevices. '

Sincerely,
“Yonss Sules Represeantivg

We Have Solutions 10 Help Grow Your Business

Sumpldy yoar Sonl Business idecraapncation seeds wah MCI Butiness Campler Advamage.

&  inlivived Jacul culling svery manth: No ume of day restncrines.

¥ Adstrue of é¢ per minute oo stac-w-siste snd bnstaie loag distance calls: No aged s wassy show: pajing
high rarey rn yous kical sl or innmee lreag Arsines mite.

®  Ourmwss poputias featores: Callex TD, Call Waiting, Spead Died 4, 1. Way Callinge, wad Call Frveasdiog aee
suromatically incloded st o0 slditinned chacpe 3 youst

Algbranny
Aornas
Aricarrtay
Califarny
Coalneadn
= -
Disvict of Colmina
Ltluwurr
Flrrevdn
[
THinois
Indizas
Trwars
Kanany
Krnsucky k
[ " gi99T 755
Maior 359,98 219
Matsachuecets 9.9 $24.99
Mavyiancd 13999 24,59
| Mihgw T 1 W T LA
‘ Mirmcson 13950 490 —
Minoon EALL) ikl
New Hampthesre [0, 270
Tiew dignmr “3AaS [
New Jemvey $34.99 521,99
ew Yurk SR 2499
Nosth Carnlina $35.99 32799
Newweh Ok 331,99 3700
[ 39.99 249
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Thunk you for your intercst in MCT Business Complete= Serviot. l ey speaking with you
sbour service opuons fiom MCI®, and discwssing afl the wayy thar we can meet your basiness
ONMMmUNICAtH NS feeds,

The detals of the service thar we discmsed 22e shoun in waring below.  Plese mke a few
mamenta & erview tha informason. } believe ynn will Aad it te be valuable. TU cal] you in 2 Few
dayy o anywer any questionsy that you may have zbout this and say ni mur othee soevices.
Sinceacly,

Your Sales Representanive

We Have Solutions 1o Help Grow Your Business

Simplify your Soal] Husinesy schecommunicaton noeds with MCY Businces Gompicre Service,
Whether ynur business necds high quality ielecommunications service 10 keep i tauch with
cusenmess locally, scrnsy the atate, throughout tht coantty and even around the wodd. .. MCl
- Businrss Complete offers a produc designed to provide you with great value and savings. Now,
you can tely on one company to moet all your deedy end bave tood snd iong distance services
comsatidater on ane hilll

Sigo up tabay und trceive 25% off yuue kil line fees on yruz Gt full mvoice ™

Now that you have the facts, please look them over.
I'll eall you soan to discuss this further,

= You well receive & eradhonw in yoar woltnine lnt You orost comaia 50 MAA Dustrames sernOph itve Grae nf fulfilmeat w order w
wecesve credie (ffee cxpices MK, Mﬂyﬂiﬂﬂmnhmwlﬂlb&qnww Servioe cun be waed
ey magrnbrides  adl et e e Assers Chargn A Dp o FE. U avmeihly
i sach but, Cartiey Cosr Retrwery unqtnl'lmt'm-rﬁumcw Volewai tnivatal Setvice: Ve, io-mae foes aul oces
apply. inaculistins chunps ¥paly foc aew plee mumbcrs.




unhmngd Local Callmg N

unllmm Long Dlstance_a
Caller D e

Call Wamng

Call Forwardlng
3 way Calhng
Speed Dial .
Hunfing optumal

Il the features yd‘u'r.:.
usiness needs fora
w monthly rate of

© $59.99

= Voicemail optional**

" LALL 1-800-211-9430

Fernandez Schedule 12

St. Louis, MO

1
1-800-211-94390

11/13/2003

A new calling pian designed specifically for
smalil businesses like yours

Unlimited Local
Unlimited Long Disiance
One Low Price!

Call today and receive $30 off!

UNLIMITED GALLING AND FEATURES

Al of your long distance and local calls and
calling features for your business are covered
in ane low monthty fes of $59.99.

ENJOY $30 OFF WHEN YOU GALL TODAY
Cah today and we will give you $30 off your
bifl tor your first monthi

VOICEMAIL

The optional voicemail plan provittes a way to
manage calls when away from the office or
on the qther ine. You can'check messages
by phone or on the web. A *Notify Me"
feature alerts you ta new messages by pager
or by e-mail.

ONE GOMPANY, ONE BILL
MC! Business Complete makes keeping track
of expenses easier. All of your local and long

dlistance calls and ali the features you need
are combined i one detailed statement.

EASY SIGN UP

MCI pravides two convenient ways to sign up.
Cali 1-800-211-8430 1o speak with a
Customer Service Representative or visit us
onfine at www,mci.comvpusinesscomplete/]
and enrcll at any time. Sign up by December
28, 2003 and reter to promotion coda XMS0,

200071

WWW. MG COM/BYSINESSUOMPLETE/
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PSC Mo. No. 3
2nd Revised Sheet No. 121

Birch Telecom of Missouri, Inc, Replacing 1st Revised Sheet No. 121

4. SERVICES (continued)

4.14

(D
N)

N)

Promotions

From time to time, the Company may elect to offer special promotions to its customers.
These promeotions will generally consist of a reduced price, a waiver of installation charges, or
a free service with a purchase of another service.

Any promotional watver or discounted rate will apply only one time per customer for each
service in any given wire center prefix during the course of the promotional period, subject to
prior notification and approval by the Commission,

The Company will provide written notice to the Commission no less than seven (7) days prior
to the beginning of each promotion period identifying the promotion and the exchanges within
which the promotion will be offered. If facilities permit, all residence and/or business
customers will be offered the same opportunity to take advantage of the same terms and
conditions under the promotions in which to subscribe to residence or business services.

Issucd: January 29, 1999 Effective: March 1, 1999

David E. Scott, President
Birch Telecom of Missouri, Inc.
1004 Baltimore Ave., Suite 900

Kansas City, MO 64105



Fernande? Schedile 13 2
Birch Telecom of Missouri, Inc. Original Sheet No.122

. SERVICES (continued)

4.14 Pr tion

4.14.1 Birch Basic Business Line

New customers subscribing to 6 or more Birch Basic Business Lines between November
27, 2000 and February 28, 2001 are eligible for a promotional rate of $25.00 per line for all
lines. This promotion applies only to customers in St. Louis Metropolitan Exchange Area
Rate Groups D-Principal, D-MCA 1 and D-MCA 2 as defined in section 3.1.6 and 4.3.3 of
this tariff.

Issued: November 20, 2000 Effective: November 27, 2000
Birch Telecom of Missouri, Inc.
. David E. Scott, President
2020 Baitimore Avenue
Kansas City, MO 64108
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2nd Revised Sheet No. 123
Birch Telecom of Missouri, Inc. Replacing 1lst Revised Sheet No. 123

. MiSSOU H .
. 4. SERVICES (continued) i Public

4.14 Promotions REC'D JUL 3 0 2001

4.14.2 Multi-Line Discount and Promotion o
“tVICE L-()Hl(YNSRlﬁh
Between August 6, 2001 and October 31, 2001, Business customers subscribing to three or more
lines or trunks at ome service location are eligible for the foliowing promotiomal offer:

1. A discount of $2.60 off of the single line or trunk rate that applies to the third and each

additional line or trumk for the life of the service as long as three or more lines or trunks are
maintained, and

2. Long distance service(l) at:

5.06 / min for Qutbound 1+ Calls
5.08 / min for Inbound Toll Free Calls

Customers currently subscribing to Birch for business lines or trunks are not eligible for this
promotion.

4.14.3 Multi-Line Long Distance Promotion

Between August 6, 2001 and Octcber 31, 2001, Customers who currently subscribe to three or
more business lines or trunks are eligible for long distance service(1) at the following
promotional rates when they agree to am 18-month term pricing plan:

$.06 / min for Outbound 1+ Calls
$.08 / win for Inbound Toll Free Calls

These rates apply as long as three or more lines are maintazined by the customer.

Missonr Public

FLED auG g 20pt

LS D I ,:)i'\i\=l5$“:|011

(1] Long Distance rates apply to calls made within the Contimental United States only. All Rules and Requlatians
found in the Company's Interexchange Tariff, MO BSC No. 1, will apply to long distance services.

. David E, Seott, President
Birch Telecom of Missouri, Inc.
2020 Baltimore Avenue
Kansas City, MO 64108

. Issued: July 30,2001 Bffective: August 6,2001



Fernandez Schedule 13

PSC MO No. 3
. Birch Telecom of Missouri, Inc. : Original Sheet No. 124 .
4. SERVICES (continued)
4.14 Promotions
4.143 ISDN PRI Promotion N)

Birch Telecom will offer Customers an ISDN PRI promotion without a term commitment
and a waiver of the installation charge. In addition, the reduced monthly recurring rate
includes the T1 facility and 23 channels will be incorporated with the promotion.
Optional services including long distance, etc. will be offered at current tariffed rates.
Business rules and product requirements are unchanged.

Customers that sign up during the promotional period of October 7, 2003 to December
31, 2003 will receive the promotional monthly recurring rate of $475.00 for a minimum
of two years. A contract will be signed to confirm other conditions but no term period
is required.

Customers who are unable to participate due to contractual obligations with other service
providers are eligible to receive a ISDN PRI Rain Check. The Rain Check entitles

them to the promotional price in exchange for signing a contract with Birch Telecom

to take ISDN PRI Service upon contract termination with the present provider. Customer
will be required to provide a copy of their current contract and the termination date and
current charges. ISDN PRI Promotion Rain Checks are valid until December 31, 2004.

To be eligible for this promotion the customer must have their current network access
service with another carrier within the Birch Missouri serving area and now wish to

. migrate their network access service to Birch Missouri. (N)
Issued: September 25, 2003 Effective: October 7, 2003
David E. Scott, President
. " Birch Telecom of Missouri, Inc.
1004 Baltimore Ave., Suite 900

Kansas City, MO 64105



Fernandez Schedule 13
PSC MO No. 3

Birch Telecom of Missouri, Inc. Original Sheet No, 125

4. SERVICES (continued)

4.14 Promotions

4.144

Mighty Mouth Promotion (N)

Birch Telecom will offer to Customers a Mighty Mouth promotion, which will offer
a reduced monthly recurring rate without a term commitment and a waiver of the
installation charge. The rate includes ail 24 -channels and the T1 facility. Optional
services including long distance, vertical features, etc. will be offered at current
tariffed rates. Business rules and product requirements are unchanged

Customers that sign up during the promotional period October 7, 2003 through
December 31, 2003 will receive the promotional rate of $455.00 monthly recurring
charge for a minimum of two years. A contract will be signed to confirm other
conditions but no term period is required

Customers unable to participate due to contractual obligations with other service
providers are eligible to receive a Mighty Mouth Rain Check. The Rain Check entitles
them to the promotional price in exchange for signing a soft contract with Birch Telecom
to take Mighty Mouth upon contract termination with the present provider. Customer
will be required to provide a copy of their current contract and the termination date

and current charges. Mighty Mouth Promotion Rain Checks are valid until December
31, 2004.

To be eligible for this promotion the customer must have their current network access
service with another carrier within the Birch Missouri serving area and now wish to
migrate their network access service to Birch Missouri, (N)

Issued; September 25, 2003 Effective: October 7, 2003

David E. Scott, President
Birch Telecom of Missouri, Inc.
1004 Baltimore Ave., Suite 900

Kansas City, MO 64105
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PSC MO No. 3
l Birch Telecom of Missouri, Inc. Original Sheet No. 126

4, SERVICES (continued)

4.14 Promotions
4.14.5 Integrator Promotion (N)

Birch Telecom will offer an Integrator promotional credit 10 Customers for the
monthly recurring rate of $90.00 for the [st data channel and the installation charge
of $300.00. Additional data channels, local access lines/trunks, features, etc. will be
offered at current tariffed rates.

Customers will be required to sign a 2-year term commitment to receive this promotion.
The Integrator promotion will be offered from October 7, 2003 through Decetnber
31, 2003.

To be ¢ligible for this promotion the customer must have their current network
access service with another carrier within the Birch Missouri serving area and

now wish 1o migrate their network access service to Birch Missouri, N)
Issued: September 25, 2003 Effective: October 7, 2003
David E. Scott, President
. Birch Telecom of Missouri, Inc.
1004 Baltimore Ave., Suite 900

Kansas City, MO 64105
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PSC MO No. 3
Birch Telecom of Missouri, Inc. Original Sheet No. 127
4, SERVICES (continued)
4,14 Promotions (continied)
4.147 PRI Connect Service Promotion (N}

Birch Telecom will offer to new Customers a PRI Connect Service promotion,

The promotion will offer a reduced monthly recurring rate which includes the

ISDN PRI facility with 23 B channels and 1 D channel. Optional services including
long distance, NFAS, etc. will be offered at current tariffed rates. Business

rules and product requirements are unchanged.

Customers, who sign up during the promotional period of April 1, 2004 through June
30, 2004, will receive the promotional monthly recurring rate of $475.00 for the
duration of their contract. A contract will be signed to confirm other conditions

and 24-month or 36-month term plan is required.

To be eligible for this promotion the customer must have their current network access
service with another carrier within the Birch Missouri serving area and now wish 1o
migrate their network access service to Birch Telecom.

Customers who sign up for the PRI Connect Promotion are eligible for the PBX
Connect Service Promotion.

4.148 PBX Connect Service Promotion

Birch Telecom wili offer to new Customers a PBX Connect Service promotion. The
promotion will offer a reduced monthly recurring rate includes the T1 facility and 24
channels as the promotion. Optional services will be offered at current tariffed rates.
Business rules and product require ments are unchanged.

Customers, who sign up during the promotional period of April 1, 2004 through hme
30, 2004, will receive the promotional monthly recurring rate of $475.00 for the
duration of their contract. A contract will be signed to confirm other conditions

and 24-month or 36-month term plan is required.

Customers who sign up for the PBX Connect Service Promotion are eligible for the PRI
Connect Service Promotion.

To be eligible for this promotion the customer must have their current network access
service with another carrier within the Birch Missouri serving area and now wish
1o migrate their network access service to Birch Telecom. {N)

Issued: March 25, 2004 Effective: April 1, 2004
David E. Scott, President
Birch Telecom of Missouri, Inc,
1004 Baltimore Ave., Suite 900
Kansas City, MO 64105
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PSC MO No. 3
. Birch Telecom of Missouri, Inc. : Original Sheet No. 128
4, SERVICES (continued)
4.14 Promotions (continued)
4.149 Multi-Line Discount Promotion (N)

Birch Telecom will offer the Multi-Line Promotion to Birch Business Basic
Line Customers. The promotion is a $2.00 per line discount for month-to-month,
12-month term of a 24-month term Customers.

To qualify, the Customer must subscribe to a minimum of three (3) lines at a
single location. Customers who subscribe to Birch Basic Business Line Service
with 1 or 2 lines at a single location, during the promotion period, will be eligibie
to recejve the discount when the Customer subscribes to a third line at that single
location. The discount will apply to the third line and each additional line
thereafter for the remainder of the Customer’s contract or, until the customer
disconnects service or changes to another contract for term Customers.

The promotion is not available to Residential or Smart Biz Customers.

This promotion will be available from April 1, 2004 through June 30, 2004

unless sooner canceled by Birch Telecom. (\)
Issued: March 235, 2004 Effective: April 1, 2004
David E. Scott, President
. Birch Telecom of Missouri, Inc.
1004 Baltimore Ave., Suite 900

Kansas City, MO 64105
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PSC MO No. 3
. Birch Telecom of Missouri, Inc. _ Original Sheet No. 129
4. SERVICES (continued)
4.14 Promotions (continued)
4.14.10  Birch Telecom Conversion Discoupt Promotion | {N)

This promeotion is for Birch Telecom existing Customers who are converting
from an Off-Net product 1o Integrator Service. A Birch Telecom representative
will contact Customers who qualify regarding this promotion. In order to qualify,
the Customer must be receiving current discounts from Birch Telecom amounting
to less than 25% off of their invoice.

This promotion will offer Customers the choice of four rate plans listed befow.

1) Month-to-Month service plan consisting of’
No term plan required
Rates are equal to the current tariff 12-month term Integrator Service rates
Free hunting service
Waiver of the non-recurring surcharge

2) 12-month term plan consisting of:
A 5% discount of current tariff rates for Integrator Service
Free hunting service
Waiver of the non-recurring surcharge
Free Voice Mail
Free Call Forwarding to Voice Mail

. 3) 24-month term plan consisting of}
A 10% discount of current tariff rates for Integrator Service
Free hunting service
Waiver of the non-recurring surcharge
Free Voice Mail
Free Call Forwarding to Voice Mail i

4) 36-month term plan consisting of:
A 10% discount of current tariff rates for Integrator Service
Free hunting service
Waiver of the non-recurring surcharge
Free Voice Mail
Free Call Forwarding to Voice Mail

Customers must subscribe to this promotion by December 31, 2004, unless

sooner canceled by Birch Telecom. N
Issued: May 19, 2004 Effective: May 235, 2004
David E. Scott, President
. Birch Telecom of Missouri, Inc.
1004 Baltimore Ave., Suite 900

Kansas City, MO 64105



Birch Telecom of Missouri, Inc.

Fernandez Schedule 13
PSC MO No. 3

Original Sheet No. 130

4, SERVICES (continued)

4.14 Promotions (continued)

4.14.10

Birch Telecom Conversion Discount Promotion [1

This promotion is for Birch existing Customers who are converting

from an Off-Net product to Integrator Service. A Birch Telecom representative
will contact Customers who qualify regarding this promotion. In order to qualify,
the Customer must be receiving current discounts from Birch Telecom amounting
to over 25% off of their invoice.

This promotion will offer Customers the choice of four rate plans listed below.

1) Month-to-Month service plan consisting of:
No term plan required
Rates are equal to the current tariff 12-month term Integrator Service rates
Free hunting service
Waiver of the non-recurring surcharge

2) 12-month term plan consisting of:
Free hunting service
Waiver of the non-recurring surcharge
Free Voice Mail
Free Call Forwarding to Voice Mail

3) 24-month term plan consisting of:
Free hunting service
Waiver of the non-recurring surcharge
Free Voice Mail
Free Call Forwarding to Voice Mail

4) 36-month term plan consisting of:
Free hunting service
Waiver of the non-recurring surcharge
Free Voice Mail
Free Call Forwarding to Voice Mail

Customers must subscribe to this promotion by December 31, 2004, unless
sooner canceled by Birch Telecom.

(N)

M)

10

Issued: May 19, 2004

Effective: May 25, 2004

David E. Scott, President
Birch Tetecom of Missouri, Inc.
1004 Baltimore Ave., Suite 300

Kansas City, MO 64105



Birch Telecom of Missouri, Inc.

Fernandez Schedule 13
PSC MO No. 3

Original Sheet No. 131

4. SERVICES (continued)

4.14 Promotions (continued)

4.14.10 Integrator Credit Promotion

Birch Telecom will offer two promotion options for Integrator Service
Customers who sign a 24-month or 36-month term commitment contract. An
existing customer may elect to sign up for the promotions if the Customer
signs a new contract,

The promotion options are as follows:

Integrated Credit Now Option:

The Customer, who has six (6) or more lines, will receive the first (2) two
month’s monthly recurring charge waived. The Customer, who has (5)
five or less lines, will have the first month’s monthly recurring charge
waived. The charges inciude all fees for lines, Internet and features. The
waiver will not apply to surcharges, taxes or assessments.

Exception: Customers in Rate Group B, MCA-3 minimum line
requirements are (8) eight lines and Customers in Rate Group B, MCA-4
minimum line requirement is (7) seven lines, The Integrator Credit Now
Option for Customers, in these two rate groups, will receive only the (2)
two month’s monthly recurring charge waiver.

If a Customer terminates their contract prior to receiving their credits, the
credits will be forfeited. The tariffed term penatties will also apply.

This promotional option will be offered in conjunction with PRI Connect
Promotion Credit, PBX Connect Promotion Credit, the Freedom Pack
Promotion, the Freedom Pack Plus Promotion or Multi Line Discount
Plus Promotion. This promotion cannot be combined with the Integrated
Credit Over Time Promotional Option, Web Hosting Value Bundle
Premotion or BirchNet VPN Value Bundie Promotion.

(N)

(N)

11

Issueq: June 30, 2004

Effective: July 7, 2004

David E. Scott, President
Birch Telecom of Missouri, Inc.
1004 Baltimore Ave., Suite 900

Kansas City, MO 64105



Birch Telecom of Missouri, Inc.

Fernandez Schedule 13
PSC MO No. 3

12

Original Sheet No. 132

4. SERVICES {continued)

4.14 Promotions (continued)

4.14.10 Integrator Credit Promction (continued)

Integrated Cash Over Time Option:

The Customer will receive a 10% Discount on the monthly recurting
charge for fines, Internet and features. The discount will not apply to
surcharges, taxes or fees. The minimum line requirement for Integrator
Service is (6) six lines.

Exception: Customers in Rate Group B, MCA-3 minimum line
requirements are (8) eight lines and Customers in Rate Group B, MCA-4
minimum line requirement is (7) seven lines.

If a Customer terminates their contract, the tariffed termination penalties
apply. The 10% discount will not calculate into the penalty.

This promotional option may offered in conjunction with PRI Connect
Service Promotion Credii, PBX Connect Service Promotion Credit, the
Freedom Pack Promotion, the Freedom Pack Plus Promotion, or Multi-
Line Discount Plus Promotion. This promotion cannot be combined with
the Integrated Credit Now Promotional Option, Web Hosting Value
Bundle Promotion or BirchNet VPN Value Bundle Promotion.

If a Customer falls below the product minimums, then the promotion option
will no longer be valid and the customer will no longer receive the discount.
If a Customer adds a new location to their account, the new location will
qualify for the promotion. Only available in Birch Telecom facilities market
where the service is offered. This promotion is available for business
Customers only. This promeotion is effective from July 2, 2004 through
September 30, 2004.

(N)

™)
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4, SERVICES (continued)
4.14 Promotions (continued)

4,14.11 PRI Connect Service Promotion Credit

Birch Telecom wilt offer two promotional options for PRI Connect Service
Customers, who sign a 24-month or 36-month term commitment contract. An
existing customer may elect to sign up for the promotions if the Customer signs a
new contract.

The promotional options are as follows:

Credit Now Option:

The Customer will receive the first (2) two-month’s monthly recurring charge
waived. The charges include all fees for circuit and channels. The waiver will
not apply to surcharges, taxes or assessments.

If a Customer terminates their contract prior to receiving their two-month credit,
those credits are forfeited. The tariffed term penalties will apply.

This promotional option may be offered in conjunction with Integrator Credit
Promotion, the PBX Connect Service Promotion Credit, the Freedom Pack
Promotion, the Freedom Pack Plus Promotion or Multi Line Discount Plus
Promotion. This promotion cannot be combined with the PRI Connect Service
Credit-Over Time Promational Option, Web Hosting Value Bundle Promotion
or BirchNet VPN Value Bundle Promotion.

Credit Over Time Option:

The Custoraer will receive a 10% Discount on the monthly recurring charge for
circuit and channels. The discount will not apply to surcharges, taxes or
assessments.

1f a Customer terminates their contract, the tariffed termination penaltics apply.
The 10% discount will not calculate into the penalty.

This promotional option may offered in conjunction with Integrator Credit
Promotion, the PBX Connect Service Promotion Credit, the Freedom Pack
Promotion, the Freedom Pack Plus Promotion or Multi-Line Discount Plus
Promotion. This promotion cannot be combined with the PRI Connect Service
Credit-Now Promotional Option, Web Hosting Value Bundle Promotion or
BirchNet VPN Value Bundle Promotion.

1f a Custiomer falls below the product minimums, then the promotion option will no
longer be valid and the customer will no longer receive the discount, 1f a Customer
adds a new location to their account, the new location will qualify for the promotion.
Onty available in Birch Telecom facilities market, where the service is offered. This
promotion is available for business customer only. This promotion is effective from
July 2, 2004 through September 30, 2004.

{N)

™)
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4. SERVICES (continued)
4.14 Promotions (continued)
4.14.12 PBX Connect Service Promotion Credit (N)

Birch Telecom will offer two promotional options for PBX Connect Service
Customers, who sign a 24-month or 36-month term commitment contract. An
existing customer may elect to sign up for the promotions if the Customer
signs a new contract.

The promeotional options are as follows:

Credit Now QOption:

The Customer will receive the first (2) two-month’s monthly recurring
charge waived, The charges inciude all fees for circuit and channels. The
waiver will not apply to surcharges, taxes or assessments. if the
Customer orders additional PBX Connect channels during or after the
promotional period, the two-month monthly recurring charge will not be
waived on the new channels,

If a Customer terminates their contract prior to receiving their two-month
credit, those credits are forfeited. The tariffed term penalties will apply.

This promotional option may be offered in conjunction with Integrator
Credit Promotion, the PRI Connect Service Promotion Credit, the
Freedom Pack Promotion, the Freedom Pack Plus Promotion or Multi-
Line Discount Plus Promotion. This promotion cannot be combined with
the PBX Connect Service Credit-Over Time Promotional Option, Web
Hosting Value Bundle Promotion or BirchNet VPN Value Bundle
Promation. N)

Issued: June 30, 2004 Effective: July 7, 2004
David E. Scott, President
Birch Telecom of Missouri, Inc.
1004 Baltimore Ave., Suite 900
Kansas City, MO 64105
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4. SERVICES (continued)
4.14 Promotions (continued)
4.14.12 PBX Connect Service Promeotion Credit (continued) (N)

Credit Over Time Option:

The Customer will receive a 10% discount on the monthiy recurring
charge for circuit and channels. The discount will not apply to
surcharges, taxes or assessments. If the Customer orders additional PBX
Connect Service channels after the promotionat period, the discount will
be applied the new channels.

If a Customer terminates their contract, the tariffed termination penalties
apply. The 10% discount will not calculate into the penalty.

This promotional option may offered in conjunction with Integrator
Credit Promotion, the PRI Connect Service Promotion Credit, the
Freedom Pack Promotion, the Freedom Pack Plus Promotion or Multi-
Line Discount Plus Promotion. This promotion cannot be combined with
the PBX Connect Service Credit Now Promotional Option, Web Hosting
Value Bundle Promotion or BirchNet VPN Value Bundle Promotion.

If a Customer fatls below the product minimums, then the promotion option
will no longer be valid and the customer wil! no longer receive the discount.
. If a Customer adds a new location to their account, the new location will
qualify for the promotion. Only available in Birch Telecom facilities market,
where the service is offered. This promotion is available for business only.

This promotion is effective from July 2, 2004 through September 30, 2004, (N)
1
issued: June 30, 2004 Effective: July 7, 2004
David E. Scott, President
. Birch Telecom of Missouri, Inc.

1004 Baltimore Ave., Suite 900
‘ Kansas City, MO 64105
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4. SERVICES (continued)
4.14 Promotions (continued)

4,14,13 Multi-Line Discount Plus Promotion

Birch Telecom will offer the Multi-Line Promotion to Birch Business Basic
Line Customers. The promotion is a $1.00 discount per line for the Customer
who signs up for the promotion. To qualify, the Customer must subscribe to a
minimum of three (3) lines at a single location. Customers with three (3) or
more lines will be credited the discount per line beginning at the first line and
the discount will be applied on all eligible lines. BirchNet DSL lines are not
eligible for this promotion. Birch Telecorn will not assess the non-recurring
charge to the Customer’s account during the promotional period.

New Customer will be required to sign a 24-month term agreement. Current
month-to-month Customers requesting the promotion will be required to sign
a 24-month term agreement. Current term Customers requesting the
premotion will be required to sign a new 24-month term agreement

This promotion will begin on July 2, 2004 and run until September 30, 2004
unless sooner canceled by Birch Telecom. Promotion cannot be combine with
Freedom Pack Promotion or Freedom Pack Plus Promotion. This promation
is not available to Residential or Smart Biz Customers

N

(N)
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4. SERVICES {continued)

4.14 Promotions (continued)

4.14.14 The Freedom Pack Promgtion

Birch Telecom will offer the Freedom Pack Promotion to Customers, who
purchase a minimum of three (3) lines, a block of 200 long distance minutes
and five (5) to seven (7) features, for a $2.00 monthly recurring charge.

New Customers will be required to sign up for a 24-month term plan.

Existing term Customers will be required to renew with a 24-month term plan.

Existing month-to-month Customers will be required to sign a 24-month term
plan. Birch Telecom will waive the non-recurring charge for existing
Customers who sign up for this promotion. The Freedom Pack will not be
available for resale Customers.

Birch Telecom will offer the Customer a choice of features that are listed in
Section 4.5.8.B.7 of the Missouri PSC Tariff No. 3. The Customer may
choose a minimum of five (5) features to a maximum of seven (7)feature for
each line. Any additional features will be billed to the Customer at the
{ariffed rate.

The block of 200 long distance minutes will be pooled at the service location
level and are mandatory on all eligible lines at the service location. BirchNet
DSL lines are not eligible for this promotion. The long distance minutes will
be determined by the number of lines with the Freedom Pack, times 200
minutes.

This promotion will begin on July 2, 2004 and run until September 30, 2004,
Promotion cannot be combine with Freedom Pack Plus Promotion or Muiti-
Line Discount Plus Promotion.

(N)

(N)
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4.

SERVICES (continued)
4,14 Promotions {continued)

4.14.15 The Freedom Pack Pius Promotion

Birch Telecom will offer the Freedom Pack Plus Promotion to Customers,
who purchase a minimum of three (3) lines, a block of 500 long distance
minutes and five (5) to seven (7) features, for a $3.00 monthly recurring
charge.

New Customers will be required to sign up for a 24-month term plan.

Existing term Customers wiil be required to renew with a 24-month term plan.

Existing month-to-month Customers will be required to sign a 24-month term
plan. Birch Telecom will waive the non-recurring charge for existing
Customers who sign up for this promotion. The Freedom Pack will not be
available for resale Customers.

Birch Telecom will offer the Customer a choice of features that are listed in
Section 4.5.8.B.7 of the Missouri PSC Tariff No. 3. The Customer may
choose a minimum of five (5) features to a maximum of seven (7) features for
each line. Any additional features will be billed to the Customer at the
tariffed rate.

The block of 200 long distance minutes will be pooled at the service location
level and are mandatory on all eligible lines at the service location. BirchNet
DSL lines are not eligible for this promotion. The long distance minutes will
be determined by the number of lines with the Freedom Pack, times 200
minutes

This promotion will begin on July 2, 2004 and run until September 30, 2004.
Promotion cannot be combine with Freedom Pack Promotion or Multi-Line
Discount Plus Promotion.

(N)

™
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