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CASE NO. ER-2007-0002
Please state your name and business address.
Jeremy K. Hagemeyer, 9900 Page Avenue, Suite 103, Overland, MO, 63132.

By whom are you employed and in what capacity?

> e > R

I am employed by the Missouri Public Service Commission (MPSC or
Commission) as a Utility Regulatory Auditor III.

Q. Please describe your educational background.

A. I graduated from Southwest Missouri State University, receiving a Bachelor of
Science in Accounting in May 2001.

Q. Please describe your duties while employed by the Commission.

A. I have assisted with audits and examinations of the books and records of public
utility companies operating within the state of Missouri.

Q. Have you previously filed testimony before this Commission?

A. Yes. Please refer to Schedule 1, attached to this testimony.

Q. Did you make an examination and analysis of the books and records of Union
Electric Company d/b/a AmerenUE (AmerenUE or Company) in regards to matters raised in
this case?

A. Yes, in conjunction with other members of the Commission’s Staff (Staff). I

reviewed Staff and other parties’ data request responses in this case, the general ledger,
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outside auditor workpapers, prior case files, workpapers for this case and Case No.

EC-2002-1, monthly financial reports and past Commission rulings.

EXECUTIVE SUMMARY
Q. What matters will you address in your testimony?
A. I will address electric service revenues, advertising, insurance, uncollectibles,

dues and donations, leases and third party pay station expenses.

Q. What knowledge, skill, experience, training or education do you have in these
matters?
A. I have reviewed the filed testimony, schedules, workpapers and data request

responses regarding these issues in this case. I have also reviewed documents from previous
rate cases involving both the electric and gas operations in the Missouri territory of
AmerenUE and rate cases of other gas and electric companies on the issues I will be
addressing. In addition, I have relied on the accounting training I have received during
college and the training I received through classes and seminars in utility regulation. I also
have engaged in discussions with and received guidance and in-house training from my
supervisors with regard to these issues in general and for this Company.

Q. What adjustments are you sponsoring in this case?

A. I am sponsoring the following adjustments in Accounting Schedule 10,

Adjustments to Income Statement:

Revenues S-1.1, S-1.3, S-1.6 and S-1.8
Advertising S-14.7 and S-17.15

Insurance S-17.12

Uncollectibles S-13.6

Dues and Donations S-6.6, S-12.5, S-15.5 and S-16.5
Leases S-11.5 and S-17.10

Third Party Pay Stations S-13.7
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ELECTRIC SERVICE REVENUES

Q. Please describe the adjustments you are sponsoring to revenue.

A. I am sponsoring an adjustment to annualize the growth in customers that
occurred during the twelve months ended June 30, 2006. I am also sponsoring revenue
related adjustments to remove gross receipts tax and unbilled revenues. I am also sponsoring
an adjustment to remove billings in excess of twelve months for a customer in the Large
Transmission Service class.

Q. How was the Revenue adjustment S-1.6 for growth calculated?

A. A growth adjustment was calculated for the tariff rate classes of
residential (1M), small general service (2M), large general service (3M) and small primary
service (4M). Each of these rate classes has two or more sub-classes. Each of the sub-classes
was evaluated individually.

Staff began by recalculating test year revenues to reflect the actual test year customers
and usage. This eliminates the effect of any billing adjustments that might have occurred in
the test year. Staff then adjusted these revenues to reflect normal weather. The revenues
were then adjusted to reflect 365 days of usage. Please refer to the testimony of Staff
witnesses James A. Busch, Shawn E. Lange and Curt Wells for further discussion of these
adjustments.

This adjusted revenue level is the base amount from which the Staff made its growth
adjustments. Staff examined historical as well as current test year data for customer counts in
order to assess whether there was a pattern of growth. In the case of the 1M and 1M Time of
Use customers, Staff saw a trend and annualized to the June 30, 2006 level of customers.

When looking at the 2M customers, Staff found clear trends in all but one of the sub-classes
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of customers. For the trending 2M sub-classes, Staff also annualized to the June 30, 2006
level of customers. In the case of the 2M Unmetered with no customer charge class, the Staff
saw no discernible trend and did not propose any changes to the test year level of customers.
Staff saw a trend in both sub-classes of 3M customers and annualized to the June 30, 2006
level of customers. In half of the 4M sub-classes, Staff saw a trend in customer levels and
annualized to the June 30, 2006 customer volume. For the other 4M sub-classes, Staff
believes that test year customer volumes are appropriate.

Once Staff determined the appropriate customer levels, Staff priced out the annualized
revenues, taking into account the adjustments proposed by Staff witnesses Lange and Busch.

Q. Please explain adjustments S-1.3 and S-29.1.

A. Adjustment S-1.3 removes gross receipts tax (GRT) from booked revenues.
The Company acts as a collector for taxes imposed by municipalities or other taxing
jurisdictions on utility services. The GRT included on a customer’s bill is collected by the
Company which, in turn, remits the collections to the appropriate taxing jurisdiction. The
GRT included on a customer’s bill is recorded as revenue on the books of the Company with a
corresponding charge to GRT expense. Theoretically, the revenue and expense offset one
another and therefore have no effect on net income. However, the expense accrual for GRT
does not always match perfectly the GRT included in revenue. Eliminating the GRT recorded
in revenue through adjustment S-1.3 and the GRT recorded in expense through the companion
Adjustment S-29.1 assures that GRT will have no impact on net income or revenue
requirement.

Q. Why was adjustment S-1.1 to eliminate the test year unbilled revenue

necessary?
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A. The recording of unbilled revenue on the books is an attempt to recognize the
sales of electricity that have occurred, but have not actually been billed to the customer.
Since the Staff has re-priced the actual billing determinants and adjusted revenues to assure
that it includes only 365 days of revenue, and since the revenues have been restated to a billed
basis, it is unnecessary to recognize unbilled revenue. Therefore, Staff has removed unbilled
revenue from its case.

Q. Please explain adjustment S.1-8.

A. This adjustment removes the revenues associated with billings in excess of
12 months for a customer in the Large Transmission Service class (12M). This charge is
calculated and billed on an annual basis for the previous 12 months of service. The revenue
on the Company’s books includes thirteen months of this charge.

Q. Do you have any additional revenue adjustments?

A. No, not at this time. Staff is waiting for more information related to the
revenue associated with Meramec Terminal operations. Upon receipt of this information,

Staff may wish to propose an additional revenue adjustment.

ADVERTISING

Q. Please explain adjustments S-14.7 and S-17.15.

A. These adjustments restate the test year advertising levels to reflect allowable
advertising expense.

Q. Please explain the history of such adjustments before the Commission.

A. The Commission, in its Report and Order for Case Nos. EO-85-185 and

EO-85-224 involving Kansas City Power & Light Company (KCPL Report and Order),

adopted the following treatment which separates advertisements into five categories and
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provides separate rate treatment for each category. The five categories of advertisements
recognized by the Commission for purposes of this approach are:

(1) General — advertising that is useful in the provision of adequate service;

(2) Safety — advertising which conveys the ways to use the Company’s

service safely and to avoid accidents;

3) Promotional — advertising used to encourage or promote the use of the

particular commodity the utility is selling;

4) Institutional — advertising used to improve or retain the Company’s

public image; and

(5) Political — advertising associated with political issues.

The Commission adopted these categories for advertisements because it believed that

a utility’s revenue requirement should: (1) always include general and safety ads, provided
such costs are reasonable; (2) never include the cost of institutional or political ads;
and (3) include the cost of promotional ads only to the extent that the utility can provide

cost—justification for the ads (KCPL Report and Order, pp. 50-51).

Q. What examination has the Staff performed in relation to the Company’s
advertising expenditures?

A. The Staff performed an advertisement-by-advertisement review of the
advertisements provided by the Company in response to Data Request No. 94, for advertising
cost charged to Missouri during the test year ending June 30, 2006. Schedule 2 attached to
my direct testimony includes the Staff’s classification of the radio and print advertising and a
corresponding copy of each of the advertisements that were charged to Missouri during the

test year. Page two of Schedule 2 also shows the Staff’s classification of television
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advertising. Copies of these advertisements are available on a CD, but were not included on
Schedule 2. Finally, I have not received a copy of two television advertisements, referred to
as “TV Ad 8” and “TV Ad 9” on my Schedule 2. The Staff is currently disallowing the cost
of these two advertisements, but may modify its position upon receipt of these ads.

Q. How did the Staff determine each advertisement’s classification under the

standard established by the KCPL Report and Order?

A. Each advertisement was reviewed to determine which of the following
“primary messages” the advertisement was designed to communicate: (1) the dissemination
of information necessary to obtain safe and adequate service (general, safety); (2) the
promotion of a particular product or service (promotional); (3) the enhancement of the
Company’s image (institutional); or (4) the endorsement of a political candidate or message
(political).

Q. Has the Staff used all of the Commission’s classifications in the segregation
and review of AmerenUE’s advertisements?

A. No. AmerenUE did not submit, nor is the Staff aware of, any advertisements
of a political nature.

Q. How has the Staff treated general advertising?

A. The Staff made no adjustment to the Company’s test year expense associated
with Staff’s categorized general advertising. An example of advertisements that the Staff
considers to be in the general advertising category is found on the attached Schedule 2-15.

Q. How has the Staff treated safety advertising?

A. The Staff included in the cost of service all of the advertising it categorized as

safety. Safety advertising conveys to the customer ways to deal with electricity and natural
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gas in a safe manner and also to avoid accidents. An example of the Company’s safety
advertisements can be found on the attached Schedule 2-45.

Q. How has the Staff treated promotional advertising?

A. As previously defined, advertisements that encourage or promote the use of a
particular form of the Company’s product or service are classified as promotional advertising.
An example of Company advertising the Staff has classified as promotional is found on
Schedule 2-41. The expenses for all promotional advertisements recorded above—the—line by
the Company were removed from the Staff’s cost of service calculation through adjustments
S—14.7 and S-17.15.

Q. Why did Staff remove these promotional advertisements from the Company’s
cost of service?

A. The Company does not track any increase in revenues that may be the result of
promotional advertising and did not provide cost justification for these advertisements.

Q. How has the Staff treated institutional advertising?

A. Institutional advertising is designed to enhance the Company’s public image.
The Staff asserts that this form of advertising is not necessary for the Company to provide
safe and adequate service, and therefore, should not be included in the cost of service. The
Staff believes that this type of image enhancement advertising only serves to benefit the
shareholders of the utility. An example of Company advertisements the Staff has classified as
institutional is found on the attached Schedule 2-58. Adjustments S—14.7 and S—17.15

remove the expenses for the institutional advertisements from the Staff’s cost of service.

INSURANCE

Q. Please explain your adjustment to Insurance.
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A. Adjustment S-17.12 was made to annualize the Company’s cost of insurance,
which is charged to the Federal Energy Regulatory Commission (FERC), Uniform System of

Accounts Nos. 924 and 925.

Q. How did Staff determine the level of insurance premiums to include in its cost
of service?
A. The Staff based its annualization of the cost of insurance on the most current

insurance premiums in effect on June 30, 2006. Staff reduced this annualized level
of insurance by the amount of Nuclear Electric Insurance Limited (NEIL) insurance related
to replacement power. This disallowance was ordered by the Commission in Case No.
EC-87-114. Staff believes that the criteria that must be met to receive proceeds from this
policy are excessive and unlikely to be met. Staff made a corresponding reduction in the

Missouri excise tax associated with NEIL insurance in adjustment S-31.2.

UNCOLLECTIBLES

Q. Please explain adjustment S-13.6.

A. This adjustment annualizes uncollectibles expense based on adjusted test year
net write-offs. Test year net write-offs were adjusted to shift recoveries of gas write-offs from
electric to gas operations. The response to Staff Data Request No. 54 and subsequent
discussions with Company personnel indicated that there were no gas recoveries booked to
gas operations during the test year and the three prior years. These recoveries were instead
booked to electric operations. The Staff adjusted the electric recoveries by removing an
amount equal to the actual gas recoveries for the last annual period that was available, the
twelve months ending September 30, 2002. Company has indicated that it will resume

booking gas recoveries to gas operations in the near future.
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DUES AND DONATIONS

Q. Please explain adjustments S-6.6, S-12.5, S-15.5, and S-16.5.

A. Staff adjustments S-6.6, S-12.5, S-15.5, and S-16.5 remove various dues,
donations and miscellaneous items expensed by the Company during the test year from the
cost of service. In the past it has been the Commission’s position to disallow dues and
donations that: (1) provided no direct, quantifiable benefit to the ratepayer, (2) were not
necessary in providing safe and adequate service to the ratepayer, and (3) represented an
involuntary contribution on the part of the ratepayer to an organization. The Staff contends
that although the Company’s management may choose to make these types of expenditures,

the cost should be borne by the shareholder, not the ratepayer.

LEASES

Q. Please explain your adjustments related to leases, S-11.5 and S-17.10.

A. These adjustments annualize the expense related to leases. Staff examined
lease contracts that were in effect as of June 30, 2006 for electric operations, and as of
September 30, 2006, for gas operations. The amount paid for leases during the test year was
adjusted to reflect the annual contracted amount in effect for each operation as of their

respective date described above.

THIRD PARTY PAY STATIONS

Q. Please explain your adjustment related to third party pay stations, S-13.7.
A. This adjustment increases expense related to third party pay stations. When a

customer pays either their electric or gas bill at a third party pay station, AmerenUE must
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remit a small fee related to this payment. Shortly before the test year began, AmerenUE
opted to no longer pay this fee. While they did pay a small monthly amount for various
services, there were no commissions paid to the agents that accepted customer payments and
the payments to APS/Checkfree, the company that administered the third party pay stations,
were drastically reduced. The result of this non-payment was an increase in the customer
convenience fee. In an agreement with the Staff of the MPSC, AmerenUE stated that it would
resume payment of the third party pay station fee and the fees that customers paid decreased
as of June 1, 2006. The fees paid by AmerenUE increased as of July 2006.

Q. Please explain how Staff calculated the annualized level of expense associated
with third party pay stations.

A. Staff averaged the level of customers paying at the pay stations for May of
2005 and June 2005 and then multiplied this average by 12 in order to arrive at an annualized
level. May of 2005 was the last month in which Ameren paid the fees to APS/Checkfree as a
result of the agents collecting the payments. June was the first month in which customers
paid the larger customer convenience fee. Staff averaged these two months because any
person who had the ability to pay their June 2005 bill early, could pay in May and avoid the
fee increase. Averaging these two months provides a reasonable monthly level of customers
paying at third party pay stations. This customer level was then multiplied by the
APS/Checkfree fee per transaction and fees paid to the agents as of May 2005. Staff’s
annualized level of expense was then compared to the actual fees paid to APS/Checkfree
during the test year to calculate the adjustment amount.

Q.  Does this conclude your testimony?

A. Yes, it does.
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PARTICIPATION
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COMPANY

CASE NO.

ISSUES

Atmos Energy Corporation

GR-2006-0387

Direct — Employee Benefits including Pensions
and OPEBs; Incentive Compensation &
Katrina Bonus; Injuries and Damages;
Insurance; Lobbying; Advertising; Dues,
Donations and Miscellaneous Expenses

Missouri-American Water Company

WR-2003-0500
and
WC-2004-0168

Direct — Payroll, Payroll-Related Benefits;
Rents, Leases and Software Licenses;
Rate Case Expense; PSC Assessment;
Governmental Affairs/ Lobbying

Rebuttal — Employee Expense; Relocation
Expense; Customer Service Bonus

Surrebuttal — Employee Expense; Relation
Expense; Equipment Leases; Annual
Incentive Plan; Customer Service
Bonus; Lobbying Expense

Laclede Gas Company

GR-2002-356

Direct — Plant and Reserve; Other Rate Base and
Related Expense (Except Cash Working
Capital); Depreciation Expense; Dues,
Donations, Membership Fees and
Miscellaneous Expense

Schedule 1-1
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Advertising

From data request 94

Sch # Ad Ad Total $ Classification Disallowed Account
2-3 Ashland Substation Ribbon Cutting 328 |Institutional 328.00 909
2-4 Energy Savings are just a click away 599 |General 909
2-5 More Power To You 300 Institutional 300.00 909
2-6 For Electric Service, call 565.18 General 930
2-7 More Power To You 565.18 |Institutional 565.18 930
2-8 More Power To You 565.18 |Institutional 565.18 930
2-9 Power is Nothing Without Passion 565.18 |Institutional 565.18 930
2-10 | The BioAdvantage 565.18 Promotional 565.18 930
2-11 More Power To You 565.18 |Institutional 565.18 930
2-12 More Power To You 565.18 |Institutional 565.18 930
2-13  More Power To You 565.18 |Institutional 565.18 930
2-14  |A fluctuationg energy bill is great if you have a fluctuating paycheck 565.18 General 930
2-15  |AmerenUE's Shoreline Management Program 625 |General 930
2-16  |Meet Some of the community's most powerful building blocks 2295|Promotional 2,295.00 909
2-17  |AmerenUE Customers Can Now Make Their Energy Payments at 565.18 General 930
2-18  |DollarMore Summer 2005 Campaign 59,856.75 |General 909
2-19  |Direct Pay Campaign 25067 |General 909
2-20 Home show 44,028.82 |General 909
2-21 | Weather Radio Promo 22524 General 909
2-22  |Free Now - Weather Radio Campaign 5631|General 909
2-23 Reliable, affordable electricity 59,856.75 |Institutional 59,856.75 909
2-24 Customer Satisfaction 59,856.75 |Institutional 59,856.75 909
2-25 Customer Satisfaction 59,856.75 |Institutional 59,856.75 909
2-26 | Customer Satisfaction 375|Institutional 375.00 930
2-27 Customer Satisfaction 1710 Institutional 1,710.00 930
2-28 Customer Satisfaction 14200 |Institutional 14,200.00 930
2-29 Reliable, affordable electricity 2365 |Institutional 2,365.00 909
2-30 |Meet Some of the community's most powerful building blocks 1866  Promotional 1,866.00 909
2-31 Meet Some of the community's most powerful building blocks 2464 | Promotional 2,464.00 909
2-32  |Where were you when you first fell in love 21773 |Institutional 21,773.00 909
2-33 Power is Nothing Without Passion 3,417.42 |Institutional 3,417.42 909
2-34 Power is Nothing Without Passion 10,355.83 |Institutional 10,355.83 909
2-35 |Direct Pay Campaign 59,856.75 |General 909
2-36  |Direct Pay Campaign 59,856.75 |General 909
2-37  |Not all your supporters at Ameren are on poles 32,363.79 |Institutional 32,363.79 909
2-38 |Some of us are here to keep your power up 32,363.79 |Institutional 32,363.79 909
2-39 |Energy conservation starts in our halls and ends in yours 32,363.79 |General 909
2-40  |Everyone grew up building with logs 165 | Institutional 165.00 909
2-41 Everyone grew up building with logs 565.18 Promotional 565.18 930
2-42 | A fluctuationg energy bill is great if you have a fluctuating paycheck 20,365.18 |General 909
2-43  |Spring brings 3336 Safety 909
2-44  |It's springtime and love is in the air 3336 Safety 909
2-45 |Keep children away from outlets 11940 Safety 909
2-46 |t won't cost you anything to call before you dig 1953.67 | Safety 909GAS
2-47  |If you smell rotten eggs 1953.67 | Safety 909GAS
2-48  |If you smell rotten eggs 1953.67 | Safety 909GAS
2-49 | Louie the lightning bug No Cost Safety No Cost No Cost
2-50 |Keep children away from outlets 3336 Safety 909
2-51 It's springtime and love is in the air 3336 Safety 909
2-52 Pole workers 59,856.75 |Institutional 59,856.75 930
2-53  |Who would go out on a night like this 565.18 | Institutional 565.18 930
2-54  Logo Ad 565.18 |Institutional 565.18 930
2-55 Logo Ad 565.18 |Institutional 565.18 930
2-56  |More Power To You 565.18 |Institutional 565.18 930
2-57  |More Power To You 565.18 |Institutional 565.18 930
2-58  |More Power To You 565.18 |Institutional 565.18 930
2-59  |More Power To You 565.18 |Institutional 565.18 930
2-60  |More Power To You 565.18 |Institutional 565.18 930
2-61 Happy holidays 565.18 |Institutional 565.18 930
2-62  |Power is Nothing Without Passion 565.18 |Institutional 565.18 930
2-63  |May your blessings be many on this holiday of thanks 565.18 |Institutional 565.18 930
2-64  |May your blessings be many on this holiday of thanks 565.18 |Institutional 565.18 930
2-65 |May your holidays be bright 565.18 |Institutional 565.18 930
2-66 |May your holidays be bright 565.18 |Institutional 565.18 930
2-67  |Power is Nothing Without Passion 565.18 |Institutional 565.18 930
2-68 | Logo Ad 565.18 |Institutional 565.18 930
2-69 |Who would go out on a night like this 565.18 |Institutional 565.18 930
2-70  |365. And then some 565.18 |Institutional 565.18 930
2-71 Great Leader 825 |Institutional 825.00 909

Schedule 2-1



Sch # Ad | AdTotal$ | Classification | Disallowed Account
2-72  Whoever said one man can't Complimentary Institutional Complimentary  Complimentary
2-73  |Endless supply of Energy 655 |Institutional 655.00 909
2-74  Whoever said one man can't 4429 Institutional 4,429.00 909
2-75 |Ameren Logo 2500 |Institutional 2,500.00 930
2-76  |Ameren Logo 2500 |Institutional 2,500.00 931
2-77  |Ameren Logo 2500 |Institutional 2,500.00 932
2-78  |Power is Nothing Without Passion 565.18 | Institutional 565.18 930
2-79  |Congratulations to One of Our Top Employees 4429 |Institutional 4,429.00 909
2-80 |Celebrating Diversity Complimentary Institutional Complimentary  Complimentary
2-81 Lady 171|Institutional 171.00 930
2-82 | Line worker 171 Institutional 171.00 930
2-83 | Man in sweater 171 Institutional 171.00 930
2-84 | Ameren 365. And then Some 171 Institutional 171.00 930
2-85 |Rolling up our sleeves 171|Institutional 171.00 930
2-86 |Reliable Power. Reliable People. 171|Institutional 171.00 930
2-87 | Line worker 171 Institutional 171.00 930
2-88 |Larry 171|Institutional 171.00 930
2-89 |Lady 171|Institutional 171.00 930
2-90 |Holding down your costs 171|Institutional 171.00 930
2-91 Low costs. Broad shoulders. 16320 |Institutional 16,320.00 930
2-92 | Affordable electricity. All in a day's work 16320 | Institutional 16,320.00 930
2-93  |Delivering low-cost electricity through it all 16320 | Institutional 16,320.00 930
2-94  |Delivering low-cost electricity through it all 16320 | Institutional 16,320.00 930
2-95 |Delivering low-cost electricity through it all 16320 | Institutional 16,320.00 930
2-96 |Reminds you to give generously to the Salvation army 25067 |Institutional 25,067.00 909
2-97 | You. Our ultimate energy source Complimentary Institutional Complimentary ~ Complimentary
2-98 Reliable, affordable electricity No Cost Institutional No Cost No Cost
2-99  More Power To You 565.18 |Institutional 565.18 930
2-100 More Power To You 565.18 |Institutional 565.18 930
2-101 |Power is Nothing Without Passion 565.18 | Institutional 565.18 930
TVad1 |Louie - Play it safe around electricity 2321.67 Safety 909
TVad2 |Louie - Play it safe around power lines 2321.67 Safety 909
TVad3 |Louie - When lines are down don't you hang around 2321.67 Safety 909
TVad4 |What Reliability Feels Like 129104.46 | Institutional 129,104.46 909
TVad5 |What Reliability Looks Like 129104.46 | Institutional 129,104.46 909
TVad6 |What Reliability Sounds Like 129104.46 | Institutional 129,104.46 909
TVad7 |KMIZ Weathering the Storm - To the rescue 1700  Institutional 1,700.00 909
TVad8 |Education 89,645.00 |Haven't Seen 89,645.00 909
TVad9 |Dollar more 46,381.76 |Haven't Seen 46,381.76 909
1,404,559.00 896,252.66
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Energy Savings

are just a click away.

Discover ways to save an your energy bill by checking out

Ameren’s Web-based energy efficiency program — Energy Savings Toolkit.

On www.ameren.com you'll learn about the factors behind specific bill differences.

You can even calculate the savings potential of energy efficient appliances or find gut
what portion of your energy use goes to heating, cooling, laundry and other activities.

It’s easy, asking only a few questions before offering immediate suggestions. The site

is also pegged to AmerenUE-Missouri’s actual rates, the weather patterns where you live
and your actual usage. The comparisons offered are those of similar homes in a given
area, based on AmerenUE rates and weather — again, in the city or county where you live.
Ameren’'s Energy Savings toolkit, just another way Ameren is working hard for you!

Al
“1Ameren

ameren.com 365. And then some.
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' More power to you.
" Ameren is.a proud to’
sSupport the: communitié

365. And then some.
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Power is Nothing without Passion.
" Ameren 15 proud to 'suf:gp'd_rt:the Urban League.
" ‘ i . - Al

7 \meren

* 365, And then some.

S - . Schedule 2.9
Ceue]'



Agriculture Based Research
& Ethanol Facilities

@ Public/Private research,
Innovation & Training
Centers

@ Medical Distics

Human Genome Project/
Genomic Biology

Pharmaceutical
Industry/Research

'@ Plant Sciences

Visit the Missouri and Illinois
Pavilions at Bio2006 to discover
the bio advantage.

Connect to Ameren, the region’s
energy provider, for business
development assistance by visiting
our WEb site at www.ameren.com
or contacting our development
professionals at 800.981.9409

Ay
“dAmeren

Economic Development

Development Fuels the Communily.
W Fuel the Development.
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AmerenUE Customers Can Now Make
Their Energy Payments at

Hickman's IGA West Plaza

200 W. Jackson

Mexico, M0 657265

573-581-6520

Energy Payments are accepted
IGy Fayi p RS

from7am —10pm. %AmefEHUf
Sunday — Saturday

WA BMETEN.Com
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Date: July 11, 2005

Client:  Ameren

Job: Dollar More 2005 Campaign
Job #: 2992

Version; 1/ss

“Dollar More” Summer 2005Campaign— Radio Tag Copy, :07 &:15 Versions

:15 BILLBOARD COPY

ANNCR: Everybody complains about the heat. Here’s your chance to do
something about it. Check the Dollar More box on your Ameren
bill. And donate a dollar a month to help needy seniors and

families keep their air conditioning running through the long hot
summer ahead.

{07 BILLBOARD COPY (two versions)

ANNCR: Turn down the heat on the St. Louis summer. Check the Dollar
More box on your Ameren bill. And help those in need stay cool.

ANNCR: [t's cool to care. So remember to check the Dollar More box on your

Ameren bill. And help provide air conditioning for those who need
it most.
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AMEREN

DIRECT PAY CAMPATIGN
*Do Nothing” :60
10/26/05 Revised

SFX: HOLIDAY MUSIC

ANNCR: Over the holidays, we usually help those in need by
doing more.

We make more donations.
We volunteer more of our time.
And we give away more foocd, coats, hats and gloves.

But this year, with the help of Ameren, you can help
others by doing less.

Leave your elf shoes on the shelf.

And take it easy.

Just sign up for Ameren Direct Pay, and we’'ll donate
$10 to the Salvation

Army Tree of Lights. Direct Pay is easy, because your
utility payment comes

straight out of your checking or savings account on
the exact day that

it’s due, not before. And yvou’ll always get a notice
in the mail well in

advance, letting you kncw the amount.

Remember those in need this year. And do more, by

doing less. Sign up for
Ameren Direct Pay, at ameren.com.

And have a very happy (and easy-gcing) holiday season.

Ameren. 365. And then some.
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“Home Show”
160

Bob: Hi, we're here today with Jim. Jim’s improving his living room. He’s starting
with the walls. Tell us what we’ve got here, Jim.

Jim: Well, Bob, we’ve got some nice, plaid wallpaper that | think will breathe new life
into this room.

Bob: I see, Jim. I also notice your technique for applyi—now wait just a paint-dryin’
second. What’s this you're doing?

Jim: I’1i tell you what I’'m doing, Bob. I’'m wallpapering over my thermostat.
Bob: Why’s that, Jim?

Jim: T’ll tell you exactly why, Bob. Fluctuating energy bills.

Bob: Fluctuating cnergy bills?

Jim: The way I figure, Bob, if no one can get to it, no onc can tinker with it.
Bob: And in the Summer, Jim? ...

Jim: Uh...

Bob: Why not just sign up for Ameren’s Budget Billing, Jim?

Jim: Hmm, what’s that, Bob.

Bob: Well, Jim, it’s a better alternative than wallpapering over your thermostat. Budget

Billing is a simple, easy way to manage those encrgy bills that can be down one
month and up the next.

You sce, Jim, with Budget Billing, you pay a predetermined, level amount,
regardless of your energy usage.
Jim: Thanks, Bob,

Bob: Find out more at Ameren, dot com, Jimn.

Jim: Will do, Bob.

Aner: Just another wa y Ameren is working hard for you. Ameren. Three, sixty-five. And
then some.
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Ameren

Weather Radio Promo
“Information” :60

5/10/06

ANNCR:

To make sure you're ready when and if a violent storm hits, there are a
few things you'll want to have on hand.

A first aid kit, for instance. A flashlight and extra batteries. Water and
canned goods.

But as important as those things are, there's another item you absolutely
can’t do without:

Information.

And right now, Ameren is making it easier than ever to make sure you
get it thanks to the free weather radio we'll give you when you sign up for
Budget Billing or Direct Pay.

Billing Budget Billing smooths out high use peak periods by allowing you
to pay a regular monthly amount. And Direct Pay is an easy way to pay
your bill automatically from your bank account.

Plus, when you sign up online, you'll get the free weather radio to stay on
top of changing conditions, and get the information you need to help you
avoid disaster when violent weather hits.

For more information on Budget Billing and Direct Pay from Ameren and
to sign up for your free weather radio, go to Ameren.com/\WeatherRadio.

Ameren. 365 and then some.
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Client / Ameren
Ad# | 3655A1
Title / “Free Now”
Media / BAW Newspaper
Size  1L.E25"x14"

Pubs / Varlous

Prod. Manager f Chery! Sparks

Teaffic | Kathy Goebel

Digital Artist / Evan Wilinow

Art Director § Scott Lawsen
Copywriter | Mike Oillon

Acct Manager / Jennifer Smith
Date Prepared { 05/22/2006

Prepared by

mu‘n-rljjlnwn!!nd

%
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‘ameren.com - [ O o L el E e T e ©2006 Ameren Corp.

Rellab[e, affordable electricity.
Allin a_days work

We work hard eve . ay- to: ensure our, customers have the
most - reliabl _energy service at’ the'l west possible cost.
Since 1998 we’ ve invested nearly $2 6 lion in-infrastructure
|mprovements and system malntenan enhance reliability
‘in- Missourl and Illlnois : P

At Ameren, we look. orward to servmg vou today, and for all

those days to com

i then some.

Client fAmeren Corp Prod. Mana; m(hﬁwl Sparks Prepated by
Ad# 13476A1 Kathy Goebel
Title Reliable
Media /4¢ Magazine Art Director /Liz Forsythe
e/9.5" x 5.25" er (Bill Eckoff
nton Mountain Echo  Acct Manager Jlen Smith/lim Stoeppler 7006, A tights
Date Prepared /2/09/2006

rodgers ftownsend
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Customer satisfaction. A key measure of excellence.

Congratulations to our Customer Contact Center Employees. Thanks to you, Ameren
is one of a few energy companies in the country to be recognized by J.D. Power
and Associates for *“An Outstanding Customer Service Experience.” And while
we're not in this for the trophies, we humbly accept. Now let's get back to work
keeping costs down.

t

ameren.com

Customer Service Experience” For 1.D. Power and Assoclates Certified Call Center Programss-informati

Client /Amerer| Corp. Prod. Manager (Cheryl Sparks Prepared by ‘
Ad# 13459C3 Traffic [Kathy Goebel
Titte /Satisfagtion/St. Louis (UE) Digital Artist fjayne a.
Media /B&W Newspaper Art Director [Liz Forsythe i
Size 17.708" |x 13" Copywriter Michael McCormick rodgers tawnsend SCh ed u | e 2_24
Pub Various| Papers Acct Manager flen Smith/lim Stoeppler ©2006. All dghts reserved. 314.436.9960
Date Prepared /3/15/2006 )




A

ertified w
/!

prescniedia”
stEneNUE

o ity

Client /Ameren Corp.

Ad# 13459C1

Title /Satisfaction/lefferson City (UE)
Media /B&W Newspaper

Size [7.708" % 13"

Pub Various Papers

Customer satisfaction. A key measure of excellence.

Congratulations to our Customer Contact Center Employees. Thanks to you, Ameren
is one of a few energy companies in the country to be recognized by ).D. Power
and Associates for “An Outstanding Customer Service Experience.” And while

we’re not in this for the trophies, we humbly accept. Now let's get back to work
keeping costs down.

Prod. Manager /(Cheryl Sparks Prepared by
Traffic (Kathy Goebel
Digital Artist fjayne a.
Art Director [Liz Forsythe
Copywriter Michael McCormick mdg"s‘mwnswd
Acct Manager flen Smith/lim Stoeppler 2006, Al 1ghts reserved. 354,436,996
Date Prepared {3/15/2006
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*An Outstanding Customer Semge Experience”

For 1.D. Power and Assaciates Crtified Calt Center ngv information, Visit wwwjdpower.com or call

|
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Client jAmeren Corp Prod. Manager /Cheryl Sparks Prepaced by

Ad# 3417A1 Traffic [Kathy Goebel
Title jReliable Digital Artist ismh

Media /4C At Ditector [Liz Forsythe " \ "
Size f5.5" x 8.5" Copywriter Bill Eckoff rocgers flawnsen

Pub / Taum Sauk Fair Program  Acct Manager /len Smith/lim Stoeppler

©2006. Al Ughts reserved. 31436.5960
Date Prepared /3/09/2006
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©2006 Ameren. Corp.

W crcrter @

Client { Ameren er | Cheryl Sparks
Economic Development Traffic / Kathy Goebel
Ad# [ 3371A1 st/ smh
Title / Buitding Blocks Art Director { Chris Taurisano
Medla / 4/color Capywriter / Kay Cochran
Size/7.5"X 10" Acct Manager / Jen Smi 5. AlL tlghts teserved. 116.036.9960
Pub/STL Commerce Magazine  Date Prepared / 12/22/2005

rudgers(uuwnsenu
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_..,.A--—~ more that you don’t see. Our- knowledge of the' commumty
' e -can offer, as the regmn s_'.i

Client f Aimaren
Economic Develapment
Ad#f 3324A1
Title f Building Blocks
Media / BW
Size ) 5.0625"% 6.625"
Pun /5. Louis Business |l

Suriariip Caniaryd. Amarkehly Catherins

Peod. Manager / Cheryl Sparks Frepared by

Traffic  Kathy Goebel
Digital Artist / STATL
Art pirector } Chris Taurisano radgers/mwnsend

Copywriter ! €ay Cochran
Azet Manager [ len Smith D2oas. All rights reserved, 114.436.0960
Date Prepared / 12/G2/2005

Schedule 2-31



© 2006 Ameren Carp.

Client / Ameren Prod. Manager / Cheryl Sparks
Ad# [ 3287 Traffic [ Kathy Goebel
Title / Fell In Love Digital Artist / jayne a.

Media / 4/c full program ad Art Director / Scott Lawson
Size/8.5" x 11" TRIM Copywriter / Mike Dillon

(8.75"x11.25" BLEED - 7.25"x10.25” LIVE} Acct Wanager / Jen Smith/fimS.,

Pubs / The Valley Date Prepared { 1/20/06

Prenaiea by

— Schedule 2-32
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Power is nothing without passmn.
Ameren is proud to support the 2006 State Faifm U.S Figure Skatlng championshlps

ameren.com

©.2006 Ameren Corp.

Client/ Ameren Corporation Prod. anager | Cheryl Sparks Prepared by
Ad# [ 3185A1 iraffic / Kathy Goebel
Title / 06 Skating BW Digital Artist / jayne a.
Media { B/W Newspaper Art Director / fenny Storino :
Size /5.75" X 10" Copywriter { Jake Edinger rodgars [townaand
Acct Manager [ Jim Stoeppler/lenSmith ©1006. All (lghts reserved. 314,436 9960

Date Prepared / 01/03/06
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amerer.com

Client { Ameren Corporation
Ad# | 3185B1
Title / 06 Skating

Media / Program Ad 4/C
Size / 7.375" x 9.875"

Prod Manager / Cheryl Sparks
Traffic / Kathy Goebel
Digital Attist { jayne a
Art Director { Jenny Storino
Copywriter / Jake Edinger
Acct Manager { Jime Stoepplerflen Smith
Date Prepared { 10.17.05

Prepared by

rndgnrs,lnwnsend

B2005. All rights reserved. 314.436.9960
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. ameren‘com

Client / Ameren Corporation
Ad# [ 3173A1
Title / Holiday Season
Media / B&W Newspaper
Size / 7.708” x 13"

Pubf  Various Papecs

Prod Manager | Chery! Sparks
Traffic / Kathy Goebel
Digital Artist / jayne a.
Art Director / Tim Varner
Copywriter | Kay Cochran
Acct Manager / Jen Smith
Date Prepared / 11.07.05

Prepared by

@ rodgers [townsend

©2005. All tights reseived. 3:4.436.9960

© 2005 Ameren Carp.
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‘ameren. com .

Client / Ameren Corporation
Ad# [ 3173A1
Title / Holiday Season
Media / B&W Newspaper
Size / 7.708" x 13"
Pub/ Varigus Papers

Prod Manager / Cheryl Sparks
Traffic / Kathy Goebel
Digital Artist / jayne a.
Art Director / Tim Varner
Copywriter / Kay Cochran
Acct Manager / Jen Smith
Date Prepared / 11.07.05

Prepared by

@ rndgersf\uwnsend

©2005. All rights reserved. 314.436.9960
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Ecnlmmu: Develapment
‘365, And then some.;
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© 2005 Ameren Coep.

Client f Ameren
Ecanomic Development
Ad# | 3142A1
Title f Building with Logs
tedia [ BW
Size {5.75"K 5"
Pup { Dexter Statesman

' Eeenemle Development
" 365. And then som

Prod. anager | Cheryl Sparks Prepared oy
Traffic / Kathy Goebel
Digital Artist / smh
art Director f Ciirts Taurisano rodgers/tnwnsend
Copywriier { Kay Cachran
acct taanager; Chace MacMullanfiim Stoeppler @secy et rights reserved. 3140369960
Date Prepared f 9f03/2005
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Spring brings perfect

weather for Kite-flying,

home improving and

tree planting.

But the mont alse ushers increased risk of
injury from activities in or around power lines,

Please be cautious arcund power fings. And
call 1-800-DIG-RITE hefore you dig.

e '
i Ameren

365, And then some

ameren.com
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