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Q. 

A. 

DIRECT TESTIMONY 

OF 

LINDA K. WELSCHMEYER 

MISSOURI PUBLIC SERVICE, 

A DIVISION OF UTILICORP UNITED, INC. 

CASE NO. GR-93-172 

Please state your name and business address. 

Linda K. Welschmeyer, State Office Building, Suite 510, 615 E. 13th 

Street, Kansas City, Missouri 64106. 

Q. By whom are you employed and in what capacity? 

A. I am employed by the Missouri Public Service Commission 

(Commission) as a Regulatory Auditor. 

Q. Please describe your educational background. 

A. I received a Bachelor of Science degree in Accounting in May, 1992, 

from Lincoln University in Jefferson City, Missouri. 

Q. What is the nature of your current duties with the Commission Staff 

(Staff)? 

A. My duties are, under the direction of the Manager of the Accounting 

Department, to assist with audits and examinations of the books and records of utility 

companies operating within the state of Missouri and to present the findings to the 

Commission on behalf of the Commission Staff . 

Q. Have you previously filed testimony before this Commission? 
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A. Yes, I have. I submitted direct testimony in Case No. ER-93-37, 

Missouri Public Service. 

Q. With reference to Case No. GR-93-172, have you made an examination 

of the books and records of Missouri Public Service (MPS or Company), a division 

of UtiliCorp United, Inc.? 

A. 

Q. 

A. 

Yes, with the assistance of other members of the Staff. 

Please describe your areas of responsibility in this case. 

My areas of responsibility in this case include cash working capital, 

advertising, membership dues, and various operation and maintenance expense (O&M) 

adjustments. 

Q. 

A. 

Q. 

What Accounting Schedules are you sponsoring? 

I am sponsoring Accounting Schedule 8, Cash Working Capital. 

Which adjustments on Accounting Schedule IO, Adjustments to the 

Income Statement, are you sponsoring? 

A. I am sponsoring the foliowing Income Statement adjustments: 

S-3.1, S-4.l, S-5.1, S-5.5, S-7.1, S-8.2, S-8.3, S-8.4, S-8.5, S-8.8, S-8.9, S-8.10, and 

S-8.11. 

CASH WORKING CAPITAL 

Q. 

A. 

What is cash working capital? 

Cash working capital (CWC) is defined as the amount of cash needed 

by a utility to pay its day-to-day expenses incurred in providing service to ratepayers. 
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Q. 

A. 

Q. 

A. 

What are the sources of ewe? 

The ratepayer and the investor (shareholder) are the providers of ewe. 

Under what circumstances does the investor supply ewe? 

When the timing of a company's cash expenditures, in the aggregate, 

precedes the cash recovery of expenses, the investor must provide ewe. This 

represents a portion of the investor's total investment in the company. 

Q. 

A. 

Under what circumstances does the ratepayer supply ewe? 

Ratepayers provide ewe in instances where their remittances, on the 

average, precede the company's cash disbursements for expenses incurred while 

providing service. 

Q. 

A. 

Why should ewe be included in rate base? 

The investment in ewe, whether positive or negative in amount, should 

be included in rate base to recognize the timing of cash flows through the utility and 

resulting ewe investments. 

Q. How is the amount of ewe provided by the investors and the amount 

provided by the ratepayers calculated? 

A. 

Q. 

A. 

The ewe requirement is calculated by perfonning a lead/lag study. 

What is a lead/lag study and how does it measure ewe? 

A lead/lag study is a systematic measurement of the timing of cash 

inflows and outflows of a utility. A specific measurement of cash inflows is made of 

the number of days between the provision of service to ratepayers and the collection 

of related cash revenues for services rendered. Measurement of the timing of cash 
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outflows for each cash expense element of cost of service determines the number of 

days between the receipt of purchased goods (and/or services) from vendors and 

ultimate cash payment for these items. 

Q. Please describe the standard set of definitions used in the lead/lag study 

to calculate CWC. 

A. 

,Q. 

A. 

There are two major lags used: 

Revenue Lag - the number of days between the midpoint of provision 

of service to customers and the collection of related cash revenues for 

services rendered; and 

Expense Lag - the average number of days between the receipt of 

purchased goods/services and the cash payment for these items. 

Are there any subcomponent lags that make up the revenue lag? 

Yes, and they are defined as follows: 

Usage Lag - the midpoint of the time elapsed from the beginning of the 

first day of a service period through the last day of that service period 

(meter reading cycle); 

Billing Lag - the period of time between the end of the last day of a 

service period and the day the bill is placed in the mail by the 

company; and 

Collection Lag - the period of time between the day a bill is placed in 

the mail and the day the company receives payment from the ratepayer 

for services rendered. 
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Q. 

A. 

Please define how you are using the term "service period." 

For this case, a service period is merely the amount of time, in days, in 

which a customer receives electric service (i.e., meter read period). In the context of 

an expense lag discussion, the service period would be the period of time, in days, in 

which the company received a good or service. 

Q. How does the lead/lag study illustrate whether the funds are ratepayer 

supplied or investor supplied? 

A. After the revenue and expense lags have been computed, the expense 

lags are subtracted from the revenue lag for each significant day-to-day cash expense 

the company incurs to arrive at the ewe lags shown in column E of Accounting 

Schedule 8. If more lag days are involved in collecting revenues from ratepayers than 

a utility enjoys in the payment of expenses, investors must provide an ongoing ewe 

allowance in order to fund utility payments which precede receipt of related service 

revenues. This situation generates a total lead/lag study result that is positive, and 

indicates a ewe requirement supported by investors. Thus, the investor should be 

compensated through the inclusion of such funds in rate base, thereby allowing a 

return on investment. 

On the other hand, if cash disbursements can be delayed, or revenue collections 

accelerated, so that average expense lag days exceed revenue lag days, ratepayers can 

be said to be the net providers of CWC. If the lead/lag study yields a negative result, 

ratepayers are providing cash to the utility more rapidly than its expenses are being 

paid, thereby reducing the total amount of investor supplied capital required by the 
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utility. In turn, ratepayers should be compensated for the CWC funds they provide 

through a reduction in rate base. 

Q, Could you please explain the various columns reflected in Accounting 

Schedule 8, Cash Working Capital? 

A. Column A of Accounting Schedule 8 is a description of the various 

expenses for which a lag has been computed. Column B, Annualized Test Year 

Expense, lists the Missouri jurisdictional adjusted expenses the Company pays on a 

day-to-day basis. Column C, Revenue Lag, describes the amount of time, expressed 

in days, between the midpoint of the provision of service by the Company and the 

payment for the service by the ratepayer. Column D, Expense Lag, describes the 

amount of time, expressed in days, between the receipt of and payment for the goods 

and services (i.e., cash expenditures) used io provide service to the ratepayer. Column 

E, Net Lag, results from the subtraction of the expense lag from the revenue lag. 

Column F, Cash Working Capital Factor, expresses the CWC lag in days as a fraction 

of the total days in the year. This is accomplished by dividing the net lags in Column 

Eby 365 days. Column G, Cash Working Capital Requirement, is the average amount 

of cash necessary to provide service to the ratepayer, which is computed by 

multiplying the Annualized Test Year Expense (Column B) by the CWC Factor 

(Column F). 

If the net lag in Column E for a given line item is positive, the funds for that 

item have been supplied by the investor and rate base should be increased so that a 

return may be earned on the funds supplied by the investor. If the net lag in 
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Column E is negative, the funds for that item have been supplied by the ratepayer and 

rate base must be decreased so that the ratepayer is compensated for the funds he 

supplies. 

Q. Please describe the basic approach which you have utilized in 

developing your recommended CWC allowance. 

A. I started with a review of the Company-sponsored lead/lag study, 

including all supporting workpapers. I first examined the study approach to see if it 

was sound and consistent with previous Commission orders. Overall, the lags from 

the Company's study have been accepted for use in the Staff's lead/lag study. In 

addition, the Staff did calculate a new revenue lag (20.94 days), specifically the billing 

lag component, and found that during the test year MPS experienced 1.69 days average 

lag bet}Veen the meter read date and the date the bill was placed in the mail. 

Q. 

A. 

Which components of CWC do not appear on Accounting Schedule 8? 

The income tax offsets and the interest expense offset are components 

of CWC, but are included as separate items in Accounting Schedule 2, Rate Base. 

Q. Why are the income tax offsets and interest expense offset included in 

Accounting Schedule 2, Rate Base, rather than Accounting Schedule 8, Cash Working 

Capital? 

A. The normalized Missouri jurisdictional expense for these components 

is directly tied to the mechanical computation of the revenue requirement. The Staff's 

computer program has the capability to extract these amounts from the Staff's income 
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tax schedule, apply the CWC factor to each component, and place the CWC 

requirement directly in the Staff's Rate Base schedule, Accounting Schedule 2. 

Q. 

A. 

Please explain the income tax offset. 

The income tax expense lag represents the period of time between the 

midpoint of the tax/calendar year and the dates the income taxes must be paid to the 

Federal or .state taxing authority. The CWC factor was placed in the Rate Base 

Accounting Schedule and the Staff's computer program calculated the ewe 

requirement for income taxes. 

Q. 

A. 

Please explain the interest expense offset. 

Interest expense is included in the Staff's lead/lag analysis because 

interest is a source of cash to the Company provided by the ratepayer, and therefore 

should. be considered in CWC. The Company has a known and certain obligation to 

pay cash to the bondholders, in the form of interest on debt. The interest offset 

percentage was developed using a weighted expense lag for long-term debt, upon 

which interest is paid semi-annually. 

Q. Did you determine that MPS' study was consistent with previous 

Commission practice? 

A. Yes. The lead/lag study performed by MPS for the current case is 

consistent with the Staff's and the Commission's standard approach to ewe. The 

methodologies employed by MPS, overall, appeared to be adequately performed and 

therefore, an exhaustive ewe study was not performed by the Staff in this case. 

Q. Please summarize the ewe requirement used by the Staff in this case. 
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A. The overall CWC requirement, as shown in Accounting Schedule 8, is 

expressed as a negative amount. This means that the ratepayer, in the aggregate, is the 

provider of CWC to the Company. 

MAINTENANCE 

Q. 

A. 

Please explain adjustments S-3.1, S-4.1, and S-8.3. 

These adjustments restate accrued non-payroll maintenance expense to 

reflect the actual level incurred during the test year ending September 30, 1992. 

Q. Why is the actual level of non-payroll maintenance preferred for 

ratemaking purposes over the accrued level? 

A. Each month, MPS books an accrual amount to maintenance expense in 

order to minimize monthly and quarterly fluctuations in the account that would 

consequently affect MPS earnings. At the end of each year, the year-to-date accrued 

amount is adjusted by MPS to reflect the actual level of non-payroll maintenance 

expense incurred. The actual level of expense is considered superior for ratemaking 

purposes because it eliminates any under- or over-accrual of non-payroll maintenance 

expense that occurred during the year, and provides a level of expense that is known 

and measurable. 

Q. Did the Staff analyze MPS's non-payroll maintenance for the test year 

to determine whether it represented a normal level of expense? 
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A. Yes. The Staff performed a three year analysis on test year non-payroll 

maintenance and found that test year maintenance expense represented a normal 

ongoing level of expense. 

BAD DEBTS EXPENSE 

Q. 

A. 

Please explain adjustment S-5.1. 

Adjustment S-5.1 adjusts test year MPS bad debts expense to the level 

of uncollectible account write-offs, net of recoveries, for the test year ending 

September 30, I 992. 

Q, 

A. 

How was the annualized level of bad debts expense calculated? 

The annualized level of bad debts expense was calculated by arriving 

at net account write-offs/recoveries and expressing the result as a percentage of sales. 

The resulting bad debt factor was then applied to the revenues as annualized by Staff 

Accounting witness Larry G. Cox. 

Q, 

A. 

On what basis was the bad debt factor determined? 

The bad debt factor proposed by the Staff was calculated based on a 

five year average of net write-offs/recoveries, from 1988 to 1992. 

Q, 

A. 

Why is use of a five year average justified for bad debts expense? 

The Staff believes that five years is an adequate period of time over 

which to evaluate the trend of uncollectible accounts experienced by MPS. A review 

of the relationship between annual sales and the level of subsequent write-
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offs/recoveries revealed that unusual upward or downward shifts in uncollectible 

accounts were not encountered by MPS in the most recent five years. 

ADVERTISING 

Q. 

A. 

Please explain adjustments S-5.5, S-7.1 and S-8.11. 

Adjustments S-5.5, S-7 .1 and S-8.11 restate the total Company test year 

advertising levels to reflect allowable gas advertising expense. 

Q. Please explain the history of such adjustments before the 

Commission. 

A. In 1986, Re: Kansas City Power and Light Company, 28 Mo. P.S.C. 

(N.S.) 228, 75 PUR4th 1 (1986) (KCPL), the Commission adopted the Staff's 

recommendation to utilize an analysis which separates advertisements into five 

categories and provides separate rate treatment for each category. The five categories 

of advertisements recognized by the Commission for purposes of this approach are: 

(1) General - advertising that is useful in the provision of adequate service; 

(2) Safety - advertising which conveys the ways to safely use the Company's 

service and to avoid accidents; 

(3) Promotional - advertising used to encourage or promote the use of the 

particular commodity the utility is selling; 

(4) Institutional- advertising used to improve the Company's public image; and 

(5) Political - advertising which is associated with political issues. 
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The Commission adopted these categories for advertisements because it 

believed that a utility's revenue requirement should: (I) always include general and 

safety ads, provided such costs are reasonable, (2) never include the cost of 

institutional or political ads, and (3) include the cost of promotional ads only to the 

extent that the utility can provide cost-justification for the ads, (KCPL, pp. 269-271 ). 

Q. What examination has the Staff performed in regard to the Company's 

advertising expenditures? 

A. The Staff performed an ad by ad review of all advertisements sponsored 

by MPS and expensed during the test year. Each ad was reclassified by the Staff 

independent of the classification already performed by the Company. 

Q. How did the Staff determine each advertisement's classification under 

the KCPL standard? 

A. Each advertisement was reviewed to determine which of the following 

"primary messages" the advertisement was designed to communicate: (I) the 

dissemination of information necessary ·10 obtain safe and adequate service (safety, 

general); (2) the promotion of a particular product or service (promotional); (3 l the 

promotion of the Company's image (institutional); or (4) the endorsement of a political 

candidate/message (political). The advertisements were then reviewed and independent 

classifications were made. In addition, the newly classified ad was distributed to either 

the electric or gas division of MPS. 

Q. Does MPS classify its advertising in categories? 
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A. MPS is currently classifying its ads based on the KCPL standard. The 

Staff notes that many of these ads have been classified incorrectly. 

Q. 

A. 

What is Schedule 1? 

Schedule I (attached to this direct testimony) summarizes the costs 

associated with advertisements expensed through the Missouri Division, all of which 

were expensed as "common". "Common" costs are not charged specifically to electric 

or gas operations, but are allocated between the two by MPS. 

Q. 

A. 

How has the Staff treated general advertising? 

The Staff proposes to include in the cost of service all general 

advertising incurred by MPS during the test year. Examples of this type of advertising 

are ads detailing the business location, office hours, telephone numbers and energy 

analysis programs offered free of charge by MPS. Attached as Schedule 2 are 

examples of advertisements which the Staff considers to be in the general advertising 

category. 

Q. 

A. 

How has the Staff treated safety advertising? 

The Staff proposes to include in the cost of service all gas safety 

advertising incurred during the test year. Safety advertising conveys to the customer 

ways to safely use gas and to avoid accidents. Attached to this direct testimony as 

Schedule 3 is an example of the Company's gas safety advertisements. 

Q. 

A. 

How has the Staff treated promotional ads? 

As previously defined, advertising that encourages or promotes the use 

of a particular form of the Company's product or service (i.e., gas over electric, 
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furnaces over heat pumps) is termed promotional advertising. The Staff deemed such 

ads as promotional, as well as those ads related to industrial development. Attached 

as Schedule 4 are examples of Company advertisements the Staff has classified as 

promotional. 

Q. Did MPS have any advertising that appeared to fit into more than one 

category for classification purposes? 

A. Yes. The Commission has approved, in May, 1992, through File No. 

9200365 (gas) and 9200364 (electric), MPS' submitted tariff sheets reflecting the 

addition of new promotional practices for its employee and customer financing plans. 

The Company ran ads during the test year that mention the availability of financing 

from the Company to install energy efficient equipment while offering special reduced 

rates to the customer upon installation, per the new tariffs. Such promotional-type 

advertising, is also partly informational in nature. As noted previously, promotional 

advertising has traditionally been disallowed by the Commission in the absence of 

cost-justification, while informational advertising has been allowed. 

Therefore, for the instant case, those ads depicting the "promotion" of 

equipment while emphasizing "information" necessary to obtain financing to purchase 

the equipment and reduced rates available as a result of the purchase, have been 

deemed as general by the Staff, and not proposed for disallowance. However, the Staff 

notes that this type of advertising should be held to a reasonable minimum so as to not 

become an abusive shelter for the historic promotional advertisements. Merely adding 

"informational" material to an otherwise promotional-type ad will not automatically 
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shield it from disallowance in future cases. The Staff reserves the right to analyze the 

costs associated with this type of advertising in the future, subject to adjustment. 

Q. Was the Company able to provide cost justification to support the 

marginal revenues and related expenses generated from its promotional advertising 

activities? 

A. No. The cost/benefit analysis provided by MPS in response to Staff 

Data Request No. 59 (attached as Schedule 5) is not accurate. 

The Company's analysis does not prove that ratepayers benefit from 

promotional ads. The Company explicitly states in response to Staff Data Request No. 

194 in Case No. ER-93-37 (MPS' current electric general rate proceeding) that new 

revenues experienced by MPS do not result from promotional advertising alone, but 

also fr.om bill inserts and Company personnel. The Staff notes that new revenues can 

also result from customer initiated contact. In summary, MPS has failed to identify 

the direct benefit provided to ratepayers as a result of promotional advertising. 

Q. 

A. 

How has the Staff treated institutional ads? 

Institutional advertising is designed to enhance the Company's public 

image. The Staff asserts that this form of advertising is not necessary for the 

Company to provide safe and adequate service and therefore should not be included 

in the cost of service. If any benefits are derived from this type of advertising, it is 

the owners of the utility who benefit from the enhanced public image of the Company. 

Attached as Schedule 6 are examples of Company advertisement.~ the Staff has 

classified as institutional. 
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Q. Did the Company provide the Staff with any advertisements of a 

political nature? 

A. No. MPS did not submit, nor did the Staff classify, any advertisements 

as political. 

Q. Were there any expenditures submitted in the Company's response to 

test year advertising that are not assignable to one of the five categories with respect 

to the gas operations of the Company? 

A. Yes. Electric safety advertising and promotional novelties expenses 

were found. Since all expenditures associated with advertising were charged as 

common, those not assignable to one of the five categories with respect to the gas 

operations are being removed from test year advertising as part of adjustments S-5.5 

and S-7.1. 

PSC ASSESSMENT 

Q. 

A. 

Please explain adjustment S-8.2. 

Adjustment S-8.2 annualizes the assessment submitted to MPS by the 

Commission for the fiscal year beginning July I, 1992. 

LOBBYING 

Q. Please explain adjustment S-8.4. 
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A. Adjustment S-8.4 disallows MPS expenses recorded above the line that 

are associated with legislation, lobbying, and public imagery associated with charitable 

contributions. 

Q. Are there any MPS employees involved m legislative/lobbying 

activities? 

A. Yes, MPS' Manager of Governmental Affairs and the Director of 

Public Affairs, two employees in the Public Affairs Department, are associated directly 

with the aforementioned activities. In addition, a secretary is shared between the 

Public Affairs Department and the Communications Department. 

Q. What is the proper procedure for gas utilities to report expenditures 

associated with lobbying activities? 

A. Reporting guidelines for lobbying as set forth and adopted by this 

Commission are in accordance with the Federal Energy Regulatory Commission 

(FERC) Uniform System of Accounts (USOA). Expenditures for' the purpose of 

influencing legislation and influencing the decisions of public officials, as well as 

certain civic activities, are to be charged to FERC account 426.4, Expenditures for 

Certain Civic, Political, and Related Activities (a below-the-line account), according 

to the FERC USOA as stated in paragraph 15,447. Accounts referred to as "below­

the-line" are judged not necessary in deriving a utility's net utility operating income, 

and therefore designate the investor as the provider of the funds included in these 

accounts. 

Q. Is this treatment being followed by MPS'/ 
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A. No. The Company states in response to Staff Data Request No. 297 

(Case No. ER-93-37) that it accounts for legislative, lobbying and charitable activities 

in compliance with the FERC USOA, yet a review of the payroll transactions for the 

Manager of Governmental Affairs, Director of Public Affairs, and the support secretary 

reveal that a substantial percentage of payroll for these employees is being borne by 

the ratepayer as an above-the-line charge to FERC account 401, Operations Expense 

(Response to Staff Data Request No. 299 in Case No. ER-93-37, attached as Highly 

Confidential Schedule 7). MPS has provided further conflicting responses regarding 

this issue in its response to Staff Data Request No. 170 in Case No. ER-93-37, where 

it states that all lobbying expenses are charged below-the-line. 

Q. How did the Staff make an assessment regarding the proper accounting 

treatme.nt for the costs associated with these positions? 

A. I issued Staff Data Request Nos. 246 and 247 in Case No. ER-93-37 

requesting a copy of the job description for each of these positions. The responses to 

these Data Requests are attached as Schedule 8. (A portion of Staff Data Request No. 

246 has been classified as "highly confidential"). After a review of each job 

description, a determination was made as to the amount of time that was spent on 

legislative, lobbying, contributory or other related activities by these MPS employees. 

Q. Why did this assessment include contributory and public imagery 

activities? 

A. While reviewing the job descriptions, attention was directed to these 

areas because the Company's response to Staff Data Request No. 386 from Case No. 
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ER-93-37 indicated that the Director of Public Affairs administers the contributions 

program and her secretary provides clerical support for this program. Compensation 

given to employees for time spent on charitable activities was not accounted for 

separately by MPS, and was therefore charged to operation expense. 

Q. 

A. 

What did the assessment reveal? 

Highlights of the job descriptions are as follows: 

MANAGER OF GOVERNMENTAL AFFAIRS 

Immediate Supervisor: Director of Public Affairs 

Principal Purpose: 

Fundamental Goal: 

Scope Measurement: 

Objective: 

Subordinate: 

I) ... Advise management of pending legislation 

2) ... Present the General Assembly with MPS 's 

viewpoint 

. . . Increase legislative awareness . . . influence 

legislation in a manner positive for the Division. 

Build rapport with 43 members of General Assembly 

representing MPS service territory. 

DIRECTOR OF PUBLIC AFFAIRS 

Create and maintain a favorable legislative and community 

climate ... 

Manager of Governmental Affairs, Secretary 

Scope Measurement: Plan, schedule, and direct effective use of suites and tickets for 

Royals/Chiefs games ... 

- Page 19 -
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Major Activities: 

Major Function: 

Specific Duties: 

Create a positive federal legislative climate .. . 

Create a positive state legislative climate .. . 

Enhance the image of the Division . . . by conducting an 

effective charitable contributions program. 

SUPPORT STAFF-SECRETARY 

Provide secretarial support for Public Affairs and 

Communications ... 

. . . Distribute tickets and input guest lists for baseball/football 

suites. 

Distribute Royals and Chiefs tickets ... 

Organize MPS participation in various charitable programs ... 

Fill requests from schools for giveaways, tickets, etc ... 

Q. Were there any other expenditures associated with activities of this 

nature that were incurred by MPS during the test year? 

A. Yes. The Staff issued data requests which revealed that the Manager 

of Governmental Affairs charged $14,004 in non-labor lobbying expenses during the 

twelve month period ending September 30, 1992, the Staff's test year. These expenses 

were booked by MPS to activity code 900594, which is a below-the-line charge to 

FERC account 426.4 and is consistent with the requirements of the FERC USOA. 

In addition, MPS provided monetary support to the Missouri Electric Utilities 

representative in Washington, D.C., in the amount of $8,093 during the test year. 
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These expenses were also booked correctly by MPS as a charge to activity code 

901198, which is a below-the-line charge to FERC account 426.4. 

Q. What is the Staff's analysis of this situation after reviewing the job 

descriptions and other pertinent documents submitted by MPS? 

A. The job descriptions for these employees indicate that the salary expense 

incurred by MPS for these employees is directly related to lobbying and/or performing 

contributive activities which should be excluded from the cost of service in this rate 

case. 

Q. How is MPS currently allocating the salary and associated expenses 

distributed to these three employees? 

A. MPS' response to Staff Data Request No. 299 in Case No. ER-93-37 

provid<;s the salary and applicable bonus earned by each of these employees during the 

test year ending September 30, 1992. The Company's response to Staff Data Request 

No. 296 indicated that MPS employees working on lobbying activities charge their 

time to FERC account 426. MPS asserts that these employees are also involved in 

above-the-line activities which result in a separate charge to FERC account 401. 

An evaluation of the total payroll distributed to these employees during the test 

year ending September 30, 1992 has shown the following payroll allocations to FERC 

account 401: Manager of Governmental Affairs - 41%, Director of Public Affairs -

91 %, and the support secretary - 100 %. 

Q. Does the Staff agree with MPS' allocation of the salary for each of 

these positions as shown above? 
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A. No. The salary for the Manager of Governmental Affairs should be 

assumed in total by the stockholders because his time is dedicated 100% to conducting 

activities of a legislative and lobbying nature. 

The salary for the Director of Public Affairs should be assumed in majority 

(95%) by the stockholders because a great deal of her time is dedicated to supporting 

activities of a legislative and lobbying nature, as well as conducting the charitable 

contributions program for MPS. 

The salary for the support secretary should be assumed in part ( 50%) by the 

stockholders because 50% of her time is dedicated to providing support to the Manager 

of Governmental Affairs and the Director ·of Public Affairs. A 50% allocation results 

due to the fact that a portion of her time is spent providing support to the 

Comm.unications Department which, in this case, is considered an allowable expense. 

Q. Has the Commission, in the past, ruled in favor of disallowing expenses 

associated with legislative or lobbying activities? 

A. Yes. Commission precedent requires that lobbying expenses be recorded 

below-the-line. In Case No. 18,180, Missouri Public Service Company, the 

Commission found that most lobbying activities, in the end, benefit the stockholders 

more than the ratepayers and therefore should be treated as a below-the-line item. 

Furthermore, the USOA required, and still requires, that lobbying expenditures be 

recorded below-the-line in Account 426.4. 

Q. Is there a MPS employee involved in conducting and maintaining a 

charitable contributions program? 
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A. Yes. The Director of Public Affairs has this responsibility. 

Q. What is the Staff's rationale for excluding from cost of service the 

portion of her salary that represents public imagery through the Company's charitable 

contributions program, in addition to the lobbying expenditures already discussed? 

A. The Staff's premise is that all charitable donations, representative of 

involuntary ratepayer contributions, are required to be charged below-the-line and the 

costs associated with administration of a contributions program should be accounted 

for accordingly. Thus, to the extent that the Director of Public Affairs is compensated 

for conducting a charitable contributions program and the support secretary provides 

assistance necessary to supplement the activities of this program, the salary assignable 

to performing activities associated with the contributions program and related public 

imagery functions should also be required to be charged below-the-line to FERC 

account 426.4. 

Q. What adjustment has the Staff proposed in this case in order to eliminate 

expenditures included in the cost of service that are associated with lobbying and 

charitable contribution activities? 

A. With adjustment S-8.4, for which the calculation is attached as Highly 

Confidential Schedule 9, the Staff is proposing to remove all payroll expenditures 

associated with MPS employee involvement in legislation, lobbying, and maintenance 

of a contributions program that were booked to FERC account 40 I, but should have 

been booked below-the-line to FERC account 426.4. 
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RA TE CASE EXPENSE 

Q. 

A. 

Please explain adjustment S-8.5. 

Adjustment S-8.5 annualizes rate case expense based on actual costs 

incurred by MPS prior to the Staff's direct filing and estimated costs for MPS 

throughout the remaining proceedings of Case No. GR-93-172. 

Q. 

A. 

Were outside consultants employed in this case by MPS? 

Yes. The outside consultants employed in this case to the point prior 

to the Staff's filing are John C. Dunn, MPS' witness for cost of capital and the firm 

of Brydon, Swearengen and England for legal representation. 

Q. Over what period of time has the Staff normalized rate case expense for 

GR-93-172? 

A. Rate case expense for Case No. GR-93-172 is being normalized over a 

period of four years. 

Q. Why has the Staff chosen the four year normalization period as opposed 

to the three year period proposed in MPS' case? 

A. The four year normalization period is based on the rationale employed 

by the Staff in the Company's electric rate filing, Case No. ER-93-37, where MPS' 

current regulatory plan was for the next electric rate case to be filed in 1996. Thus, 

going from the operation of law date for Case No. ER-93-37 (September, 1993) to the 

approximate operation of law date for a 1996 filed rate case, an approximate four year 

time span results. The Staff believes there is a greater likelihood for an electric and 
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gas utility to file a rate case during the same accounting period; the consistency in 

applying the four year time period is reflected in this adjustment. 

NON-RECURRING ITEMS 

Q. 

A. 

Please explain adjustment S-8.8. 

Adjustment S-8.8 removes non-recurring items, embodied in the test 

year financial results, from the cost of service. 

Q. 

A. 

Q. 

A. 

What particular item is being labeled as non-recurring? 

The report on natural gas constraints conducted by the WEFA Group. 

Why are non-recurring expenses removed from the cost of service? 

Rates are set prospectively by this Commission. The exclusion of non-

recurring expenses from the cost of service is appropriate in order to set rates on a 

going-forward basis. 

MEALS INCLUDED IN THE COST OF SERVICE 

Q. 

A. 

What does adjustment S-8.9 represent? 

Adjustment S-8.9 reduces the total amount of meals included in the cost 

of service during the test year by 20%. 

Q. 

A. 

Please explain the criteria upon which this adjustment is based. 

Upon evaluating the costs associated with MPS memberships in 

organizations that provide no apparent benefit to the ratepayers, I submitted Staff Data 

Request No. 261 in Case No. ER-93-37 to ascertain whether there was an inclusion in 
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the cost of service for meals at the various functions hosted by the organizations to 

which MPS pays dues. 

The Company acknowledged that the cost of service did include costs for meals 

at these various functions, but a quantification of such costs was not available. 

Q. 

A. 

What is the source of this adjustment? 

Due to the immense scope of locating individual costs applicable to 

meals of this nature, a less time consuming approach was taken. Thus, the Cost 

Element Charges Analysis served as the source for this adjustment. 

Q. 

A. 

What is the Cost Element Charges Analysis? 

This document was provided by MPS in response to Staff's Data 

Request No. 261, in which the amount of any meals at various functions hosted by the 

organizations to which MPS is a member and serves as a record of all personal 

employee meal expenses reimbursed by MPS. This document serves as MPS' source 

document for computing MPS' federal income tax deduction for meals and 

entertainment expenses. 

Q. 

A. 

How was this report utilized in arriving at this adjustment'/ 

Each line item is identified in part by a document/sequence number, an 

activity code, and applicable meal amount charged. Amounts corresponding with 

entries charged below-the-line were subtracted from each month's total and therefore 

excluded from this adjustment. Only those amounts charged above-the-line are 

represented in the test year total of meals included in the cost of strvice. 
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Q. Why has the Staff chosen to reduce the level of meals included in the 

cost of service by 20 percent? 

A. To the extent that an exhaustive study could not be made regarding the 

individual meals charged to the cost of service, coupled with the inability to confirm 

whether all meals being reimbursed by MPS were truly representative of business 

related meals or whether they represented mere social appointments, the Staff relied 

upon Internal Revenue Service (IRS) Code 916 and applied the 80 Percent Limitation 

Rule to the total amount of meals included in the cost of service, whereby an 

assumption was made that legitimate business meals make up 80% of the total and the 

questionable meals represent the 20% remainder. 

Q. 

A. 

Why has the Staff relied upon IRS Code 916 for this issue? 

The method utilized in IRS Code 916 was chosen because (for tax 

purposes) MPS' s deduction for federal income tax purposes is limited to 80% of 

allowable meal expenses. In terms of consistency and acceptability, the same rationale 

was applied to the amount of meals included in the cost of service during the Staff's 

test year. 

INDUSTRY ASSOCIATION DUES 

Q. 

A. 

Please explain adjustment S-8.10. 

Adjustment S-8.10 has two parts, the first of which decreases test year 

expense for a portion of the annual payment made by MPS to the American Gas 
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Association (AGA) which is related to lobbying, advertising and community affairs 

activities. 

Q. 

A. 

What is the AGA? 

The AGA is a national trade association of the natural gas industry, the 

primary function of which is to act as a spokesman for the gas utility industry. 

Q. 

A. 

Please explain the basis for your adjustment. 

The Commission has traditionally disallowed expenses related to trade 

association lobbying activities. With regard to advertising, the AGA sponsored a 

substantial amount of marketing campaigns during the test year which, unless proven 

to benefit customers by the company, cannot be shown to release any benefit to the 

ratepayer. Accordingly, the company's response to Staff Data Request No. 81 failed 

to provide such justification. The AGA 's community affairs cost center serves to 

implement national consumer and community affairs programs while supporting yet 

another gas industry advocate, the American Gas Foundation. To the- extent these 

programs are national and lend support to other industry organizations likely to have 

interests similar to the AGA, the Staff is proposing to remove from the cost of service 

the portion of AGA dues assigned to the consumer and community affairs programs 

by the applicable ratio. 

Q. 

A. 

How did you determine the amount of AGA dues subject to adjustment? 

The AGA budget was reviewed to derive ratios of lobbying, advertising 

and community affairs to the total AGA budgeted expenses. The ratios were then 
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applied to the Company's AGA membership dues to arrive at the adjustment amount. 

MEMBERSHIP DUES 

Q. 

A. 

Please explain the second part of adjustment S-8.10. 

The second part of adjustment S-8.10 decreases test year expense 

included in the cost of service attributable to membership dues which have not been 

proven by MPS as necessary for the utility to provide safe and adequate service, as 

well as dues which pertain to electric operations only. 

The Company was not able to quantify specific benefits accrued to ratepayers 

as a result of membership within these organizations; thus the Staff proposes that these 

expenses be disallowed. 

·Q. Please explain the approach taken by the Staff to remove organizational 

dues from the cost of service. 

A. The Company submitted, on an individual basis, all dues paid during the 

test year in response to Staff Data Request No. 103 in Case No. ER-93-37. Additional 

membership dues were discovered by the Staff during its ad-by-ad review of MPS's 

advertising. All dues removed from the cost of service by the Staff were categorized 

as either: 

1. 

2. 

Representative of involuntary ratepayer contributions; 

Supportive of activities which are duplicative of those performed by 

other organizations to which the Company belongs, or to which there is more 

than one employee holding membership; 
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3. Payment made in exchange for meals at various organizational 

functions; or 

4. Payment representing other activities which have not been demonstrated 

to provide direct benefit to the ratepayer. 

Q. Did the Company quantify monetary benefits accrued to the ratepayer 

that were derived from these memberships? 

A. No. I issued Staff Data Request Nos. 112 and 311 in Case No. ER-93-

37 asking the Company for any quantifiable benefits accrued to the ratepayers as a 

result of MPS' membership in a given organization. An allocation of benefits between 

ratepayers and shareholders was also requested in those data requests. The Company's 

response stated that the cost of dues and membership fees are charged 100% to the 

ratepayers, but a quantification of the benefits derived had not been made by MPS. 

The Company was not able to quantify specific benefits accrued to ratepayers as a 

result of membership within these organizations and did not choose to allocate the 

costs between ratepayers and shareholders. Thus, the Staff proposes that any expenses, 

for which a direct benefit to customers could not be demonstrated, should be removed 

from the cost of service. 

Q, 

A. 

How was the nature of each organization assessed? 

Staff Data Request No. 103 in Case No. ER-93-37 was submitted to 

determine the nature of those organizations to which MPS is a member. The Company 

provided a brief narrative for each organization under review. 

Q. Please explain Schedule 10. 
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A. Schedule 10 (attached to this direct testimony) is an itemized list of all 

organizations MPS belonged to during the test year. TI1e cost of membership 

associated with each line item has been evaluated and itemized as "allowed" (A), or 

"disallowed" (D). The reason for excluding a particular expenditure from the cost of 

service is shown adjacent to the name of the organization. Each number relates to one 

of the four reasons previously categorized on page 30. 

Q. 

A. 

Does this conclude your direct testimony'? 

Yes, it does. 
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ADVERTISING EXPENSE S:\93E_CASE\ADVERTIS. WK! 
SCHEDULE OF ACTUAL/BUDGET ACI'IVITY 

12 MONTHS ENDED 9/30192 
(excludes payroll) 

FERC &!,. Description .Q£! Nov Dec Jan Feb March Al!!i!. May June July ~ ~ To!!! 

90900 900277 Info & lostruct Adv E 0 JS,751 4,640 565 0 7,242 3,056 1,324 43 276 908 191 $33,996 

90900 900494 Satbty Adv-Sales EXp 0 420 3,411 0 59 84 0 4,043 0 0 28,702 7,S'ltJ $44,239 

91000 900278 Misc CIISI Serv/lnfo E 20,067 3,412 978 s 113 12,393 21,116 2,753 S,942 15,098 2,S03 2,797 $87,177 
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93010 901197 Industrial Developmen 4,065 (4,200) 6,154 sos 3,090 1,310 1,647 0 2,189 323 13,089 (301) $27,871 

93010 901533 Institulional Adv 0 0 (10) 0 0 0 0 120 (120) 0 0 0 ($10) 

TOTAL $32,647 $59,39S $19,904 $11,6SS $'9,288 $25,778 $39,488 $18,592 $19,308 $26,S26 $87,748 $27,348 $377,677 

!Total Compuy I I Electric Retail 
General $196,124 Gene,;al $162,563 
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Promotiooal $109,453 Promotional $90,723 
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Cl 
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Add-on heat pumps 
make twice as much cents 

as they u~d to. 
Now that Missouri Public Service 

offers a special, low rate to i!(ld-on heat 
pump customers, add-on heat pumps 
not only make a lot more sense, they 
also save a lot more "centsn-than they 
used to. · 

Look into replacing your old air 
conditioner with an add-on heat pump 
for the: 

• Savings-up to 40% savings on 
winter heating bills. 

• Efficient cooling-fNef'( bit as 
eificient as a central air conditioner. 

• Efficient heating-working with your 
gas or propane furnace to heat your 
home far more efficiently than your 
gas or propane furnace could alone. 

Call us for more information. 

LANE PLUMBING & HEATING INC. 
PLUMBING •ELECTRICAL •RESIDENTIAUCOMMERCIAL •HEATING & COOLING •NEW INST!LLATION & REPAlf 

SCHEDULE 2-1 
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Missouri Public Service 
and our Computerized Fuel 
Analysis program, 

• Today, the decision makers 
who make the energy choices for 
new or existing business facilities 
are finding few information 
resources to base their choices 
on. Despite the fact that as a 
nation, the U.S. has become very 
energy-wise, hard data comparing 
energy choices is still scarce. 

At Missouri Public Service, 
we have hard data on energy. 
What's more, Missouri Public 
Service has a program designed 
to help you, the energy decision 
maker, make the right energy 
choice. 

And all at no cosr for present 
or prospective Missouri Public 
Service customers. 
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What you receive after the 
analysis is the published fuel 
analysis report. It allows you to 
base your energy choices on the 
facts, not the reports of a third 
party or an outdated specffica­
tions manual. 

For more information on a 
free Computerized Fuel Analysis 
for your new building, call our 
Marketing Department at 
816-737-9380, 

(1 
:.._i .t'"J ,\11SSOLIRI PUBLIC SER\'ICE 

Z) 
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:;b MISSOURI PUBLIC SERVICE 

iT/i;i, 

WIS! l2t'1 Strut 
· Post Office ~ 161 
Oak GrM. MiSS0Uri 64075 

1008 Weat M,in 

(8161625-7414 
(81 B) 229-7040 

Post Office Box 58) 
Blue~.~ &«113 
(816) 229-1181 
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If the gas odor is very strong: 
1. Don't loo~ io, the sou!"CE of the £as 

leak and do,1't ttJ:-n anv:hi:-i2 ir. vOur 
home o~ o• off. Get out first! . 

2. Go to a ne~g':by'~ to ca~l .".-',ii,;o:.1ri 
Public Se,Yic~ a'.ld the :i,e de;:,a~.r:ie.i~ 

If the ooo: ,s ;:::ese:-;: b:.:: :;ct s::cne.: 
1. Open wi:-icio\vS a~d do:ys lo ai~ o~t 

the area. 
2. Do not w~r-. ,:1-. c·"; 11~~'.: : · el~::·:: 

appiia.1-:-e~. .. 
3. Go to a .riei~~,:>:::i:--·s 10 c2i:i :. •1;55-J~·: 

Pu:Jli-:: S':'-:~:-~ 

. '..., .. _.:..-
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You can keeo natucal r:as a saie 'o,:-:i 
of energy by treating it \Vith ... res~ci.. Jf vou 
have any auestions about 2.as saietv iv"st 
cal! our 2~·-hOUi rleio iine.-See vou; \vnite 
Pages fo~ :~e n:.1;;.Der in your a;ea. And, if 
you're ciiggi~g, excavatins o;_ d:-iliin$, pi-:2se 
ca!! 1·800-DtG-RITE IC :,nc ou: wne'e 
edit)· line; ace b~cied. 
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Absolutely no city cates higher than Kamas City 
according to Its resident cxcc:utives. That pro­
business attitude Is Just on• of th• many qualities 
that prompted Forlullt to 1ank l<ansas City fourth 
overall for busln,ss out of the nation's 50 mafor 
cities. First place also went to Its exceptional work 
force for accessibility, lleXiblllty, and qu~llty. Furtunc 
also looked at .Kansos City's low ufHce lease rates, 
ta1< savings, the cenually adv~nt•B= h,callon and 
some or the nation'> most attractive housing costs. 

Forlunt! found uactly what you wlll too ... nne of the 
best cities anywhc~ !or running a profitable business 
In a qu.aHty setting. 

call 1-800-522-4!!80 today. And dlSCOVt'r why your 
bu.siness s11ould be doing business In Kansas City. 

K.t,l'-1$ C'Uy /Hf'~ n,v,lc,pnltnl C'.1111ncll • no Mein. Sullc: 600 • KarutoJ Otr, Mi~ourl ii~l(IS • Ph:mc-: 81G.~!.'Zl2l • "':I.IC: Klt.M2.286S 
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MISSOURI PUBLIC SERVICE 
DATA INFORMATION REQUEST 

Case No. GR-93-172 

Requested From: Gary Clemens 

Date Requested: March 25, 1993 

No. PSC 59 

Information Requested: Please provide a marginal revenue analysis between increased 
revenues and promotional advertising. 

Requested By: Linda K. Welschmeyer 

Information Provided: The September 1992 YTD margin for gas sales is $64,898 
(Attachment #1). Associated advertising expenses incurred under Responsibility Center 
132 for the same time period were $9,318.62 (Attachment #2). The benefit/cost ratio for 
September 1992 YTD is 7.0 for all gas customers. The December 1991 YTD margin for 
gas sales is $44,048 (Attachment #3). Associated advertising expenses incurred under 
Responsibility Center 132 for the same period were $2,311.55 (Attachment #4). The 
benefit/cost ratio for December 1991 YTD is 19.1 for all gas customers. Both ratios 
indicate that the amount of money spent on advertising during both time periods is a 
good use of our Division's funds. Through September 1992 YTD we realized 34,520 
additional MCF sales (Attachment #1) and through December 1991 YTD we realized 
1,320 additional MCF sales (Attachment #3). 

Date Information Provided: April 1, 1993 
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02/02/93 
ANNUAL REVENUE/MARGIN ESTIMATES FROM SALES RESULTS 
FOR THE MONTH OF: SEPTEMBER 1992 YTD 

Sales Categories 

RES-NEW CONSTRUCTION: 

Nat Gas Heating-

RES-CONVERSIONS: 

Nat Gas Heal-

COML SPACE HEATING: 

New Nat Gas-

Nat Gas Conversions-

TOTALS: 
Natural Gas-

GRAND TOTALS: 

Total 
Unit 
Sales 

121 

168 

6 

7 

302 

Energy Sales 
Per Gust 

110 Mel 

110 Mel 

210 Mel 

210 Mel 

I 

NOTES: Gas margin is based on $1.88 margin from last gas rate case. 

Annual 
Sales 

13310 Mel 

18480 Mel 

1260 Mel 

1470 Mel 

34520 Mel 

Attachment fil 

Revenue Mar_g_in 
Per Mrktg Per Mrktg 

Unit $ Annual Unit $ Annual 

$660.00 

$660.00 

$1,121.40 

$1,121.40 

$79,860 $206.80 

$110,880 $206.80 

, 
• 

$6,728 $394.80 

$7,850 $394.80 

$205,318 

$205,318 

$25,023 

$34,742 

$2.369 

$2,764 

$64,898 

$64,898 



Attachment #2 

January-September 1992 RC 132 Advertising Expenses 

900277 Inform. & Instruc. Advertising Expense 

900488 Marketing Media/Mail Advertising 

900493 co-op Advertising -'By District 

901197 Industrial Development Advertising 

Total 

Gas Allocation Factor 

Total Gas RC 132 Advertising Expense 

$10,667.41 

22,417.00 

24,082.09 

2,530.00 

$59,696.50 

15.61% 

$ 9,318.62 
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Attachment ff3 

02/02/93 MPS 1992 REVENUE/MARGIN ESTIMATES FROM 1991 SALES -- 1991 ACTUAL 
I 

SALES REVENUE ANNUAL ANNUAL MARGIN 

1991 ACTUAL PERCUST PER UNIT MARGIN-$ REVENUE MARGIN PERMRKTG 
CUST/UNITS (KWH/MCF) $ PER UNIT $ $ UNIT$ 

RES-NEW CONSTRUCTION: 

Nat Gas Heating- 0 0 mcf 6.00 1.88 0 0 $0.00 

RES-CONVERSIONS: 
Nat Gas Heat- 150 110 mcf 6.00 1.88 99,000 31,020 $206.80 

I 

' 
COML SPACE HEATING: 
New Nat Gas- 0 O mcf 5.34 1.88 .0 0 $0.00 
Nat Gas Conversions 33 210 mcf 5.34 1.88 37,006 13,028 $394.80 

----
TOTALS: 183 $136,006 $44,048 $240.70 

NOTES: 1. Gas margin is based on $1.88 margin from last gas rate case. 

FP• --C:\MAC. T O\SLSRV'O IC, •t 1 fi'rnrt.n• 



Attachment #4 

January-December 1991 RC 132 Advertising Expenses 

900281 Miscellaneous Advertising Expense 

900493 co-op Advertising - By District 

Total 

Gas Allocation Factor 

Total Gas RC 132 Advertising Expense 

$ 40.00 

14,768.14 

$14,808.14 

15.61% 

$ 2,311.55 
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For ., 
t 

You've passed with flying colors! 
Best of luck from all of us. 

l\1ISSO 
PUBLIC SERVICE 
Platte City • 233 Main 

464-2521 
Weston • 604 Market 

386-2311 
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Celebrate 
The < ... • 

Have a Fun Filled 
Safe Time at the Fai . 
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' • 
That's how it should be 
between friends · · 
and-neighbors • 

• 

Mi$<1uri Pul,iic Servi~ is more trum JIL'it 
y,lUr "utilky alfflpany.9• In Oay County, 
we w-,mt to Wl»k with y<IU, w J,;m,w 
yoor situation, and to serve your 
individual need.,. 

W c &, wfi.newr we can to he 
cl lienicc, tu li:nd a hand -
to i:cr invuh·eJ. Contael 
()OC 11f llUl'CliiyCoumy ~,mces 
for rnul"t' lnfon11uch,n: 

l.ibc:rty 
2 N.M.,in 
781.0266 

8 a.rn. to 4: 30 p.m. 
M<indiiy,Frid.i; 

Smidwlllc 
J 08 N. Brtdcc 

532-0836 
8 1~m. n, 1:30 p.m. 

Mooday-Fridny 

\ 
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MISSOURI PUBLIC SERVICE 
DATA INFORMATION REQUEST 

Case No. ER-93-37 

Requested From: Brad Lewis 

Date Requested: November 18, 1992 

No. PSC 299 

Information Requested: Please provide the amount of salary along with any bonuses 
charged above and below the line for the twelve-month period ending 9-30-92 for the 
following: 

Requested By: Linda K Welschmeyer 

Information Provided: 

FERC Salary Bonus 
Acct (Bare Payroll) 

1. Manager-Governmental Affairs. 401 ** ;':;': 

426 ltllr ttn 

Totals *" ;'-a': 

2. Director-Public Affairs. 401 ** ** 426 ** fn': 

Totals Mt ** 

3. Any support staff of 1. and 2. above. 401 ** --- --~)':;': 

Totals ** 
Date Information Provided: November 24, 1992 
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MISSOURI PUBLIC SERVICE 
DATA INFORMATION REQUEST 

Case No. ER-113-37 

Requested From: Brad Lewis 

Date Requested: November 12, 1992 

Information Requested: 

No. PSC 246 

1. Please provide the name, position, and job description for any support staff of the 
Manager-Government Affairs and the Director of Public Affairs. 

2. Please provide the annual salary of each employee referenced in 1. above for the test 
year ended 9-30-92. 

Requested By: Linda K Welschmeyer 

Information Provided: 

1. The only support staff is a Secretary, who Is shared with the Communications 
Department. That position was filled by Joy McGuire during the period October 1, 
1991, through July 17, 1992. Lori Setly moved to that position on July 15, 1992, and 
continues to fill that position. A position description is attached. 

2. The total salary, including vacation, sick leave, holidays and overtime, paid to the 
Secretary for the Public Affairs Department for the test year period was *'~---- ,.,., 

Date Information Provided: November 20, 1992 
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JOB TITLE: 

DEPARTMENT: 

INCtTMBENT: 

MISSOtTRI PtTBLIC SERVICE 

NONEXEMPT POSITION QtraSTIONNAIRE 

Secretary DATE: 11/19/91 

Secretarial Services 

Joy McGuire 

IMMEDIATE StTPERVISOR Title: Coordi na,or 

Na.me: Terry Lutes 

--------=-----==------------====-==~=== = == --=--~~=========== 
This questionnaire is designed for you to explain or define the 
duties and scope of your job. It is not an attempt to determine 
how well you perform, but to describe what your job involves. 
========~==-========~=======- -====~=-=============---====== 

l. J,"..AJ"OR FUNCTION: Brie.fly 
emphasizing the general 
position is responsible. 
sentences. ) 

state your job's overall purpose, 
function. or duty for which your 
(Limit this statement to one or two 

Provide secretarial support for Public Affairs and Conrnunications. 
Type correspondence, distribute periodicals, file, answer phone, 
distribute tickets, input guest lists, etc., for baseball and 
footba 11 suites. 

2. EQUIPMENT OPERATION: What percentage of your total working 
time is spent operating equipment? 50 • List the 
various equipment you must operate as part of your job and the 
percentage of your total working time spent on each. Do you 
also service or repair the equipment? ___ yes X no. 
If so, please describe. 

EQUIPMENT USED 

PC 
Typewriter 
Copier 

% OF TIME 

40 
j 
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3. SPECIFIC DUTIES: Starting with the most important, list and 
describe the duties which make up your regular assignments. 
This should include all the duties you perform. Use specific 
verbs of action, such as file, compile, operate, etc; avoid 
process, prepare, handle and assist. state the frequency 
(i.e., daily, weekly, monthly, occasionally) and the 
approximate percentage of your total time spent on each duty. 
Z-f necessary, attach additional sheets of paper. 

DUTIES FREQUENCY % OF TIME 

2 
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Distribute news releases, news letters, Daily 
holiday notices, many other publica-
tions, materials, and information, 
including UCU publications and news 
releases. All go to all employees. 
All news releases are posted on bulletin 
boards in G.O. buildings. Print, 
order or handwrite labels. 

Type correspondence, operate PC file, Daily 
run copier. Answer phones, take and 
deliver messages.Open and distribute mail. 

Enter accounting information on all Daily 
invoices, get approved, input into PC 
records, send to accounting, receive 
checks, type letters if necessary, xerox. 
At end of month compile monthly 
contributions and membership reports 
to be attached to Public Affairs status 
report. 

Distribute Royals and Chiefs tickets, Daily 
update suite and ticket schedules, input· 
guests lists, order food, order repairs 
to suites, drive to stadiums to pick up 
extra tickets. Begin March, end December. 

20 

40 

5 

10 

Have posters, information sheets and Annually 10 
scholarship applications printed. Send 
materials to district offices along with 
instructions. Follow through with all 
work necessary to finalize program. 
Begin in Jan., finish in May. 

Fill numerous special requests from Daily 3 
employees, other divisions, outside 
firms and schools for publications, 
giveaways, tickets, etc. 

Distribution of annual reports. Annually 3 
Send previous year's lists to officers 
and departments for updating. Input 
changes. Have enclosure cards printed, 
labels run, stuff, seal,mail. 
Begin in March, finish in May. 

organize MPS participation in various Occasionally 5 
charitable programs such as the Bowl-A 
-Thon, Harvesters and Telemarketing and 
follow through to completion. 
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Tree trimming letters. Find out all Occasionally 2 
necessary information from district 
office. Fill in proper letter on PC 
and print. Attach information sheet on 
natural tree trimming. Order number 
needed from printing. Have them sent 
to district office, 

Send out senate and house bills for A..~nually 2 
employees' comments, 
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4. CONTACT WITH OTHERS: During the regular course of your job, 
what persons in other departments within the Division or 
groups outside the Division are you required to contact and/or 
work with, approximately how often, and for what purpose 
(i.e., fact finding, clarification, negotiation, persuasion 
etc.) 

Internal contacts 

Word ?recessing 
Printing 
Department Heads 

Most;Divisions 
District offices. 

Outside contacts 

Chambers of ColMlerce, c i'vi c 
organizations, etc. 
Royals and Chiefs. 
School teachers & 
1 ibrarians. 

Frequency 

Varies-Weekly 
Varies-Daily 
Varies 

Varies 
Varies-Daily 

Frequency 

Daily 
Daiiy, April - Dec. 

Varies 

Purpose 

For their assistance. 
For their ass1stance. 
Fact finding and giving 
information to them. 

Fact finding & clarificat · 
Fact finding & clarificat · 

?µ;:pose 

Fact finding & veriflcatio~ 
Fact finding & verificatio~ 

Furnish information. 

5. WORK DIRECTIONS: Do you have responsiblity for directing the 
work of other employees (distributing work to others, guiding 
the _work flow within a specific area, reviewing the work of 
others, assigning persons to specific tasks or training new 
employees)? Yes No x 
Do you have theauthority to make hiring and dismissal 
decisions? Yes No x 
If you answered "yes" to either question, please describe the 
duties of your work direction and the titles of the positions 
you direct. 

3 
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6. DIFFICULTY OF WORl<: What is the most difficult part of your 
job: What really makes you think? 

Prioritizing projects. Several are usually i~ progress at the same 
time. They must be organizaed so as to take as little time as 
possible, be done correctly and all deadlines met. 

7. KNOWLEDGE, SKILLS, ABILITY: What k.no1,;ledge, skills and 
abilities are necessary to perform your job completely? Be 
specific. 
PC and typing skills. Knowledge of WordPerfect or c~mparable software. 
Ability to work under pressure; be a self-starter with initiative to 
fo 1 low through. 

8. EDUCATION, TRAINING, AND EXPERIENCE: Describe (a) the minimwn 
level of formal education or equivalent required for a ne1,1 
employee in your position; (b) special courses that are 
necessary; and (c) the type and length of prior experience 
required to do your job fully. 

a) High School graduate. 

b) Basic secretarial courses. PC training. Public relations courses 
would be helpful. 

c) Prior experience in public arra1rs would be helpful. 
has responsiblity of maintaining news release lists, 
experience in con:rnunications would also be helpful. 

9. LEARNING PERIOD: 

Position now 
so a little 

a) How long would a new employee with the background 
specified in 7 and 8 above need to be in this job to perform 
it competently? 

Many of the duties are on a semiannual or annual schedule. Therefore, 
two years would be required to perform the job competently. 

b) What aspects of this job take longest.to learn and why? 

Preparing invoices for payment. There are three budgets (Public 
Affairs, Governmental Affairs and Con:rnunications) and all account 
numbers m~st be furnished to Accounting Dept. 
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10, CAREER PATH: Describe a typical career path that an 
individual might take to gain the skills or experience 
necessary for this position. What sequence of education and 
previous jobs would best prepare the individual? Please list 
the desired background, not your own experience. 

A~ individual should take typing, computer training and accounting in 
high school, or business school. Previous jobs in government or 
politicians offices, or in any company in their public affairs, 
communications or marketing departments would be good experie~ce. 

ll. WORXING CONDITIONS: (a) Describe the physical environment in 
which you work (office, open area, outdoors); (b) the degree 
of strenuous activity in your job (continual lifting, degree 
of physical effort); and (c) the level of concentration 
required (give an example), 

a) cube in open area 

b) Not strenuous but requires a good deal of walking. 

/4 
c) .Tota 1 concentrati OI}, ,,,..,e 1 imi nate most errors and get the 

job completed on time. 

12, ADDITIONAL INFORMATION: List any information not included in 
your previous answers that would help someone better 
understand your position •. 

5 

1/ - ~ C' 
/ 1;-}-S -7 / 

Date 
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SUPERVISOR'S SECTION 

(To be completed by position's immediate supervisor) 

l. Are there any items that will make the questionnaire more 
complete or accurate? 

Signature 

IMPORTANT: Significant differences between the 
the supervisor's view should be 
resolved prior to submission of the 

6 

Date 

employee's and 
discussed and 
questionnaire. 

Sf'.HEDI ·1 F R-9 



MISSOURI PUBLIC SERVICE 
DATA INFORMATION REQUEST 

Case No. ER-93-37 

Requested From: Brad Lewis 

Date Requested: November 12, 1992 

No. PSC 247 

Information Requested: Please provide the job description for the Manager-Government 
Affairs and the Director-Public Affairs. 

Requested By: Linda K. Welschmeyer 

Information Provided: The most recent job descriptions are attached. 

Date Information Provided: November 24, 1992 
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MISSOURI PUBLIC SERVICE 

EXEMPT POSITION QUESTIONNAIRE 

JOB TITLE: Manager-Governmental Affairs 

DEPARTMENT: Public Affairs 

TODAY'S DATE: =l/~3~O~/9=2 ___ _ 

INCUMBENT: =St~e~v~e~M~u~r~ra~Y~--------

IMMEDIATE SUP~RV!SOR Title: Director-Public Affairs 

Name: Judith L. Ness 

PART I. DESCRIPTION OF POSITION 

A. POSITION PURPOSE: State briefly the principal purpose or focus of your 
position. Describe the primary function of your position (what the position 
must accomplish) and the major objective (why that function is performed). 

The principal pur~ose is twofold: 

1) To advise and recorranend positions to management on pending legislative 
and regulatory matters. 

2) To present members of the General Assembly with the MPS viewpoint on 
issues in an effective, organized manner. · 

The fundamental goal is to increase legislative awareness of the issues 
important to MPS and influence legislation in a manner that is positive for 
the Division. 

-1-
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B. SUBORDINATE POSITIONS: What are the titles of subordinates who directly 
report to you? Provide a brief description of each position. Indicate the 
tot a 1 number of exempt and non-exempt employees reporting directly or 
indirectly to your positi-on. Attach additional sheets if necessary. 

I. Subordinate Title: Ho. of Fft'nlo-s Reoortino DirectlvlJndirectly To This Position 

Exemot: I Non-Exempt: 

Position"s Function: Hone 

2. Subordinate Title: Ho. of Eirolovees Repartina Oirectlv/Jndirectlv To This Position 

ExR'l'lnt: I Hon-Ex....,.,t: 

Posttion•s Function: 
.. . , 

3. Subordinate Tit1J:i Ho. of Fmlo..,s Rennrtlno Dlrectlv/lndlrectlv To This Position 

[XPITlf'lt: I Non-Ex-t: 

Posftton's Function: 

4. Subordinate Title: Ho. of •-lo;_es Re-rtino Olrectlv/lndirectlv To This Position 

Ex.,..,t: I Hon-Exl'fflnt: 

Position's Function: 

s. Subordinate Title: No. of Fanl.,_ Ronnrtt.., Oirectlv/lndlrectlv To This Position 

Ex-t: I Non-Ex..nnt: 

Position's Function: 

-2-
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C. QUANTITATIVE DATA: Indicate important scope data which impacts how you do your 
job and demonstrates_ its size or effect on the organization. State all figures 
on an annual basis. Estimated numbers are satisfactory. 

1. Dollar Measures: 
accounts payable 
sales, etc. 

e.g., revenue, project budgets, capital expenditures, 
or receivable, relevant expenses, volume of purchases, 

ITEM ANNUAL AMOUNT 

Negative impact on revenue of SB544 S ~2,c,00"-'-"0"'0"-0 _______ _ 

Potential cost of Public Counsel S --"-'25"-'-"0"'-0"-0 _______ _ 

Potential cosLof HB 1491 S ~12"-'-"o"'"oo"-'-"o"'o""o ______ _ 

2. Unit Measures: e.g., number of projects supervised, number of contracts, 
number of plans, number of requests processed, number of applications, etc. 

ITEM 

Service area legislators call on 

Bills followed each year 

ANNUAL AMOUNT 

43 . 

1,200 to 1,500 

3. Total annual budget for which you are held accountable (if any): 

$ 37 170 

4. Any other scope measurements pertinent to your job. 

ITEM 

1) Monitor 1200-1500 bills introduced in General Assembly. 
2) Prepare position paper on legislative_ and regulatory matters. 
3) Maintain and update MPS Guide to Government .. 
4) Build rapport with 43 members of General Assembly representing MPS service 

territory. 
5) Prepare "Inside the Dome" newsletter on regular basis. 
6) Represent MPS on State Affairs Committee. 
7) Represent MPS on Mo. Electric Utilities Legislative Committee. 
8) Administer MoPub Political Action Committee. 
9) Serve on UCU Government Relations Task Force. 

-3-
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u. PRINCIPAL ACCOUNTABILITIES: List five to eight brief statements which describe 
only the major activities for which your position is accountable. Identify 
each activity's relative weight or ranking and the result it is intended to 
accomplish. (Note: No activity should be less than 5%). Do not list all 
individual tasks or steps which must be performed to accomplish the end result. 

MAJOR ACTIVITIES TO ACCOMPLISH 
END RESULT 

END RESULT (WHAT DO YOU DO? 
WEIGHT (WHY YOUR POSITION EXISTS) HOW DO YOU DO IT?) 

45 Inform management of pending 1) Monitor legislation 
legislation. introduced. 2) Draft position 

papers. 3) Chair advisory 

f committees & task forces. 4) 
Confer with other departments. 

45 Influence positive outcome of 1) Maintain constant personal 
legislation. contact with legislators. 2) 

Provide accurate, timely & 
credible information. 3) 
Provid~ testimony. 

10 Plan annual PAC meeting & events. 1) Plan meeting. 2) So 1 icit new 
PAC members. 3) Arrange for 
legislators to speak a meetings. 

-4-
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E. PRINCIPAL CHALLENGES: Describe the nature and variety of the most typical and 
the most complex problems you face in this position and your long- and 
short-range challenges. 

1. Typical Problems: 

• Responding quickly to information requests. 

• Preparing reports in a timely manner. 

• Staying current on a wide variety of issues. 

2. Most Complex Problems: 

• Distilling technical information into form understood by laymen. 

3. Challenges: 

• Providing information in a timely manner. 

• Staying current with new information. 

• Communicating effectively with legislators. 

• Staying organized in the face of constant travel. 

-5-
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G. KEY CONTACTS: Many positions require contact with other sources to accomplish 
tasks such as gathering information or ensuring coordination. These sources 
are considered key contacts. 

1. What are the most significant professional contacts you have within the 
organization? Describe approximately how often per month they occur and 
their purpose. Consider only contacts other than your work unit. Contacts 
may be individuals (by title) or groups (departments, task forces, 
committees, etc.). Describe the purpose of the contact (e.g. fact finding, 
clarification, negotiation, persuasion, etc.) 

Contact Frequency Purpose 

Marketing Weekly/Monthly Get information. Research 

Customer Services Weekly/Monthly " 
• ~-

Transmission & Distribution Eng. " " 

Regulatory Affairs • " 

Fuels Dept. " " 

Tax Dept. n " 

Environmental n " 

Power Supply n " 

2. What (by title or group) are the most significant job related contacts you 
have outside the organization? (i.e., customers, vendors, etc.). 

Contact Frequency 

Legislators (Elected Daily/Weekly 
Officials) 

K.C. Chamber of Commerce Weekly 

Mo. Electric Utility Leg. 
Committee Daily/Weekly 

MAMU Monthly 

MAREC Monthly 

-6-

Purpose 

Communication & 
coordinating positions. 

" 

" 

" 

" 
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PART II. KNOWLEDGE AND BACKGROUND REQUIREMENTS 

A. In Section I, list the minimum requirements of knowledge and the type and 
length of previous experience necessary for an individual to be considered for 
this position. In Section II, give additional characteristics that are 
desirable but not essential. 

I. Minimum: 

• College degree. 

• Good written and verbal communications skills. 

• Good human relations skills. 

II. Desirable But Not Essential: 

• Technical knowledge of utilities. 

• PUR Guide training. 

• Regulatory knowledge. 

• PC training. 

B. What aspects of this position take the longest to learn and why? 

Legislative issues cover a broad range of topics. You often need a 
histori.cal perspective of both the company's posi_tion and the 
legislature's. Also the complexity of the utility business requires time 
to learn. 

-7-
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PART III, REVIEW BY SUPERVISOR 

(To be completed by position's immediate supervisor) 

A. Are there any items that will make the questionnaire more complete or accurate? 

• This position has significant impact on the Division because of the 
potential cost and effect of the wide variety of legislation that can be 
introduced. 

• The incumpent is the Division's primary contact with legislators. The 
relationship developed with legislators by the incumbent is key to 
maintaining a positive legislative climate for the Division. 

• The position requires that the incumbent spend four days out of town each 
week for the 5 1/2 months the Missou.ri legislature is in session. 

1~£1+ 
l_=::::::7 ~ERV1SOR'S SIGNATURE 

7 DATE 

IMPORTANT: Significant differences between the supervisor's view should be 
discussed and resolved prior to submission of the questionnaire. 

-8-
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MISSOURI PUBLIC SERVICE 

EXEMPT POSITION QUESTIONNAIRE 

JOB TITLE: Director-Public Affairs 

DEPARTMENT: Public Affairs 

TODAY'S DATE: =-9 ._,,I 8"--/9""2,...__ __ _ 

INCUMBENT Judy Ness 

IMMEDIATE SUPERVISOR Title: Senior Vice President-Customer Services 

Name: Alan Caron 

PART I. DESCRIPTION OF POSITION 

A. POSITION PURPOSE: State briefly the principal purpose or focus of your 
position. Describe the primary function of your position (what the position 
must accomplish) and the major objective (why that function is performed). 

The Director-Public Affairs plans, directs and implements the activities 
of the Public Affairs Department - including developing and conducting 
effective federal and state governmental affairs programs that enable the 
Division to operate efficiently, effectively and profitably; identifying, 
planning and implementing community relations programs to position the 
Division as a leading corporate citizen in its communities; enabling the 
Division to make significant contributions to its communities by planning 
and implementing the Division and Missouri Public Service Charitable 
Foundation's charitable contribution programs; initiating and conducting 
programs to strengthen relationships with key constituents; and developing 
and conducting programs that foster a positive image for the Division. 

The objective of the Public Affairs Department is to create and maintain a 
favorable legislative and community climate that positions Missouri Public 
Service as a recognized leader in the energy industrv and enhances 
Missouri Public Service's long-term profitability. 
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B. SUBORDINATE POSITIONS: What are the titles of subordinates who directly 
report to you? Provide a brief description of each position. Indicate the 
total number of exempt and non-exempt emp J oyees reporting directly or 
indirectly to your position. Attach additional sheets if necessary. 

I. Subonlinate Title: No. of i:-_,lovoos Rennrtinn Directlv/Jndirectlv To This Position 
Hanager-Goverrrnent~l Affairs I Hon•ExBT4>t: Ex"""t: 0 0 

Position's Function: To initiate and i11>lement effective Missouri Govero-rental Relations programs designed 
to pass legislation required to enhance the Division's carpet1ttve and social position and assure 
profitable long tem operations and to prevent passage of legislation that negatively affects the 
Division's custaners 1 ent>loyee.s and shareholders. 

2. Subordinate Tlt1J: Mo. of tlmloyees Re...,..rtino Oirectlv/lndirectlv To This Position 
Secretary ,c_. 

Ex=t: 0 I Hon-Ex,_.t: 0 

Position's Function: To provide secret1rial support for the Public Affairs and CClml.lnications Departments 
and to assist with cCJTmUnity relations activities. 

3. Subonllnate Title: Ho. of fn,lo-s Re-rtlno Directlv/lndlr,<:tlv To This Position 

Ex-t: I Hon-Ex-t: 

Position's Function: 

4. Subordinate Title: Ho, of Fmlo-s R-rtlnn Directlv/!ndlrectlv To This Position 

Ex_,,t: I kon-Ex-t: 

Position's Function: 

5. Subonllnate Title: No. of s:-....,10-s R--rtinn Dlrectlv/lndirectlv To This Position 

Ex-t: f Hon-Ex-t: 

Position's Function: 

-2-
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C. QUANTITATIVE DATA: Indicate important scope data which impacts how you do your 
job and demonstrates its size or effect on the organization. State all figures 
on an annual basis. Estimated numbers are satisfactory. 

l. Dollar Measures: 
accounts payable 
sales, etc. 

e.g., revenue, project budgets, capital expenditures, 
or receivable, relevant expenses, volume of purchases, 

ITEH ANNUAL AMOUNT 

Cost to MPS if bill levying 4 1/2 % 
energy conservation tax had passed $ ~12~0=0~0->-'0..,0=0 ______ _ 

Charitable Contributions Budget $ =50..,0~00..,0'----------., ,. 
Community/customer relations 
activities $ =30..,0'--'-"0"-00,,__ _______ _ 

Company Memberships Budget $ =22=5~0=00,,__ _______ _ 

2. Unit Measures: e.g., number of projects supervised, number of contracts, 
number of p 1 ans, number of requests processed, number of app 1 icat ions, etc. 

ITEH 

Service area legislators 

Legislation analyzed and acted on 

Charitable programs reviewed 

ANNUAL AMOUNT 

50 

200 

250 

3. Total annual budget for which you are held accountable (if any): 

S 2 100 000* 
' 

* Includes $752,000 EPRI dues. 

4. Any other scope measurements pertinent to your job. 

ITEH 

Plan and direct effective use of suite and tickets for Bl Royals and 10 
Chiefs Games 

-3-
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D. PRINCIPAL ACCOUNTABILITIES: List five to eight brief statements which describe 
only the major activities for which your position is accountable. Identify 
each activity's relative weight or ranking and the result it is intended to 
accomplish. (Note: No activity should be less than 5%). Do not list all 
individual tasks or steps which must be performed to accomplish the end result. 

MAJOR ACTIVITIES TO ACCOMPLISH 
END RtSULT 

END RESULT (WHAT DO YOU DO? 
WEIGHT (WHY YOUR POSITION EXISTS) HOW DO YOU DO IT?} 

25% Create a positive federal Consult frequently with UCU's 
legislative climate that enhances Manager of Governmental Affairs 
tne Dfvjsion's competitive and on federal legislative issues; 
social position and long-term strengthen relationships with 
profitability by developing area federal legislators and 

· positions on federal legislative their staffs and educate them 
issues and persuading legislators about the effect of issues on 
to support the Division's the Division, its customers.and 
position. shareholders; consult with 

appropriate Division personnel 
to determine impact of 
legislation on the Division, 
provide legislative analysis of 
issues to management and develop 
positions on issues. 

20% Create a positive state Direct the activities of the 
leqislative ~limate that enhances Manager-Governmental Affairs, 
the competitive and social strengthen strategic 
position and long-term relationships with key area and 
profitability of the Division by state legislators and officials, 
initiating appropriate coordinate activities with the 
legislation, developing positions Missouri electric utilities' 
on state legislative issues and legislative committee, advise 
persuading legislators to support management on issues and develop 
the Division's oosition. oositions on those issues. 

-4-
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20% 

15% 

Create a community climate that 
promotes the ability of the 
Division to operate effectively 
and efficiently and that projects 
a positive image for the Division 
in its communities by conducting 
an effective community relations· 
program. 

Enhance the image of the Division 
in its communities by positioning 
the Division as a good corporate· 
citizen by conducting an effective 
charitable contributions program. 

-5-

Initiate and implement community 
relations programs designed to 
enhance the Division's image in 
its communities. Serve as a 
consultant for district 
personnel on community relations 
programs and direct their 
participation in such programs. 
Community relations programs 
include the Speakers' Bureau; 
the 75th Anniversary 
Celebration; National Night Out 
observance; MPS scholarship 
program; Energy Education 
Programs; school/business 
partnerships; the Gatekeeper 
program\ participation in United 
Way campaign, Harvester Food 
Drive, Corporate Challenge and 
other community activities; and 
emoloyee volunteerism. 

Prepare budget and 
recommendations for 
contributions by reviewing 
charitable organization 
programs, setting guidelines for 
contributions to ensure that 
maximum impact is made by 
contributions, meeting with 
agency representatives to 
determine appropriateness of 
contributions, consulting with 
District Managers on the 
requests they receive, analyzing 
distribution of contributions, 
and directing the operation of 
and administering the MPS 
Charitable Foundation. 
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10% Enhance the ability of the Initiate and develop 
Division to operate effectively in opportunities for strengthening 
its communities by strengthening Division relationships with key 
relationships with key "customers" constituents. Plan, schedule 
by ensuring the Division takes a and direct use of the Royals' 
leadership position in and C.hi~f~• suites and tickets, 
participation in community events Starl'nht tickets, tickets to 
and activities and makes effective rundra1sing events such as golf 
use of community relations assets. tournaments and charity dinners, 

Chamber of t.ommerr.P luncheons 
and other activ1t1es that 
provide visibility for the 
Division and an opportunity for 
interaction between key Division 
personnel and community leaders. 

10% Ensure that Division district Develop and implement plans to 
personnel deal effectively with educate district personnel on 
public affairs issues by serving public affairs issues, serve as 
as a consultant and advising them a consultant as situations 
on public affairs matters. arise, develop relationships 

with local elected officials, 
consult with district personnel 
on renewal of franchises and 
street lighting contract. 

E. PRINCIPAL CHALLENGES, Describe the nature and variety of the most typical and 
the most complex problems you face in this position and your long- and 

~ short-range challenges. · 

1. Typical Problems: 

More than 200 bills affecting MPS are introduced in the Missouri 
legislature each year. Working with the Manager-Governmental Affairs 
and appropriate departments, the incumbent must analyze the bills, 
decide which have the most significant impact, develop positions on 
those bills and communicate positions to legislators in manner that 
supports our position. 

Issues often arise in our communities that have the potential of 
creating a negative image for the Division. The incumbent must work 
with the districts to create a climate that will head off problems 
before they occur whenever possible. 

A large number of worthwhile charitable organizations request 
contributions from MPS. Requests exceed funds available. The incumbent 
must determine which contributions have the most significant impact and 
should receive support. 

-6-
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The Division makes a significant investment in the Royals' and Chiefs' 
suites and tickets. More people want to use the Chiefs' and Royals' 
suites and tickets than there are dates available. The incumbent must 
evaluate those requests in a manner that balances the needs with the 
most effective use of these assets. Once assignments are made, there 
are frequent requests for changes. 

2. Mosi Complex Problems: 

The U.S. Congress considers highly technical issues that have major 
impacts on our business. The incumbent must track the issues, educate 
the appropriate people within MPS so they can assist in analyzing the 
impact, develop and recommend positions on the issues that will enhance 
the competitive and financial position of the Division, then communicate 
with the UCU Manager of Governmental Affairs and appropriate 
legislators. This can be difficult because of the complexity of the 
issues, the difficulty of keeping track of Congressional actions from a 
distance and the significant number of issues that arise. A 
corresponding situation occurs with the Missouri legislature. 

3. Cha 11 enges: 

Elected officials can find utilities easy targets for political 
rheto'ric. It is important to develop relationships with elected 
officials so they don't make utilities political issues. 

Balancing responsibility for a variety of functions: federal 
legislation, state legislation, charitable contributions, community 
relations, suites and tickets, etc. This is accomplished with minimal 
staff. 

G. KEY CONTACTS: Many positions require contact with other sources to accomplish 
tasks such as gathering information or ensuring coordination. These sources 
are considered key contacts. 

1. What are the most significant professional contacts you have within the 
organization? Describe approximately how often per month they occur and 
their purpose. Consider only contacts other than your work unit. Contacts 
may be individuals (by title) or groups (departments, task forces, 
committees, etc.). Describe the purpose of the contact (e.g. fact finding, 
clarification, negotiation, persuasion, etc.) 

Contact 

Officers 

Frequency 

Daily 

-7-

Purpose 

Consult with, educate and develop 
positions on legislative issues, 
initiate participation in 
community activities, advise on 
public affairs issues. 
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District Managers 

Task Forces 
;y 
~-

UCU Manager­
Government Affairs 

Department Heads 

Daily 

Weekly 

Weekly 

Daily 

Develop grass roots support with 
legislators in their area, 
consult with and direct them on 
public affairs issues, evaluate 
requests for charitable 
contributions, coordinate and 
assist on community relations 
activities, direct use of Royals' 
and Chiefs' suites and tickets, 
serve as a consultant on renewal 
of franchises and street lighting 
contracts. 

Participate in UCU Governmental 
Affairs Task Force, Customer 
Satisfaction Team, EMF Task 
Force, Customer Communication 
Task Force, Transmission Access 
Task Force. Provide analysis of 
legislative and public affairs 
impact and recommend appropriate 
actions. 

Provide analysis and 
recommendations on impact of 
federal legislative issues on 
Division, cooperate on contacts 
and relationships with key area 
federal legislators. 

Educate and develop positions on 
legislative issues, coordinate 
participation in community 
activities, advise on public 
affairs issues. 

2. What (by title or group) are the most significant job related contacts you 
have outside the organization? (i.e., customers, vendors, etc.). 

Contact 

Federal Legislators 
and staff 

State legislators 

Frequency 

Monthly 

Weekly 

-8-

Purpose 

Edu~ate about the impact of 
legislative issues on the 
Division's competitive and 
financial position, persuade to 
support our position. 

Educate about the impact of 
legislative issues, p·ersuade to 
support our position, resolve 
constituent problems. 
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Government affairs 
representatives of 
other corporations 

Local elected 
officials 

Executives of other 
Missouri companies 

Community_Leaders 
;t· 
~-

Educators 

Weekly 

Monthly 

Weekly 

Weekly 

Monthly 

Advise of positions on 
legislative issues and develop 
cooperation on issues of mutual 
interest. 

Persuade to support MPS position 
on local issues. 

Work with on Missouri Chamber 
Board, on education issues, on 
legislative issues of mutual 
concern. 

Enhance image of Division, 
involve in community activities. 

Inform of education services 
· available and persuade to use. 

PART II. KNOWLEDGE AND BACKGROUND REQUIREMENTS 

A. In Section I, list the minimum requirements of knowledge and the type 
and length of previous experience necessary for an individual to be 
considered for this position. In Section II, give additional 
characteristics that are desirable but not essential. 

I. Minimum: 

Bachelor's degree. 

Thorough understanding of state and federal legislative 
processes. 

Good oral and written convnunication skills. 

Good human relations skills. 

Five years experience in utility and/or public affairs field. 

II. Desirable But Not Essential: 

Experience as a lobbyist. 

Bachelor's degree in area such as public affairs, public 
relations 

IO years of public relations experience with a proven record of 
success 

-9-
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B. What aspects of this position take the longest to learn and why? 

State and federal legislative processes - Both are very 
intricate and complicated. 

Key constituencies - Must develop relationships with key 
legislators, local officials and community leaders. Must 
determine which can have the greatest impact on the Division. 

Identification of key issues - A large number of issues affect 
the Division. It takes time to identify issues that have the 
most significant impact and to assess the impact on the 
Division. 

-10-
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~ 
0 

l'iISSOURI PUBLIC SERVICE 
CASE HO GR-93-172 
AtlHUlllIZ/l TIOH-LOBBYIHG D ISALLO~AHCE 

CURREtlT 3-30-32 
AMllU/lL 1[ST YEOR 
snLA~:Y BOlllJS 

(A) 

Manager of Gov't Affairs ** ---

(B) 

PAYF:OLL 
TO BE 

/lDJUS1ED 
--------·-

CC) 

WP HO LOBBY 
ADJ HO 5-8.~ 

SPONSOR LKW 

ADJUSffD % OF TIME SALARY ATT PERCEHTAGE 
MOY 1933 AMNUl1L SPEHT LBYG/ TO LBYG/ FUHDED BY 
INCREP.SE SflLARY CHAR/DOHTHS CH/lR/DONTHS RATEPAYER ADJUSTMEtlT 
--------·- ---------- ------------ ------------- ----------- -----------

(D) CE> (F) !Gl CH) (!) 

** 
Director of Public Affairs** _____ ,11: 

Secretary:Pu~ Afrs/Co~~ u H 

SALARY (TOTAL CO> TO BE MOVED BEL0\1-TllE--LINE u u ---
x GAS FACTOR CA&Gl ** H 

ADJ A&G TO MOVE LOBBYING EXP TO (426. 41 BELOW T!IE LIHE u o 

SOURCE: 
-------
COLUMH A 
COLUMN B 
COLUl'IH F 

RESPONSE TO STAFF DATA REQUEST HO. 2451246 (CASE HO. ER-93-371 
RESPOHSE TO STAFF DATA REOUEST HO. 299 (CASE HO. ER-93-37) 
JOB DESCRIPTIOHS, RES~•UHSE TO STAFF DATA REQUEST HO. 246,247 (CASE HO; ER-93-37) 



,E;:JRI PUBLIC SERVICE 
llSi: NO. GR-13-172 
,HEERSHIP DUES ANALYSIS 

1TE,ORY ORGANIZATION 
·----

4 D Gas Research Institute 
4 D Associated Industries of r.o 
4 D MO Cha1ber of Co11erce 
4 D Electric Assn of MO! KS 
4 ~D EEi 
• Electric Assn of MO & KS 
# Elec Assn of MO!KS pd \Hice in error 
2 D KC Area Develop1ent Council 
4 D Midwest Gas Association 
4 D Nat'l Assn of Town Watch 

A Raytown Area Cha1ber of Co,, 
4 D Goroorate Volunteer Council 
2 D RaytoHn Area Cha,ber of Con 
4 D Nat'! Assn of Manufacturers 

A Greater KC Cha,ber of Co11 
4 D Newcooen Society of the U.S. 

A MO Far, Elec Council 
A The Urban LeaAue 

4 D A,erican Gas ssn ,. in EEi 
• D Associated Industries of MO ,. D Gas Research Institute 
4 D EEI-EEE Prota• 
4 D Missouri Va le~ Electric Assn 
4 D MO Cha1ber of O11erce 

A Per Mg,t Assn of Greater KC-Arsenber 
A Osceola Gha,ber of Co11erce 

4 D Platte Ct§ Wo,en's Exchange-Murphy 
A National peakers Assn 
A Dearborn Conunity Betternent 
A Utilities Teleco,,unications 
A S1ithville Cha,ber of Gonerce-Beggs 

2 D A, Society-Training & Dev-Cole 
A S & H Gncl of Wstn MO!KS-Burgess ., D A1 Societr-Training & Dev-Arsenberg ~ 

A S & H Cnc of Wstn MO!KS-MPS 
A Nev/Vernon Gty Cha•ber I qtr dues-! 

2 D Nev/Vernon Cty Cha•ber I qtr dues-6 
A Nev/Vernon Cty Cha1ber 2 qtr dues-! 

2 0 Nev/Vernon Cty Cha1ber 2 qtr dues-6 ,. D MO Ind Dev Council-Nartinette 
4 D NO Ind Dev Council-Ryan 

A Grandview Cha1ber of Co11erce 
A Rich Hill Cha•ber of Co11erce 
A Warrensburg Cha•ber of Co11erce 

2 D Warrensburg Cha1ber of Co11erce 
2 D Warrensburg Gha1ber of Co1,erce 
2 D Warrensburg Cha1ber of Go11erce 
2 0 Warrensburg Gha1ber of Co,,erce 
2 D Warrensburg Gha1ber of Co11erce 
2 D Warrensburg Cha1ber of Co11erce 
2 0 Warrensburg Gha1ber of Co11erce 
2 D Warrensburg Cha1ber of Co11erce 
2 D Warrensburg Gha1ber of Co11erce 
2 D Warrensburg Chaober of Co1nerce 
2 D Warrensburg Cha•ber of Co11erce 
2 D Warrensburg Cha1ber of Couerce 
2 D Warrensburg Cha1ber of Co11erce 
4 D Warrensburg Jaycees 

A Belton Corp for Econ Dev 
A Brookfield Cha1ber of Co,,erce 
A South KC Cha•ber of Co11erce 

~ D Gas Research Institute 
A Nev/Vernon Cty Cha1ber 3 qtr dues-I 

2 D Nev/Vernen Cty Cha1b,r J qtr dues-6 
4 D Officers Club-Ryan 
4 D Southern Ind Dev Council-Ryan 

• D Soc of Ind & Office Realtors 
4 i) MO Co11 Dev Soc-Ryan 

CHECK NO, 

1346&7 
134930 
135059 
135537 
1366&2 
1366% 
!38578 
13()255 
140491 
141)663 
141134 
142201 
142201 
142201 
142201 
144201 
144201 
144383 
144437 
146751 
!4&751 
146751 
146751 
146751 
146751 
146751 
146751 
146751 
!46751 
146751 
146751 
146751 
146751 
146751 
147083 
147380 
148435 
153540 
!60151 
!&0151 
118313 
126413 
12857! 
12,214 

ACTIVITY 
CODE/ACCT DUE 

DATE NO. AMOUNT -----
10/2l/91 930,23 100.09 
10/24/91 930,23 2,700.00 
10/25/91 930.23 2,700.00 
11/06/91 930.23 7. 2'25. J0 
!2/11/91 165. 00 74~ 124. 0.3 
12/16/91 930.23 7,225.00 
02/02/52 930.23 (7,225,'o0) 
12/18/91 930,23 15,750.00 
12/27/91 930.23 3,711.00 
0l/09/92 930.23 1,500.00 
02/26/92 930.23 250.00 
02/28/92 930.23 2:-0. 00 
03/04/92 930.23 500,00 
03/05/92 93\l,23 3,700,00 
03/09/92 930.23 1s,s1q,00 
03/13/92 930.23 ::-0. 00 
03/26/12 130.23 25&.25 
05/01/92 930,23 1~1l. 00 
05/21/92 930.23 12,657.00 
07/07/92 165.00 78,397.00 
07/09/92 930,23 2,700.00 
07/15/92 930,23 100. 00 
08/17/92 930.23 14,700.00 
08/19/92 930.23 7,912,3.3 
09/04/92 930.23 2,550.00 
03/05/92 930.23 75.00 
03/09/92 930.23 Hi3.00 
03/09/92 930.23 35.00 
03/11/,2 930.23 15'3. 00 
03/23/92 930.23 10.00 
03/23/92 930.23 5,765.00 
04/06/92 930.23 100.00 
04/09/92 930.23 60.00 
04/21/92 930.23 15~. 00 
04/22/92 930.23 50.00 
04/27/92 930,23 680. 00 
05/05/92 930,23 37.50 
05/05/92 930.23 225.00 
05/05/92 930.23 37.50 
05/05/92 930.23 225.011 
05/22/92 930.23 40.00 
05/22/92 930.23 40.00 
05/26/92 930.23 437.50 
05/26/92 930.23 25.00 
06/15/92 930.23 1\5.00 
06/15/92 930.23 145.00 
06/15/92 930.23 145. 00 
06/15/92 930. 23 145.00 
06/15/92 930.23 145.00 
06/15/92 930.23 145.00 
06/15/92 930.23 145.00 
06/15/92 930.23 145.00 
06/15/92 930.23 145. 00 
06/15/92 930.23 145.00 
06/15/92 930.23 145. 00 
06/15/92 930.23 145.00 
06/15/92 930.23 145.00 
06/15/92 930.23 145,00 
0&/15/92 930.23 35.00 
06/17/92 930.23 50. 00 
06/18/92 930.23 165.00 
0,/25/92 930,23 300.00 
08/05/92 930.23 100. 00 
09/29/')2 930.23 37. 5') 
09/29/')2 93'0.23 225.·~ 
10/18/91 930. 24 5.00 
12/30/91 ')30.24 75.20 
01/13/92 930,24 6:;;3,00 
0l/17/'l2 930.24 10, 20 

COMMON 
!DISALLOWED! 

( 12,700.00) 
(2,700.00) 
<1; 225. 00) 

(15,750.00) 

(1,500.00) 

(250.00) 
(500.00) 

(3,700.00) 

(50.00) 

(2, 70\l.00) 

(7,912.33) 
<2, 950. 00) 

(35.00) 

(60.00) 

(50.00) 

(225. 00) 

(225. 011) 
(40. 00) 
(40.00) 

(145. 00) 
(145. 00) 
(145.00) 
(145.00) 
(145. 00) 
(145.00) 
(145.00) 
(145.00) 
(145. 00) 
(145. 00) 
(145. 00) 
!145. 00) 
(145. 00) 
(35.00) 

t:"5,00) 
{5.~0) 

i75.20) 
(6:0. 00) 
(10.00) 

W/P MBROUE 
ADJ h'O S-8. 13 

SPO/iSOR LKi-1 

EEi GAS 
!DISALLOWED) !DISALLGIIEDl 

(11<)0. 00) 

(174,124.00) 

(3, 71 I. 00) 

112,&51.e01 
(78, 3iJ7. 00) 

(100. 00) 
114,700.00) 

(100. 00) 
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!;SURI PUBLIC SERVICE 
;;:; NO. GR-93-172 
,·iiERSHIP DUES Al/AL '/SIS 

iT:GORY ORG!'Jl I Z A Tl ON 

4 D MO Cou Dev Soc-Martinette 
4 D Wstn MO-KS SIOR Chp-Martinette 
4 0 Wstn MO-l<S SIOR Chp-Martinette 

A Eggs&lssues-Sildon Law 6rour,Ryan 
4 D A; Econ Dev Ccuncil,~artine~te 
4 D MO Tax lncre1ent Fin Assn-Ryan 
4 D Southern Ind Dev Council-Martinetto 
4 D Ind Dev Research Council 

A Windsor Cha,ber of Conerce 
2 D Windsor Cha1ber of Co11erce 
4 D A• Eccn Dev Council-Ryan 
4 D A• Econ Dev Council-Martinetto 
4 D Gas Research Institute 

A Odessa Chaaber of Couerce 
4 D Missouri Nunicigal League-Murray 

A IEEE Dues-Heidt rink 
A The EDP Auditors Assn 
A Pleasant Hill Chaober of Co11erce 
A Nev/Vernon Cty Cha•ber 4 qtr dues-I 

2 D Nev/Vernon Cty Cha1ber 4 ~tr dues-6 
A KCI/Northland Cha,ber of 011 

2 D Platte Cly Econ Dev Council 
A Per Mgot Assn of Greater KC-Cele 
A Per Mg•t Assn of Greater KC-Heider 
A Per Mg1t Assn of Greater KC-S1ith 
A Per Mg,t Assn of Greater KC-Egan 
A Missouri Press Service 
A Libertr Area Chaober of Coa,ei-ce 
A Clay Cy Econ Dev Council 
A Clinton Area Cha1ber of Co:,erce 
A Int'l Cust Serv Assn 

2 D A1 Soc Training & Dev-Dod?• 
2 D Utility Co11un1cators Int 1 

A Platte City Cha1ber of Co,1,rce 
A Holden Cha1ber of Co,,erce 

2 D Holden Cna1ber of Co11erce 
2 D Holden Cha1ber of Co1,erce 

A Knob Noster Cha1ber of Co11erce 
2 D Knob Noster Cha1ber of Co11erce 
2 D Knob Noster Cha1ber of Co,1erce 
2 D Knob Noster Cha1ber of Co11erce 

A IEEE Publications Sales Dept-Kreher 
4 D Constr1Jction Users Council 

A Nat'l Society of Prof Engineers 
A Belton Cha1ber of Co•1erce 
A Ray•ore Cha•ber of Co1•erce 

2 D A, Soc TraininA & Dev-Cole 
A A• Society of ech Engineers 

4 D Nid•est Gas Association-Cu1,ings 
A Sedalia Area Cha1ber of Co11erce 
A Eldorado Sfil:in~s Cha1ber of Co,,erce 

2 D Grandview a1 er of Co11erce 
4 D Nissouri Vallef Elec Assn 
4 D Intl Assn for nergy Econo,ics 

A A, Soc of Htg/Refr1g/AC-Kane 
4 D Lee's Su11it Dpti• ist Club-Kane 
4 D EEi Media Co11unication Fund 

A Assn of Energy Engineers-Kane 
4 D SAVE Council 
4 D KC Ro~als Stadiu• Club-ltteilag 
4 D Ho,, uilders Association 

A A1erican Marketin~ Association 
A Lee's Sun it Cha, er of Conerce 
A Assn of Energy Engineers-Lennan 

2 D Raytolin Cha,cer or Couerce 
A A, Sec of Htg/Refrig/AC-Lennan 

• D A, Soc of Htg/Refrifi/AC-~ane 
A Missouri Heat ?u,p ssociation 

4 D JA Cty Biers-Entry fee-goi f ;ccrn 

CHECK NO, 

12'l214 
[30536 
13053& 
131340 
136649 
H2&98 
158913 
159027 
116520 
116520 
118225 
118225 
118577 
118&19 
120281 
123039 
124753 
125169 
126900 
126900 
127186 
127519 
128567 
128567 
129567 
1285&7 
12%59 
129510 
12'l83l 
130110 
131046 
131442 
122&63 
132759 
1327&1 
1327&1 
132761 
132761 
132761 
132761 
132761 
13284& 
133123 
133230 
133385 
13338& 
133497 
133725 
133984 
134033 
134128 
134520 

ACi!VlTY 
CCDE/ACCT 

DATE NO. 

01/17/92 930,24 
01/29/92 930, 24 
01/29/92 930.24 
02/05/92 930. 24 
03/24/92 930.24 
05/08/92 930.24 
09/18/92 930,24 
09/21/92 9:ill, 24 
10/04/91 930.23 
10/04/')1 930.23 
10/18/91 930.23 
10/18/91 930.23 
10/21/'ll 930,C:3 
10/22/91 932, 23 
11/05/'ll ~30,23 
11/27 /91 930,23 
12/12/91 'i30.23 
12/16/91 930.23 
01/02/92 930.23 
01/02/92 930,23 
it/03/92 930.23 
01/06/92 930, 23 
01/13/92 500694 
01/13/92 900293 
01/13/92 900293 
01/13/92 900293 
01i,0/52 q30,23 
01/21/92 930.23 
01/23/92 93\l. 23 
01/27/92 930.23 
02/03/92 930.23 
0U0&/92 930.23 
02/18/92 930.23 
02/19/92 930.23 
02/19i92 930.23 
02/19/92 930.23 
02/19/92 930.23 
02/19/92 930,23 
02/19/92 930.23 
02/19/92 930. 23 
02/19/92 930.23 
02/19/92 930.23 
02/21/92 930,23 
02/21/92 930.23 
02/24/92 930.23 
02/24/92 930. 23 
02/25/92 930.23 
02/26/92 9:ill. 23 
02/28/92 930.23 
02/28/92 930,23 
03/02/92 930.23 
03/04/92 930.23 
05/04/92 900278 
01/20/92 900278 
11/12111 900278 
11/26/91 900278 
12/06/'ll 900335 
01/07/92 900278 
02/24/92 900278 
03/10/92 900278 
03/10/92 900278 
05/20/92 900278 
05/15112 'l0il278 
05/29/92 900278 
05/19/':2 9~,0273 
l½/29/l2 900278 
~&/29/52 ':0027.S 
07/31/92 900273 
~9i01/i2 900273 

DUE 
AMOUNT 

10.00 
75.00 
75.00 
15.00 
81.67 

500.00 
100.00 
400,0.l 
75. e.0 
75.00 

2&5.00 
205.00 
100.e.0 
75,0i 

225.Z0 
112. ~0 
100.00 
50.00 
37.~0 

225.00 
750.00 

2,500.00 
75,00 
75, 00 
75.oi 
75,00 

1~0.00 
425.09 
~00, 00 
900.00 
135,00 
50, 00 

225.00 
50.00 
40,00 
40.00 
40,00 
35.00 
35.00 
35.011 
35.00 
95,00 

562, 50 
22.00 

268. 00 
350,00 
150. 00 
60.00 
30,00 

2,084.00 
200.00 
437.50 
50.00 
60,011 

135. 00 
60.00 

34,668.00 
120, 00 
75.00 
42. 59 

275.00 
205.00 
i,0,00 

122. 59 
!;:5.~0 
135.00 
1zs.Ja 
rnll.00 
2~0.0\1 

CCMMON 
<OISALLGWElll 

(10.00) 
(75,00) 
(75,00) 

(81,&7) 
(500. 00) 
(100,00) 
(400. 00) 

(75. 00) 
(2&5. 00) 
(2&5.00) 

(225,001 

{225. 00) 

(2,500.00) 

(50.00) 
(225.00) 

(40. 00) 
(40.00) 

(JS, 00) 
(JS, 00) 
135,00) 

1562,50) 

1150. 00) 

1437,5\l) 
(50.00) 
(60. 00) 

(60, 00) 

(75,00) 
(42,59) 

1275.00) 

(125,00) 

1135.eei 
(200. ;)0) 

W/P i'IBRDL'E 
ADJ ~'O S-8, l0 

SPONSOR LRW 

EEi GAS 
(DI SALLOl-ED l CDISALLO\iEDl 

(100.00) 

(30.00) 

(34,668.00) 

SCHEDULE J0-2 



:oJRI PUBLIC SERVICE 
:o NO. GR-93-172 
~BcRSHIP DUES A."W. YSIS 

"EeORY ORGilNIZATJON 

4 D KC ACCA-Murphy 
4 D MO Valley Elec Assn-Itteilag 
4 D ~O Valley Elec Assn-Kane 
4 D Oak Grove CDC-Entry fee-polf tourn 

A A,erican Marketing Assn-.ennan 
A ASM Intl 

4 D MO Valley Elec Assn-ref is fee 12) 
4 D EEI-Co111ttee registra ion fee 
4 D EEI-Co •• ittee registration fee 
4 D EEI-Co•aittee registration fee 
4 D EEI-Co11ittee registration fee 
4 D EEJ-Co11ittee registration fee 

;;-:CE: 

:c11SE TD STAFF DATA REllUE3T NO. 1~-3 
F:= W/P ADWS 
~seviously paid in the TY 
saount refunded to MPS 
prepaid 

ACTIVITY 
CODE/P.CCT 

CHECK NO. DATE NO. 

09/03/92 900278 
09/24/92 900278 
09/28/92 900278 
09/11/92 900278 
09/01152 qei21a 
09/16/92 900278 
10/01/92 %0278 
09/14/92 9011&& 
10/18/91 901166 
08/10/92 90116& 
I 1/0b/91 901166 

90116& 

DUES PAID DUR:~G 9-Jil-92 TY 

TOTAL CG~.PANY ADJUSTMENT 

DUE 
AMOUNT 

1~1!. e0 
235.00 
235.00 
140.00 
130.0J 
53.00 

510.00 
250.00 
250.'10 
298,00 
290.00 
305. 00 

----------
$312,&05, 84 

CO)!l(ON 
(OJSALLOWEDl 

1150. 00) 
(235.00) 
(235.00) 
(140.00) 

(510. 00) 

(160,1%.59) 

W/P MBRDUE 
ADJ ,o s-a. 10 

SPONSOR LKW 

E£I GAS 
(OJSALLCWEDl IDISALLCWEDl 

(250. 00) 
(2~0. 00) 
(298. 00) 
(290. 00) 
(305. 00) 

(1203,282.00) (116,798.00) 
=---:::===== ============ ========= 

SCHEDULE 10-3 


