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,
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Comments on: t6X-99-442, Electric Affiliate Transactions
GX=99-444, Natural.Gas Afldiate,Tiansactions

i ,

	

GX-99=445, Natural Gas Marketing Affiliate Transactions

Dear Commissioners;Commission Staff and Interested Parties:
i ,

Herein are MOUNTAIN ENERGY's comments regardingthe above reference Proposed Statues.

MOUNTAINENERGY'feels that the need for guidelines and standards in theoperation of
Marketing Afliliates'in the State ofMissouri are of the utmost importance in the,establishment of
true competition for the end users' energy needs.

The FERC,with Order,497, has long since recognized the abuses of Marketing Affiliates andthe
need for rules to prevent such abuses . Most states have.also determined the similar need. It is
past time for Missouri tofollow suit as'well.k

The form ofthe proposedrules is less important to MOUNTAIN ENERGY; than isthe content of
these rules . Accordingly, I am listing those items that MOUNTAIN,ENERGY feels are
necessary to ensure competition for,the ratepayers in Missouri, and avoid the natural tendencies
of market protection andcost shifiing,associated with meeting outside competition.

These rule§+should apply-equally to both natural gas and electric utility"companies in the
operation oftheir Marketing Affiliates; including gas affiliates ofelectric utilities and electric
affiliates ofgas utilities,-as follows:

	

,-

1 .

	

Aregulated utility in.theState"ofMissouri must operate all ofits unregulated marketing
activities through only one separate Marketing Affiliate.

2.

	

Aregulated utility in ,the State ofMissouri must not be located in the same building or
offices as its Marketing Affiliate.

L'

	

r
3 .

	

Aregulated utilityin the-State,of Missouri may notshare corporate services ; employees,
managers, and directors (including the temporary transfer of regulated or affiliate
employees between the regulated utility and its Marketing Affiliate); or computer
systems,including dial up modems and, electronic bulletin boards with its Marketing
Affiliate. .

6901 W 63RD, Smrr 419

	

'
OVER"ND PARK KS66102
TEL 913.136.7997 F"_913-262.6418

1508 SWTOPEKA BLVD. Surre 202
' TOVEKA, KS 66612

	

^> >

	

r

TEL 785.232..1108 Fae;785.232.1902

	

,

200 N . BROAOWAP, SLOTE 320
WKMITA . KS 67202

TEL316.265.2271 F.316.257.5534



,Mr. Dale Hardy Roberts . Secretiry_'
Missouri Public Service'Commission ,,
June 30, 1999!'

~,

	

A

" Aregulated:utility in theState ofMissouri must apply all tariffprovisionsrelating to
transportation in'the same manner to the same:or similarsituated,persons ifthere is
discretion in the application ofthe provision.

0,A regulated utility inure State of-missouri"uiust strictly enforce a tariffprovision for
which there isno discretion in the Application oftheprovision .

6.

	

Aregulated'utility in the State ofMissouri mustnot, through'a tariff provision or
otherwise;give'its Marketing Affiliate preference.oLer nonaffiliated customers or
marketing;companies in schednling,,'tiansportation, storage, curtailment,or access to

",

	

released services :

7 .

	

Aregulated.uhltty in the Stateof Missouri must process all similar requestsrequests for .
transporta6or i'elafed'services,~in the same mannerand.in the, same time. ;

	

`

9.

	

Aregulated'irtility in the State ofMissouri must novdisclose any information required by
-

	

-

	

'

	

the utility to its Marketing ,Affiliate concerning services requestedfrom or information
provided to it by anon-affiliated entity :.

* 9.

	

` A regulated utility in the State ofMissouri must simultaneously-prvide'all information
"

	

provided to a .Marketing Affiliate to all potential parties on its,sysiem .-

10 .

	

Aregulated'utility m the State of Missouri must operate its Marketing Affiliate separately
from its regulated activities . 'For definition purposes, operations include identifying and
contractingwith customers and potential customers, locating supplies ahd transportation;

~-.

	

managing or facilitating those contracted services . This also means support and
administrative!activitiesisueh as purchasing;accounting,"clericaL human resources, and
legal activities;
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11 .

	

± Aregulated,i tility in the State ofMissouri must not sharecorporate logos and web sites
,(including links), or utilize corporate identities that are ofsimilar name, design, or style
such thatthe identity .could beconfused with or imply the, support for its Marketing
Affiliate .

12 . --< A regulated utility in the'State of Missouri must-account for allfinancial transactions with
` ' - its Mkrketing,Affiliate using the`higher offully distributedcosts of market pricing for

., . comparable services .
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13 :

	

Aregulated utility in the State ofMissouri must post,all releasing activities on the
appropriate electronic bulletin board for such activities . All such releasing activities shall
be biddable, except to the extent that such'releasingactivities are required by,the Utility's
tariffto -avoid stranded costs.
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14 .

	

A-regulated utility in the State ofMissouri will not niake,prearranged o "non-_posted
transactions Mth'its Marketing Affiliate.

15 .

	

Aregulated utihty,in the S~te,ofMissouri will not operate accounting or computer
systems, transpotatiort :agreements,or other,activnies~on"behalf of its Marketing Affiliate
that, it would notoperate-for an uhrelated party. y
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16 ` "

	

Aregulated utility in the StateofMissourimustlmaintaiiisufficiently detailed records
such that the Commission or any requesting party,can verify these rules at any time.

17 :

	

Aregulated utilityin the State of Missouriwill train addadvise all of its personnel as to
the natureand relation-of-its Marketing Affiliate; and how information concerning the .

_

	

regulated utility s_business'is not to bepassed onoiotherwise transferred to the
Marketing Affiliate. ,-

These rules are complex, yet necessary for.the efficient and ;competitive operation of the energy

	

'
market -place; whether it,is natural gas, or electricity, for the benefit�ofthe'ratepayers in andthe
economy ofMissouri .

MOUNTAIN "ENERGY also feels that these rules can be combined into one set ofrules for each '
industry,as has been previously proposedbythe Office,,ofPublic'Council:MOUNTAIN
ENERGY sees insuffcientdifference between the Affiliate Transactions rule and the Marketing
Affiliate Trapsaction'rule to"justify the operation`of two separate rules . We feel that these two
rules can'bejoined iuto-oneaombine4 rule covering all'Marketing Affiliateiramactions and'
activities.

Without Marketing Affiliate rules�the regulated utility is free tofavor its owwmarketing
r , operations, therebyblocking competition and prevent access to its . service territory . Without

Marketing Affiliate rules, utility owners and managers are encouraged to favor,their Marketing

	

`
Affiliate operations sincethoselctivities and earnings are free ofregulatory oversight. Without .
Marketing Affiliate rules~the "potential exists:forcost shifting-onto ;	ratepayersto cover
costs of having to meet outside competition:.Such economic' temptations are-beyond'the ability of
~most busmess_to Fe'sis ,
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I am,availableat 913!236 7997 to further address this proposal .,


