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DIRECT TESTIMONY
OF
LEASHA S. TEEL
UNION ELECTRIC COMPANY d/b/a Ameren UE

CASE NO. EC-2002-1

Please state your name and business address.

A. Leasha 8. Teel, 815 Charter Commons, Suite 100B, Chesterfield, Mo.
63017.

Q. By whom are you employed and in what capacity?

A. I am a Regulatory Auditor for the Missouri Public Service Commission
(MoPSC or Commission).

Q. Please describe your educational background.

A. I graduated from Webster University in December 1998 with a Bachelor’s

degree in Accounting.

Q. Have you previously filed testimony before this Commission?
A. No.
Q. Have you made an investigation or study of the books and records of

AmerenUE (UE or Company) in Case No. EC-2002-1?
A. Yes, in conjunction with other members of the Commission Staff (Staff).

Q. Please identify your areas of responsibility in Case No. EC-2002-1.
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A. My principal areas of responsibility are: dues and donations, MoPSC

assessment, rate case expense, miscellaneous expenses, advertising and Cash Working

Capital (CWCQ).
Q. Please list the adjustments to the Income Statement you are sponsoring.
A. I am sponsoring the following Income Statement adjustments that can be

found on Accounting Schedule 10:

Dues and Donations S-19.3

MoPSC Assessment 5-18.3

Ra;(e Case Expense 5-19.17
Miscellaneous Expense S-154 & 19.20
Advertising S-16.2 &19.2
Prior Period Adjustment S-16.3

Q. Are you sponsoring any Accounting Schedules?

A. Yes, 1 am also sponsoring Accounting Schedule 8, Cash Working Capital.

DUES AND DONATIONS

Q. Please explain adjustment S-19.3.

A. Adjustment S-19.3 proposes to disallow expenses relating to various dues
and donations, The Staff recommends disallowing these expenses because they are not
related to the provision of electric service. They are discretionary and are not necessary
for safe and adequate service, and provide no direct benefit to the ratepayers. Without
these disallowances, ratepayers would be, in effect, involuntary contributors to these

organizations.
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Q.

listed in $-19.3 are not appropriate for inclusion in rates.

A.

Please provide examples and your reasons why the dues and donations

*k
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The Staff believes that all of these test year payments do not provide any benefit
to Missouri electric ratepayers. AmerenUE seeks to make customers involuntary
contributors by booking these contributions in an above-the-line account. These types of
expenses should be assigned to shareholders, not ratepayers.

Q. What is your understanding of the legal basis for making the adjustments
provided in $-19.3?

A The Commission has consistently excluded dues like the ones
recommended by the Staff in this case. For example, in The Staff of the Missouri Public
Service_Commission v. Union Electric Company, 29 P.S.C. (N.S.) 313, 332, the
Commission said that dues paid to the Edison Electric Institute do not produce any direct
benefit to the ratepayers because lobbying activities do not directly benefit ratepayers.

The Commission also has a long-standing policy dating back to 1918, when the
Commission denied inclusion of charitable contributions in the case of In re Kansas City

Light & Power Co., 8 Mo. P.S.C. 223. More recently, in State ex rel. Laclede Gas

Company v. Public Service Commission, 600 S.W. 2d 222, 229 (Mo. App. W.D. 1980),
the Court confirmed that the Commission has the discretion to find that income tax
deductions are adequate to encourage a company to make a donation.

This does not mean that the Company 1s not free to exercise its own management
decisions about these expenditures. It just means that the shareholders are the ones who

directly benefit from the dues and donations, so they should be the ones that pay for
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them. The ratepayers should not have to make involuntary contributions or pay dues to
charities and other organizations of the Company’s choice. Id.

MoPSC ASSESSMENT

Q. Please discuss adjustment S-18.3 to annualize the MoPSC assessment.

A, This adjustment represents the difference between the Staff’s annualized
MoPSC Assessment and the test year recorded assessment expense. The most recent
MoPSC Assessment, in effect for the fiscal year July 1, 2000 to June 30, 2001, was used
in the Staff’s annualization.

RATE CASE EXPENSE

Q. Please explain adjustment S-19.17.

A. This adjustment normalizes rate case expense over a three-year period.
The Staff selected three years as a reasonable amortization period.

MISCELLANEOUS EXPENSES
Q. Please explain adjustments S-15.4 and S-19.20.
A. Adjustments S-15.4 and S-19.20 eliminate all test year miscellaneous

expenses related to **

*
The Staff eliminated these items because they are unnecessary for the provision of safe
and adequate service to customers.

Q. Please give specific examples of what Staff has disallowed in

miscellaneous expenses.

5 NP
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A_ * 3k

** These are
all examples of expenses that AmerenUE included in above-the-line expense during the -
test year. The Staff has disallowed these expenses because these expenses are not needed
to provide safe and adequate service.

ADVERTISING

Q. Please explain adjustments S-16.2 and 5-19.2.

A. Adjustments S-16.2 and S-19.2 reflect the disallowance of advertising
costs as defined below.

Q. Please explain the history of such adjustments before the Commission.

A. The Commission, in its Report And Order in Case Nos. EO-85-185 and
E0-85-224, involving Kansas City Power & Light Company (KCPL), adopted the

ratemaking treatment proposed by the Staff, which separates advertisements into five

NP
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categories and provides separate rate treatment for each category. The five categories of
advertisements recognized by the Commission for purposes of this approach are:

(1)  General — informational advertising that is useful in the provision of
adequate service;

(2) Safety — advertising that conveys the ways to safely use electricity
and to avoid accidents;

(3) Promotional — advertising used to encourage or promote the use of
electricity;

(4) Institutional — advertising used to improve AmerenUE’s public
image; and,

(5) Political - advertising, that is associated with political candidates or
issues.

The Commission adopted these categories for advertisements because it believed
that a utility’s revenue requirement should: (1) always include general and safety ads,
provided such costs are reasonable; (2) never include the cost of institutional or political
ads; and (3) include the cost of promotional ads only to the extent that the utility can
provide cost justification for the ads. [KCPL, Report And Order, 28 Mo.P.S.C. (N.S.)
228, 269-71 (1986)].

Q. Has this standard been used in more recent cases before the Commission?

A. Yes. The Commission has upheld the KCPL standard in numerous cases
since 1985, most recently tn Case No. GR-99-315, involving Laclede Gas Company.

Q. Please discuss the examination performed by the Staff of AmerenUE’s
advertising expenditures.

A The Staff performed a review of each advertisement sponsored in whole or

in part by AmerenUE that was expensed during the test year. Attached, as Schedule 2 to
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this testimony, is a listing of the Staff’s classification of all AmerenUE’s advertising

during the test year of July 1, 1999 to June 30, 2000.

Q. How did the Staff determine each advertisement’s classification under the
KCPL standard?
A. Each advertisement was reviewed to determine which of the following

“primary messages” the advertisement was designed to communicate: (1) the
dissemination of information necessary to obtain safe and adequate service (general,
safety); (2) the promotion of a particular product or service (promotional); (3) the
enhancement of AmerenUE’s image (institutional); or (4) the endorsement of a political
candidate or issue (political).

Q. How did AmerenUE classify the advertisements?

A. AmerenUE provided classifications in its responses to Staff Data Request -
Nos. 37 and 45, which are attached as Schedule 3 to this testimony.

Q. How has the Staff treated general and safety advertising?

Al The Staff made no adjustments to AmerenUE’s test year expense
associated with the advertisements that the Company classified as general or safety
advertising.

Q. How has the Staff treated promotional advertising?

A. The Staff did not classify any advertisements by AmerenUE as
promotional during the test year.

Q. How has the Staff treated institutional advertising?

A, The Staff has removed the expenses for institutional advertisements from

the test year. Institutional {or goodwill) advertising is designed to enhance AmerenUE’s
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public image. This form of advertising is not necessary for AmerenUE to provide safe
and adequate service. The Staff believes that this type of image enhancement advertising
only benefits the shareholders of the utility.

Q. Have you attached the advertisements that you describe in this testimony?

A, Yes, 1 have attached as Schedule 4 to my direct testimony, every
advertisement that AmerenUE has provided to the Staff in data requests.

Q. Please give a list of advertisements that the Staff classified as institutional.

A. Advertisements relating to the Tree of Lights Campaign, SmartLights,
Scholarship Awards, and development of the Adopt-the-Shoreline cleanup program, The
Repertory Theatre, Dance St. Louis, Fox Theatre, Sheldon Concert Hall, St. Louis
Symphony Opera, Edison Theatre, Cherry Diamond Magazine, Queeny Pops, the
St. Louis Rams, St. Louis Cardinals, St. Louis Blues, Gateway International, Family -
Arena, Missouri River Otters, St. Louis Business Journal, St. Louis Art Fair, Black
Repertory Theatre, and the Opera Theatre of St. Louis as disallowed institutional
organizations and programs. The Staff does not believe that AmerenUE’s involvement
and sponsorship in these organizations is cause for recovery of these advertising expenses
from ratepayers.

Q. Please provide a brief description of some of the above-mentioned
institutional programs.

A. The Tree of Lights campaign is a Salvation Army program. AmerenUE
donates $10 to the customer’s local campaign when the customer signs up for its Direct
Pay plan. This donation by AmerenUE was communicated to customers through

advertising in the test year.
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The SmartLights program, as stated in AmerenUE’s advertisements, “provides
funds to help qualified not-for-profit and community groups buy energy efficient public
lighting.”

AmerenUE funds several college scholarships through the scholarship awards
programs to needy and qualified students.

The Adopt-the-Shoreline clean-up program, as stated in AmerenUE’s
advertisement, helps “the effort to keep the Lake of the Ozarks shoreline safe and clean,”
AmerenUE supplies the trash bags and up to $200 for trash disposal.

Q. Why has the Staff not included the Tree of Lights advertising expense in
the income statement?

A. The Staff believes that expenditures related to the Tree of Lights campaign
represent what is, in effect, a charitable contribution. Charging for the Tree of Lights
campaign in rates by AmerenUE would represent an involuntary contribution by the
ratepayer, and the Commission has traditionally disallowed such payments. For this
reason, the Staff does not believe that the Tree of Lights campaign and AmerenUE’s
involvement in that organization is a viable advertising expense that should be allowed in
the rate recovery. The Staff regards advertisements relating to charitable campaigns and
similar efforts as being institutional.

Q. Why does the Staff not believe that AmerenUE’s advertising, for other
organizations listed previously in this testimony, should be recovered from ratepayers as
the cost of institutional (goodwill) advertising expense?

A. The Staff believes that expenditures related to the above-mentioned

organizations are not required to provide safe and adequate service and, therefore, the

10
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ratepayers should not have these expenditures included in their rates. This type of image-
enhancement advertising only serves to benefit the shareholders of the utility.
Furthermore, this type of advertising would require the ratepayers of AmerenUE to

contribute, through customer rates, to programs or activities to which the customer may

be opposed.

Q. How much did AmerenUE spend on institutional advertising during the
test year?

A, *x

**

Q. What advertising media are the majority of the “institutional advertising”
dollars?

A. **

** The sign advertisements are
signs prominently displayed at the major St. Louis sporting venues: Busch Stadium, the
TransWorld Dome and the Savvis Center. These signs are displayed at various
prominent locations, where they are likely to be seen on television broadcasts as well as
by spectators, such as behind home plate or near scoreboards. AmerenUE’s name and or
logo were the only item(s) displayed.

Q. Why did the Staff classify these ads as institutional?

A. The Staff believes that the primary purpose of each of these
advertisements was to enhance AmerenUE’s image. Please refer to Schedule 4 of my
direct testimony for a copy of the transcripts or advertisements used by AmerenUE in the

test year.
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Q. Please describe the institutional television advertisements.

A. There were three television advertisements classified as institutional.
They were entitled: "Yours and Ours," "Lights" and Bump in the Night."

“Yours and Ours” is a 30-second commercial that shows various clips and scenes
of children running and jumping and playing outside. The voiceover says, “Your
[ratepayer] kids climb the same trees as ours, your kids play in the same streams as ours,
and yours breathe the same air as ours [AmerenUE]. So when we tell you Ameren is
doing everything we’re asked --and more--to protect the environment, you don’t have to
look far to see the reasons why...yours and ours. AmerenUE.”

“Lights™ publicizes the seasonal Tree of Lights campaign. As mentioned earlier
in this testimony, AmerenUE will donate $10 to the customer’s local campaign for every
ratepayer who signs up for its Direct Pay plan. In the advertisement, a small light appears
on a black screen that grows into an outline of a Christmas tree, composed of lights by
the end of the advertisement. The voice in the commercial talks about how the future can
look dark for some at this holiday season, but thanks to the Salvation Army, there will be
a “light at the end of the tunnel... if we all pitch in.” Then the announcer asks the viewer
to “please give to the Salvation Army’s Tree of Lights. This message brought to you by
AmerenUE.”

“Bump in the Night” shows several scenes of nightlights illuminated on a wall.
The voiceover lists “programs in place to help the environment...improve neighborhood
safety...attract new businesses and jobs...even help students pay for college. But, of
course, that’s nothing compared to our ability to chase away things that go bump in the

night. AmerenUE. We're Always There.”
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Q. Please describe the institutional radio advertisements.

A. Staff classifies one radio advertisement as institutional, cailed “Jane and
Fred.” This advertisement refers to the Tree of Lights campaign. The premise behind
the advertisement is that due to the time that Jane saved by having her utility bill in the
Direct Pay program, she saved enough time to go to the holiday party, where Fred
noticed her lingering under the mistletoe, they kissed, they dated, married, etc,. and now
twins are on the way...all thanks to AmerenUE and their Direct Pay system. The
advertisement then describes how the Direct Pay program allows customers’ bills to be
paid directly from their checking or savings account. The last voiceover states that if you
sign up for Direct Pay before January 31, 2000, AmerenUE will donate $10 to the Tree of
Lights, and then a phone number is given. At the end of the advertisement, the
announcer says, “AmerenUE. We’re Always There.”

Q. Please describe the print institutional advertisements.

A. There are several print institutional advertisements. They are:
“Give/Receive,” We're Happy,” “Protecting,” “Others Compel Us,” “Save Your Life,”
“Adopt-the-Shoreline,” “Theatre,” “Music,” “Curtain,” “Frame” and “Sprinkler.”

“Give/Receive,” supports the Tree of Lights campaign. This ad simply states that
when a ratepayer signs up for the Direct Pay program from AmerenUE, it will donate $10
to the local Salvation Army in the ratepayer’s area. One sentence discusses the benefit of
helping others. The rest of the ad explains the operation of the Direct Pay program, gives
a deadline date and a phone number. The AmerenUE logo is placed at the bottom center

of the advertisement.
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“We're Happy” simply states that Ameren will fund 100 need-based college
scholarships, each worth $2,500, to AmerenUE and AmerenCIPS customers. The ad lists
requirements, restrictions and ways to receive an application. The AmerenUE logo
appears at the bottom center of the ad.

The “Protecting” advertisement shows a child outside with a large tree in the
background. The AmerenUE logo is in the lower, right corner of the picture, below the
phrase, “It’s not just the environment we’re protecting.”

The “Others Compel Us” ad also shows a child in focus outside in front of a
mildly out-of-focus house and trees in the background. The AmerenUE logo is again in
the lower, right comner of the picture, and above the logo are the words: “Some require us
to protect the environment. Others compel us.”

The “Save Your Life” advertisement has a life jacket in the upper, lefi-hand -
comer and a trash can in the upper, right-hand comer. Beneath the pictures appears text
describing the Adopt-the-Shoreline program and a phone number to call. The AmerenUE
logo is at the bottom center of the ad. Two other similar advertisements feature the Lake
of the Ozarks; they were ‘“Adopt-the-Shoreline-Thank You” and “Eliminate Water
Foul.” The “Adopt-the-Shoreline-Thank You™ advertisement featured lists the people
and organizations that helped with the Adopt-the-Shoreline program. The advertisement
at the top says, “Thank you for helping to keep the lake clean for all of us. AmerenUE
salutes these Adopt-the-Shoreline organizations and individuals.” Below that sentence is
a list of individuals. Contact information is below the list in the left-hand cormner, “To
join Adopt-the-Shoreline, or for more information, call...” and a number was provided.

In the lower, right-hand corner are, “AmerenUE” and AmerenUE’s logo. Below the logo

14
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is the phrase, “We’re always there.” Beneath the phrase is the Ameren website address.
The “Eliminate Water Foul” advertisement shows a picture of trash at the top center.
Below that picture it says, “ Eliminate Water Foul. Adopt-the-shoreline and help keep
the Lake of the Ozarks beautiful.” A paragraph describing the Adopt-the-Shoreline
program appears below with a phone number for more information. Below the paragraph
are “AmerenUE” and the Ameren logo, and underneath, the phrase, “We’re always
there.”

“Theatre” appeared in the Fox Theatre-Playbill, Dance St. Louis-Playbill and the
Opera Theatre of St. Louis. The ad is very simple with a picture of a theatre. The
advertisement is from the performer’s perspective looking out at the audience, and all the
theatre lights are brightly lit. The picture is captioned, “We don’t mind if the lights are
taken for granted, so long as they help the performers shine.” At the bottom of the
advertisement in the lower, right-hand comner are the AmerenUE logo and “AmerenUE”
and below the name and logo is the phrase *“We’re always there.” AmerenUE’s website
appears below the name and logo.

“Music” was published in programs at the St. Louis Symphony Queeny Pops, the
St. Louis Symphony Orchestra and the Sheldon concert hall. The advertisement features
sheet music in the middle of the page. Above the picture are the words, “While the music
would be just as powerful in absolute darkness, the musicians might have a bit of a
problem. In the lower, right-hand corner is the Ameren logo and “AmerenUE,” above
the phrase “We’re always there.” Also shown is the AmerenUE website address.

“Curtain” was used for the Black Repertory Theatre, Edison Theatre, Muny Opera

Theatre and the Repertory Theatre. This advertisement features the picture of a curtain
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with a spotlight in the center of the curtain. Just above the picture the advertisement says,
“Just before it rises, we are al} transformed into the eager, excited children we used to be.
Undemeath the picture it says, “What else but the arts can do that?” Beneath the writing
in the lower, right-hand corner is the Ameren logo and the saying, “We’re Always
There.” with the Ameren website address.

“Frame” was placed in the St. Louis Art Fair Program Guide. The advertisement
features the Ameren logo and AmerenUE in the upper, right-hand corner. In the center of
the advertisement is a picture frame surrounding the image of two electrical sockets.

“Sprinkler” appeared in the Cherry Diamond Magazine and St. Louis Business
Journal. The advertisement features two children playing in the sprinkler. Above the
picture are the words, “May the light burn bright in every community.” Below the
picture in the lower, right-hand corner are AmerenUE the Ameren logo and AmerenUE -
website address.

Three advertisements did not have names or titles. They were designed for
Commerce Magazine, Small Business Journal-Book of Lists, and Virginia Publishing.
The two advertisements for Commerce Magazine and Virginia Publishing are plain type
advertisements. Each contains several paragraphs describing how “AmerenUE works
with ...other local economic development groups to attract and keep businesses in our
area.” Ameren also states “Our employees are involved in schools, charities, and
religious, civic, and cultural organizations which help improve our quality of life. After
all, this is our hometown, too. And we’re committed to its future.” The “AmerenUE”
logo and the phrase, “We’re always there.” appear below the text. The advertisement for

the Small Business Journal introduces Abacus, an Ameren product which purports to
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provide easier ways for companies to manage their energy usage. The print
advertisement describes this service and provides a number and a website for information
or a free brochure. In the lower, right-hand of the advertisement are “AmerenUE” and
the Ameren logo, with the phrase, “We’re always there.”

Q. Please describe the gas safety ad.

A The gas safety advertisements feature the phrase “What is that Smell?” in
big bold print. Below the large print are tips to prevent a gas leak and phone numbers for
reporting gas leaks. Two advertisements feature these large print headings, with slightly
differing paragraphs below. The second paragraph provides a number to call if the reader
intends to excavate, to prevent natural gas leaks. Both advertisements contain the text
“AmerenUE,” the Ameren logo, the phrase, “We’re always there,” and the AmerenUE
website address.

Q. Why have you disallowed the gas safety advertisements?

A. The gas safety advertisements are disallowed because they were allocated
to Missouri electric operations. These two advertisements are clearly for Missouri gas
operations; and Missouri electric customers should not have to pay for an advertisement
unrelated to electric service.

Q. How much did AmerenUE spend on political advertising during the test
year?

A' %% *x
The Staff disallowed all of the political advertising for the reasons stated above. This
amount is included in Staff adjustment S-16.2.

Q. Please describe the political television advertisements.

17 NP
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A. There are three political advertisements that were disallowed. They are:
“Football,” “Dancing” and “Walk the Dog.”

“Football” shows two men. One man is announcing football plays, the other man
is cheering on the team and giving commands. The announcer, in the middle of the
advertisement, says: “How you use your electricity is up to you. Who you buy it from
should be, too. AmerenUE. Embracing change. Encouraging choice.”

“Dancing” is the second political advertisement. It simply has a record player
playing in the background while a grandfather and granddaughter are dancing. The
announcer again says: “How you use your electricity is up to you. Who you buy it from
should be, too. AmerenUE. Embracing change. Encouraging choice.”

In “Walk the Dog” a woman says “Mark, Earl wants to go for a walk.” A dog
barks in the background. The announcer says: “How you use your electricity is up to -

you. Who you buy it from should be, too. AmerenUE. Embracing change. Encouraging

choice.”

Q. Please describe the political radio advertisements.

A. There were two political advertisements: “Alarm Clocks™ and “Plant
Music.”

“Alarm Clocks,” resembles a documentary. The man is describing his passion for
clocks. He discusses how many he has and the different kinds he has, and how many
outlets and plugs he has added to accommodate his passion. Then the announcer says:
“How you use your electricity is up to you. Who you buy it from should be, too.

AmerenUE. Embracing change. Encouraging choice."

18
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“Plant Music,” features a woman who has different plants that listen to different
types of music. She describes which type of plant likes what type of music. At the end,
the announcer says: “How you use your electricity is up to you. Who you buy it from
should be, too. AmerenUE. Embracing change. Encouraging choice.”

Q. Does AmerenUE agree with the Staff’s classifications?

A AmerenUE does not agree with the Staff’s classifications in regard to
institutional advertising. AmerenUE does, however, agree with the classification of the
political advertisements.

PRIOR PERIOD ADJUSTMENT

Q. Please explain adjustment S-16.3.

A, This adjustment is for an amount booked to advertising expense in the test
year relating to prior periods. Without this adjustment, operating expenses for the test
year would be understated.

CASH WORKING CAPITAL

Q. Please identify the Accounting Schedules you are sponsoring.

A 1 am sponsoring Accounting Schedule 8, Cash Working Capital(CWC).

Q. Please explain Accounting Schedule 8.

A Accounting Schedule 8 is the Staff’s calculation of CWC. AmerenUE’s
CWC requirement was calculated through the use of a lead/lag study performed for the
test year ending June 30, 2000.

Q. What is the purpose of a lead/lag study?
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A A lead/lag study determines the amount of cash that is necessary on a day-
to-day basis in order for AmerenUE to provide service to the ratepayers. A lead/lag study
also determines who supplies the cash.

Q. What are the sources of CWC?

A The shareholder and the ratepayer are the sources of CWC.

Q. How does the shareholder supply CWC?

A When AmerenUE spends cash to pay for an expense before the ratepayer
provides the cash, then the shareholder must supply that cash. This cash represents a
portion of the shareholder’s total investment in AmerenUE. The shareholder is
compensated for the CWC funds provided by the inclusion of these funds in rate base,
thereby providing a return on the shareholder’s investment.

Q. How does the ratepayer provide CWC?

Al Ratepayers supply CWC when they pay for service provided by
AmerenUE before AmerenUE must pay for expenses incurred to provide that service.
The ratepayer is compensated for the CWC funds by a rate base reduction of the amount
of cash they provided. This allows the general body of ratepayers to be credited with the
same rate of return that AmerenUE is earning on its utility investment.

Q. How are the results from a lead/lag study interpreted?

A A negative CWC requirement indicates that the ratepayer provided the
cash working capital in the aggregate during the test year. A positive requirement
indicates that the shareholder provided cash working capital in the aggregate during the

test year.
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Q. What methodology was used to calculate Accounting Schedule 8, Cash
Working Capital?

A. Calculation of CWC was based upon the lead/lag study developed in
AmerenUE’s previous gas rate case, Case No. GR-2000-512, updated for material
changes in calculation of specific expense lags. These changes only pertain to electric
operations (fuel) and the calculation of an electric revenue lag.

Q. Please identify the expense lags that the Staff updated from
Case No. GR-2000-512.

A. The Staff updated the following expense lags to reflect information from
the current test year: cash vouchers, property tax and gross receipts. The fuel lags were
calculated because they do not relate to the gas rate case. The remaining expense lags
were adopted from Case No. GR-2000-512.

Q. Why were the above lags updated?

A, These are the lags that were most likely to have changed since the last
AmerenUE gas rate case.

Q. Is the method that you utilized to calculate AmerenUE’s CWC
requirement consistent with methods used in previous rate cases?

A. Yes, the method has been used by the Staff and adopted by the
Commission in numerous rate cases.

Q. Please explain the components of the Staff’s calculation of CWC, which
appear on Accounting Schedule 8.

A. The components of the Staff’s calculation are as follows:
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Column A (Account Description): lists the types of cash expenses, that
AmerenUE pays on a day-to-day basis.

Column B (Test Year Expenses): the amount of annualized expense included in
the cost of service. Column B shows the dollars associated with the items listed in
Column A on an adjusted Missouri jurisdictional basis.

Column C (Revenue Lag): the number of days between the midpoint of the
provision of service by AmerenUE and the payment for the service by the ratepayer. The
revenue lag addressed in this case is explained further later in this direct testimony.

Column D (Expense Lag): the number of days between the receipt of and the
payment for, the goods and services (i.e, cash expenditures) used to provide service to the
ratepayer.

Column E (Net Lag): results from the subtraction of the Expense Lag (Column D)
from the Revenue Lag (Column C).

Column F (Factor): expresses the CWC lag in days as a fraction of the total days
in the test year. This is accomplished by dividing the Net Lags in Column E by 365.

Column G (CWC Requirement): the average amount of cash necessary to provide
service to the ratepayer. This is computed by multiplying the Test Year Expenses
{Column B) by the CWC Factor (Column F).

Q. Please describe the revenue lag.

A The revenue lag is defined as the amount of time between the provision of
service by AmerenUE and the receipt of the payment for that service from ratepayers.
The revenue lag for this case is believed to have changed from the last gas rate case, due

to the installation of more efficient meter reading equipment. The revenue lag is the sum
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of three subcomponent lags. They are defined as follows:

Usage Lag  The midpoint of average time elapsed from the beginning of the
first day of a service period through the last day of that service period.

Billing Lag  The period of time between the end of the last day of a service
period and the day the bill is placed in the mail by AmerenUE.

Collection Lag  The period of time between the day the bill is placed in the mail

by AmerenUE and the day AmerenUE receives payment from the ratepayer for services

performed.

Q. Please define how you are using the term “service period” in this
testimony.

A. In reference to the revenue lag, a service period is merely the amount of

time, in days, in which the customer receives electric service for billing purposes. In
discussion of expense lags, this term denotes the period in which AmerenUE receives
materials or services from its suppliers.

Q. Please explain the calculation of the usage lag.

A The usage lag was computed by dividing the number of days in the test
year (365) by the number of billing periods in a year, (12), and dividing the result by two
to derive the average service period. The usage lag of 15.21 days is derived from the
above calculation.

Q. Please explain the calculation of the billing lag.

A. The billing lag was determined by analyzing the number of days between
the end of the service period and the day the bill was mailed. The billing lag was

calculated from the cycle bill-reading schedule supplied by AmerenUE. The analysis
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revealed that the average time to process and mail the bill was ** ** days. The
billing lag of **  ** days includes the effect of weekends and holidays during the test
year.

Q. How did the Staff determine the collection lag in this case?

A. The collection lag measures the time between when the bill is mailed and
when it was paid. The collection lag for the different customer types was provided in a

report furnished by AmerenUE. **

* %

Q. Please give the summary of the total Revenue lag.

A. The billing lag is **  ** days, the collection lag is ** ** days, and
the usage lag is ** ** days. The total Revenue lag is ** ** days.

Q. Please explain the expense lags for each item listed on Accounting
Schedule 8.

A. The expense items listed on Accounting Schedule 8, lines 1 through 5,

relate to payroll. Payroll has been subdivided into the following five subcomponents:
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(1) base payroll; (2) vacation payroll; (3) federal income tax withheld; (4) state income
tax withheld; and (5) employee FICA (Social Security/Medicare) taxes.

Q. Please explain the baée payroll expense lag calculation on line 1 of
Accounting Schedule 8.

A, The base payroll expense lag is the time lapse between the midpoint of the
period in which employees earned wages, and the date the wages were paid by
AmerenUE. The Staff in this case used the base payroll expense lag of 10.61 days that
was agreed upon in the last gas rate case, since the lag was calculated using total
AmerenUE and Ameren Services payroll.

Q. Briefly describe AmerenUE’s vacation policy.

A. AmerenUE’s vacation policy differs between Management and Contract
employees. Differences exist in when employees start receiving vacation after beginning -
work at AmerenUE. Generally, the amounts of vacation granted to employees based on
years of service at AmerenUE are identical. Employees with increased years of service
earn additional vacation during the year. Management employees are allowed to carry
over a maximum of 40 hours of vacation into the next year. However, that vacation must
be taken in the next year or forfeited by the employees. The vacation time is accrued
evenly during the year in which the employee earns the vacation and then expensed
evenly in the year the vacation is taken.

Q. Please explain the computation of the expense lag days for vacation
expense on line 2 of Accounting Schedule 8.

A. The expense lag day computation considers the time-lapse between the

average date the respective vacation is earned (i.e., the midpoint of the year) and the date
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when the employee took the vacation (i.e., the midpoint of the following year). For
purposes of this lag calculation, the Staff assumed that all vacation was taken evenly
throughout the year. Staff used the vacation expense lag of 365 days agreed to by Staff
and Company in the last gas rate case.

Q. What is the basis for the expense lag days assigned to payroll withholdings
for federal withholding taxes, state withholding taxes and employee FICA (Social
Security/Medicare) taxes on lines 5 through 7 of Accounting Schedule 8?

A. The withholding lag days were based upon the same periods used for base
payroll. The respective expense lag day computations considered the time-lapse between
the average date the respective payroll was earned and the tax due dates. The federal
withholding, state withholding and FICA tax lags were 12.9737, 16.4170 and 12.9737

days, respectively. The Staff and Company agreed to these lags in the last gas rate case.

Q. Please explain the expense lag for coal as found on Accounting
Schedule 8.
A. The coal expense lag is the time-lapse between the dates the coal and/or

freight services were received and the date AmerenUE paid for these goods and/or

services. The coal expense lag represents all coal and freight costs dollar-weighted

together for a ** **+_day coal expense, based on a sample of coal and freight
vouchers.

Q. Please explain the expense lags for gas and oil.

A. The gas and oil expense lags were determined by the difference in days

between midpoint of the period when AmerenUE receives the gas and oil from suppliers,

NP

26



10
11
12
13
14
15
16
17
18
19
20
21
22

23

Direct Testimony of
Leasha S. Teel

and the date when invoices for gas and oil deliveries are paid. The gas and oil expense

lags were ** ** days, respectively.
Q. Please explain the iag for nuclear.
A, i
dok
Q. Please explain the uncollectible expense treatment on Accounting
Schedule 8.
A. The uncollectible accounts are an expense in name only. They are

actually a lack of revenue collection and, therefore, do not represent a cash flow for
payment of an expense. An expense and revenue lag of zero has been assigned to this
item so that a zero CWC effect is produced.

Q. Please explain the cash voucher lag on Accounting Schedule 8.

A. K
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*%k

Q. Please explain the employer’s portion of FICA tax expense lag on line 13
of Accounting Schedule 8.

A, The employer’s portion of FICA taxes is the amount of taxes paid by the
employer on payroll paid to the employees. The expense lag is calculated using the same
method as the lag used for the employee’s portion of FICA taxes. This calculation has
been discussed earlier in my direct testimony. The actual lag is 12.97 days, as agreed
upon in the last gas rate case , Case No. GR-2000-512.

Q. Please explain the federal and state unemployment tax expense lags on
lines 15 and 16 on Accounting Schedule 8

A, The lags represent the length of time between the average day services are
rendered by the employee and the day AmerenUE pays the tax for that service. The Staff
and Company used the federal employment expense lag of 87.40 days agreed to in the
last gas rate case. AmerenUE was not required to pay unemployment taxes to the state of
Missouri during the test year; therefore, no .expense lag was calculated for state
unemployment tax.

Q. Please explain the corporation franchise tax expense lag on line 17 of
Accounting Schedule 8.

A. Corporation franchise taxes are paid annually. The lag between the
midpoint of the taxable period and the date the tax is paid is calculated and multiplied by

the associated amounts to compute a weighted amount. As agreed to in the last gas rate
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case by the Staff and Company, the corporate franchise tax expense lag of 77.50 days
was used.

Q. Will you please explain the expense lag for property taxes as shown on
line 18 of Accounting Schedule 8?

A. The property tax lag days were calculated using the midpoint of the
service period and the payment due date for property taxes paid by AmerenUE during
calendar year 2000. AmerenUE pays property taxes to Missouri, lllinois and Iowa.

These lags were multiplied by the amount of taxes paid, to arrive at the weighted lag

days. The property tax expense lag is ** ** days.
Q. Please explain the sales tax expense lag on line 19 of Accounting
Schedule 8.

A. The lags between the midpoint of the taxable month and the due dates
were calculated and multiplied by the associated amounts to compute a weighted amount.
As agreed to in the last gas case by the Staff and Company, the sales tax expense lag of
6.8 days was used.

Q. Will you please explain the expense lag for gross receipt taxes as shown
on line 20 of Accounting Schedule 8?

A. Gross receipts taxes are paid monthly, quarterly or semi-annually based
upon the individual requirements of the taxing entities. The lag for this item must include
the appropriate time span between the average usage period (average collection period)
and the time AmerenUE pays the gross receipts taxes to the proper authorities. The gross
receipts expense lag of ** ** days was based on the dollar-weighted amounts of

gross receipts taxes paid to the different taxing entities.

NP
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Q. Why does the revenue lag for sales and use taxes and gross receipts taxes
differ from the revenue lag you discussed above?

A. AmerenUE acts solely as an agent of the taxing authority in collecting
sales and use taxes gross receipt taxes, from the ratepayer and in paying the proper
institution on a timely basis. AmerenUE has not provided any service to the ratepayer
associated with the gross receipts and sales and use taxes. Therefore, in order to match
the same time frames for these components, the collection lag was adopted and used as
the revenue lag.

Q. Are there components of CWC that do not directly appear in the Staff’s
Accounting Schedule 8?

A Yes, the federal income tax offset, state income tax offset and interest
expense offset do not appear in the Staff’s Accounting Schedule 8. These items appear as
separate line items in the Staff’s Rate Base Accounting Schedule 2.

Q. Why are the federal income tax offset, state income tax offset and interest
expense offset included in the Staff’s Rate Base Accounting Schedule 2 rather than the
Staff’s CWC schedule, Accounting Schedule 8?7

A. The normalized Missouri jurisdictional expense component used for these
offsets is tied directly to the mechanical computation of the revenue requirement. The
Staff’s revenue requirement computer program has the capability of extracting these
amounts from Accounting Schedule 11, Income Tax. The computer program applies the
CWC factor to each component, and places the CWC requirement directly in Accounting
Schedule 2, Rate Base.

Q. Please explain the federal and state income tax offsets.
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A. The federal and state income tax expense offsets represent the period of
time between the midpoint of the tax/calendar year and the dates the income taxes must
be paid to the federal and state taxing authority. Currently, 100% of the estimated federal
tax must be paid during the year in four installments, which are due by the 15" day of
April, June, September and December. Each lag was calculated from the payment date to
the midpoint of the tax year. The federal and state income tax lags were weighted by the
total tax payments made during the test year to obtain federal and state income tax
expense lags of 37 and 62.15 days, respectively. The CWC factors, .139% and 7.0301%,
respectively, result from subtracting the expense lags from the revenue lag and then
dividing by 365 days. The CWC factors are found on Accounting Schedule 2, Rate Base.

The Staff’s computer program calculates the CWC requirements for federal and state

income taxes.
Q. Please explain the interest expense offset.
A. The expense lag for interest was computed by determining the midpoint of

the interest periods of AmerenUE’s long-term debt, weighted by the total interest
payments made during the 12 months. The CWC factor of 14.3918% was calculated in
the same manner as previously described for income taxes and is found in the Staff’s
Rate Base Accounting Schedule 2. The Staff’s computer program calculates the CWC
requirements for interest. The expense lag computed for interest expense was 89.02 days,
which was agreed to in the last gas rate case by AmerenUE and Staff.

Q. Please explain and describe the inclusion of taxes and interest in the

Staff’s analysis of CWC.
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A. Unlike the other cash expense line items in Accounting Schedule 8, taxes
and interest are not considered to be operating and maintenance expenses. However, they
are known and certain obligations of AmerenUE with payment periods and payment
dates established by statute, or by the terms of the bond. Amounts collected for taxes and
interest represent a source of cash to AmerenUE until passed on to the appropriate taxing
authority or bondholder and, therefore, should be included in a lead/lag analysis.

Q. What was the result of the Staff’s lead/lag calculation?

A. The individual calculations, when totaled, result in a total net ratepayer
supplied funds and illustrate the excess of CWC supplied by the ratepayer over the
amount supplied by the shareholder. The CWC component is deducted from rate base to
compensate the ratepayer for the use of their funds. This is shown on Accounting
Schedule 8.

Q. Does this conclude your direct testimony?

A. Yes, it does.
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TELEVISION

AmerenUE
Environmental TV
“Yours and Qurs” :30
4/15/99

OPEN ON KIDS OQUTDOORS. DISSOLVE ON VARIOUS SCENES OF KIDS
RUNNING, JUMPING, PLAYING AND ENJOYING NATURE.

VO: Your kids climb the same trees as ours.
Yours play in the same streams as ours.
Yours breathe the same air as ours.
So, when we tell you Ameren is doing everything we're
asked—and more—to protect the environment,
you don’t have to look far to see the reasons why...

...yours and ours.

SUPER: AmerenUE

Schedule 4-2

THE BLANKE BUILDING, 1310 PAPIN ST., ST. LOUIS, MO 63103 PHONE 314-436-9960 FAX 314-436-9961



TELEVISION

AmerenUE
SmartLights TV
“Slide”

(IN THIS SPOT, A DAD SPENDS ALL DAY TRYING TO GET HIS
TODDLER DAUGHTER TO SLIDE DOWN A BIG SLIDE IN THE PARK.
UNFORTUNATELY, THE SUN'S GOING DOWN A LOT FASTER THAN
THE GIRL. FINALLY, AFTER LOTS OF COAXING FROM DAD, SHE
SLIDES DOWN. AND, MUCH TO THE DISMAY OF DAD, ASKS TO
DO IT AGAIN.)

VO: Why does AmerenUE provide funds to help
communities light up public areas at night?

Because sometimes there’s just not enough
hours in the day.

The SmartLights Program, helping communities
improve public lighting.

AmerenUE. We’re Always There.

Schedule 4-3
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TELEVISION
AmerenUE
Tree of Lights
“Lights” :30
REVISED 11/1/99
(OPEN ON BLACK SCREEN}
VO: For people in need, the future never looks darker than

during the holidays.

(A SMALL WHITE LIGHT BEGINS TO APPEAR)

VO: But thanks to the Salvation Army, no matter how bad
things seem, there’ll always be a light at the end of
the tunnel.

(OTHER MULTI-COLORED LIGHTS BEGIN TO APPEAR)

vVO: Several lights, in fact, if we all pitch in.

(THE LIGHTS FORM THE SHAPE OF A CHRISTMAS TREE.
SUPER: SALVATION ARMY TREE OF LIGHTS)

VO: This holiday season, please give to the Salvation Army’s
Tree of Lights.

(SUPER: AMERENUE LOGO)

VO: This message brought to you by AmerenUE.

Schedule 4-4
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TELEVISION

AmerenUE

Choice/Change

“Football”/UE ZRGT3085

3/3/00

:30

MAN 1: Defense, defense come on. No...now pass. No get him.

MAN 2: He’s got a man open downfield, but he decides to
run. He picks up a block.

MAN 1: Oh no, what are you doing...get him. Get him!

ANNCR: How you use your electricity is up to you. Who you
buy it from should be, too.

MAN 1: Stop him! Oh no.

MAN 2: Touchdown! {Man clapping)

AmerenUE. Embracing Change. Encouraging Choice.

Schedule 4-5
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TELEVISION

AmerenUE
Choice/Change
“Dancing”/UE ZRGT3086
3/3/00 As Produced

:30

(SFX: Record Playing)

(Grandfather and young granddaughter dancing}
ANNCR: How you use your electricity is up to you. Who you buy

it from should be, too.

AmerenUE. Embracing Change. Encouraging Choice.

Schedule 4-6
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TELEVISION

AmerenUE

Choice/Change

“Walk the Dog”/UE ZRGT3087
3/3/00 As Produced

:30
(MUSIC UP AND UNDER)
| WOMAN: Mark, Earl wants to go for a walk.
(Dog barks)
ANNCR: How you use your electricity is up to you. Who

! you buy it from should be, too.

AmerenUE. Embracing Change. Encouraging Choice.

Schedule 4-7
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TELEVISION

AmerenUE

4™ Quarter TV
“Bump in the Night”
:30

{TIGHT ON SERIES OF KIDS’ NIGHTLIGHTS BEING TURNED ON.)
VO: At AmerenUE, we have programs in place to help
the environment...improve neighborhood safety...

attract new businesses and jobs...even help students
pay for college.

But of course, all that's nothing compared to our ability to
chase away things that go bump in the night.

(HOLD ON A HAPPY CLOWN NIGHTLIGHT. SUPER LOGO AND TAG.)

VO: AmerenUE. We're Always There.

Schedule 4-8
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Got any bright ideas for the
PARKS, PLAYGROUNDS AND BALLFIELDS

in your community?

If there’s a public place in your neighborhood that needs new or improved
lighting, the AmerenUE Smartlights Program can help. Smartlights provides
funds to help qualified not-for-profit and community groups buy energy-efficient
public lighting. To be eligible for funds, groups must complete a SmartLights
application and provide AmerenUE with a plan that includes energy-efficient
lighting. Ameren-UE will accept applications from communities and organizations
within the AmerenUE service area. Application deadline is September 30. For
infermation or an application, call 1-800-552-7583. Or visit us on the web at

www.ameren.carm, And do something to bring your ideas to life. And to light.

A )
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We're Always Thare.

AMERENUE -*BRIGHT IDEAS"
ACS0322AU

RODBERS

TOWHKSEND
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Central Apex Aeproductions
v Customer:Rodgers Townsend wiBS07.1 Date:9-16-59 ‘

SHUT THE DOOR!

AND OTHER ENERGY-SAVING TIPS

Kur parents were right. Keeping doors and windows tightly shut is an
important and easy way to keep heat in its place. And energy bills in check.
Here are some other simple things you can do: Lower your thermostat a few
degrees. Every degree results in a savings of about three percent. To boost
the energy efficiency of windows, open drapes and shades during the day,
and close them at night. To heip keep your furnace running smoothly, change
the filter every month. And be sure to weather-strip and caulk doors and
windows. A well-caulked, weather-stripped home can result in savings of
up to 30 percent. By taking these simple steps, you'll save energy. You'l
save mor;ey. And your parents will be very proud. For more information on

making your home energy efficient, visit us on the web at www.ameren.com.

) Al )
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We're Always There.

AMEREN UE “SHUT THE DOOR"
AC90586AL1
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IT'S BETTER TO GIVE
THAN TO RECEIVE.

IT’Ss EVEN BETTER TO DO BOTH.

Tw‘s holiday season, when you sign up for Direct Pay from
AmerenUg, we'll give $10 to the Salvation Army Tree of Lights
program in your area. In return, you not only receive the
satisfaction of knowing you're helping others, you also benefit
from the convenience of having your electric bill paid directly
from your checking or savings account. Each month you'll get a
statement in the mail that tells you how much you owe and the
date it's due. On that date your payment will be deducted.
directly from your account. You don't have to spend time writing
checks, addressing envelopes or mailing your payment. So sign
up for Direct Pay by January 31, 2000. And while you're doing a
littfe something to help yourself save time, you'll be doing a lot

more to help others. To find out more, calt 1.800.552.7583.
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Canlral Apex Raproductions
Customer:Aodgers Tc #17509-1 Date: 12721199 K

WE’RE HAPPY TO HELP
BRIGHTEN THE FUTURE FOR
ONE HUNDRED STUDENTS.

Eis year, Ameren will fund 100 callege scholarships, each worth $2,500.
The scholarships are need-based and are available to qualified students
from among our AmerenUE and AmerenCIPS customers. To be efigible,
applicants must be enrotling full-time and seeking an associates or

baccalaureate degree at an accredited Missouri or lllinois college.

For an application, send a self-addressed stamped envelope to The
Scholarship F;)undation, 8215 Clayton Road, St. Louis, Missouri 63117,
Application deadline is April 15, 2000. Recipients will be notified June 1.
For more information, call The Scholarship Foundation at 314-725-7990,
or e-mail them at schlrshpfd@stinet.com. Employees and dependents

of Ameren and The Scholarship Foundation are not eligible.

A
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We're aiways there.

AMEREN UE “WE'RE HAPPY"
AC9074BAN
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RADIO

AmerenUE

Direct Pay/Tree of Lights
“Jane and Fred” :60
REVISED 11/4/99

(HOLIDAY MUSIC UP AND UNDER)

ANNCR 1: Thanks to the time she saved using Direct Pay to pay her
AmerenUE bill, at a holiday party last year, Jane was
able to linger just long enough under the mistletoe for Fred
to notice. (SFX: LIP SMACK)

Well, as you can imagine, that innocent peck on the cheek
ignited love’s eternal flame. Jane and Fred started dating,
talk of marriage soon followed, a date was set, Jane picked
out a dress, Fred bought the rings, the ceremony was
beautiful, the honeymoon was great, they bought a house,
moved in, and are expecting twins any day now...all thanks
to Direct Pay from AmerenUE.

Of course, we’re not saying that the time you save having
your AmerenUE bill paid directly from your checking

or savings account thanks to Direct Pay will change your life
the way it did Jane and Fred’s...but you never know.

(SFX: LIP SMACK)

ANNCR 2: Sign up for Direct Pay before January 31%, 2000, and
AmerenUE will donate $10 to the Salvation Army Tree
of Lights. To signh up—and help the Salvation Army—
call 1-800-552-7583 (1-888-789-2477).

AmerenUE. We're Always There.
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AmerenUE

RADIO

Restructuring Spot
“Alarm Clocks”/UE RT00-1
3/3/00 As Produced

60

[NOTE: The feel of this spot is like a documentary]

GUY:

ANNCR:

GUY:

ANNCR:

GUY:

Yeah electric alarm clocks are my passion.
Evan Willnow, alarm clock collector.

As of right now today | got 267 alarm clocks and no fwo of
them are alike. See these two (SFX: Alarm), they look very
similar, but um they are not identical, they’'re like snowflakes.

Like this one over here, | think it was made by some druids,
not actual druids, but like the descendants of druids made it.
I don’t know what it means but it fits really well in the corner.

And this one over here in the shape of a chicken, this is my
kitchen alarm clock. It tells you when to eat breakfast, the
chicken {man clucks like a chicken) and that's like breakfast
time. You know | really don’t need an alarm clock to tefl me
when to eat.

So | added 12 outlets, and each one has 2 plugs, so | could
put 24 new alarm clocks in here.

How you use your electricity is up to you. Who you buy it from
should be, too. AmerenUE. Embracing Change. Encouraging
Choice.

No please don’t touch that teddy bear clock. Yeah...no it's ok,
it’s just you can look at it. Um, but if you could step back a
little.

Schedule 4-14
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RADIO

AmerenUE
Restructuring Spot
“Plant Music™”/UE RTQO-2
3/3/00 As Produced

:60

[NOTE: The feel of this spot is like a documentary]

WOMAN:  Plants are just like people. They need air, they need water,
uh...love, right? And they need music.

ANNCR: Mary Willard plays music for her plants.

WOMAN: | spend some time and a little bit of money trying to find out
the particular musical taste of each of my plants.

(SFX: DIFFERENT TYPES OF MUSIC FIGHTING EACH OTHER)
(Shouting over the music) I've just put on different types of
music at the same time. Each plant has its own plugged in
stereo system. Step over the hibiscus.

This one is my spider plant and you can see he loves
the heavy metal. P’'ve actually put him in a leather pot.

This is fern, and with her it's either Ride of the Valkeries
or she goes all wilty on me.

| hum...l can hum? No, no, no be careful because this
one is my rubber tree.

ANNCR: How you use your electricity is up to you. Who you buy it from
should be, too. AmerenUE. Embracing Change. Encouraging
Choice.

WOMAN: For every plant there is the perfect music that really makes
them...bloom.
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RADIO
AmerenUE
“SmartlLights Outfield/Concert”
6/10/99 As Produced
:60
SFX: NIGHTTIME AMBIENCE; ALUMINUM BAT HITS BALL
GUY: I gotit...l gotit. [gotit. I...
SFX: BALL HITS HIM ON THE HEAD; HE HITS THE GROUND;
CROWD GOES “Oooooh.”
GUY: ...gotit.

ANNCR: If there's a park, ballfield, playground or other public place
in your community that could use better lighting, have your
neighborhood group call AmerenUE and ask about the
Smartlights Program. Call 1-800-552-7583. AmerenUE.
(MUSIC) We’'re Always There.

[PAUSE]

SFX: NIGHTTIME AMBIENCE; CLASSICAL MUSIC

MAN: (Sigh) These Concerts in the Park are se romantic. Being
here with you. Under the stars. Barely enough moonlight to
see. And yet, | feel your presence next to me. Breathing the
same air. Our inner spirits perfectly aligned. Oh, Sally...

MAN 2: Sally? Who's Sally? Let go of my hand!

ANNCR: If there's a park, ballfield, playground or other public space in
your community that could use better lighting, have your
neighborhood group or not-for-profit organization call
AmerenUE to apply for a SmartLights grant. Call
1-800-552-7583. AmerenUE. We're Always There.
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RADIO

AmerenUE

“SmartLights Night Vision/Pepper”
6/10/99 As Produced

160

SFX: DOORBELL

WOMAN:  Oh, it's the good-looking guy | met at the park last night!

SFX: OPENS DOOR

WOMAN: GASPS

SFX: SLAMS DOOR

ANNCR: If there’s a park, ballfield, playground or other public place
in your community that could use better lighting, have your
neighborhood group call AmerenUE and ask about the

SmartLights Program. Call 1-800-552-7583. AmerenUE.
(MUSIC) We’'re Always There.

[PAUSE]
SFX: DOOR OPENS; CLOSES; DOG PANTING, COLLAR JINGLING

WOMAN: Good boy, Pepper. You like walking in the park at night, don’t
you? Yes, you do. Oh, you’re such a good boy. Hold on, let
me turn on the light.

SFX: PULLS CORD ON LAMP
WOMAN: Hey. You're not Pepper. (SFX: Grrrrr.)

ANNCR: If there’s a park, ballfield, playground or other public space in
your community that could use better lighting, have your
neighborhood group or not-for-profit organization call
AmerenUE to apply for a SmartLights grant. Call

1-800-552-7583. AmerenUE. We're Always There.
Schedule 4-17
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THIS COULD ‘THIS COULD
SAVE YOUR LIFE. SAVE OUR LAKE.

) —

ADOPT THE SHORELINE AND GIVE SOMETHING
BACK TO THE LAKE THAT GIVES YOU SO MUCH.

oin hundreds of volunteers in their effort to keep the Lake
of the Ozarks shoreline safe and clean. Approximately 500 miles
of lakefront is now being maintained. However, 600 miles
still rermain up for adoption under Ameren's Adopt-The-Shoreline
program at the Lake of the Ozarks. We'll supply trash
bags and up to 3200 in disposal costs for every 5 miles
of shoreline. Let's do something good for the fake that’s so
good to us. Call AmerenUE's Shoreline Protection Hotline

at 573-365-9310 or visit our website at www.ameren.com.

Al

“AmerenF

2000 Ameren Com

AMEREN UE “SAVE YOUR LIFE"
AC00118A1

R OB G ER S TOWNSENTD

PREPARED 4/27/1939
SIZE: 4'x6"
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TELEVISION
AmerenUE
Do The Right Thing-99 . :
Steger/Stage
115
3/19/99
BOY: Sponsored by AmerenUE who reminds you to do the
right thing around electricity.

Keep ladders away from power lines.
Never ever climb utility poles.

Be careful.

(Clapping SFX}
AmerenUE Logo
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TELEVISION:

AmerenUE -
Do The Right Thing-99

Steger/Kite

115

3/19/99

BOY: Sponsored by AmerenUE who reminds you to do the right thing around

electricity. Who, what...?

GIRL 1: When you see a power line on the ground, stay away.
BOY: Ooh... uh.

GIRL 2: Never climb a tree that's near a power line.

BOY: Play it safe.

AmerenUE Logo
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RADIO
KMOX - Live From

AmerenUE

Energy Tips

“Fill Up/UE”

160

REVISED 5/12/98

SFX: Sounds at a gas station; traffic in background.

ANNCR: I'm here at the gas station to help AmerenUE make a point about
saving energy at home. Just like your car needs gas to keep it
running, your home needs energy to keep it cool in the summer and
warm in the winter.

SFX: He puts gas pump into car.

ANNCR: Now, here’s how a lot of homes use energy... (gas shoots out of
pump) ... quickly and inefficiently.

But by turning the thermostat up a few degrees in the summer, and
down a few degrees in the winter, you could really cut down energy
use... (gas slows) ... three percent for every degree. It's what we at
AmerenUE call good thermostat management.

(Gas slows.) That's better. For even greater energy savings
throughout the year, weather strip doors and windows (gas slows)
can caulk gaps in vents, electrical outlets and window air conditioners
(gas is crawling out now).

in some cases, a well-caultked, well-insulated and weather-stripped
home uses up to 30 percent less energy.

SFX: Horn honks. Guy walks up.

GUY: Hey buddy, what's taking so long?

ANNCR:

One more thing. Follow these tips and you not only save energy and
money, you also help the environment.
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GUY:

ANNCR:

GUY:

And who are you talking to?

AmerenUE. (AMEREN MUSIC) We're always there.

And where did that music come from?

Schedule 4-24
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"WHAT'S
THAT

OSMELL?

If it smells bike rotten eggs it could be gas. So, whatever vou do, don' light a flame or use
electrical equipment. Open the windows and leave the area. Then call AmerenUE at
1-800-552-7583 or in Jefferson City ar 635-0171. To prevent carbon monoxide buildups,
check chimneys and gas appliance vents at least once a year. And before doing any

digging, call 1-800-DIG-RITE.

Al
“4Ameren Ut

We're always there.

i WWW,ameren.com -
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If it smells like rotten eggs it could be gas. So, whatever you do, don't light a
flame or use electrical equipment. Open the windows and leave the area. Then call
AmerenUE at 1-800-552-7583. To prevent carbon monoxide buildups, check chimneys
and gas appliance vents at least once a year. And before doing any digging,

call JULIE (Joint Utility Location Informarion) at 1-800-892-0123.
Al
“ Ameren Ut

We're always there.

- www.ameren.com

\ qq é hS g’ﬁ:gTY Schedule 4-26



S2:Y St tows Business JournaL BOOK OF LISTS 2000 Eomow

. ONE OF THESE MACHINEﬁ IS WASTING -ENERGV

ND T’ S YOUB JoB TO0 FIGURE OUT WHICH ONE.

. ..."" . g

Not a problem. Introducing Abacus™ by Ameren.
The easy way to manage your company’s energy
usage. First we install @ wireless meter. Then you
simply log onta the internet to view data as recent
as yesterdays. down to the last quarter hour You'll
nat oy pinpoint the problem, but you'll also learn how
1o make easy-to-read reports and customized charts
and graphs. And since its gasy and inexpensive to
move the wireless meters around, Abacus will
continue to provige solutions throughout your enlire
business. o fearn more abour Abacus or (0 request
a free brachure, call toll-free 1-877-JABACUS
{1-877-322-2287). Or visit us on the web at
http;#fabacus.ameren.com. It's fast. Its easy
it's energy management made simple.

A
“ZAmerenlF

We're atways thare.

BC 20626

Snnce Bus. Jouenar
Beoor oFf (iSTS

TL Is Now

TN
S

Shk St. Louis
Aan Communications

Sl Brivgying The Best
In Lucent Producls
To St. Louis Business.

And we're still the company that keeps
St. Louis businesses talking with:

+ The best. in product quality —
new, state-of-the-art phone
systems from Lucent including
Partuer®, Legend®, Definity®

+ Backed by the best in local service,
tnstallation, maintenance
and support utilizing our own
, Lucent-certified technicians.

(314) 301-4600
FAX (314) 301-4656 Lucent Technologies

2030 Altom Court. BusinessPartner
St Louis, MO 63146

AUTHORIZED DEALER

ADVANCE
YOUR CAREER

The St. Louis Business Journal gives you weekly
updates on the employment scene is Greater

5t. Louis. Whao's hiring? Who's expanding?
Wha's “re-engineering”? You can't take advantage
of opportunities if you don’t know zbout them.
Can you put your career on hold while you wait
for your name to come up on the routing slip?
Make a career move. Get a personal subscription
{0 the Business Joumnal today. It's business news
that can take you places.

To Start Your Subscription,

Call (314) 421-6200
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"' Th_e Power Of Community

. INAS

BN

"For more than nine decades, AmerenUE and our employees . - i E S:
: 'hm been thore for our cmm dalnranng reliable energy g 0\2

' _thenghtpnca. Butﬂlat'slustpano!mesbury_. '

EDNESDAY, OCTOBER 27 . [l rwe'realsdhaﬂhfekrvcommunitywésewgj'__‘_:__‘-'_,

RCGA Environmental Conference
Bam 10530 pm. : |
Hyatt Regency Hotel - St. Louis Union Station AI'I'IEI'EII“E Wﬂl‘l(SWlﬂlﬂle ncmm a“d local gwemmem .

Call 314/444-1144
alt 3 -grnups in anuu and Illmms, and other lncal ecnnomlc B

Technology Gateway Alliance .

Workforce Enhancement Committee Meeting - . dEVEIOpﬂIEI‘It Q'U“PS "0 a_ﬂ'acl and Reep hIlSII'IBSSBS “'

8 a.m., CAIT-Washingion University o S 3 - .

Call 314/444-1112 urarea, - - -

S/ grwzeéew

Y 'THURSDAY, OCTOBER 28

Gateway Best Practices Awards Ceremony

. and Symposium L
Sponsored by Arthur Andersen AmerenUE has been a pan of almost every malor (and some .
7:30 am. 1o 4:30 p.m., Eric P. Newman Center '

_Call 314/425-3551. : nut-sn-major) Iocal civic effort since we helped turn onthe

= Aml our eﬁolts'dnh't stnpﬁm economic development...

" St Louis Speakers Series .
Maya Angelou, poet, author and playwright
8 p.m., Powell Symphony Hail
Call 314/444-1145

. llghts atthe 1904 St. Loyis Warld's Fair. tr the process, we've

. Ilelpe:l some world-claas orgamzahnns help our neighbors. .

“OCTOBER 29 - NOVEMBER 7

Aftefall.welivahae.tou. And we care about ourcommunity,.
8th Aniwal St. Louis Intemﬁt‘z:t-ional Film Festival LR ’ ' -
Call 314/367-FEST

i i COMING-EVENTS ==~

November 5 Missouri Venture Forum
Speaker: Maxine Clark
Build-A-Bear Workshop
7:15 to 9 a.m. University Club
Call 241-2MVF for reservations

November 10 RCGA Breakfast With The
Gazelles, featuring Raymond
Harmon, Chairman, Hasco
International, Inc. Tepic:
Living with the Venture
Capitalist. Ces & Judy’s,
7109 am. Call 314/444-1182.

November 18 St. Louis Speaker’s Series
Colin Powell, 8 p.m.
Powell Symphony Hall
Call 314/444-1145

'Deccmber 9 YWCA Leader Lunch XIX
ol Call 314/531-1115

.‘h
F .
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May the light burn bright in every community.

Al
R “a/AmerenlE

. Wa're Always There.

©1539 Ameren Carp.

CE wwawameren.com -

AMEREN “SPRINKLER" - $T. LOUIS BUSINESS JOURNAL CORPORATE CITIZENSHIP
) AC90384A1

aouusns%ruwussun

Schedule 4-30
PREPARED 6/14/1939
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May the light burn bright in every community.

Al
“aAmerenUE

Wa'rs Always There.

T ald Afw FOAE

AMEREN UE “SPRINKLER™ — CHEARY DLAMOND / 61
ACS0299A1 I ﬂ Cl
nnnnsns-ruwustun 4
PREPARED 5/6/99
SUE:
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. We're affering eneri savings progroans for sehool binldings tke onrs Theowgt ane werees e B

(Energy Simings Partnership). we ke i good fook s how eflietentle s sebons o cnersn Yl o

L A R

might significantly save nn their bills.

We've already shown businesses how te save somidtion dofizes senodh

vt Frenn e vt e S
by changing his lighting system. 1o the wareiouse mamiter i - sivips e s

: e
SR

simple new technology.
. : , AT S e \1Z
For information to help vou get started. ¢al} (5143 35425 ok, o -

7
So vou can be saving TOMOFTOW. //Am Ef E” UE

We'pe adwins there,

1f you're looking

~ for ways to cut costs,

AmerenUE can save _

you the 'e’n"erg.‘.y; i
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If you or something you're carrying comes
in contact with an overhead power line,

. the results could be fatal. So please be
- -careful with ladders, pool skimmers, tree
~pruners and other outdoor equlpment.
Thank you for workmg safely.

SR\ :
3 /IAmerenlIE

" We'e always there

. Presented in the interest of pubhc safety www.ameren.com

©1539 Ameren Corp.

Cre ey e iy
T I INN

AG8O505CU1 Schedule 4-33
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WARNING!

' Overhead power lines can be dangerous.

Even fatal. So be sure to avoid them when

"~ you're handling kites, mode! airplanes,
.. pool skimmers and other outdoor toys
' “and equipment. Because it's more fun
,}'lwhen you play it safe. |

WAmeanE

- We're always there.

= Presented inthe mterest of publu: safety. wwwamerencom

©1999 Ameren Corp.

e
BT St

AC80505BU1 Schedule 4-34
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3 lf you come in contact wrth an underground
_“power line, the results could be fatal. So
- please be careful with shovels, landscaping

.~ tools and construction equipment. If you're not
- sure where the power Irnes are in your area,
"j;l)call -800 DIG RITE

\w
/IAmeren UE

- We're always there.

Presented in the interest of pubhc safety www.ameren.com
o - . ®1999 Ameren Corp.

AC80505AU1
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May the fight burn bright in every community.

Al
“ZAmerenUE

We're Always Thera.

© 2000 AMEREN COAP

AMEREN “COMMUNITY/KIDS" - ST. LOUIS VARIETY CLUB
ACS0692A1

R ODGER RS TOWHNSERHNDTD Schedule 4-36
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May the light burn bright in every community.

A

“ZA\meren U N

Wie'rs Always Thara

| Wanavameren com

AMEREN “TBD" — MISSOURI BLACK EXPO

AC90435A2
Schedule 4-37
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ELIMINATE WATER FOUL.

M §

ADOPT THE SHORELINE AND HELP KEEP
THE LAKE OF THE OZARKS BEAUTIFUL.

’Il:rough Ameren's Adopt-The-Shoreline program at the Lake of the Ozarks,
hundreds of volunteers are helping keep more than 400 miles of lakefront
clean and litter free. But these's still more work to be done, because there
are more than 1,100 miles of shoreline in all. So, if you and your group or
organization would like to help, contact AmerenUE. We'll supply trash
bags and pay up to $200 in dispo;al costs for every five miles of shoreline
adopted. To find out more or to register your group, call 573-365-9310. With

your help, well all benefit from a safer, cleaner Lake of the Qzarks shoreline.
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We're Always There.
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Just before it rises, we are all transformed into the eager,
excited children we used to be.

What else but the arts can do that?
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We're Always There.
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Just before it rises, we are all transformed to the eager,
excited children we used to be.

What else but ths arts can do that?

Al

“\meren UE

Wa'ra Always Thers.
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© 1999 AMEREN CORP.

AMEREN UE “CURTAIN" — 1999 MUNY PROGRAM
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Just before it rises, we are ail transformed to the eager,
excited children we used to be.

What else but the arts can do that?
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We're Afways There.
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Just before it rises, we are all fransformed to the eager,
excited children we used to be.

What else but the arts can do that?
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We're Always Thers.
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While the music would be just as powerful in absolute darkness,
the musicians might have a bit of a problem.

A e
e e 2 b e P Sa=s
o
Tbatl e

N2

“IAmeren UF

Wa're Always Thare.
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While the music would be just as powaerful in absolute darkness,
the musicians might have a bit of a preblem,
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AMEREN UE "MUSIC" - SHELDON CONCERT HALL AD
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While the music would be just as pawerful in absolute darkness,
the musicians might have a bit of a problem.

Al

2 imeren UE

We're Abways Theee,
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AMEREN UE "MUSIC" - ST. LOUIS SYMPHONY ORCHESTRA PROGRAM
AC90442A1

R 0D GER S TOWMNSEND

PREPARED 7/14/1999
SIZE: 44 x3%

Schedule 4-47



St Lnoig ED)'\ T)/UZCURJL
Ba o1l

a)

We don't mind if the fights are taken for granted,
so long as they help the performers shine.
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We're Always There.
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We don't mind if the lights are taken for granted,
st long as they help the performers shine.
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We're Always There.
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AMEREN "THEATRE" - 99" DANCE ST. LOUIS
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We don’t mind if the lights are taken for granted,
so lang as they help the performers shine.
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