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Program Overview
• Business solutions incentive pilot program case ET-2021-0020

• $1.9M budget cap (20% limit for administrative and marketing expenses)

• Targeted to promote off-road vehicles to electrify including:
• Truck Refrigeration Units (ETRU)
• Class I Electric Lift Trucks with a capacity greater than 6,000 pounds



Mid-point Filing Requirements



Expenditure Review

• Applied Energy Group costs are for application portal build and on-going monthly hosting fees

• Reach Strategies helped design marketing and education handouts as well as overall marketing strategy guidance

• Monthly breakdown can be found in the spreadsheet “Off road spend as of 12-1-2022.xls”

Category Vendor Amount (As of 
12/1/2022)

Incentives $5,000
Administration (Portal) Applied Energy Group $55,878
Education and Marketing Reach Strategies $28,063
Total $88,941
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Revenue Estimate
• No access to data to inform how lift 

truck demand will impact monthly 
billing demand, so a range has been 
provided.

• Estimated annual revenue range:
• $3,157.12 - $3,867.18

To Number Of Days Seasonal Assumption Low Incremental Revenue High Incremental Revenue
10/02/2022 10/31/2022 29 W $                                   226.53 $                                    301.73 
08/31/2022 10/02/2022 32 S $                                   391.52 $                                    516.80 
08/02/2022 08/31/2022 29 S $                                   354.81 $                                    480.09 
07/04/2022 08/02/2022 29 S $                                   354.81 $                                    492.40 
06/02/2022 07/04/2022 32 S $                                   391.52 $                                    579.36 
05/03/2022 06/02/2022 30 W $                                   227.73 $                                    274.90 
04/03/2022 05/03/2022 30 W $                                   205.59 $                                    205.59 
03/03/2022 04/03/2022 31 W $                                   199.71 $                                    199.71 
02/02/2022 03/03/2022 29 W $                                   173.15 $                                    173.15 
01/04/2022 02/02/2022 29 W $                                   173.15 $                                    183.71 
12/01/2021 01/04/2022 34 W $                                   236.84 $                                    237.97 
10/31/2021 12/01/2021 31 W $                                   221.76 $                                    221.76 



Key Points
• Overall incentives paid out have been minimal, which may indicate the incentive amounts are not sufficient to 

motivate purchasing decisions

• Performance of equipment, batteries and behavior will impact the customer's charging strategy and associated 
economics

• Educating customers continues to be valuable in promoting off-road electric technologies

• Ameren Missouri’s proposal is to significantly reduce on-going administrative costs by cancelling existing AEG 
contract, but continue to keep incentives available to customers via a manual application process.



Appendix



Application Portal
• Application Process Link:

• https://ameren-
or.programprocessing.com/programapplication/?ft=6A706FE0EA5711EBB9B063C1F04DBC3E&_gl=1*1xuabm3*_ga*MjAxMDg
3NjMzOS4xNjE3OTA2Njk0*_ga_8C6F435CY5*MTY2OTczNzMxMi4xMTAuMS4xNjY5NzM3NDk0LjAuMC4w

https://ameren-or.programprocessing.com/programapplication/?ft=6A706FE0EA5711EBB9B063C1F04DBC3E&_gl=1*1xuabm3*_ga*MjAxMDg3NjMzOS4xNjE3OTA2Njk0*_ga_8C6F435CY5*MTY2OTczNzMxMi4xMTAuMS4xNjY5NzM3NDk0LjAuMC4w


Marketing Materials
• 2 informational brochures created

• Consultative selling approach which includes a 
discussion on how charging behavior can impact 
the economics of the equipment including impacts 
of time of day rate structures

• Company welcomes feedback on marketing 
materials and associated messaging


	Midpoint Business Solutions Report
	Program Overview
	Mid-point Filing Requirements
	Expenditure Review
	Incentive Overview
	Revenue Estimate
	Key Points
	Appendix
	Application Portal
	Marketing Materials

