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Included in today’s presentation

• Responding to the coronavirus pandemic

– Spire’s support of our communities 

– Digital communications – web

– Social media

– Executive leadership – customer communications

– Channel-specific tactics for an effortless customer experience (IVR)

– Public communications - PSAs

– Marketing 

– Earned media
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• Creating opportunities to help residential and business customers 
affected by the pandemic

– Spire’s support of our communities 

– Digital communications – web

– Social media

– Public communications

– New LIHEAP webinar

– Marketing 



Responding to the coronavirus 
pandemic
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Our response 

Throughout this unprecedented time, we’ve remained focused 
on supporting our customers and communities, while 
continuing to operate safely for the health of our employees 
and those we come into contact with. That’s why we:

• Suspended disconnections and late fees until May 31, 2020

• Encouraged all employees to work from home, if possible, to limit the spread of 
coronavirus

• Encouraged social distancing and the use of personal protective equipment in the 
field

• Committed $500,000 in matching gifts to new or increased DollarHelp
donations, providing grants for families and small businesses impacted by 
coronavirus

• Committed $250,000 to food banks across the communities we serve 
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New content, curated to meet the needs of a changing situation
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SpireEnergy.com/Coronavirus
contains Spire’s response



A closer look at page content
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Social media
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Social media
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CEO email to all customers
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Read the full email: https://spireenergy.com/ceo-suzanne-sitherwood-
message-coronavirus



Earned Media
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Full interview 



Creating opportunities to help
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SpireEnergy.com/Relief – a new communication portal
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Mentions
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Sample of DollarHelp/assistance social media posts
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Targeted communications about help for businesses
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Print advertising

Spire |  Spire’s  response to coronavirus16

St. Louis Post-Dispatch

St. Louis AmericanAlso exploring other placements for week of 5/26 
(KC Star, etc)



New LIHEAP webinar
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https://spireenergy.com/liheap



Broadcast media 
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Listen here 
Also serves as IVR and on-hold recording

Watch here

DollarHelp Commercial

Eastern Missouri coverage 
• St. Louis Business Journal (4/16) 
• Fox 2 Now (4/16) 
• KSDK (4/16) 
• St. Louis Post-Dispatch (4/17) 
• STL Live (4/17) 
• NRP sponsorship *and public service 

announcement
• PBS public service announcement
• Entercom public service announcements
• Entercom advertising 5/19 – 5/31 *

Western Missouri coverage 
• KOAM – Joplin – Multiple news mentions 4/16 
– 4/17 
• Kansas City Chamber (4/16) 
• St. Joseph News-Press (4/17) 
• Entercom public service announcements
• Entercom advertising 5/19 – 5/31 *

Placements are earned (unpaid) unless indicated by *



Results
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Results to date (and counting!...)

• ~60,000 unique pageviews of coronavirus and related content on 
SpireEnergy.com

• 7 million+ impressions

• 61,000 emotional engagements (reactions, shares, comments)

• 10,000 link clicks across social media channels
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