BEFORE THE PUBLIC SERVICE COMMISSION
OF THE STATE OF MISSOURI

In the Matter of Kansas City Power & Light )
Company’s Request for Authority to Implement ) Case No. ER-2018-0145
A General Rate Increase for Electric Service )
In the Matter of KCP&L Greater Missouri )
Operations Company’s Request for Authorization to ) Case No. ER-2018-0146
Implement A General Rate Increase for Electric ).
Service )
NOTICE

COME NOW Evergy Metro, Inc. d/b/a Evergy Missouri Metro (“Evergy MO Metro™) and
Evergy Missouri West, Inc. d/b/a Evergy Missouri West (“Evergy MO West”) (collectively, the
“Company”) ! and respectfully state as follows to the Missouri Public Service Commission
(“Commission”):

L. On September 25, 2018, the Company filed a Non-Unanimous Stipulation and
Agreement Concerning Rate Design Issues (“Rate Design-TOU Stipulation”) which included an
agreement between the Company, Staff, the Office of the Public Counsel (“OPC”), Missouri
Division of Energy (“DE”), and Renew Missouri Advocates (“Renew MQO”) (collectively, the
“Signatories”) on Time of Use (“TOU”) rates.?

2. On October 31, 2018, the Commission issued its Order Approving Stipulations
and Agreements (“Order”) which approved the various settlements between the Signatories in

these dockets, including the Rate Design-TOU Stipulation referenced above.

! Effective October 7, 2019, Every MO Metro adopted the service territory and tariffs of Kansas City Power & Light
Company; and Evergy MO West adopted the service territory and tariffs of KCP&L Greater Missouri Operations
Company.

2 “When completed the Company will submit to the Commission the following documents on an ongoing basis:
Customer research plan, business case for shadow billing, marketing and education plan, EM&V plan, Customer
Feedback Mechanism, Customer Behavior Metrics, EM&V interim and final results and documentation shared at each
stakeholder meeting.” Rate Design-TOU Stipulation, Section 2.e., p. 6.



3. Pursuant to the provisions of the Rate Design-TOU Stipulation the Company is
filing the attached MO Residential Time of Use Plan (presented on January 22, 2020) and
designated as Exhibit A.

WHEREFORE, the Company respectfully request the Commission take notice of the
attached.

Respectfully submitted,

le] Robert 9. FHack
Robert J. Hack, #36496
Roger W. Steiner, #39586
Evergy, Inc.

1200 Main Street

Kansas City, MO 64105
Phone: (816) 556-2791
Phone: (816) 556-2314
Fax: (816) 556-2787
rob.hack@evergy.com
roger.steiner@evergy.com

James M. Fischer, #27543
Fischer & Dority, P.C.

101 Madison Street—Suite 400
Jefferson City MO 65101
Phone: (573) 636-6758

Fax: (573) 636-0383
Jfischerpc@aol.com

ATTORNEYS FOR EVERGY MISSOURI
METRO AND EVERGY MISSOURI
WEST

CERTIFICATE OF SERVICE

I hereby certify that copies of the foregoing have been mailed, hand-delivered, transmitted

by facsimile or electronically mailed to all counsel of record this 23" day of January 2020.

Zeger U. Steiner
Roger W. Steiner
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MO Residential
Time of Use Plan

Stakeholder Update
January 22, 2020
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= Agenda

e Strategy and Cross-Functional Collaboration
* Marketing and Outreach

e Education, Enrollment and Success

* Enrollments and Channel Activity

e Questions

* Next Steps

* Note: expect a follow up meeting by the end of Q1
2020 to discuss customer feedback, research, and
enrollment

EXHIBIT A
Page 2 of 39



Strategy and Cross-
Functional Collaboration
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BEFORE THE FUBLIC SERVICE COMMIESSION M O = Ti m e Of U S e Rat e Pl an

OF THE STATE OF MISSOURI

Bt s AL, ) MO West & MO Metro Stipulation & Agreement with

ompany s Feue for Auth
A Giemer| Raie Ineresse for

e MOPSC during 2018 Rate Case

Operations Companry ‘s Request for Authorization 1o
Empldement A (eenerall Rale Increase for Electric ]
Sernce

1. Establish a global awareness, education and

COME NOW Kansas City Power & Light Company ("RCPELT), KCPEL Gecaler

7kt ) e marketing plan to reach all customers

51wl the Office of the Public Counsel (OPC), Advasced Energy

PO DN ANTMOUS PARTIAL S
CONCERNING

A7), Mussouri Divissom of Energy (DE™), Missouri Joamt Municipal

. and Renew Missomi Advocaies (“Renew MO} e Design Stipulatses defises o meaningful and

Enroll customers within the opt-in TOU rate plan

1) Iy e thiisgh Thets pespoetive conmac], and e thewr Mon-1nanimotis eermative rabe plins @ the form of Tune of Use

Pariial Stipulation and Agreesseni concerning mie design ksnes (“Rale Design Stipalation’), pussomers following accepted best practice and

respectfilly state as follows to the Missouri Public Service Commission (*Commission”k stomers within the class. The Company believes

Shadow Billing Business Case

GREEMENTS moad selectsom of mies offeved 1o Customers and

I, SETTLEMENT OF SFECIFIC ISSUES fade an opportiity b Cstomss 10 sl demands

This sestlement resolves the following iwses on the Sepiember |8, 2008 Comected List of bomn thad shifiing boad. Fusther, TOW mics allow EVaI u ati O n M e aS u re m e nt an d Ve rifi Cati O n ( E M &V)
Esvmes filed in this case: Load Reseasch {11k the following feones im Bate Design{Class Cost of extract addtional beefil Bom rroenl spgrades in 1
Service (11T} {Time of Use Residential Rase Design): Tariffs TV Riders (V): Indiana Model (VT
Thind Pasty Charging Stations (VIT); and Dissributed Energy (VIIT). As soch, the partics do ot #eL and GO will affer 2 resadential Tame of Use C u Sto m e r R ese arC h
bedieve dhai i is peeessany i hear these uses as beginning on September 24, 208 piled by dhe Company in ey case, as anopd-u ral

Jermalve To wandard peesdential falcs, whach sl hadl

Customer Behavior Metrics

1
b mmte will vemain in effect weil changed by

(s mm— Customer Feedback Mechanism

Back 1o & aandasd rate will be rogured 1o wail 12 meonths before

ey will be chigible 0 re-enrodl in the TOU opi-em rate

Stakeholder Engagement
TOU Rate Design Case June 2020

© 0 N O Ok WD

The Signaiories wen e phewss, “erigimally poposed.” for @ puposs of idamtifyiag e readmaal TOU pilat
e ey e w0 i plited dhows el ninc b, aind speiainally eadhieo e KOPAL asd GMO s jivgmrals felatig
o pommbining TOU with MEELL,

EXHIBIT A
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~> Project Timeline to Date

Design Rate Case Digital Tools Marketing .
Workshop Order Procurement  Plan Employee Launch and
Industry Cross- Education Enrollments
Research & Functional &

Planning Team Formation Training

Rate Case Shadow Billing IT Requirements, Design, Development, Implementation, Testing, Launch
Negotiations Business Case
Stakeholder ; IC\:/Ir? Ckolmmlssmn
Engagement eck-In
Customer
Research
Plan )
EM&V Plan >
EXHIBIT A

Page 5 of 39



)) Our Goals

6 EXHIBIT A
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Marketing and Outreach
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Marketing and Outreach Strategy

« Strategy:  Simplify, Connect, Consistency

« Approach: Build momentum using phased approach
 Phase 1: Employees
* Phase 2: Advocates
* Phase 3. Mass Awareness
* Phase 4: Continued Enroliment

* Tactics: Use a mix of mass and targeted channels
« Messaging: Easy to remember and understand, Ex: “Wait ‘til 8”
 Creative: Bold, noticeable, welcoming and easy to read

> eve&.gy

Page 8
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& Campaign Approach Reminder

Building Momentum: Phased Approach To Rollout

Audience Employee Education Early Full Customer Target Customer
y Adopters/Advocates Education Campaign Enrollment
Length of 8 weeks 14 weeks 45 weeks
September — October, January October — December February — November Ongoing
Phase 2019 2020 2019 2020
Educate all employees to Enroll earlv advocates who can Educate all customers on rate
become knowledgeable Ary . options and high-level Used targeted channels to help
Goals help build trust in the program . ) .
resources/advocates for . understanding of TOU/Demand drive enrollments in the program
and provide enrollment feedback
TOU/Demand rates
. . . : Radio, Digital, Social, Email, Bill
Prlm_ary Web, Email, App, Signage Email, Social, E_Ivents, Direct Insert, Website, News Media, Social, Digital, Email, Web
Tactics Mal and other

> evep 5%%



)) Phase 1. Employee Education Launch

2019

SEP OCT JAN
. I
Employee Campaign Employee

Strategy

Educate employees to become knowledgeable Wait
resources and advocates for TOU and Demand plan [ 4]

f Use Plan

1. Confidently talk about the TOU and Demand rate plan — what the plan

Is, how it works, why it’s important to the company R

libciy Wil [ saddi SHIFT

Generate excitement by previewing marketing campaign | - n et

mmmmmm

Encourage early enroliment to gain first-hand experience and foster
knowledge/advocacy

3 evergy

Tactics Wait

Surround sound approach with some bold tactics to cut through all other rebrand,
merger, benefits communication
1. Use owed internal channels: web, email, TV monitors

Woea & comen be ey navince

2. Unique channels: elevator wraps, bathroom clings
30 QRC: Handout to help customer easily remember the rates and how they work




Phase 2: Early Adopters/Soft Launch

Employee Campaign _

Early Adopters s>evergy | ’mm

Con't have online access? REGISTER NOW

Strategi %
rategies . Save [$X] a year
« Enroll Early Adopters into plan with our new Wa:t8
» Create customer champions/advocates as they enroll and experience Time of Use Plan

the new rate plan S ———
« 750 in KCPL-MO and 750 in GMO —

We crunched the numbers, and based on your last 12 months of energy use,
we've determined that you could save about [$X] per year by switching to our
new Time of Use Plan.

There's no change In your service—just a little extra savings each month off
your energy bill based on your current energy behavior. Plus, if you reduce the
amount of energy you use [Mon-Fri. between 4 and 8 p.m], you could save
even more. Plus, you'll always save on weekends!

Who Are Our Innovators and Early Adopters?

v"  Electric Vehicle Owners

See for yourself. ise our new online tools to view your energy usage and see
how much you can save.

v' Savers
When it comes to enargy savings, timing is everything
v' Technology Early Adopters I
. ..:’.
1 : What is the new Time of Use Plan?
Our Time of Use plan Is an opticnal rate plan XHIBIT A
discounts when you shift your weekday (Mon.- & 39

times, like after 8 pm.




.o EV Drivers

>3 evergy

Save money on energy and EV charging
with our new Time of Use Plan.

O Tome of Lise plan ks 00 03tn o re D3N that rewards you with re
discourss when You SNt CROTY 1699¢ WDy fom B¢ PEdk howrs
[donday-Feldwy, 4.8 3.m] I'c 3n Kok plan or ebeario wohklo owrorc lke you.

L

1t you can shkt whenyou use Major apoances on Weehrlys~Bie setthg your
£V c1arger Imer 10 2tan Cigeig) i ker MR oc FUNTENY 1 dieimacher,
washi) machine od dryer awdy 1om the peak hows of Macdsy Fridsy 4.8
PUTL, JOU MY De Rl £0 SIE TOEY WD OUT New Time af USe Pisn. FUS,
youl aways sove 01 weekends nd Ixidiys

Costs are Ngher Aaing tre Poak howrs of Mord A Fridy, 4-3Pm, 3015
Enpertant 1 st Your e gy WaRe 1O v,

on't have online 8¢

37 REGISTER NOW

October 19 at 1:02 PM - @Model 3

In Kansag City, KCPL is no more and with it there is Evergy They have
tiered plans based on times electricity is used. So from 12-6am electricity is
$0.04/kW hr. Bam-dpm its $0.09/KWhr. $0.22/kWvhr (in winter. $0 27 in
summer) from 4pm-8pm . FINAlly back ta SO 09.kv/hr vom 8pm-12am. If we
stayed on what KCFL had us on it is $0 11/k\Whr at all imas. | have solar (no
backup battery) and charge our Model 3 at home 1-3 times a week
depending how much my wife charges at work (for free). \What are your
thoughts on the changes. IS it warih changing and then making sure | Charg2
from midnighi on

Artroye ‘gu“'«! soe | Arerage general rat

004
13:6AM CAMaPN e

PP ™ bR 1)

Qs 10 Comments

CHARGEDUPES

news about electric vehicles in KS and MO

Electricity Rates that Benefit EV Drivers,
Designed by an EV Driver

8 Sisrier - Oclober 22 31 8 24 AM

Evergy promales limed chargirig now. It's 6X more [nexpensive 10 charge
after midnight that beivaeen 4p-8p And &'s free to sign up far this
Screenshot from my ‘Raie Coach', a weekly ematt ihey send to subsciiwers

Here's how you used electricity during the
weekdays

What parts of your routine could you do at off-peak times?

6.90
460
0kWh I l ; unal
12am 6am 4pm spm 11pm

W Super Saver ($) Saver(s§) M Pesk ($5S)

On weekdays, electricity is 6x more expensive from

4 pm to 8 pm
$ 3% $S$ $$
12am 6am dpm gpm 11pm
O You and Iathers 10 Commaenls

Key Finding:
- Lots of great social media
discussion

- Say there are more willing to
try even if not an “auto

saver’

- Most read EV Newsletter
story of all 2019

>> evepafe%%



Don't have online access? REGISTER NOW

>>evergy
\\

- Auto Savers > e

You could save money by swiiching to our new Time of Use Plan. Discover
how it works and see how much you could save

Save [$X] a year

with our new

Key Findings: Its time Time of Use Plan

- Over 700 pages views from the
direct mailer

- Low engagement group on social

We crunched the numbers, and based on your last 12 months of energy use,
we've determined that you could save about [$X] per year by switching to our
new Time of Use Plan.

- Currently about half of signups from
this group

Switch to the Time of Use Plan and youll enjoy the same great service, plus a
little extra savings each month off your energy bill based on your current
energy behavior. Plus, if you reduce the amount of energy you use
[Monday-Friday, 4-8 p.m.], you could save even more. Plus, you'll always save
on weekends and holidays!

See for yourself. Use our new online tools to view your energy usage and see
Learn More how much you can save.

EVERGY.COM

= evergy Compare Energy Plans

Switch to the new 1200 Main Strest

Time of Use Plan and save. b Compare Plan Options

Based on your last 12 months ¢
determined that you might
by switching to our new

>>evergy.

What is the new Time of Use Plan?

Save money on

energy Wlth our new Our Time of Use Plan is an optional rate plan that rewards you with rate

discounts when you shift your weekday (Monday to Friday) energy use to
off-peak times, like after 8 p.m.

Time of Use Plan.

o
you might perform on the Time
Compare and learn more at Evergy. com{bsvel

If you can shift when you use major appliances on weekdays—like running the
To learn more and compare e e T e e et ) L s Pt
plans, visit Evergy.com/Saver 4 and 8 p.m.], you may be able to save money with our new Time of Use Plan.
Costs are higher during peak hours of Monday-Friday, 4-8 p.m,, so it's
important to shift your energy usage to save. EXHIBIT A

Page 13 of 39




— = Tech/Green Adopters

Key Findings:

Cross promoted from LED Pop Up
buyers was highly successful

High email opens and clicks as
expected

Preferred Campaign landing web
page over rate page

Saving money message still best

subjectiover.green message
Time of Use Plan

- 2
Shift eneigy wiage 1o when
more renewable sources
E@ wo avallable and save
on your enecgy bal! .
. =

)) eve rgy

Visit Evergy.com/After8 to sign up.

“’1‘?5:‘,8 CAN YOU SAVE ON A DIFFERENT PLAN?

>>evergy

Rireenability
ﬁ weekly

December 11, 2018

b ﬁ‘\ “.m 'r -

,‘/ ,’1 . '\“

J\. “s /)

SR NS

~IJ " ~ w*
- < N

s ;‘\ \ :_ s

-

Is a real or aruficial Christmas tree more eco-friendly?
This time of year, the questions is almost always askad. Is a real or artificial tiee the most environmentally

responsible? There are many reasors why .. )

Save energy costs with Time of Use Plan

SAVE ON GREEN
GREETING CARDS!

Evergy customers
can save on electric
energy costs and
access more
renswable ensrgy
wiith 3 new Tane of
Use Plan that

encourages .. >

Find out more at evergy.com/tou

Save money on

energy with our ne
Time of Use Plan*

Our Time of Use Plan is an optional rate plan that rewards you with rate
discounts when you shift energy usage away from peak hours, [Monday to
Friday, between 4 and 8 p.m).

What is the new Time of Use Plan?

lfymcenlhthvdmnymmamprnppiﬂmmwaddm
(Monday-Friday)—like ing the di g machine, dryer or
A/C—away from peak hours [between 4 and 8 p.m], you may be able to save
money with our new Time of Use Plan. Our new online tools make it easy to
view your energy usage and see how much you can save.

Costs are higher during the peak hours of Monday-Friday, 4-8 p.m., so it's
important to shift your energy usage to save.

EXHIBIT A
Page 14 of 39




== Other marketing items

s> evergy

Manage Account  Outages Ways to Save  Smart Energy

My Account

CAN YOU SAVEON A Usesname
DIFFERENT PLAN?
-~

ift to use less energy between 4-8 pm

https://www. youtube.com/watch?

v=YPJbLF4ANPkw&feature=emb | el |
logo

>> evepafe%%
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Rate Page

3> evergy

Manage Accourt  Cutages  WaystoSawe  Smat Enesgy

Time of Use Plan

Gk B B 1 St e 7 S, ke Kb | R sty v ) o eme, e Pt B 10
1 v i 20w e Tame o4 ne P o
[T —

P W Ml S8 s S e S S B
T Pl o b s o ke sk B

Time of Uss Wate Plam

Timw af Uvw Nase Phan

I3 the Time of Use Pian right for me?

Wi a0y - it - s e B -t o ] B i o M b ol
e . b

o B e S 1m0 o oy . 4 B e s, 3 s 0t

How can | be successtul on this new plan?
P I R S, W -0 TR R B T T
Ot s sty Fas

| s s s
ot sttt o bl el e

ok ikt e ok e L e e o e L Pl

Wiy Eate Cone Auparis
Wl v e b e T £ e P p—
e

Urdarwarding

ey Lnage

b e e
ot vt sk o ek har,

How else can | save money on energy?

ke e < 1, S A AR B T8 B e Sy e e

Webpages

How are people getting to TOU Rate Page? £ X
Source / Medium Users Pageviews
(direct) / (none) 8,362 11,787
brand-marketing / email 8,239 17,962
google / organic 3,065 4,290
google / cpo 542 729
kepl.opower.com / referral 542 890
bing / organic 290 426
foxdkec.com / referal 206 323
footer / email 200 303
m.facebook.com / referral 129 245
brand-awareness / email 123 168

What are people clicking on for Time of Use Plan?
Event Label Total Events Unique Events
Click - Compare My Plan 8,276 7,664
Click - See Your Usage 1,343 1,231
Click - 980 972
Click - Compare Plans 901 865
Click - Check this chart 728 703
Click - other plan options 692 661
Click - Change My Plan 687 615
Click - interactive web tool 524 501
Click - Rate Information 487 466
Click - rebate programs 360 352

Campaign Landing Page

Introducing Evergy's new
Time of Use Plan

Find aut if the new Time of Use Plan is right for you

How it works

o

The comt of pmerming enegy varies by fme o the day. day o the.
sk 41 SaR. PTOVSIG TRSE power S0 ks duriag

o enk s, 53 e pass the savingr ok Yo

1 B 10 remebe to "Wk 't B WATh e Tieme of Use Plar, yourd
Porp koo oot price durieg 1 Sames e Spe: Sases Bm

Besnds. Phia, s ahatys sone on weekends nd hobdeys.

heurs

your energy seoge 1 e

=

When it comes to energy savings, timing is everything

Vit B T of Lins P, th pricar s sy for 4y dhprnc ot bty tine L s the Tirw o] Line Pl o
IO Ape it 480 TING 10 a0 s

2

How are people getting to Campaign Page?

Source / Medium Users Pageviews
brand-marketing / email 6,491 8626
program-awareness / email 200 1110
evergy.com/saver / referral 445 587
product-awareness / cpc 226 342
program-awareness / dig-native 206 342
(direct) / (none) 71 374
cebtebz-bjbefafff / email 65 110
evergy.com/saver / (not set) 26 103
facebook.com / referral 13 26
google / organic 13 32
What are people clicking on for TOU Campaign Page? S %
Event Label I
Click - Compare My Plan 4,786 4,401
Click - watch video 1,263 1,195
Click - Change My Plan 275 226
Click - Learn More 206 186
Click - visit the Time of Use Plan page 169 165
Click - > 138 138
Click - rebate programs 121 120
Click - Use our interactive web tool 75 72
Click - Energy Analyzer survey 55 49
Click - energy it takes to run household applia a4 41

nces

Key Finding:

- In a A/B email test, customer where 2x more likely to click the “Compare My Plan” button on the Campaign Page vs

Rate page

Page

- eve E%M;

- Low exit rate on Campaign Landing page, meaning people are clicking to get more info/signup
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Enrollment Funnel

This Goal was completed in 481 sessions | 25.04% funnel conversion rate

17

1,599
/ma/my-account/account-summary/single-account 612
(entrance) 206
/ sitecore/ content/kcpicss/ma/rate-comparison 129
/ma/energy-dashboard/energy-usage 73
/ma/my-account/preferences 70
301
/ma/rate-comparison 137
/sitecore/content/kcplcss/ma/rate-comparison 96
/ma/rate-comparison?safari-fix-applied=true 39
/sitecore/content/kcpics s/ma/rate-comparison?safari-fix-applie.. 18
(entrance) 8
0
21
(entrance) 21

Select Your Rate Plan
1,599

306 (19.14%)

proceeded to Rate Plan Review

Rate Plan Review
607

460 (75.78%)

proceeded to Rate Plan Confirmation

Rate Plan Confirmation
460

460 (100.00%)
proceeded to TOU Signup

TOU Signup
481

25.04% funnel conversion rate

b 1,293

(exit)

/ma/rate-comparison
/ma/my-account/account-summary/single-account
/ma/my-account/preferences
/ma/energy-dashboard/energy-analyzer/select-your-rate-plan

b 147

/ma/energy-dashboard/energy-analyzer/select-your-rate-plan
(exit)

/ma/rate-comparison

/sitecore/content/kcplcs s/ma/energy-dashboard/energy-analyz
/sitecore/content/kcplcss/ma/rate-comparison

b 0

285

201
125
77

S3
37
n

E

Page

A
of 39



== Target Group Performance (as of 1/3/19)

Target Group Enrollment** | Percentage
EV Drivers* 79 5.56%
High Tech Adopter 444 31.22%
Auto Savers 674 47.7%
*Likely higher number, but unable to tie all EV drivers to an Evergy
Others 446 31.36% Account

**Customer can be in multiple categories

XV &) N N
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o Soft Launch Tactics with Results

1 5

S 9 9 2 o 9 9 9
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EV Driver
Event EV Email
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EV Newsletter

Auto Auto Savers a

Savers Email P2

Email P1 N
Greenability
Email Blast

Tech/Green Adopter

Email
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14
10
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LED Buyers Email MyAccount/Tech Email

Auto SaversGreenability Ad
Direct Mail

Greenability
Story/Ad
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)) What's Next: Phase 3

Key Elements:
- Mass Awareness Tactics Start
- Radio ads
- Bill inserts
- Bill Envelope
- Digital
- Social
- Retargeting Ads
- Rate Compare Reports

S3eVergy s
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3> evergy.

How the Time of Use Plan works

When it comes to saving on

oo o - 588 886
energy, timing is everything. -
When you sign up for our new Time of Use Plan, you get discounted “f(;w::niFri) :: * 55 e
rates when you shift weekday energy use—like running the dishwasher, '
washing mac nd other large appliances—to off-peak times like ¢ ...
after 8 p.m. Plus, you'll always save on weekends and holidays! §

12-6AM  GAM-4PM  4-8PM EPM-

12 AM
Even more good news—it will allow us to deliver more of your energy 458
from renewable sources. o fard rate
Calculate your savings potential at Evergy.com/TimeOfUse Weekends 8
(Sat-Sun)

35
4
88
I
[ | ||

12-6 AM & AM-12 AM

o supmsaver () saven @ PEAK

88
$
$

SWITCH SHIFT SAVE

with new online tools usage away from peak up to 6x per kWh

hours (Mon-Fri 4-8 p.m.)

- eve E%M;
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= What's Next: Phase 3 — Digital Campaign & Radio

21

Al
E a4

Save money on energy when you shift
chores to off-peak hours, like after 8 p.m.

Switch to the new
Time-Cf-Use Plan.

kes * 12 Commy

5

Learn More

Shares

Shift energy use to
off-peak hours.

Learn More

Save mongy
on energy.

Leern More

Leern more &t
EvergyAfter8.com

Leern More

3> evergy.

Make your
smart appliances

1

\
ENROLL NOW Y,

o

Frame 1:

3> evergy

When it comes
fo saving money
on energy

TR
( enroLLNOW )
b d

Frame 1:

3>evergy.

And smart
thermostat

e,
( ENROLL NOW ),

. ~

Frame 2:

3> evergy

Timing is
everything

/'-4—'\
ENROLL NOW
" /

S

Frame 2:
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Rate Education

>>evergy

PO. Box 418679, Karsas City. MO 84141

Rate Education Report
March 21, 2020
Account number XX(00001

We've put together this raport to introduca you to

our new Power of Choice program, providing

personalized guidance about your rate plan options

as well as fips for saving energy and money.

Read on 1o learn mora or visit:
» evergy.com/plandetails

Evergy puts the Power of Choice in your hands

Our new rate plans are designed o save you money based on whan you use the most energy. This report
estimates the cost of each plan and helps you choose the best plan for you. For most people, switching to a Time
of Use (TOU) rate plan and reducing weekdzy energy usage from 4 pm to 8 pm can halp kower enargy costs.

You're currently on Standard Tier Plan.

ok Q

Standard Tier Plan Time of Use Plan
Three pricing levels basad A discounted rate when you
on how much energy you shift weekday energy use o
usa each menth. dasignated off-peak times.

What do different rate plans cost?
Avg over past 12 months

200
$165
$150
$130 Last year you would have saved mone
on a TOU rate plan.
$100
$50
=0 *Estimated values. This compartson Is based on your

hour-by-hour enargy use over the last 12 months.

‘Standard Tier Plan Time of Use Plan

Ready to switch plans?
To view rate plans and choose the bast one for you, log in
o your account at evergy.com/changeplan.

Turn over ==p

Estimated cost per year

Standard  gy00 S0 S0 S0 S0 S0

Tme
of Use So0 San $120 S 311z 3120

Amnual
Mg Sp Ot Nev D am
$1560

Your
$150 S0 $10 S10 $110 curmant
plan
$155 S11z 3104 3110 Sa8 51360 Your
bast
plan

The amounts shown here ars estimates basad mmrelammyusmem avalabia data using applicable rate prices and surchargas only. They o not

Include local taxes or fees and might differ from. your costs.

More ways to save

LLAh o

]

-
A\ —— A\ 4 N
Delay running your dishwasher Delay running your dryer Use a smart thermostat to
Leoad your dishwasher during Dryars use more energy than automate off-peak savings
peak hours, but delay starting it washimg machines, so wait until Schedule your smart thermostat
until off-poak hours. off-peak hours fo dry your clothes. 50 your haating/cooling systam
runs less during paak hours.
Frequently asked questions Find more information on rate plans

‘Why is Evergy offering a Time of Usa (TOU) plan option?
&ﬁi’n'gyuumarwuaemcﬂ peak times lets us use
friendly and pass the savings.

‘on to you.

‘What if my report says | won't save on the new plan?
This report estimates costs without considering possible
lifestyle changes. Shifting higher energy use—such as
running the dishwasher, washer, or dryer—to off-peak
hours may help you save money on this plan.

If | switch plans, how can | tell if 'm saving money?
I you enroll in the TOU plan, you'll also get a weskly “Rate
Cioach™ email with personalized insights and tips to help

¥ Visit evergy.com/plandetails

Find more ways to save

To receive personalized energy saving tips,
complete our Home Energy Analysis survey under
the Energy Analyzer tab at evergy.com/myhome.

you save enargy and monsy. -n
>evergy
provided nd doas a Ewargy as 10 what rafa s bast for
wnﬂpmmmmmujlmur = __,mhglm'fq"l'u‘

any camagas of any
#3 Frintod on 0% Post-DORSUMGF recyTked Papr USing Walar- basad ks

€ 2010 - 20260 Opowar. A8 Tighes rasarvad.

Introducing Evergy's new
Time of Use Plan

Find out if the new Time of Use Plan is right for you

oy I

How it works:

Dn Tt o Lt P 4. gt s (S Pt s o P i
R ) g #1F1 s Lmmg e]  ia k Sea

T o of gert £ ey s by e 1w day, By
1 O WA PYRRANYG R B G M
D T 52 e B T RS 070 s

1 55 e 0 st 87 WLH P Teme of Use P, pindd
oy e kb s g the S wrdl Sapur Sase 30w
POt Pl o s v on werkmoe s hokoeys.

o v ogher during T g hours, 6 i1 i permant 1 W
e T

When it comes to energy savings, timing is everything

Wt P T o e P, B oo s sy fow sy chancis €78 i ok s 4t s Tiom o L P g
[ T T

Fou always savel
L

O v
@

24
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g Missoun West Residential
3> evergy
My Account

Account Summary
Profile

Make a Payment
Payment History
Bill History

Preferences

Change My Rate

8Business

Energy Dashboard

Energy Usage
24-Month Report

Energy Analyze

New and Enhanced Web Features — Rate Comparison

Q, search . Contact Us Bl Moving &

Manage Account = Outages Waysto Save Smart Energy

Billing Rate Information
Understanding My Bill < Compare My Raze\,
Payment Options

Billing Options Service Areas
Financial Help How Rates are Set

EXHIBIT A
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-~ Online Rate Analysis Tool — Rate Comparison & Details

Your Lowest Cost Rate Plan

Based on your electricity use history, you'll save the most on the Time of Use Plan rate plan.

Your Current Rate

+

-~

All-Electric Plan

Ideal for: Those who use electric heat for their
homes

Highest price: Summertime

Savings tip: Limit your energy use in the
summertime

$1,120

Estimated cost per vear

Learmn More

26

Lowest Cost | Save $55

Time of Use Plan

Ideal for: Those who want more flexibility and
control

Highest price: Peak Hours: Weekdays from 4-8
pm

Savings tip: Run large appliances before or after 4-
8 p.m.

$1,065

Estimated cost per vear

Leam More

Change My Plan

Rate plan Estimated cost

Time of Use Plan $1,065 syear

About This Plan

Last year, this rate plan wouid ve saved
Get rewarded with rate discounts when you shift your energy usage e

away from peak hours.
S1,065ear S1.120/ear

Our Time of Use Plan rewards you with rate discounts when you shift your weekday
energy use to off-peak times, like after 8 p.m. If you can run the dishwasher. washing
machine, dryer, and other large appiiances outside of the weekday peak energy
hours between 4 p.m. and 8 p.m., this plan may be right for you. On weekends and
holidays, you always save!

This rate Your current rate
Time of Use Plan AB-Electric Plan

Your highest bill on this rate plan: $143

Jan 28 Feb 27 Moar 28 Apr 29 May 29 Jun 27 Jul 29 Aug 28 Sep 27 Oct 25 Nov 28 Dec 27 Qneas

Total
. Hghest Lowest
:,'I';’n’ CULL s89 s87 s85 $69 s67 82 $143 $109 s85 563 $89 s | s1.068
Current Rate i i i Lowest i toghest
All-Electric %00 SB35 S90 S77 S69 S$85 $155 S114 So4 s71 S94 $96 §$4,120
Plan
Change My Plan

Page 26 of 39



~# Online Rate Analysis Tool — Rate Simulator

Find out if your current rate is best for you.

$ Answer a few questions about your energy habits to see how your costs change.

Use Our Rate Simulator

To save on a Time of Use Plan, shift usage on the big stuff during peak hours.

Decrease your use of these major appliances from 4 p.m. to 8 p.m. on weekdays.

o & ¢ v

Air conditioner Dishwasher Washer/Dryer Pool Pump

Don't worry about lower electricity use products.
Examples: Lamps, phone chargers, laptops

27

Can you decrease your overall use of major appliances?

Examples of major appliances: air conditioner, heater, dishwasher, washer, dryer.

O Most of the time
() Some of the time

() Never
Skip this question

Can you shift your use of major appliances on weekdays from
4-8 PM?

Examples of major appliances: air conditioner, heater, dishwasher, washer, dryer.

O Most of the time

() Some of the time

() Never

Skip this question

EXHIBIT A
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~2 Online Rate Analysis Tool — Rate Simulator

28

You're already on the lowest cost rate plan

All-Electric Plan

These costs have been updated based on your previous usage
and your responses: Your Current Rate

@ Reduce use of major appliances on weekdays from 4-8 PM all the

time.
@ Reduce a lot of energy use overall. 4 i
Update Answers
Reset Simulat .
eset simuiator All-Electric Plan

Ideal for: Those who use electric heat for their
homes

Highest price: Summertime

Savings tip: Limit your energy use in the
summertime

$1,045

Previously $1,205

Estimaled cost per year

Leam More

Change My Plan

EXHIBIT A
Page 28 of 39
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~# New and Enhanced Web Features — Rate Change

g Missoun West Residential 8usiness Q Seach &\ Contact Us ‘ Moving ‘
AN Y

=» €VE I‘gy Manage Account = Outages Waysto Save  Smart Energy
My Account Energy Dashboard Billing Rate Information

Account Summary Energy Usage Understanding My Bill Compare My Rate

Profite 24-Month Report Payment Options Rate Options

Make a Payment Energy Analyzes Billing Options Service Areas

Payment History Financial Help How Rates are Set

Bill History

Change My Rate

30 EXHIBIT A
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3 Step Self-

Select Your Rate Plan

0—0—0
Seleet Rovew Confrm

Standard Tier Plan (ycor curent pu)

Our Standard iies Plan has threz pricing levels based on how mucl energy ycu use
Rates ga up by tieninthe summer anddawain the mnter Onee vou us2 yaurmonthly
alkotmen! of eneigy in one tivy, Jour raie changes to th nexl tieys peice. If you can
monilor yoix overal energy use. especially in the summex this pian may de right tor
you. Leam Noke

Time of Use Plan

Our Tme of Use Phin ressards you with rate discounts whan yaushifi your weekday
energy use 1o off-psaktimes, libe after 8 p.m If you can run the djshwesher, washing
machne, diver andother large spplisnces outside of the weekdsy peat enevcy houss
between 4 and 8 puan, ths plan may be right for yov. On weckends and hokideys, you
always save Learr More

ervice Automated Rate Change

Rate Plan Review

& &

¥o

Select Review Confirm

Carefully review the following details before submitting your rate plan change.

Address

Current Plan

New Plan
Standard Plan -

Time of Use Plan

Effective Date
10/18/2019

By submitting, | agree to the terms and conditions, and | authorize Evergy to change my rate plan.

Selact Riw ot Confin

V' Thank you! Your new rate pian will be effective on 10/18/2019

What to Expect Next

Depending on where you are atin your bilting cycle when yaur rate change becomes effective, you vill erther receive a final, separate bil! for
charges on your current rale plan or you will receive a bill with both your final charges on your current rate plan and a prorated amount due
for the charges incurred up 1o the poim of billing on your new rate plan. All subsequent bills willinclude charges on your new rate plan. Your
eleciric service will remain on during this transition.

Budget Bllling

All rate plans start with the Budge! Billing feature 1urned off. You can turn on Budget Billing in your preferences after your nes rate plan
becomes effective.

You havea Budget Billing account balance of $210.05. This amount wall be added tothe final bill for your current rate plan. This balance s
an estimate and may vary slightly at the time of billing.

Address

Current Plan New Plan
Standard Plan Timeof Use Plan
Effective Date

10/18/2019

Use Energy Analyzes to manage your energy usage, find energy saving tips and more.

EXHIBIT A
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~2 Welcome

Experience

Welcome Letter — direct mail

3-4 days after enrolling

evergy

Welcome to Evergy's new Time of Use Plan.

Yau've made o amart choice by ewitching, and row we wank to halp you lawer yoar monthly energy bill even
emoce. Shift your eergy ussge away from peak hours on wesidays—Monday through Friday~betneen 3p.as
#0148 M. 1o MANIMZe YOUr :3Ar0S with T2 Time of Us2 Phan. On weelends a1d NobAilfs. Jou ahad)s save!

Al cheek aut thene unefil taals nnd fine

Weoldy Rate Coach Recort Emaila

‘Wateh for auz woatty TOU Reta Ceseh Raparts by orail tat
provide demE about yowr cenva! erergy120ga snd coats each

week. 03 wel o8 ceanalized intighte and cooching tids to help
you seve wIONKy on =neroy

Onlina Fnerv Anslves

Vit Evergy.com/My D213 10 16¢ exaCH hoa Much eaergy you'ee

Us12g whan YOI USING K R3¢ Pew Much youYs pAYINg for &

Quaotiane about your new plaa?

Emad TOUREvergy.com or coll 800 5410807

When it comes to saving on energy, timing is everything.

SHift menlimeer ussor anom fam aeak houms

thinsah Fri

O A
S sam-apn b -z

@ rex

Dishwasher Magnet

33

In home reminder of
the program that

encourages behavior
shifts.

Welcome to Rate Coach
(email)
10-14 days after enrolling

>>evergy

|

[

Welcome to your Rate Coach, a weekly
email designed to help you save money
by avoiding high-cost times

You're currently on a Time of Use Rate Plan that charges different prices

throughout the day. When cusiomers on this plan shifted their elechicity i1sage
aviay from 4 p m. to 8 p.m., they saved on average S5 to S30 a month

Here’s how you used electricity during the
weekdays

WWhat parts of your soutine could you do ot off-pecak times?

6
P
2 II
B (1]
12am 6am 4pm spm 11pm
W Super Saver (S)

Saver (SS) M Peak (SSS)
Thiz data i= e vour

On weekdays. electricity is 6x more expensive from

4 pm to 8 pm
S &3 SSS S5
| IES—"S
12am 6am 4pm gpm  1ipm

How can you save big during peak hours?

Weekly Rate Coach
(email)

21 days after enrolling
>>evergy

You spent about the same amount on
electricity during peak hours this week

This week’s
peak costs

Last week's
peak cosis

— T

Here's how you used electricity during the

weekdays
What parts of your routine could you do at offpeak times?
480
320
1.60 I
0 KWh I I . l
12am 6am

4pm Spm  11pm
M Super Saver (S)

Saver (35} M Peak (53%)

NIS @ata IS DAsed O Your average waekday dectnaty use rom Oct21100ct 29,

On weokdays, electricity is 6x more expensive from
4pmto8pm
s
12am

$S $83 $$

4pm

Gam

8pm  11pm

_54

320
1.60 III
0 kwh

Rate Coach Monthly

Summary (email)
35 days after enrolling

3>evergy

During peak hours this month, you spent
the least on two different weeks

Thatss S2 less than your most expensive week this month
$9

SS\/G\

$3

0

Oct 28 -

Nov 4 -
Nov 1

Nov 11 -
Nov 8

Nov 18 -
Nov 15

Nov 22
= Your peak electricity costs

datais dased on your weekly electigty use 0ct 28 lo Nov 23.

Here's how you used electricity during the
weekdays

What pans of your routne eould you do at off-peak times?
4.80

12am Gam

BB K.

saver (Pager38sof 39

B Super Saver (S)



~# New and Enhanced Web Features — Energy Analyzer

g Missoun West Residential 8usiness Q Seach &\ Contact Us ‘ Moving ‘
AN Y

=» €VE I‘gy Manage Account = Outages Waysto Save Smart Energy
My Account Energy Dashboard Billing Rate Information

Account Summary Energy Usage Understanding My Bill Compare My Rate

Profile o e Payment Options Rate Options

Make a Payment Energy Analyzer Billing Options Service Areas

Payment History Financial Help How Rates are Set

Bill History

Preferences

Change My Rate

EXHIBIT A
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= Self-Service Hourly TOU Tracking

NEIGHBORS | BILL | USAGE

Day view w

Wednesday, Oct 16

7:00-8:00pm
$0.40
Amount $0.08
Usage 0.4 kWh
$0.30 Temp (°F) 50°
53"
48° 2
45° 46 2
42 43
$0.20 39 39
$0.10
2500 --II-------. I.ll...
12am 6am 6pm

12pm 1ipm

Peak Saver Super Saver

o
m=eallErLE B so.19xwn B sooskwn Il so.03xwn

EXHIBIT A
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= Enrollments and Channel Activity

Enrollments began on October 1, 2019

All Active Enrollments as of 1/21/2020

Legend:

CSS = Customer Self Service
(authenticated website)

CSR = Customer Service Representative
(via phone or in person at Connect)

Enrollment Channel Activity

< CSS 1238 97

%
s

CSR 33 3%

Total 1271 100%

Enrollment 2020 % to 2020
State T Division Source Count Enrollment |enrollment
ype
Goal goal
CSR 17
MO West (GMO)
CSS 654
671 1750 38%
Missouri  |TOU = ” -
MO Metro (KCPLM)
CSS 584
600 1750 34%
State Total (1271) 3500 36%
N

*High CSS enroliment %
underscores the criticality of
quality self-service tools,
information and infrastructure.

EXHIBIT A
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= Next Steps

* Next stakeholder update by the end of Q1 2020
» Moving out of soft launch of TOU — full customer campaign kicking off in January 2020
» EXxpect to meet goal of 3,500 customers by end of 2020

EXHIBIT A
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