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Ameren Missouri
Case Name: EC-2023-0037
Docket No(s): HVAC - MO Caoalition for Fair Comp & Malone

Response to Discovery Request: MCFFC-MCFFC 1.3
Date of Response: 7/9/2024
Witness: N/A

Question:1.3 For each communication identified in response to Request 1.2, please state:

(a) the date(s) the communications were provided (a range is sufficient);

(b) how was it made available (i.e., on or as an inclusion to billing statements, direct e-mail, etc.);
and

(c) the number of copies distributed.

Response:
Prepared By: Shelly Harmon

Title: Manager, Energy Efficiency, MO Energy Efficiency & Renewab
Date: July 9, 2024

Subject to the Company’s objection, please see attached.
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PAYS 2022




2022 PAYS Creative Tactic Outline

- PPC:8/8-12/31

« Display: 8/8 - 12/31

« Direct Mail: 1/21 (1,503), 4/15 (2,524), 8/4 (1,012), 8/16 (1,012), 9/2 (977), 9/12 (1K),
9/26 (1k)

 Email: 3/3 (506), 5/10 (1,037)

 Facebook: 3/7-4/3, 7/14-8/7

O  Standard targeting for direct mail and email begins with active Ameren Missouri residential customers
with electric service, who have not participated in PAYS before, not in threat of disconnection or delinquent, with a household
income of great than $75k.

O  Then we consider the budget dollars we have to spend on the send (direct mail), other emails that are being sent to customers and
de-dupe accordingly (in alignment with our email governance policy), the wait time for customers to be scheduled for an
assessment, and what location we want to target to maximize the data collector's schedule.

O  Facebook targeting was to the Ameren Missouri service territory.

* Energy Statement Message: March, May, October
« Key Accounts eBoard: Oct + November
* PR: (joint press release with Spire) 6/1



PAYS Display Banners - 8/8 - 12/31

Get energy-efficient &
upgrades at low =- | PR
L, upfront costs,




PAYS Direct Mail - August

+3k customers located in the Jefferson City area




PAYS Direct Mail - September

+3k customers located in the Mid-Missouri area




PAYS Email - 3/3/22

+500 customers using standard targeted list




EE Email Newletter - 3/22/22

All Ameren Missouri residential customers who
have opted into receiving marketing emails

Promotions included:
PAYS, EE Tips, Smart
Thermostats, HPWH




PAYS Email - 5/10/22

+1k customers using standard targeted list




EE Email Newsletter - 8/16/22

All Ameren Missouri residential customers who
have opted into receiving marketing emails

¢ Promotions included:
Peak Time Savings, EE Tips,
HPWH, Smart Thermostat, PAYS




PAYS Facebook - 3/7-4/3

Post:

The Pay As You Savee (PAYSe) program makes
energy-efficient upgrades affordable now and
helps save on your bill later.

Headline: PAYS: Upgrades that save.

Link Description: Get started now — it’s easy!

CTA: Learn More

URL: AmerenMissouriSavings.com




PAYS Facebook - 7/14 - 8/7




PAYS Energy Statement - March




PAYS Energy Statement - may




PAYS Energy Statement - October




PAYS 2023




2023 PAYS Creative Tactic Outline

 PPC: Ran all year consistently

« Display: Ran all year consistently

» Direct Mail (customer count): 1/20 (2,010), 1/27 (2,011), 2/10 (2,011), 2/24 (2,013),
5/12 (9,612), 6/27 (19,209), 7/11 (20k), 8/7 (8k), 9/11 (7,878), 10/9 (7,604),
11/14(7,020), 12/5 (12k)

« Email (customer count): 1/24 (5k), 3/23 (27k), 4/26 (96,651), 5/9 (70K), 7/18 (9k), 7/31
(33k), 8/22 (34k), 9/19 (24k), 10/24 (22k), 11/30 (47k), 12/18 (20k)

» Facebook: 1/16-2/5, 2/13 - 3/5, 4/10-4/30, 5/29-6/18, 8/25-9/14, 10/16-11/6

O  Standard targeting for direct mail and email begins with active Ameren Missouri residential customers
with electric service, who have not participated in PAYS before, not in threat of disconnection or delinquent, with a household
income of great than $75k.

O  Then we consider the budget dollars we have to spend on the send (direct mail), other emails that are being sent to customers and
de-dupe accordingly (in alignment with our email governance policy), the wait time for customers to be scheduled for an
assessment, and what location we want to target to maximize the data collector's schedule.

O  Facebook targeting was consistent with direct mail and email targeting.

 Energy Statement Message: May, August, October



PAYS Display Banners - January-June

Get energy-efficient
upgrades at low
upfront costs,

“lnern |

Al
A,

MISSOUR!




: A
PAYS Display Banners - July-December e/

MISSOUR!




Al
A,

PAYS Direct Mail - 1/20 and 1/27

4k customers located in Mid-
Missouri

MISSOUR!




Al
A,

PAYS Direct Mail - 2/10 and 2/24

4k customers served by
Wentzville Operating Center

MISSOUR!




Al
A,

PAYS Direct Mail - 5/12

XYZ customers

MISSOUR!




Al
A,

PAYS Direct Malil - 6/27

MISSOUR!




Al
A,

PAYS Direct Mail - 7/11

21k customers served by
Wentzville Operating Center

MISSOUR!




Al
A,

PAYS Direct Mail - 8/7

MISSOUR!




Al
A,

PAYS Direct Mail - 9/11

MISSOUR!




Al
A,

PAYS Direct Mail - 10/9

MISSOUR!




Al
A,

PAYS Direct Mail - 11/7

MISSOUR!




Al
A,

PAYS Direct Mail - 12/11

MISSOUR!




Al
A,

PAYS Emall - 1/24

5k customers located in Mid-
Missouri

MISSOUR!




Al
A,

PAYS Email - 3/23

MISSOUR!




Al
A,

PAYS Email - 4/26

MISSOUR!




Al
A,

PAYS Email - 5/8

MISSOUR!




Al
A,

PAYS Email - 7/19

9k customers served by
Wentzville Operating Center

MISSOUR!




Al
A,

PAYS Email - 8/01

MISSOUR!




Al
A,

PAYS Email - 8/22

MISSOUR!




Al
A,

PAYS Email - 9/19

MISSOUR!




Al
A,

PAYS Email - 10/24

MISSOUR!




Al
A,

PAYS Email - 11/30

MISSOUR!




Al
A,

PAYS Email - 12/19

MISSOUR!




Al
A,

PAYS Facebook - 1/16-1/31

MISSOUR!




PAYS Facebook - 2/13-3/5, 4/10-4/30, 5/29-6/12, 8/25-9/14 %’ﬁmm

MISSOUR!




Al
A,

PAYS Facebook - October

MISSOUR!




Al
A,

PAYS Energy Statement - May

MISSOUR!




Al
A,

PAYS Energy Statement - August

MISSOUR!




Al
A,

PAYS Energy Statement - October

MISSOUR!




PAYS 2024




2024 PAYS Creative Tactic Outline

« PPC: Running all year

« Display: Running all year

« Direct Mail (customer count): 1/29 (4k), 3/18 (4k), 4/25 (4k), 5/14 (8k), 6/4 (4k), 6/11
(12k)

« Emalil (customer count): 2/5 (30k) 3/26 (13,709), 5/1 (2,061), 5/22 (7k), 6/4 (6,500),
6/18 (5,717)

« Facebook: 1/8-3/31, 5/13-12/31

O  Standard targeting for direct mail and email begins with active Ameren Missouri residential customers
with electric service, who have not participated in PAYS before, not in threat of disconnection or delinquent, with a household
income of great than $75k.

O  Then we consider the budget dollars we have to spend on the send (direct mail), other emails that are being sent to customers and
de-dupe accordingly (in alignment with our email governance policy), the wait time for customers to be scheduled for an
assessment, and what location we want to target to maximize the data collector's schedule.

O  In April, our PAYS vendor (ICF) began supplying us with customer lists using targeting parameters available within
thelr system capabilities such as:

Standard targeting - Ameren single-family residential customers who have not been targeted in the last two months, removing all multi-family and single-
family income-eligible customers/past participants, removing customers who have already participated in PAYS or are currently scheduled or in process
Tiers 1-4.

Additional targeting - Prioritize low PAYS co-pay, followed by the lowest co-pay customers to meet the list size and further that we'd like the accounts to
be geospatially clustered so try to focus on one or two counties and even within fewer towns/cities if possible. The use of the ICF digital twin propensity
list is highly targeted based off customers who have the lowest co-pays and are most likely to participate. The email lists are limited since we can only
target customers who have opted into email communications from Ameren.

O  Facebook targeting aligns with direct mail and email targeting.



Al
A,

PAYS Digital Display - January - April

MISSOUR!

Frame 1 Frame 2 GIF
Geta Identify energy

FREE HOME waste with the

ENERGY ASSESSMENT. PAY AS YOU SAVE (PAYS®) PROGRAM.

[CTA] [CTA]

SCHEDULE TODAY SCHEDULE TODAY

[Legal] [Legal]

Some restrictions may apply. Some restrictions may apply.




[FRAME 1]
GET A NO-OBLIGATION,
FREE HOME

ENERGY
ASSESSMENT.

[CTA]
SCHEDULE TODAY

[Legal]

Some restrictions may apply.

PAYS Digital Display - May/June

[FRAME 2]
The PAYS®
program can help
ELIMINATE
ENERGY WASTE.

[CTA]
SCHEDULE TODAY

[Legal]

Some restrictions may apply.
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MISSOUR!
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PAYS Direct Mail - 1/29 “ Ameren

MISSOUR!

4k customers located within St.
Louis city region




Al

PAYS Direct Mail - 3/18 “ Ameren

MISSOUR!

+4k customers located in the St. Peters area




Al

PAYS Direct Mail - 4/15 “ Ameren

MISSOUR!

+4k customers using a propensity list from ICF




Al

PAYS Direct Mail - 5/14 “ Ameren

MISSOUR!

+8k customers using a propensity list from ICF




Al

PAYS Direct Mail - 6/4 & 6/11 “ Ameren

MISSOUR!

+16k total customers using a propensity list from ICF




Al
A,

PAYS Email - 2/8

4k customers located within the
St. Louis city region

MISSOUR!




EE Email Newsletter - 2/22

All Ameren Missouri residential customers who
have opted into receiving marketing emails

* Newsletter promotions included:
PAYS, HPWH, Smart Thermostat, EE
Tips, Peak Time Savings, HVAC

Al
A,

MISSOUR!



Al
A,

PAYS Email - 3/26

+13k customers located in the St. Peters area

MISSOUR!




EE Email Newsletter - 4/23

All Ameren Missouri residential customers who
have opted into receiving marketing emails

Promotions included:
HVAC, Peak Time Savings,
smart thermostat, HPWH,
Advanced Power Strips, EE
Tips, PAYS

Al
A,

MISSOUR!



Al
A,

PAYS Email - 5/1

+2k customers using propensity list from ICF

MISSOUR!




PAYS Email - 5/22

+6k customers using propensity list from ICF

Mobile View Desktop View



PAYS Email - 6/3 & 6/18

+12k total customers using propensity list from ICF

Mobile View Desktop View



Al2 Ameren Missouri
% Sponsored - &%

PAYS Facebook Ad - 1/8-3/31

Geta FREE, no-obligation home energy assessment through the Ameren Missouri Pay As
You Save program. If your home qualifies forenergy-efficient upgrades, we'll help with
upfront costs by spreading them over time through a fixed charge on your bill.

www.ameren.conm/missourif esidential ener gy-eficiency/pays

Schedule your home energy assessment. Learn More
It's free and easy!

ﬂg'ﬂ 1.4K 425 Comments 308 Shares

o Like J comment £ Share



Al2 Ameren Missouri
% Sponsored - &%

PAYS Facebook Ad - April ALT

Geta FREE, no-obligation home energy assessment through the Ameren Missouri Pay As
You Save program. If your home qualifies forenergy-efficient upgrades, we'll help with
upfront costs by spreading them over time through a fixed charge on your bill.

www.ameren.conm/missourif esidential ener gy-eficiency/pays
Schedule your home energy assessment. Learn More

It's free and easy!
ﬂg'ﬂ 1.4K 425 Comments 308 Shares
Y Like 2 comment £ Share



%\ I+ Ameren Missouri

= Al
PAYS F aC e b O O k A d - M ay/J u n e Summersizothe :rfe:time to schedule a FREE, no-obligation home energy assessment through the Wm

Ameren Missouri Pay As You Save program. If your home qualifies for energy -efficient upgrades, we'll
help with upfront costs by spreading them over time through a fixed charge on your bill. MISSOUR!

www.ameren.com/missourif esidential ener gy-efiiciency/pays

Schedule your home energy assessment.

Learn More
It's free and easy!

D‘ga 1.4K 425 Comments 308 Shares

o Like 10 comment £ Share
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