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Missouri is moving to
time-based rate plans this fall.

Learn more at evergy.com/NewPlans
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Church Bulletin Ads

Print Advertising
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Newspaper Print Ad

Missouri is moving
to time-based electric
rate plans this fall.

Missouri customers will have a choice of four new rate plan
options. Evergy is here 1o help you understand your options and
choose the rate plan that best fits your household.

Learn more at evergy.com/MyPlan

Why is Missouri changing to time-based rates?
Timing is everything when it comes to energy costs. Time-based rates match the cost you pay with the
actual cost to produce energy. With time-based rate plans, you'll pay less for energy during off-peak times,
when demand for energy is lower, and more for energy used during the peak hours of 4-8pm_
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Placed-Based Out of Home

(Located in places like grocery stores, laundromats, hair solans)
Take-One Brochure

In-Store Banner/Sign

Missouri is moving to time-based
electric rate plans this fall.

Missouri customers will have a choice of four new rate plan options. Evergy is here to

help you understand your options and choose the rate plan that best fits your household.

Pick your new plan by October and learn more at evergy.com/Time

Why is Missouri changing to time-based rates?

Timing is everything when it comes to energy costs. Time-based rates match the cost you pay with

the actual cost to produce enengy. With time-based rate plans, you'll pay less for energy during off-peak e

times, when demand for energy is lower, and more for energy used during the peak hours of 4-8 pm. FrF eve rg y
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Billing Communication

July Bill Insert

Missouri is moving to
time-based rate plans this fall.

This summer we will provide you with additional details about the change and how to pick an Evergy
time-based rate plan that best fits your household. Watch for more information by mail and email soon.

Learn more at evergy.com/TimePlans 3 eve rgy
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July Bill Message
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August Bill Insert

Billing Communication
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August Bill Message
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Customer Postcard

Exhibit B
Page 18 of 26

LAK-D-6 Page 6



19

August Newspaper Ad
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Retargeting Digital Banner Ads
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Rate Education Reports

LAK-D-6
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Customer Event Handout
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Weekly Energy Analysis Emails — Promotion Pod Page 26 of 26

Non-TOU customer Customers on TOU Pilot

LAK-D-6 Page 11





