BEFORE THE PUBLIC SERVICE COMMISSION
OF THE STATE OF MISSOURI

In the Matter of Kansas City Power & Light )
Company’s Request for Authority to Implement ) Case No. ER-2018-0145
A General Rate Increase for Electric Service )
In the Matter of KCP&L Greater Missouri )
Operations Company’s Request for Authorization to ) Case No. ER-2018-0146
Implement A General Rate Increase for Electric ).
Service )
NOTICE

COME NOW Evergy Metro, Inc. d/b/a Evergy Missouri Metro (“Evergy MO Metro™) and
Evergy Missouri West, Inc. d/b/a Evergy Missouri West (“Evergy MO West”) (collectively, the
“Company”) ! and respectfully state as follows to the Missouri Public Service Commission
(“Commission”):

L. On September 25, 2018, the Company filed a Non-Unanimous Stipulation and
Agreement Concerning Rate Design Issues (“Rate Design-TOU Stipulation”) which included an
agreement between the Company, Staff, the Office of the Public Counsel (“OPC”), Missouri
Division of Energy (“DE”), and Renew Missouri Advocates (“Renew MQO”) (collectively, the
“Signatories”) on Time of Use (“TOU”) rates.?

2. On October 31, 2018, the Commission issued its Order Approving Stipulations
and Agreements (“Order”) which approved the various settlements between the Signatories in

these dockets, including the Rate Design-TOU Stipulation referenced above.

! Effective October 7, 2019, Every MO Metro adopted the service territory and tariffs of Kansas City Power & Light
Company; and Evergy MO West adopted the service territory and tariffs of KCP&L Greater Missouri Operations
Company.

2 “The Company will provide details of the education, marketing and outreach efforts, and customer TOU subscription
numbers to the Commission at an on-the-record presentation in December 2019 and September 2020.” Rate Design-
TOU Stipulation, Section 2.d., p. 6.



3. Pursuant to the provisions of the Rate Design-TOU Stipulation the Company is
filing the attached Evergy’s New Rate Plan Options — Time of Use Plan (presented on December
11, 2019) and designated as Exhibit A.

WHEREFORE, the Company respectfully request the Commission take notice of the
attached.

Respectfully submitted,

le] Robert 9. FHack
Robert J. Hack, #36496
Roger W. Steiner, #39586
Kansas City Power & Light Company
1200 Main Street

Kansas City, MO 64105
Phone: (816) 556-2791
Phone: (816) 556-2314
Fax: (816) 556-2787
rob.hack@evergy.com
roger.steiner@evergy.com

James M. Fischer, #27543
Fischer & Dority, P.C.

101 Madison Street—Suite 400
Jefferson City MO 65101
Phone: (573) 636-6758

Fax: (573) 636-0383
Jfischerpc@aol.com

ATTORNEYS FOR EVERGY MO
METRO AND EVERGY MO WEST

CERTIFICATE OF SERVICE

I hereby certify that copies of the foregoing have been mailed, hand-delivered, transmitted

by facsimile or electronically mailed to all counsel of record this 11™ day of December 2019.

Zoger W. Stener
Roger W. Steiner
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Evergy's New
Rate Plan Options

Time of Use (TOU) Plan
MOPSC Update December 11, 2019
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 Strategy and Cross-Functional Collaboration
* Marketing and Outreach

e Education, Enrollment and Success

* Enrollments and Channel Activity

e Questions

Exhibit A
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BEFORE THE FUBLIC SERVICE COMMESSION
OF THE STATE OF MISSOURI

I i MEaltir of Kanias Coly Power & Laght
Company”™s Request for Auth »Iplement § Lae Sg, B0 GLAS
L Ener

A Giemera| Raie Incresse for : Service ¥

I oo Mamer of KOP&RL Greates Missour ]

Operations Companny *s Request for Authorization to § Case Mo ER-J0]8-0046
Empdement A (eenerall Rale Increase for Electric ]

Sernce

MAON-INANIMOUS PARTIAL STIFULATION AND ACREEMENT
CONCERNING F DESIGN ISSUES

COME NOW Kansss Cily Power & Light Company ("KCPRLT), KCPEL Geeila
Missoun Operations { y (“CI07) feollectively the “Company ™), ihe Siadf of ihe Missoui

Public Service Commi

51wl the Office of the Public Counsel (SOPC), Advasced Energy

Management Alliamoe A7), Mussouri Divissom of Energy (DE™), Missouri Joat Municipal

), and Renew Missouwi Advocates (“Renew MO™) Je Design Stipulsticn dofims. 8 mesningful and

i) by wnd thiossgh theie pespoctinve oomne], and for their Noo-Unsnimots eermative rabe plans i the form of Tune of Use

Partial Stipulation and Agreesseni concerning mie design kones (“Rale Design Stipulation”), pussomers following accepted best practice and

respectfally state as follows to the Missouri Public Service Commission (*Commission”k stomers within the class. The Company believes

AGREEMENTS moad selectsom of mies offeved 1o Customers. and

i SETTLEMENT OF SFECIFIC [S3UES ide an oppoctumity $o Cuntoasens 1o shifl demsands

This sestlemsent resalves the following svees on the September 18, 2008 Correeted List of Poam that shifting load. Further, TEOR mies allow

Bevmes filed in this case: Load Resesch (1 the following sanes im Rate Design/Class Cost of extraci wddtional benefil Bous pecent spgrades in

Service (1) (Time of Use Residential Rase Dresipn). Tariffs (TV): Riders (V); Indiama Model (V)

Third Pasty Changing Stations (VII); and Distnbuled Energy (VI As such, the parties do ol el and GO willl offer a resadential Tame of Use
bedieve dhai i is necessany i hear these unes as begisning on September 24, 28 ket by whie Coumpany an les case, as an oga-i ral
\emative b3 sandasd reskbential raves, whish sl hal]

1
b mmte will vemain in efect weil changed by

. OEEREEION CTOET
Cunsommers who take service under the TOU opt-in rale and switch
Back 1o & aandasd rate will be regured 1o wail 12 meonths before

ey will be chigible 10 re-enredl in the TOU opi-a rate

The Signaiories wer e phewss, “origimally poposed.” for @ puposs of idmtifyiag e readmaal TOU pilat
e ey e w0 i plitee dhoes et ninc b aind peiatinally eadhide e KO PAL asd GMIO s jrivgmrals felatig
o pommbining TOU with MEELR,

MO - Time of Use Rate Plan
MO West & MO Metro Stipulation & Agreement with
MOPSC during 2018 Rate Case

1.

© 0 N O Ok WD

Establish a global awareness, education and
marketing plan to reach all customers

Enroll customers within the opt-in TOU rate plan
Shadow Billing Business Case

Evaluation, Measurement and Verification (EM&V)
Customer Research

Customer Behavior Metrics

Customer Feedback Mechanism

Stakeholder Engagement

Rate Design Case June 2020
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Design Rate Case Digital Tools Marketing .
P
Workshop Order rocurement - Plan Employee Launch and
Industry Cross- Education Enroliments
Research & Functional &
Planning Team Formation Training

Rate Case Shadow Billing IT Requirements, Design, Development, Implementation, Testing, Launch
Negotiations Business Case
Stakeholder i I\c/lr? Ckolmmlsswn
Engagement eck-In
Customer
Research
Plan .
5 EM&V Plan — .
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Understanding Customer
Expectations



Industry TOU Marketing Review

Reviewed optional TOU programs from a number of utilities

Sample List of Utilities Reviewed

Utility Highlights

- Welcome kit

APS - High visual graphics

 High use of websites, need for an informational and - Stagger/shifting messaging
visual landing webpage - Transition phase

- The ‘why’ behind TOU
OG&E - Transparency around program

« Many use clocks to show time periods - Display of time periods

) _ PG&E - Use of word “plan”
» Use of color to demonstrate savings periods - Top electricity appliance education
- Shifting messaging vs using less
Xcel - Examples of easy daily life changes
* Help customer understand that they need to shift larger - TOU web landing page
appliances like A/C and dishwasher, but lights, phone Southern California Edison | -  Customers who might benefit the most
chargers and small appliances are fine education

Exhibit A ) eve rg y
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Customer Decision Map

Consumer: Residential Evergy Customer

CONSUMER DECISION JOURNEY

Challenge: 1'm not sure of the best rate plan for my energy needs.

Bra

Product: Time Of Use (TOU) Rate Plan

Evergy

{When i the cansurmes most Bkely open

b receing sur message?)
8 o - At horme - consuming media (emai, TV, ankine, social

- Wetssite and for othes digitak-based mfarmationsl

surfing, checking utiity bl resaurces.

- In the cammunity - neighbors, church, town ity - Call Center, affice, social media

mestings, ete - persanjin the community - friends, famidy,
ing with the Evergy neighbiars, early

- My warkjaHfice or other location where | have wi-
fifiternet acosss

- At hame.

- Evergy waik-in payment center.

Mktg Objective: Introduce the power of choice in picking rate plans and encourage enroliment in new TOU option. ©One Benefit: The power of choice
EDUCATION ENROLLMENT ADVOCACY
Stepin Journey AWARENESS CONSIDERATION ENROLLMENT EXPERIENCE
Priority
Environment

- At home - cansuming electriciy, actively changing
Behaviars routines

- Websitefusing OPower tooks.

- Recsipt & review of monthly bl

- Sacial media: sharing, commenting, posting their awn relevant
expesience/saings
- Community - neighbors, church, town/city mestings, etc.

pragram benefits].

- Social media comiments foonversations

- Traditsanaifdigitsl media saurees

- Family, friends, neighbars.

- Evergy Representative |CSR, call center, walkcin payment
center)

- Maving resources (HOA, community directaries,
redocation guides]

- Buders Resl Estate Agents

- Branded muterisis {traditional o onfine; encouraging
ey enrollment) -
- Evergy Representative (SN, eall center, walkin payment

center] -

OPawer of other sccount tooks - readify-available, resh-

e usagefprogress mfasmation

Natable cost savings.

- Dptiaas for (DPawer, |-
Bundle sanices faroducts)

- Sacial media: community and for enviranmental voices
- Faridy, Ifiends, nesghbars, comimunity.
- Experts, begis stoes, community officials

Influencers
{Who or what may inspie them ta

consider our message)
- Sacial media comments fconvers sions
- Tesdiionsiidigtsl media sources
- Famity, friends, neghbors.
- News autlets bloggess, secondaryinfo sousces

Barriers or Bias 1) | it knavw Evergy had different rate ptan aptians |

Tonn could choase fram.

2) The variaus rate plan aptions fesl camplicated 1o
understand and hard to switch to.

3] Mimnot sure f this new TOU plan is fight for our
househokd estyle.

1] The new TOU plan fees complicated given the different
pricing bevels throughout the day.

2] This plan requires me changing some of my daily
habits frituals during the wark wesk.

3] Switching to the new TOU plan requires more effort
than what it's worth given haw much 1l save.

1) The enraliment pracess 8 toa complen/difficult or
unintuitive.

2] 1dan't have ar know where ta find all of my accaunt
infarmation {enrofiment requires tog much
infarmationeffort to find finput info)

3] Iconsider mysell technology averse.
) Evergy |call center of ather reps] doesnt know what's

going on andjor | cannat get clear answers ta my
questions

1) i finding it difficult to ehange/shift my energy-use
activities.

1) Paar experiencs ar unreslized savings via the TOU rate plan

2) Don't feel Bke Evergy 8 being truthfulf transparent sbout why these are

211 nmy ¥

3) s ditficutt to manage to
understand haw ta take sdvantage of program benefits

2) Seejhest Evergy
generation plants in the future.

Exhibit A
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Media Consumption

The average commute in
our area is between
19.3-22.9 minutes”

83% of those emploved in
our area drive alone to

work"®

81% have listened to the
radio (home or car) in the
last 30 days**

7~

=

68% have listened to
streaming radio (i.e.
Pandora, Spotify, ete) in
the last 30 days**

6.4 % have watched video
online in the last 30 days**

51% have watched video on
social platforms in the last
30 days®*

Exhibit A
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65% have used Facebook
and 25% have used
Instagram in the last 30
days**

80% are using the internet
on their smartphone and
71% are using it on their

computers*®

43% have been to a Royals
game, 36% have been to
the Power & Light District
and 23% have been to
Union Station®**

> evergy



Campaign Messaging
& Strategy



Marketing and Outreach Strategy

 Phase 1. Employees

 Phase 2: Advocates

 Phase 3: Mass Awareness

* Phase 4: Continued Enroliment

Exhibit A ~# Ve rg y
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Campaign Approach

: : Early Full Customer Target Customer
Audience Employee Education : :
Adopters/Advocates Education Campaign Enroliment
Length of _ 12 weeks 14 weeks 45 weeks _
Mid-August — October October — December Late-January — November Ongoing
Phase 2019 2019 2020
Educate all employees to Enroll earlv advocates who can Educate all customers on rate
become knowledgeable Ary . options and high-level Used targeted channels to help
Goals help build trust in the program : . .
resources/advocates for . understanding of TOU/Demand drive enroliments in the program
and provide enrollment feedback
TOU/Demand rates
Primary Radio, Digital, Social, Email, Bill
) Web, Email, App, Signage Email, Social, Events Insert, Website, News Media, Social, Digital, Email, Web
Tactics and other

Exhibit A
Page 14 of 48
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Campaign Strategy

Marketing & education campaign strategy is guided by 3 key learnings from customer research

Customer Learning

e Rate plans can be confusing
or feel complicated

» Today’s “Google first”
customer looks to digital and
social channels to educate
themselves on new things
every day

» Customers look to Evergy’s
website for reliable and trusted
information

Campaign Strategy

e Simplify: Deliver education in a clear, concise manner
utilizing streamlined visualizations of key information

wherever possible.

e Connect: Deliver education to customers across an
integrated mix of touchpoints proven through research
and history to be successful in reaching and resonating
with customers.

e Consistency: Make a consistent, centralized message
available on the company’s website, which all other
tactics, including direct/in-person communication, will
drive customers to for additional information/education.

Exhibit A
Page 15 of 48



Creating Rate Education Synergies

Educating on a larger scale as the portfolio of plans continues to expand.

Standard Rate Plan Customer Decision Journey New Rate Options

Evergy is putting the power of choice in
your hands with new rate plan options
design to save you money based on
the times you use energy the most.

Evergy’s Standard plan is what the
majority of our customers begin with
when signing up.

caucation
of energy pricing. Once you've used that ST €

tier's allotment, your rate changes based Which is right for you the majority of your weekday energy
on the next tier’s pricing. use to off-peak times.

Enroll With a few small behavioral changes

in my daily lifestyle, changing to the
new Time Of Use plan would be
beneficial to me/my family. I'm going
to enroll in it.

My current plan is perfect for my family’s
lifestyle and energy needs today.

>evergy
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Rate Name and Messaging

v" Name: Time of Use Plan

v' Marketing Message: Switch, Shift & Save It's easy to save with our new
Time-Of-Use Plan.

Switch Save

Switch your energy rate Pay less for the energy
plan to our new { you use on weekdays
Time-0f-Use Plan, before 4 and after 8 pm.

MAKE THE SWITCH

Exhibit A ~# Ve rg y
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Time Period Name and Messaging

Time of Use Plan

SUPER SAVER
[SFER OFF- FEAR
T3 AR - el

S s
3 L VEHR
o |

» Peak: 4 pm -8 pm
L

= Saver: 6 am—4pm, 8 pm—12 am
= Super Saver: 12 am — 6 am

Weekdays (Mon-Fri) Weekends (Sat-Sun)

; .35
$0.35 $0.32 $0

$0.30 $0.30
$0.25 $0.25
$0.20 Average general rate 50.20 Average general rate
50.14 $0.14
$0.15 + - 50.15 — e
$0.11 Y S0.11 $0.11
$0.10 R — B e 50.10 S e .
$0.05 50.05 : 20,08 $0.05 N |
12-6 AM 6 AM-4 PM 4-8 PM szmi 12-6 AM 6 AM-12 AM
1

Exhibit A .. ) eve rg y
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Rate Portfolio

When It Comes To Energy Savings, Timing Is Everything
Everyone’s needs are different—and so are the times we use energy. Which is why Evergy puts the power of
choice in your hands with new rate plan options, each designed to save you money based on the times you use
the most energy. So, you can find an energy plan that best fits your life.

Option One: Option Two: Option Three:
Time of Use Plan Standard Tier Plan Future Plan

Our Standard Plan is our most TBD
traditional plan. You pay a flat rate for

energy, plus a fixed monthly fee. This

plan may still be right for you if

spreading out your daily energy

usage or shifting energy use away

from the peak times of 4 — 8p.m.

doesn't fit with your lifestyle.

Our new optional rate plan rewards you with
rate discounts when you shift the majority of
your weekday energy use to off-peak times,
like after 8 p.m. If you can shift a portion of
your energy usage — like running the
dishwasher, washing machine, dryer, and
charging your electric car — away from the
hours between 4 p.m. and 8 p.m., this plan
may be right for you.

With our new rate plan options, you save money on energy when you time things right. To learn the times you’re using the most
energy and which plan is the best fit for your life, log in to your account at Evergy.com. 2%
>evergy
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Adoption Curve

Innovation and technology adoption curves typically look like this.

Whyshouar e skeptca
MBI e have tried this
technc::lugy? earlier!”
"l want to show ' :
you this helpful
tool | found."
: “lguess |can
giveitatry, but
"I have to be Ineed help.”
thefirsttotry :
this."
Innovators Early Adopters  Early Majority Late Majority Laggards

Exhibit A ~# Ve rg y
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Campaign Creative




3> evergy

Introducing... Rate Options

Cown ) Corans)

Don't have acosas? REGISTER NOW =3

Save money on
energy with our new
Time-Of-Use Plan.

Get rewarded with rate discounts when you shift

energy usage away from the peak hours between
4 and 8 p.m.

LEARN MORE

Exhibit A
Page 22 of 48

When it comes to energy savings,
timing is everything.

If you can shift a portion of your weekday energy use=Ilike running the
dishwasher, washing machine, dryer and charging your electric
car—away from the peak energy use hours between 4 and 8 p.m., you
can save money with our new Time-0f-Use Plan.

o

[: LEARN MORE :]
., A~

> evergy



Phase 1. Employee Campaign

3> evergy

Introducing our
new Time of Use Plan

If customers can wail to run the dishwasher and other large
appliances outside of weekday peak hours, like after 8 p.m.,
this plan may be right for them.

SHIFT

Introducing new

rate options SWITCH

with new oniine fools

Time of Use Plan
Even Lise Plan

 aad SHIFT

usage away from peak hours

Peak Hours | 3-8 pum, Evergy Kansas & Missour Metros, Evergy Missouri West | 1-8 p.m. Evergy Kansas Central (summer hours)

SAVE

up fo e per kWM BONS OY PR

-
Wait
til
A
When il vomes to e
timing is ever NEW Enery Plana

Time of Use Plan

Time of Use Plan

SWITI(
wil

with new anlin

More control
More ways to save
We're adding fwio exciting new options

fe our Power Choice Povtfolio. infroducing our
Time of Use Plan o Even Use Plan

Exhibit A
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Zevergy Manage Accound  Outoges  WoystoSave  Sman Erergy
Zevergy

A\ N

Time of Use Plan

from peak hours.

Ry 4 Updated Rate PageS | Save money Get rewarded with ae discounts when you it energy use away

on energy

About the Time of Use Plan

Cur e Tl 58 s s 1wt yom wih ke ncounts whe yom S8 meslclay enegry e o of paak ey, s afte £ pm.

How does it work?

Ther ont o1 ee-ating e varies by Hima o Bhe dm ey o 1 weeh aivd by Beancn. Proviing that pows: Coms lees daing
ALk TR, 3 o7 et B BT 1 Yo Vil By 8 B 6 WY =hgn iring Sowe ) Eapes Sas e
i i s o ek ] B,

£ On weekends and
hodidays, you shways save!

Q s nm
L
o

’ Wait ‘tl I 8 Cam p al g n It’s easy to save with our new
L an d | n g Pag e Time-0f-Use Plan.

iy e gy asage 82 STk Thin whemThe s o e mn s Enewale foies skl 50T ouh Far v oy, 1 a0
e A S

Tha Thne of Lise Flan 1o Seve o $1.03 per:iibcaatt how dering Sace, and $200 per dowan Rom Suring Super Saee! Tme
At M, oo By a1 W sk our,

* New rate pages for every
rate, using new graphics

When it comes to energy
savr’ngs. [r'mmg is E‘V@r'y[hl‘(]g_ n-.‘::.‘o::::nn— Tiw of Use frate Pisa

ol

« Compare rates inside
MyAccount

- II .
e [T T

Ausiness

» evergy Manage Account  OQutages  Ways to Save  Smart Energy

Shift Save

¥ Home Maruage Accrant Rz Informanion by Fane Options g ATy WO R R 1 e KA

Power Choice Plans

What other changes can e o i s

‘save me money?
Every person has different energy needs, which is why we offer flexible rate plans to fit your lifestyle. 15 1he Time of Use Plan right for me?

That depescda. Eryora sesds wo B et that i
B st e g b s v e st okl b

Look through cur flexible pewer cholce plans 1o help save meney and align with yeur persenal budger, litestyle and energy usage.

o, M o ot e g g g x ek
Prograim your thermastat to e i o o e i
redice heating and oooling % » o

during onv-peak hours or i
‘when yoire not at home. How else can | save money on energy?

i e progras, pe i egmas higher et i the e,
Tk s ¥ e rop A for e T

Time of Use All-Electric Standard Tiered
Fay a lower price for energy Pay a lower rate during the eight- You pay for energy according to
during pff-peak times and on maonth winter season, which is tiered levels of usage, with rates .
weekends, IU's a5 easy as shifting generally best for those with heat 1hat go up in each tier in the See if the new
energy use away from 4-8 pm to pumps or electric heating in their summer and down in the winter, Time-0f-Use Rate Plan
save. homes. Learn what that means.

is right for you.

2 «=» «<«=» «<=» .
Exhib
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arly Adopters— TOU

3> evergy S @

Don't have enline access? REGISTER NOW

Introducing our new
Time of Use Plan

Save money on energy and EV charging
with our new Time of Use Plan.

Our Time of Use plan is an optional rate plan that rewards you with rate
discounts when you shift energy usage away from the peak hours
[Monday-Friday, 4-8 p.m] it's an ideal plan for electric vehicle owners like you.

Compare Your Usage

If you can shift when you use major appliances on weekdays—like setting your
EV charger timer to start charging after midnight, or running 2
washing machine and dryer awsy from the peak hours of [Monday-Friday, 4-8
p.m1 you may be able to save money with our new Time of Use Plan. Plus,
you'll always save on weekends and holidays!

Costs are higher during the peak hours of Mondey-Friday, 4-8 pm., soits
important to shift your energy usage to save.

4

L always savel

SUPER 24 VER
PM o T

»
z
g uIn>

Y o

= PEAK

Learn More

S

>>evergy e I

@ access? REGISTER NDW

Save [$X] a year
with our new

Time of Use Plan

Mmummwmmmmm HWLH,
et determined thal you could save aboul [55] per pear by swilching b our
e Tirne: of Lise Plan.

Switch i the Time of Lise Plan and youll enjoy the same greal service, ples &
Ithe xctra savings each manth off your energy bill bassd on pour cument
enngy beduavion Plus, i you deduce the amount of efeigy you uss
(o ay-Fridemg, 48 pum, you oould s even mone. Plus, poull absays save
e weekends and helidayps)

Bew for yourssll Use our new online 1ools 1o view your enesgy usage and see
Thow masch you can e

What is the new Time of Use Plan?

Curr Time of Lise Ptan is an aptionsl rale plan thet revwands you with rate
distouris when you shift yous weskay (Monday (o Friday) emsgy use 1o
off-pesk Bmes, [Re afier & pam

IF el eain shill wihesn you use major applisnces on weekdays—Fke nrning the
dishwnsher, washing machine, dryer or A/C—awsy from peak hours [betwesn
4 amcd 8 purn ], you may be able 1o save monsy with our new Time of Uss Plan.
Cosls are bighes dising peak howrs of Monday-Friday, 48 pm, sa its
npartant 1o shilt your energy usage 1o save.

\'\. = 00wk

[
SURER SAVER
AM ] - Fices

-

Ky gl

EAK
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Oon't have gnline access? REGISTER ROW

Save money on
energy with our new

Time of Use Plan™

Cnar Tine of Use: Flan is an optional mte plan that revwasds you with rate
disoounts when you shift enegy usage awery from peak hours, [Monday 1o
Friday, between 4 and B pum].

What is the new Time of Use Plan?

I you can shift when you use major appliances on weeldays
{Mondary-Fridary)—like running the dishwashes, washing machine, dryer or
A C—away from peak hours [between 4 and 8 pm, you may be able to save
money vwith our nes Time of Use Plan. Our new online 1ooks mske it ey o
view your enengy usage and see how much you can save.

Costs are higher during the peak hours of kMonday-Friday, 4-8 pm_so it's
important 1o shift your energy USage to save.

= O ks
Niokdays,

y

u .'-\.D!'.PS.‘“'R

-
=
ey g™
S




Phase 3: Full Launch - Handout

Save Money on EGREIgH

B

' == I E 4 g - - When it comes to =
timing is everything. 2 evert Wait energy savings
1fyaou can shift 4 X no o t,’
energy use —like ng ! If
bt

3> evergy

It's easy : : Save
to save with our new : " == -

money on energy on weekdays
Time-0f-Use Plan. before 4 and after 8 p.m.

Switch

your eneray rats
plan o our new
Time-0f Lise Phan
.ot EvergyAfter@.com

SUPER SAVER
PR OFF-FEAR)
ALAM - 5AM

Calculate your potential savings at EvergyAfter8.com \

Exhibit A ~# Ve rg y

Page 26 of 48



Phase 4: Targeted Enrollment - Digital & Social

¥ 31 weather alerts
=[] (A e
= KANSAS CITY

Weather¢ 376"  LocalNews SaleKC Traffic 2019Flood Contests

Local News
Kansas City Local News

LOCAL NEWS

Tom Dempsey opens up
about cancer battle: The Save money
diagnosis on energy.

LOCAL NEWS

Bats: The uninvited guests in el
Johnson County homes

LOCAL NEWS
'Yes' on Question 1 Tuesday
would limit KCMO tax

incentives

L5 AM lun 17, 20019

Exhibit A
Page 27 of 48

Get a o me®
lower

weekday 2
energy W318

rate. ulj

_ LEARN MORE )

E Everay

Save money on energy when you shift
chores to off-peak hours, like after 8 p.m.

Switch to the new Shift energy use to Save money Learn more at
Time-Of-Use Plan. LeamMore | Cfi-peak hours. it 3 Léart More EvergyAfterB.com .o More

241 Ukes * 12 Comments * 6 Shares
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Phase 4: Welcome Letter

3> evergy

Welcome to Evergy’s new Time of Use Plan.

‘You've made a smart choice by switching, and now we want to help you lower your monthly energy bill even
maore. Shift your energy usage away from peak hours on weekdays—Monday through Friday—between 4 p.m.
and 8 p.m. to maximize your savings with the Time of Use Plan. On weekends and holidays, you always save!

Also, check out these useful tools and tips:

Weekly Rate Coach Report Emails

‘Watch for our weekly TOU Rate Coach Reports by email that
provide details about your actual energy usage and costs each
week, as well a8 personalized insights and coaching tips to help
YOU 5ave Money on energy.

Online Energy Analysis

Visit Evergy.com/MyData to see exactly how much enel u're \ |
ay.com/My o ray yo \ ABiona 2z UEBIO /

\ /

- /

using, when you're using it, and how much you're paying for it.

Questions about your new plan? \ /

Email TOU@Evergy.com or call 300-541-0407

When it comes to saving on energy, timing is everything.
Shift appliance usage away from peak hours on weekdays—Mondey through Friday—between 4 p.m. and 8 p.m.

8 On weekends and
holidays, you always save!

SUPER SAVER
128 AM

SAM-4PM & BPM-12AM

PEAK
A= P

PEAK
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Marketing and Outreach Recap

Phase 1. Employees

Phase 2: Advocates

Phase 3: Mass Awareness
Phase 4: Continued Enrollment
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Education, Enrollment
and Success




Education




A\ N
Y 4

Rate Education

>>evergy

PO. Box 418679, Karsas City. MO 84141

Rate Education Report
March 21, 2020
Account number XX(00001

We've put together this raport to introduca you to

our new Power of Choice program, providing

personalized guidance about your rate plan options

as well as fips for saving energy and money.

Read on 1o learn mora or visit:
» evergy.com/plandetails

Evergy puts the Power of Choice in your hands

Our new rate plans are designed o save you money based on whan you use the most energy. This report
estimates the cost of each plan and helps you choose the best plan for you. For most people, switching to a Time
of Use (TOU) rate plan and reducing weekdzy energy usage from 4 pm to 8 pm can halp kower enargy costs.

You're currently on Standard Tier Plan.

ok Q

Standard Tier Plan Time of Use Plan
Three pricing levels basad A discounted rate when you
on how much energy you shift weekday energy use o
usa each menth. dasignated off-peak times.

What do different rate plans cost?
Avg over past 12 months

200
$165
$150
$130 Last year you would have saved mone
on a TOU rate plan.
$100
$50
=0 *Estimated values. This compartson Is based on your

hour-by-hour enargy use over the last 12 months.

‘Standard Tier Plan Time of Use Plan

Ready to switch plans?
To view rate plans and choose the bast one for you, log in
o your account at evergy.com/changeplan.

Turn over ==p

Estimated cost per year

Standard  gy00 S0 S0 S0 S0 S0

Tme
of Use So0 San $120 S 311z 3120

Amnual
Mg Sp Ot Nev D am
$1560

Your
$150 S0 $10 S10 $110 curmant
plan
$155 S11z 3104 3110 Sa8 51360 Your
bast
plan

The amounts shown here ars estimates basad mmrelammyusmem avalabia data using applicable rate prices and surchargas only. They o not

Include local taxes or fees and might differ from. your costs.

More ways to save

LLAh o

]

-
A\ —— A\ 4 N
Delay running your dishwasher Delay running your dryer Use a smart thermostat to
Leoad your dishwasher during Dryars use more energy than automate off-peak savings
peak hours, but delay starting it washimg machines, so wait until Schedule your smart thermostat
until off-poak hours. off-peak hours fo dry your clothes. 50 your haating/cooling systam
runs less during paak hours.
Frequently asked questions Find more information on rate plans

‘Why is Evergy offering a Time of Usa (TOU) plan option?
&ﬁi’n'gyuumarwuaemcﬂ peak times lets us use
friendly and pass the savings.

‘on to you.

‘What if my report says | won't save on the new plan?
This report estimates costs without considering possible
lifestyle changes. Shifting higher energy use—such as
running the dishwasher, washer, or dryer—to off-peak
hours may help you save money on this plan.

If | switch plans, how can | tell if 'm saving money?
I you enroll in the TOU plan, you'll also get a weskly “Rate
Cioach™ email with personalized insights and tips to help

¥ Visit evergy.com/plandetails

Find more ways to save

To receive personalized energy saving tips,
complete our Home Energy Analysis survey under
the Energy Analyzer tab at evergy.com/myhome.

you save enargy and monsy. -n
>evergy
provided nd doas a Ewargy as 10 what rafa s bast for
wnﬂpmmmmmujlmur = __,mhglm'fq"l'u‘

any camagas of any
#3 Frintod on 0% Post-DORSUMGF recyTked Papr USing Walar- basad ks

€ 2010 - 20260 Opowar. A8 Tighes rasarvad.

Introducing Evergy's new
Time of Use Plan

Find out if the new Time of Use Plan is right for you

oy I

How it works:

Dn Tt o Lt P 4. gt s (S Pt s o P i
R ) g #1F1 s Lmmg e]  ia k Sea

T o of gert £ ey s by e 1w day, By
1 O WA PYRRANYG R B G M
D T 52 e B T RS 070 s

1 55 e 0 st 87 WLH P Teme of Use P, pindd
oy e kb s g the S wrdl Sapur Sase 30w
POt Pl o s v on werkmoe s hokoeys.

o v ogher during T g hours, 6 i1 i permant 1 W
e T

When it comes to energy savings, timing is everything

Wt P T o e P, B oo s sy fow sy chancis €78 i ok s 4t s Tiom o L P g
[ T T

Fou always savel
L

O v
@
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y 4

Q Missour West

Business

New and Enhanced Web Features — Rate Comparison

Q Search i\ Contact Us n Mowving ‘

>>evergy

My Account

W Yo e &

Account Summary
Profile

Make a Payment
Payment History
Bill History

Preferences

Change My Rate

Energy Dashboard

Irack energy usaoe and utilize

Energy Usage
24-Month Report
Energy Analyzer

Manage Account

QOutages Waysto Save  Smart Energy

Billing Rate Information

relaed L paymeant of vigw rafle Lo AN QEneT

Understanding My Bill

Payment Options

Service Areas

Billing Options

Financial Help How Rates are Set
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Your Lowest Cost Rate Plan

Based on your electricity use history, you'll save the most on the Time of Use Plan rate plan.

Your Current Rate

¥

e

All-Electric Plan

Ideal for: Those who use electric heat for their
homes

Highest price: Summertime

Savings tip: Limit your energy use in the
summertime

$1,120

Estimated cost per year

Learn Maore

34

Lowest Cost | Save $55

Time of Use Plan

Ideal for: Those who want more flexibility and
control

Highest price: Peak Hours: Weekdays from 4-8
p.m.

Savings tip: Run largs appliances before or after 4-
8 p.m.

$1,065

Estimated cost per year

Learn More

Change My Plan

Rate plan

Time of Use Plan

About This Plan

Get rewarded with rate discounts when you shift your energy usage
away from peak hours.

CQur Time of Use Plan rewards you with rate discounts when you shift your weekday
energy use to off-peak times, like after 8 p.m. If you can run the dishwasher, washing
machine, dryer, and other large appliances ouiside of the weekday peak energy
hours between 4 p.m. and & p.m., this plan may be right for you. On weekends and
holidays, you always savel

limated Cost Comparisc

Your highest bill on this rate plan: $143

Jan 28 Feb 27 Mar 28 Apr 29 May 29 Jun 27 Jul 29

Time of Use 559 587 585 589 567 582 $143
Plan
Current Rate Lowest Highest
All-Electric 390 385 380 577 $69 385 $155
Plan

Change My Plan

Exhibit A
Page 34 of 48

Highest

Online Rate Analysis Tool — Rate Comparison & Detalls

Estimated cost

$1 ,065 lyear

Last year, this rate plan would've saved
you $55.

<1.085lyear 31.1200year

Thig rate Your current rate
Time of Use Plan All-Electric Plan
Annual
Oct 25 Nov 28 Dec 27 Total
Lowest
363 589 599 $1,065
571 54 596 $1,120




~# Online Rate Analysis Tool — Rate Simulator

Find out if your current rate is best for you.

$ Answer a few questions about your energy habits to see how your costs change.

Use Our Rate Simulator

To save on a Time of Use Plan, shift usage on the big stuff during peak hours.

Decrease your use of these major appliances from 4 p.m. to 8 p.m. on weekdays.

" 8 o
- I
' g
A 4
Washer/Dryer Pool Pump

Air conditioner Dishwasher

Don't worry about lower electricity use products.
Examples: Lamps, phone chargers, laptops

35

Exhibit A
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Can you decrease your overall use of major appliances?

Examples of major appliances: air conditioner, heater, dishwasher, washer, dryer.

O Most of the time

Some of the time

Never

Skip this question

Can you shift your use of major appliances on weekdays from
4-8 PM?

Examples of major appliances: air conditioner, heater, dishwasher, washer, dryer.

O Most of the time

Some of the time

Never

Skip this question



~2 Online Rate Analysis Tool — Rate Simulator

36

You're already on the lowest cost rate plan

All-Electric Plan

These costs have been updated based on your previous usage
and your responses: Your Current Rate

@ Reduce use of major appliances on weekdays from 4-8 PM all the

time.
@ Reduce a lot of energy use overall. 4 i
Update Answers
Reset Simulato .
st e All-Electric Plan

Ideal for: Those who use electric heat for their
homes

Highest price: Summertime

Savings tip: Limit your energy use in the
summertime

$1,045

Previously $1,205

Estimated cost per year

Learn More

Chi == He g\




Enrollment




~# New and Enhanced Web Features — Rate Change

Q Missouri Wes!t Business Q Search i\ Contact Us n Mowving ‘
- Ver *
- gy Manage Account | Outages Waysto Save Smart Energy
My Account Energy Dashboard Billing Rate Information
BwW you ne & pnt, il Track energy usane and wtilize : fetailed L payment of Sisw rale t o ynd gener
P I|.l [ .::'| n f (R AL I e fir ._|:_|.:
Account Summary Energy Usage Understanding My Bill Compare My Rate
Profile Z24-Month Report Payment Options Rate Options
Make a Payment Energy Analyzer Billing Options Service Areas
Payment History Financial Help How Rates are Set

Bill History

Change My Rate
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3 Step Self-Service Automated Rate Change

Select Your Rate Plan

Rate Plan Review [,

o @ @ Select Review Confirm
select Resiew canfim L ' 4 a—@

Standard Tier Plan (your current plan)

Dur Standard Tier Plan has three pricing levels based on how much energy you use.
Rates go up by tier in the summer and down in the winter. Once you use your monthly
allotment of energy in one tier, your rale changes to te nex lier's price. I you can
manitor your overall energy use, especially in the summer, this plan may be right for
you. Leam More

Time of Use Plan

Our Time of Use Plan rewards you with rate discounts when you shift your weekiay
energy use to off-peak times, like after 8 p.m. If you can run the dishwasher, washing
machine, dryer and other |arge appliances outside of the weekday peak energy hours
between 4 and 8 pm, this plan may be right for you. On weekends and holidays, you
always save, Learn Mare

Select Review Confirm

Carefully review the following details before submitting your rate plan change.

Address
16201 BALLENTINE ST

Current Plan New Plan

Standard Plan Time of Use Plan

Effective Date
10/18/2019

By submitting, | agree to the terms and conditions, and | authorize Evergy to change my rate plan.

Exhibit A
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v Thank you! Your new rate plan will be effective on 10/18/2019

What to Expect Next

Depending on where you are at in your billing cycle when your rate change becomes effective, you will either receive a final, separate bill for
charges on your current rate plan or you will receive a bill with both your final charges on your current rate plan and a prorated amount due
for the charges incurred up to the point of billing on your new rate plan. All subsequent bills will include charges on your new rate plan. Your
electric service will remain on during this transition

Budget Billing
All rate plans start with the Budget Billing feature turned off. You can tum on Budget Billing in your preferences after your new rate plan
becomes effective,

You have a Budget Billing account balance of $210.05. This amount will be added to the final bill for your current rate plan. This balance is
an estimate and may vary slightly at the time of billing,

Address
16201 BALLENTINE ST

Current Plan New Plan
Standard Plan Time of Use Plan
Effective Date

10/18/2019

Use Energy. Analyzer to manage your energy usage, find energy saving tips and more.

39



Success




~2 Welcome
Experience

> evergy w D
ait
"til
Welcome to Evergy’s new Time of Use Plan.

You've made a smart choice by switching, and now we want to help you lower your monthly energy bill even
more. Shift your energy usage away from pesk hours on

! y through Friday 4pm.
and 8 p.m. to maximize your savings with the Time of Use Plan. On weekends and holidays. you always save!

Alsg, check out these useful tools and tips:

Weekly Rate Coach Report Emails

Watch for our weekly TOU Rate Coach Reparts by email that
provide details about your actual energy usage and costs each

week, as well as personalized insights and coaching tips to help
you save maney on energy.

Online Energy Analysis

Visit Evergy.com/MyData ta see exactly how much energy you're

using, when you're using it, and how much you're paying far it

\ABiona e URD|D |
. /

Questions about your new plan?

Email TOU@Evergy.com or call 300-541-0407

-
-
When it comes fo saving on energy, timing is everything. '_
Shift appliance usage away from peak hours on y y through Friday- 4pmenddpm.  ®
-
-
-
-
1 On weekends and .
holidays, you always save! -
-
SUPER SAVER -
PM o 126 Ak -
-
SAM-4 PM & 3 PM-T2AM ‘-
\ / @ PEAK -
—arM .

PEAK

Dishwasher Magnet

41

In home reminder of
the program that

encourages behavior
shifts.

Welcome to Rate Coach
(email)
10-14 days after enrolling

>>evergy

Welcome to your Rate Coach, a weekly
email designed to help you save money
by avoiding high-cost times

“ou're currently on a Time of Use Rate Plan that charges different prices
throughout the day. YWhen customers on this plan shifted their electricity usage
away from 4 p.m. fo & p.m., they saved on average 35 to $30 a month.

Here's how you used electricity during the
weekdays

What parts of your roufine could you do at off-peak times?

o

4

1
0 KWh

12am

4pm

Bam

gpm  11pm

M Super Saver (3)

This data

Saver (35) M Peak (555)

= biamed on your average weekday eleciricity wse from Oct 7 to Oct 11

On weekdays, electricity is 6x more expensive from

4 pm to 8 pm
5 55 5535 55
12am Bam Apm Spm  11pm

How can you save big during peak hours? EXthlt A

Page 41 of 48

320
160 I
0 kWh

Weekly Rate Coach
(email)

21 days after enrolling
>>evergy

You spent about the same amount on
electricity during peak hours this week

This week's
peak costs

- F
—— L

Last week's
peak costs

Here's how you used electricity during the
weekdays

\What parts of your routine could you do at off-peak times?
4.80

]
12am Gam 4pm gpm  1ipm

M Super Saver () Saver (55) M Peak (333)

This data is based on your average weskdsy electricity use from Oct 21 to Oct 25

On weekdays, electricity is 6x more expensive from
4 pmto 8 pm
5

12am

55 5335 35

Gam 4pm

8pm  11pm

320
1.60 III
0 KWh

Rate Coach Monthly

Summary (email)
35 days after enrolling
s>evergy

During peak hours this month, you spent
the least on two different weeks

That's 52 less than your most expensive week this month

$9

%\o/(’\o

$3
0
Oct 28 - Nov 4 - Nov 11 - Nov 18 -
Nov 1 Nov & Nov 15 Nov 22
== Your peak electricity costs
This data is based on your weekly electricity use from Oct 28 to Nov 23
Here's how you used electricity during the
weekdays
What parts of your routine could you do at off-peak times?
4.80

QT
12am

4pm

L |- - -
Gam Zpm 11pm
W Super Saver ($) Saver ($5) W Peak ($55)



~# New and Enhanced Web Features — Energy Analyzer

Q Missouri Wes!t Business Q Search i\ Contact Us n Mowving ‘
- Ver *
- gy Manage Account | Outages Waysto Save Smart Energy
My Account Energy Dashboard Billing Rate Information
BwW you ne & pnt, il Track energy usane and wtilize : fetailed L payment of Sisw rale t o ynd gener
P I|.l [ .::'| n f (R AL I e fir ._|:_|.:
Account Summary Energy Usage Understanding My Bill Compare My Rate
Profile Payment Options Rate Options
Make a Payment Energy Analyzer Billing Options Service Areas
Payment History Financial Help How Rates are Set

Bill History
Preferences

Change My Rate
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= Self-Service Hourly TOU Tracking

NEIGHBORS | BILL | USAGE

$0.40

$0.30

$0.20

$0.10

$0.00

Day view w

Wednesday, Oct 16

7:00-8:00pm
Amount $0.08
Usage 0.4 kWh
Temp (°F) 50°
53°
48° S
45° 46 -
42 43
39° 39° I
12am 6am 6pm

12pm 11pm

Peak Saver Super Saver

o
m=eallErLE B so.19xwn B sooskwn Il so.03xwn
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Enrollments and
Channel Activity




Enrollments began on October 1, 2019

All Active Enrollments as of 11/30/2019

Legend:

CSS = Customer Self Service (website)
CSR = Customer Service Representative
(via phone or in person at Connect)

2019
Enrollment Enrollment |% to 2019
State T Division Source Count Goal (3 enrollment
ype months, Oct-|goal
Dec)
CSR 6
MO West (GMO)
Css 235
_ _ 241 750 32%
Missouri TOU
CSR 7
MO Metro (KCPLM)
Css 210
217 750 29%
>
State Total (458> 1500 31%
® Exhibit A
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MO Enrollment Channel Activity

_gg—— —
S csS 445 97%|
e —
CSR 13 3%

Total 458

*High CSS enrollment %
underscores the criticality of
quality self-service tools,
information and infrastructure.

100%




46

\/

Expect to meet goal of 3,500 customers by end of 2020

Solid rebranding execution

Moving out of soft launch of TOU — full customer campaign kicking off in January 2020
Majority of customer enrollment being accomplished online

Next update with Commissioners in September 2020

Exhibit A
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AN
7

Completion date | Status Completion date Status

Review Customer Research Plan End of Q4 2018 Complete Goal of 750 customers per jurisdiction By 12/31/2019

» Discuss any changes needed if metric is not
Launch Customer Research Plan End of Q1 2019 Complete achieved

Gain additional 1000 customers per jurisdiction By 12/31/2020
Develop Marketing and Education Plan End of Q2 2019 Complete » Discuss any changes needed if metric is not

achieved

Develop_ SISl [FEeel Eltel @17 )2 28R SR Meet with Stakeholders for update End of Q1 2020
Mechanism
Develop Customer Behavior Metrics End of Q2 2019 Complete File a rate design case limited to TOU issues By 6/30/2020
Develop business case for shadow billing | End of Q2 2019 Complete On record presentation w/MPSC September 2020
Offer TOU opt in plan 10/1/2019 Complete Meet with Stakeholders for update End of Q1 2021
Finalize EM&V plan End of Q4 2019 Complete Complete EM&V report By 12/31/2021
On record presentation w/MPSC December 2019 Submit above documents to Commission Ongoing

Submit a Residential TOU rate design in next rate case | TBD

47
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Questions
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