EXHIBIT A

CERTIFICATE OF GOOD STANDING
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Robin Carnahan
Secretary of State

CORPORATION DIVISION
CERTIFICATE OF GOOD STANDING

I, ROBIN CARNAHAN, Secretary of the State of Missouri, do hereby certify that the records
in my office and in my care and custody reveal that

DPI TELECONNECT, L.L.C.

using in Missouri the name

DPI TELECONNECT, L.L.C.
FL.0026404

a DELAWARE entity was created under the laws of this State on the 12th day of March, 1999,
and is in good standing, having fully complied with all requirements of this office.

IN TESTIMONY WHEREOF, I have set my
hand and imprinted the GREAT SEAL of the
State of Missouri, on this, the 8th day of October,
2010

Secretary of State

Certification Number: 13239264-1  Reference:




EXHIBIT B

LIST OF EXCHANGES FOR WHICH WIRELESS ETC STATUS IS SOUGHT

AT&T Service Areas:

Adrian
Advance
Agency
Altenburg-Frohna
Antonia
Archie

Argyle
Armstrong
Ash Grove
‘Beaufort

Bell City
Benton
Billings
Bismarck
Bloomfield
Bloomsdale
Bowling Green
Brookfield
Campbell
Cardwell

Carl Junction
Carrollton
Caruthersville
Center
Chaffee
Charleston
Clarksville
Clever
Climax Springs
Deering
DeKalb

Delta
Downing

East Prairie
Edina
Elsberry
Essex

Farley
Fayette

Fisk
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Gideon

Glasgow

Grain Valley
Gray Summit
Hayti
Herculaneum-Pevely
Higbee

Hillsboro
Holcomb
Hornersville
Jasper

Kansas City
Lamar

LaMonte
Lancaster
Leadwood
Lilbourne

Linn

Lockwood
Louisiana

Macks Creek
Malden

Marble Hill
Marceline
Marionville
Marston

Meta
Montgomery City
Mourehouse

New Franklin
New Madrid

Oak Ridge

Old Appleton
Oran

Patton
Paynesville
Pierce City
Pocohontas-New Wells
Portage Des Sioux
Portageville

Risco
Rushville
St. Marys
San Antonio
Scott City
Senath
Slater
Smithville
Springfield
St. Louis
Stanberry
Trenton
Tuscumbia
Versailles
Vienna
Walnut Grove
Wardell
Ware
Wellsville
Westphalia
Wyatt



Frankford Puxico
Freeburg Qulin
Richwoods
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AT&T Service Areas (Continued):

Bonne Terre
Boonville
Camdenton

Cape Girardeau
Carthage

Cedar Hill
Chesterfield
Chillicothe
DeSoto

Dexter

Eldon

Eureka

Excelsior Springs
Farmington
Fenton
Festus-Crystal City
Flat River
Fredericktown

Fulton
Gravois Mills
Greenwood
Hannibal
Harvester
High Ridge
Imperial
Jackson
Joplin
Kennett
Kirksville
Knob Noster
Lake Ozark-Osage Beach
Manchester
Marshall
Maxville
Mexico
Monett
Moberly
Neosho
Nevada
Pacific
Perryville
Pond

Poplar Bluff
Richmond
St. Charles
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St. Clair

St. Joseph
Sedalia
Sikeston
Union
Valley Park
Washington
Webb City
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EXHIBIT C

SCHEMATIC OF CALL COMPLETION TECHNOLOGY
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Long Distance

Wireless ETC Network Schematic
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(see specs below)

TDM Class 4 Switch

The PRI/DS3 and Class 4 switch are owned by a vendor to the ETC provider, and serves to route calls based upon
the identity of the ETC provider. Capacity is leased to the ETC provider.

Network Access Call Controller (ETC - Provider owned)

Provides enhanced call routing and control for calls going to Directory Assistance and/or Operator Service
provider(s). The Controller provides an ETC-specific voice announcement, and provides PSTN-grade service. The
Controller is Telcordia compliant. The ETC provider holds absolute title to the Call Controller.




EXHIBIT D

CONSUMER CODE FOR WIRELESS SERVICE

.21444077



CTIA

Consumer Code for Wireless Service

To provide consumers with information to help them make informed choices when
selecting wireless service, to help ensure that consumers understand their wireless serv-
ice and rate plans, and to continue to provide wireless service that meets consumers'
needs, the CTIA and the wireless carriers that are signatories below have developed the
following Consumer Code. The carriers that are signatories to this Code have voluntar-
ily adopted the principles, disclosures, and practices here for wireless service provided

to individual consumers.

THE WIRELESS CARRIERS THAT ARE SIGNATORIES TO THIS CODE WiILL:

ONE

DiSCLOSE RATES AND TERMS OF SERVICE TO CONSUMERS

or each rate plan offered to new consumers, wireless carriers will make available to consumers in col-

lateral or other disclosures at point of sale and on their web sites, at least the following information,
as applicable: (a) the calling area for the plan; {b) the monthly access fee or base charge; () the number
of airtime minutes included in the plan; (d) any nights and weekend minutes included in the plan or other
differing charges for different time periods and the time periods when nights and weekend minutes or
other charges apply; (e) the charges for excess or additional minutes; (f) per-minute long distance charges
or whether long distance is included in other rates; (g) perminute roaming or off-network charges; (h)
whether any additional taxes, fees or surcharges apply; (i) the amount or range of any such fees or sur-
charges that are collected and retained by the carrier; (j) whether a fixed-term contract is required and its
duration; (k) any activation or initiation fee; and (l) any early termination fee that applies and the trial peri-
od during which no early termination fee will apply.

TWO

MAKE AVAILABLE MAPS SHOWING WHERE SERVICE IS GENERALLY AVAILABLE

ireless carriers will make available at point of sale and on their web sites maps depicting approxi-
mate voice service coverage applicable to each of their rate plans currently offered to consumers.
To enable consumers to make comparisons among carriers, these maps will be generated using general-
ly accepted methodologies and standards to depict the carrier's outdoor coverage. All such maps will
contain an appropriate legend concerning limitations and/or variations in wireless coverage and map



usage, including any geographic limitations on the availability of any services included in the rate plan.
Wireless carriers will periodically update such maps as necessary to keep them reasonably current. If nec-
essary to show the extent of service coverage available to customers from carriers’ roaming partners, car-
riers will request and incorporate coverage maps from roaming partners that are generated using similar
industry-accepted criteria, or if such information is not available, incorporate publicly available informa-
tion regarding roaming partners’ coverage areas.

ITHREE
PROVIDE CONTRACT TERMS TO CUSTOMERS AND CONFIRM CHANGES IN SERVICE

hen a customer initiates service with a wireless carrier or agrees to a change in service whereby the
customer is bound to a contract extension, the carrier will provide or confirm the material terms and
conditions of service with the subscriber.

FOUR
ALLOW A TRIAL PERIOD FOR NEW SERVICE

hen a customer initiates service with a wireless carrier, the customer will be informed of and given

a period of not less than 14 days to try out the service. The carrier will not impose an early termi-
nation fee if the customer cancels service within this period, provided that the customer complies with
applicable return and/or exchange policies. Other charges, including airtime usage, may still apply.

FIVE

PROVIDE SPECIFIC DISCLOSURES IN ADVERTISING

In advertising of prices for wireless service or devices, wireless carriers will disclose material charges and
conditions related to the advertised prices, including if applicable and to the extent the advertising
medium reasonably allows: (a) activation or initiation fees; (b) monthly access fees or base charges; (c) any
required contract term; (d) early termination fees; (e) the terms and conditions related to receiving a prod-
uct or service for "free;" (f) the times of any peak and off-peak calling periods; (g) whether different or
additional charges apply for calls outside of the carrier’s network or outside of designated calling areas;
{h) for any rate plan advertised as "nationwide,” (or using similar terms), the carrier will have available sub-
stantiation for this claim; (i) whether prices or benefits apply only for a limited time or promotional peri-
od and, if so, any different fees or charges to be paid for the remainder of the contract term; (j) whether
any additional taxes, fees or surcharges apply; and (k) the amount or range of any such fees or surcharges
collected and retained by the carrier.

S1X
SEPARATELY IDENTIFY CARRIER CHARGES FROM TAXES ON BILLING STATEMENTS

On customers' bills, carriers will distinguish (a) monthly charges for service and features, and other
charges collected and retained by the carrier, from (b) taxes, fees and other charges collected by the
carrier and remitted to federal state or local governments. Carriers will not label cost recovery fees or
charges as taxes.



SEVEN
PROVIDE CUSTOMERS THE RIGHT TO TERMINATE SERVICE
FOR CHANGES TO CONTRACT TERMS

Carriers will not modify the material terms of their subscribers’ contracts in a manner that is materially
adverse to subscribers without providing a reasonable advance notice of a proposed modification
and allowing subscribers a time period of not less than 14 days to cancel their contracts with no early ter-
mination fee.

| EIGHT
PROVIDE READY ACCESS TO CUSTOMER SERVICE

Customers will be provided a toll-free telephone number to access a carrier’s customer service during
normal business hours. Customer service contact information will be provided to customers online
and on billing statements. Each wireless carrier will provide information about how customers can con-
tact the carrier in writing, by toll-free telephone number, via the Internet or otherwise with any inquiries
or complaints, and this information will be included, at a minimum, on all billing statements, in written.
responses to customer inquiries and on carriers’ web sites. Each carrier will also make such contact infor-
mation available, upon request, to any customer calling the carrier's customer service departments.

NINE

PROMPTLY RESPOND TO CONSUMER INQUIRIES AND COMPLAINTS
RECEIVED FROM GOVERNMENT AGENCIES

“ ] ireless carriers will respond in writing to state or federal administrative agencies within 30 days of
receiving written consumer complaints from any such agency.

TEN

ABIDE BY POLICIES FOR PROTECTION OF CUSTOMER PRIVACY

' :ach wireless carrier will abide by a policy regarding the privacy of customer information in accordance
with applicable federal and state laws, and will make available to the public its privacy policy con-
cerning information collected online.



