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Part 4. Online and Other Sources of Engagement 
 

A. Engagement via Ameren Project Web Site and Other Sources 
 

Channels of Contact Provided via the Ameren Web Site 
 

Channel of Contact Contact Informa�on 
Project Web site Address www.ameren.com/company/ameren-transmission/grand-tower-

crossing  
Hotline 1-800-488-7119 
Email connect@grandtowercrossing.com 
US Mail Grand Tower Crossing Project 

ATTN: HDR 
401 S 18th Street 
Suite 300 
St. Louis, MO  63103 

 
 
 

Engagement from Website and Other Sources Phase 1 
(December 20, 2024 to February 23, 2025)  

 
Source of Contact Number of Contacts from Public 
Project Web Site Unique Visitors  337 
Project Web Site Page Views 562 
Email Messages Received 4  
Phone Calls to Hotline 1 
Communication via US Mail 0 
 
 
 

 
 
 
 
 
 

http://www.ameren.com/company/ameren-transmission/grand-tower-crossing
http://www.ameren.com/company/ameren-transmission/grand-tower-crossing
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Engagement from Website and Other Sources Phase 2 

(February 24, 2025 to April 11, 2025) 
 
Source of Contact Number of Contacts from Public 
Project Web Site Unique Visitors  107 
Project Web Site Page Views 172 
Email Messages Received 1 
Phone Calls to Hotline 0 
Communication via US Mail 0 
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B. Virtual Open House Engagement Measures 
 

Measures of Engagement via Virtual Open House: Phase 1 
(January 13, 2025 to February 23, 2025) 

 
Source of Contact Number of Contacts from Public 
Number of Unique Visitors 205 
Number of Comments 7 
Request to Join Mailing List 0 

 
 

Virtual Open House Users: Phase 1 

 
 
 
 
 

Measures of Engagement via Virtual Open House: Phase 2 
(February 24, 2025 to April 11, 2025) 

 

 

 

 

Virtual Open House Users: Phase 2 

 

 

Source of Contact Number of Contacts from Public 
Number of Unique Visitors 86 
Number of Comments 1 
Request to Join Mailing List 0 
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Summary of All Public Comments 

Input Over All Channels 

  Phase 1 & 
Perryville Open 

Houses 

Phase 2 & Altenburg 
Open Houses 

Total 
Comments 

In Person Open House (GIS, 
tabletop map, comment 
forms) 

13 5 18 

Email 4 1 5 
Hotline 1 0 1 
US Mail 0 0 0 
Interac�ve Map Comments 7 1 8 
Total Public Comments 25 7 32 
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C. Phase 1 Web Site Screen Shots 
 

 

 

 



   

  Schedule LD-01 Part 4 

 

 



   

  Schedule LD-01 Part 4 

D. Phase 1 Project Area Map Posted at Website 
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E. Phase 1 Interac�ve Map Screen Shots 
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F. Phase 2 Website and Project Map Screenshots 
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G. Phase 2 Interac�ve Map Screenshots 
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